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(NAPSA)—Across the country,
communities will be joining
together again to support their
local Children’s Miracle Network
Hospitals.
Through May 19, customers

can visit any of the nearly 4,700
Rite Aid stores nationwide to pur-
chase Miracle Balloons for just $1
each. In appreciation, customers
will receive seven dollars in
coupon savings for a range of pop-
ular products for every balloon
purchase. All funds stay where
they are raised and support the
Children’s Miracle Network Hos-
pital serving that community.
“Our annual campaign for

Children’s Miracle Network Hos-
pitals is just one of the ways we
demonstrate our core value of
being a caring neighbor,” said
John Standley, Rite Aid presi-
dent and CEO. “Thanks to the
efforts of our associates and the
generosity of our customers,
we’ve been able to make a differ-
ence in the lives of millions of
sick and injured children and
their families.”
Rite Aid has raised more than

$51,000,000 for Children’s Mira-
cle Network Hospitals, making it
the organization’s sixth-largest
corporate sponsor. Miracle Bal-
loon sales are just one of the
many ways it supports Children’s
Miracle Network Hospitals. Each
year, store associates come up
with creative ways to raise
money, such as archery tourna-
ments, all-male beauty pageants,
and fishing expeditions through-
out the year.

Beyond store activities, company
leaders roll up their sleeves and
clean the associates’ vehicles at the
annual car wash at the corporate
headquarters. The all-day
fundraiser also features associate
competitions, a pie toss booth
staffed by members of the executive
management team, and a water
balloon dodgeball tournament.
Rite Aid is also using social

media to increase campaign partic-
ipation. The company’s Facebook
page offers its fans an opportunity
to share stories about their CMN
Hospital. Facebook fans will also
be able to make a pledge to support
the Children’s Miracle Network
Hospital and share their pledge
with their friends and family.
Rite Aid’s goal is to raise a total

of $5 million for Children’s Miracle
Network this year. Children’s Mir-
acle Network Hospitals will use
the money to provide critical care,
purchase lifesaving equipment,
fund groundbreaking research and
cover medical costs for patients.

Bringing The Caring Neighbor Tradition To Life

Offering help for the Children’s
Miracle Network Hospital can
mean savings for consumers.

(NAPSA)—If you enjoy craft-
ing, there’s a fun way to help kids
with autism and other disabilities.
For three years, A.C. Moore

Arts & Crafts, Inc. has teamed up
with Easter Seals to raise aware-
ness and funds for kids with
autism and other disabilities.
There are a couple of things

you can do. Customers at any A.C.
Moore store can donate $1 to
Easter Seals at checkout or they
can purchase a T-shirt and deco-
rate it for free at a special crafting
event. And you can always say
thank you for supporting Easter
Seals when you shop at A.C.
Moore year-round.
Your creativity will help sup-

port Easter Seals and its Make
the First Five Count initiative,
which raises awareness and funds
for young children with autism
and other disabilities. Funds
raised support Easer Seals and
autism services in the same com-
munities the stores are based in,
giving thousands of children and
adults with autism access to criti-
cal services.
There’s no known cause or sin-

gle effective treatment, but people
with autism at any age can make
significant progress and lead
meaningful lives. Getting the
right support at the earliest stage
in life can help a child gain the
skills he or she needs to be suc-
cessful. Detecting developmental

delays like autism during the first
five years of a child’s life can
really make a difference.
Today, one in 88 children is

diagnosed with autism and there’s
an increasing need for funding,
services and support. A new case
of autism is diagnosed every 20
minutes.
“We know that through early

detection and individualized inter-
vention, children with autism and
other disabilities make significant
progress,” explains Dr. Patricia
Wright, MPH, Ph.D., national
director autism services, Easter
Seals.
A. C. Moore’s crafts bring fami-

lies together for fun through creativ-
ity. And A.C. Moore knows how
important it is to give all kids the
best start in life. For more informa-
tion, visit www.MaketheFirstFive
Count.org.

A CreativeWayTo Help

By decorating a T-shirt, you can
help make the first five years of
life count for kids with autism.

The Power Of Plants
(NAPSA)—For countless

health reasons, including weight
loss and improved heart health,
an increasing number of Ameri-
cans are setting aside one day a
week or more to go meatless. For-
tunately, those seeking plant-
based recipes that the whole fam-
ily will love can look to
USA-grown rice for inspiration.
From Brown Rice Burritos to

Creamy Red Beans & Rice with
Caramelized Onions, there’s fla-
vorful ideas for everyone to enjoy.
The key is Texmati® Rice with its
unique nutty, buttery flavor and
popcorn-like aroma that enhances
every recipe.

Try it in Rice Tabbouleh, a
twist on the popular grain-based
salad bursting with Mediter-
ranean flavors. It’s terrific for a
weekday meal or to bring to any
gathering, and it’s gluten free.

Rice Tabbouleh

3 cups cooked Texmati
Brown or White Rice

1 cup chopped Italian flat-
leaf parsley

¾ cup chopped cucumber
¾ cup chopped tomato
¼ cup minced mint leaves
¼ cup olive oil
¼ cup lemon juice

Salt and pepper to taste

In a large bowl, combine all
ingredients. Toss well.

If desired, you can add in
rinsed canned beans, feta
cheese or even leftover
chopped chicken (for those
who want a bit of meat).
For more recipes and facts,

visit www.riceselect.com.

American-grown rice is nice in
this tempting tabbouleh salad.

(NAPSA)—When the chatter of
your wiper blades is louder than
the kids in the backseat, you
know it’s time to change your
wiper blades, and you may even
add it to a pre-road-trip to-do list.
But why wait? Instead, make
inspecting wiper blades part of
your regular vehicle safety
inspection.
Spending a few minutes with

your car now can help you enjoy
safer driving this summer. More
than a deep wash to get winter’s
salt and grime away, maintenance
items on a car checklist should
include inspecting and repairing
items that wear over time.
Routine items to check include
• tire pressure
• fluid levels
• air-conditioning and engine

cooling systems
• hoses and filters
• turn signal indicators
• headlights, taillights and

running lights
• ...plus—one of the simplest—

inspect and replace worn wiper
blades.
Nationally recognized automo-

tive expert in car care Lauren Fix,
“The Car Coach,” knows that an
estimated 90 percent of a
motorist’s driving decisions are
based on how well he or she sees
the road. Fix and her daughter,
“Teen Car Coach” Shelby Fix,
agree that checking wiper blades
is one of the easiest ways to
improve your family’s road safety.
As Shelby writes, “A dirty

windshield could cause big prob-
lems. If you can’t see where you
are going, it’s dangerous to every-
one. Get a new set of wiper
blades...they are worth it.”

Properly maintained wiper
blades are simply an easy, low-
cost way to help ensure the clear-
est sight line in a rainstorm and
improve driving safety.
Industry experts recommend

checking blades periodically and
replacing them about every six
months.

Better Blades
Worn, torn or inefficient blades

leave streaks, a film and an incon-
sistent view of the road that can
limit vision or delay driver judg-
ment. New blades can provide a
better and longer-lasting clear
view of the road, especially impor-
tant for improving safety during
summer rainstorms.
One option is the Michelin

Stealth Hybrid Technology wiper
blade, with a patent-pending,
spring-loaded design for superior
contact with the windshield and
improved wiping performance in
all weather conditions.
For more information, visit

www.michelinstealth.com. More
advice from Lauren and Shelby Fix
can be found at www.laurenfix.com.

Car Check Keeps Families Safer Behind TheWheel

Properly functioning wiper
blades can provide clearer vision
for safer driving, helping you to
avoid accidents and enjoy safer
summer driving.

(NAPSA)—Mopar, a contrac-
tion of MOtor and PARts, is
Chrysler Group’s service, parts
and customer-care brand.

Chrysler Group dealerships also
service vehicles for GM, Ford, Toy-
ota, Honda, Nissan, Hyundai and
Kia. Learn more at
www.mopar.com.

Bees, as in “bees and honey,” is Cockney rhyming slang for money.

“Bottom fishing” is financial slang for picking stocks that are
reduced in price after a large sell-off or drop in the market.




