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(NAPSA)—Many people look-
ing to be their own boss or to start
a second career are exploring
franchise ownership. Labeled
“free agents” by Fast Company
author Dan Pink and the “creative
class” by economist Richard
Florida, this new breed, experts
say, is motivated to use its cre-
ative intelligence and do fulfilling
work in addition to achieving its
financial goals.

For example, consider the $50
billion-plus pet industry. Many
with an entrepreneurial spirit and
a savvy business sense are explor-
ing the pet services market.

A franchise offering in-home
dog behavioral training, Bark
Busters, is the world’s largest dog
training company. Over 500,000
dogs have been trained using its
dog-friendly, natural method.

According to Liam Crowe, CEO
of Bark Busters USA, “Dog-loving
entrepreneurs find our positive
approach to dog training very
appealing. Our national call cen-
ter and website receive more than
10,000 inquiries per month, many
from frustrated dog owners seek-
ing an effective and immediate
way to address their dogs’ behav-
ioral issues.”

Now, the same management
team is offering another fran-
chise concept: G’day! Pet Care, a
business that provides home care
and pet-sitting service, dog walk-
ing, and premium pet food with
free delivery. Both franchises
provide specialized training and
ongoing business and marketing
support.

“I’ve always loved and owned
dogs,” said one franchise owner in

Illinois. “After spending most of
my life working in retail, I longed
to work with dogs and to make a
difference in the world. With Bark
Busters, I now do what I love,
helping others who are frustrated
with their dog’s behavior, and I
get great satisfaction from seeing
a happy dog owner who now has a
well-behaved dog.”

“Owning my own business is
the best decision I’ve ever made,”
said a G’day! Pet Care owner in
Colorado. “I love the flexibility of
being my own boss and setting my
own schedule. With the recurring
customer base in this business
model, I make a good living and
can scale my business to earn
even more. I couldn’t be happier!”

For more information, visit
www.barkbusters.com or www.
gdaypetcare.com or call (877)
300-2275.

Barking Up The Right Tree

With the $50 billion-plus pet
industry booming, many of those
with an entrepreneurial spirit are
exploring franchise ownership in
pet services.

(NAPSA)—The months ahead
are sure to be filled with many
reasons to call your family mem-
bers, whether it be a celebration,
a special moment or holiday, and
talking with loved ones, especially
those who live outside the U.S., is
now far easier and costs less than
you may have imagined.

That’s because new options
make it easy to add minutes to
the mobile phones of family and
friends in other countries.

Prepaid cell phone users can
“top it up” to add more minutes
for calls. A number of new inter-
national services are now avail-
able to let users top up the cell
phones of friends and family
members who live far away. To
give mobile phone time to any
family member or friend far away,
you can:

1. Go to a top-up service website.
2. Select the country where the

person lives.
3. Type the person’s name and

phone number.
Choose how much to spend in

topping up that person’s phone
and click the mouse. The service
tells you right away that the
transfer went through and the
phone has been topped up.

When deciding on a top-up ser-
vice, look for one with no extra or
hidden charges, such as service or
processing fees. Such services make
it easy to send as much as you want,
whenever you want. As long as your
loved ones have cell phone service
with a mobile provider covered by
the top-up service, you can make
sure they always have time avail-
able on their phones—including time
to talk with you.

If you talk to your sister every
week, you can make sure her
phone is always ready for your

calls. If there is a big soccer game
and you want to keep up with the
score, you can top up the phone of
a nephew who will be watching. If
your mother’s birthday is coming,
you can top up your mother ’s
phone so she can talk to everyone
she wants to. And if there is an
emergency, you can be sure that
everyone you need to stay in touch
with has phone time available.

One mobile top-up service,
Aryty (pronounced ah-RIE-tee)
offers international mobile phone
top-up minutes in more than 25
countries. A free trial delivers up
to $3.40 in free minutes, depend-
ing on country and service
provider, to the loved one of your
choice. To try the top-up service,
visit www.aryty.com. The website
is available in both Spanish and
English.

Connect With Family And Friends At Home

When deciding on a top-up ser-
vice, look for one with no extra or
hidden charges, such as service
or processing fees.

A Magical Month Casts
Its Spell On Diners
(NAPSA)—Those who wish to

eat well and do good can accom-
plish both by visiting the Orlando,
Fla., area this fall.

There they can participate in
an annual culinary celebration
that showcases Central Florida’s
ever-expanding dining universe.

This September, more than 65
top Orlando-area restaurants will
offer three-course prix-fixe din-
ners for $30 as part of an annual
month-long event called Visit
Orlando’s Magical Dining Month.

The program will also benefit the
Boys & Girls Clubs of Central
Florida, with $1 from every meal
donated to the organization.

During September, residents
and visitors will have a chance to
expand their palates and enjoy
dishes from some of this culinary
community’s most popular restau-
rants, including Emeril’s Orlando,
Ocean Prime, The Capital Grille,
Fleming’s Prime Steakhouse &
Wine Bar and others.

A complete listing of participat-
ing restaurants is available at
OrlandoMagicalDining.com.

Serving Up Savings: This Septem-
ber, over 65 restaurants in the
Orlando, Fla., area will offer prix-
fixe meals that also raise money
for charity.

(NAPSA)—Dance in America is
bigger than ever. Popular shows
like “So You Think You Can
Dance” and “Dancing with the
Stars” have enraptured the public
and inspired a whole new genera-
tion to get up and dance. It seems
nothing has had an impact on the
mass appeal of dance more than
television. But TV’s love affair
with dance isn’t new. In fact,
dance on TV goes back to the ear-
liest days of the small screen.

How It Began
In 1950, the first dance show

waltzed onto the airwaves. It was
called “The Arthur Murray Party,”
hosted by famous dancers Arthur
and Kathryn Murray. Each week,
the couple performed a mystery
dance and the viewer who cor-
rectly identified the dance would
get free lessons at a local studio.
Just two years later, “American
Bandstand” debuted, featuring
the perennially young host Dick
Clark. For nearly 40 years, kids
from around the country would
tune in to see the hottest new
dances, the fashions and the regu-
lar couples on the show. Then, in
1971, “Soul Train” offered a new,
funky version of the dance show
concept and was so successful that
it lasted 35 years.

Stepping Up The Energy
Later came such TV dance hits

as “Dance Fever” with Deney Ter-
rio (1979–87), “Solid Gold”
(1980–’88) and “Dance Party
USA” (1986–’92). Then, in 2005,
came what would become ratings-
smashing hits—“Dancing with the
Stars,” which was a spin-off of the
U.K. TV show “Strictly Come
Dancing,” and “So You Think You
Can Dance,” the competition show
that, like “American Idol,” holds
auditions for dancers to win a spot
on the show. Finalists compete for
a new car, cash and a Las Vegas
dancing contract.

The Trend Continues
Today, such shows are bigger

than ever and the arts channel
Ovation is featuring encore presen-
tations of seasons 6 and 7 of “So
You Think You Can Dance,” along
with some fantastic extras with the
dancers, choreographers, judges
and creators of the show on air and
online at www.ovationtv.com.

The channel is also launching
a contest called “One Dance.
One Chance.” for aspiring dance
students. The competition is
open to al l dance groups,
classes, ensembles, troupes and
crews, with dancers ages 13 and
up. For more information visit
www.ovationtv.com/dancecontest.

Whether you’re a kid, a teen,
an adult or a senior citizen, you’re
never too young or old to enjoy
dancing.

America’s Love For TV Dance Shows Has Long History

Bianca Revels from Detroit on
season 6 of “So You Think You
Can Dance” airing on Ovation.
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(NAPSA)—Supplementing your
body with the reduced form of
CoQ10 called Ubiquinol could be a
prudent defense against the mus-
cle soreness and fatigue associated
with taking statin drugs. You can
learn more and order a free sam-
ple online at www.ubiquinol.org.

* * *
PhRMA companies are devoted

to inventing medicines that allow
patients to live longer, healthier
and more productive lives, includ-
ing 277 medicines to treat skin dis-
eases. For more information, visit
www.phrma.org, on Facebook at
www.facebook.com/PhRMA, at their
blog www.phrma.org/catalyst, via
Twitter at www.Twitter.com/
PhRMA and www.Twitter.com/
PhRMApress, and via YouTube at
www.youtube.com/PhRMApress.

(NAPSA)—Making it easy for
families to get involved with the
community is the Staples for Stu-
dents—Do Something for Kids in
Need national school supply drive.
To learn more, see www.staples
forstudents.org.

* * *
Freddie Mac’s CreditSmart is a

comprehensive financial literacy
program to help families make
wise financial choices. Learn more
at www.freddiemac.com/credit
smart/curriculum/download.html
and (800) 424-5401.

* * *
“Today’s bride is a mindful bor-

rower, with a plan in place to keep
their finances on track well after
the wedding,” said Caryn Kaiser.
“Chase Blueprint helps these cus-
tomers manage their spending

and borrowing, allowing them to
set up a simple plan to pay off
large purchases that saves them
money on interest.” Read more at
www.chaseblueprint.com.

In the U.S., both National Pig Day, and Peanut Butter Lover’s Day are
observed on March 1—hopefully, not at the same time in the same
place.
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