
8

(NAPSA)—It turns out that
Mary Poppins was right when she
said that a spoonful of sugar helps
the medicine go down—sugar
even has some medicinal qualities
of its own.

Sugar is well-known for mak-
ing good foods taste better, breads
rise, cookies crunchy or chewy,
and it protects the safety of jams
and jellies. But did you know the
same preserving power in jams
and jellies can also help heal
wounds?

Many of the same properties
that make sugar an excellent food
preservative also bestow it with
its healing powers. 

Sugar has been used to treat
wounds according to records dat-
ing back to 1700 B.C. Today, scien-
tists here and abroad are rediscov-
ering sugar’s wonderful healing
powers and reporting surprising
success in the use of sugar to treat
serious wounds and especially
burns that fail to respond to con-
ventional therapy.

When sugar is applied to an
open wound, it absorbs the wound’s
moisture necessary for the growth
of infectious bacteria. Physicians
also believe sugar supplies the very
nourishment damaged tissues
require for healing and regrowth.

According to a study featured
in the Microbiology Infectious Dis-
eases Journal, sugar is thought to
exert an antibacterial effect by
helping to slough off dead tissue
and keep a wound clean. 

Another article, which ap -
peared in the Annals of the Royal
College of Surgeons of England,
stated that granulated sugar has

been used with success in treat-
ment of eliminating bacterial con-
tamination after cardiac surgery. 

This study also suggested that
sugar treatment leads to faster
healing of infected wounds than
conventional packing methods.

A third article, in the Southern
Medical Journal, stated that dur-
ing a 56-month period, 605 pa -
tients were treated for wounds,
burns and ulcers with granulated
sugar and iodine. Rapid healing
ensued. The requirements for skin
grafting and antibiotics were
greatly reduced, as were hospital
costs for wound, burn and ulcer
care.

Science is showing that sugar
helps wounds heal as well as pre-
serve the safety in foods. Many
would consider that sweet news
indeed.

The Healing Power of Sugar

Scientists are discovering that
sugar is an effective antibacterial
agent when used to clean wounds.

(NAPSA)—Color has a lot to do
with the emotional connection
people have to a home. That is one
reason why, when homeowners
experience personal change, they
often think of painting and remod-
eling the house.

For example, once a teenager
has left the home for college or a
“first apartment,” parents will
often take on redecorating or
painting to help mark the new
phase of life they are about to
enter. This period is referred to by
many as “empty nesting.”

If you find your nest is empty
and you’re thinking of redecorat-
ing and using space in a new way,
here are some tips from the
experts at Behr Paints:

•Empty the space. Get rid of
some of the clutter and store the
rest of your child’s treasures in a
safe place.

•Take an inventory of the fur-
niture you have in the space. Does
it go with the new use you have
planned for the room?

•Get creative with color. This
is a good time to express yourself
and look for what you truly like.
For instance: What colors do you
particularly respond to? Do you
like light or dark? Strong or
muted?

According to Behr color expert
Mary Rice, “If you are thinking of
turning a remodeled area into a
work space, remember the colors
you choose can also affect your
mood and productivity.” That’s why
she believes it’s important to ask
yourself some questions before you
begin decorating.

Do you want a relaxing envi-
ronment or do you need your
workspace to be more stimulat-
ing? Will you be having visitors at
your office? What style are you

going to decorate with? Should the
look of your office fit in with the
rest of your home? Will it comple-
ment or clash with the type of
business you conduct? 

Some colors motivate, while
other colors can distract. Having
the right colors can make your
office a better place to work. For
instance, if you are easily dis-
tracted, you may need to surround
yourself with soft, muted colors to
relax and calm you and help you
get down to work.

If you find motivation difficult,
you may want to surround your-
self with brighter colors to inspire
you with more energy. Decide
which colors best motivate you
and project the right image for
your working environment.

In home offices, some say the
trick is to strive for a look
between residential and commer-
cial—for example, smart and
warm rather than cool and corpo-
rate. Use colors from the rest of
the house to help tie your office in
with the living areas.

Cool hues help to quiet the

nerves, lift the spirits and soothe
the soul. Psychologically, these
types of colors are calming and
meditative, lending to thoughtful
concentration.

Warm colors, such as reds, yel-
lows and oranges, are active—and
can appear to move toward you,
making rooms painted in these
hues appear more intimate and
cozy. These hues are often consid-
ered cheerful and invigorating.
That can be positive for creative
spaces and for people seeking
stimulation from their work envi-
ronment. Many feel these colors
can be used to help awaken the
mind and enliven the spirit.

Warm, muted tones tend to
work better than bold, bright col-
ors in office environments. Psy-
chologically, bright colors are very
stimulating but also tend to be
distracting in working spaces.

Soft, muted or tinted whites
are the best choice for the main
wall colors in offices. Pure, bright
white, when used in large quanti-
ties, can strain the eyes in a
brightly lit work environment.
Instead, use bright whites for trim
and moldings to create a crisp,
clean look.

Soothing, comforting, safe and
secure, neutrals make a great
background for almost any office
environment. Neutral colors are
comfortable, yet elegant and
understated. Their subtlety
makes them versatile, simple to
use and very easy to work with. 

Contributing to the thinking
process, neutral colors are seen as
open minded and cooperative.
They are not distracting, making
it easy to concentrate on the task
at hand.

To find more tips, visit
www.behr.com.

Colors To Make That Empty Nest Vibrant And Inviting

If you’re an empty nester turning
a remodeled area into a work
space, remember the colors you
choose can affect your mood and
productivity.

(NAPSA)—Self-esteem has be -
come a national crisis in this
country. The majority of girls
(seven in 10) feel they do not
measure up in some way, includ-
ing their looks, performance in
school, and relationships. Most
disturbing is that girls with low
self-esteem are engaging in
harmful and destructive behav-
ior that can leave a lasting
imprint on their lives. These new
findings come from Real Girls,
Real Pressure: A National Report
on the State of Self-Esteem, con-
ducted with girls between 8 and
17 and commissioned by the
Dove® Self-Esteem Fund. The
new report confirms the impor-
tance of healthy self-esteem and
the dangerous consequences that
can arise when hang-ups about
looks, academics and popularity
erode a girl’s sense of self-worth
and self-acceptance.

Destructive Behaviors 
When girls feel badly about

themselves, they are turning to
destructive behaviors. Girls with
low self-esteem are three times
more likely to participate in dan-
gerous behaviors when feeling
insecure. Research shows that 75
percent of girls with low self-
esteem reported engaging in neg-
ative and potentially harmful
activities, such as disordered eat-
ing, cutting, bullying, smoking or
drinking, when feeling badly
about themselves—compared
with 25 percent of girls with high

self-esteem. Girls are also crav-
ing better communication with
adult figures as they struggle
with challenges in their lives.
The top wish among girls is for
their parents to communicate
better with them, including more
frequent and more open conver-
sations, as well as discussions
about what is happening in their
life. 

“Low self-esteem among girls
and young women has reached a
crisis level,” said self-esteem
expert Jess Weiner, a best-selling
author and the global ambas-
sador for the Dove Self-Esteem
Fund. “The good news is that if
parents and other role models
are willing to create a steady
conversation of encouragement,
honesty and openness it can defi-
nitely help girls gain confidence
and reach their full potential.”

Real Girls, Real Pressure: A
National Report on the State of
Self-Esteem was commissioned by
the Dove Self-Esteem Fund as

part of its commitment to help
girls build self-esteem and a
healthy body image. The Fund
was developed more than four
years ago as part of the Cam-
paign for Real Beauty to inspire
and educate girls and young
women about a wider definition of
beauty, with a goal of reaching 5
million girls globally by 2010 with
self-esteem programming. 

How To Get Involved
There are a number of different

ways to get involved and make a
difference. Individuals can volun-
teer with organizations such as
the Boys & Girls Clubs of America
or the Girl Scouts of the U.S.A.
and download free resources for
leading their own self-esteem
workshops for the girls in their
communities. Facilitator training
guides are available on the Dove
Web site, as are powerful and
engaging self-esteem-building
tools for girls, moms and mentors.
To learn more, visit campaignfor
realbeauty.com. 

National Report Reveals The High Price Of Low Self-Esteem

How To Make A Difference
Help every girl feel great about her own real beauty. Take action and help make a difference:

• Question beauty stereotypes
• Contact the Boys & Girls Clubs of America or Girl Scouts of the U.S.A. to find out about
   mentoring opportunities in your community
• Try not to criticize your own looks, especially in front of your daughter
• Tell a girl in your life why she is beautiful
• Go to campaignforrealbeauty.com to download free self-esteem-building tools for girls,
   moms and mentors.

(NAPSA)—With many investors
having discovered their risk toler-
ance isn’t what they thought it was—
who knew you could lose money on
that “hot” penny stock?—there’s still
a way to grow your nest egg and
sleep at night.

Online savings accounts are
offering interest rates that look
pretty darn attractive right now.
Some are as high as 3.25 percent
APY, which trumps by a mile the
normal 1 percent or less you’re
lucky to get at traditional banks.

“Most people have no idea
about the amount of money
they’re leaving on the table by not
moving their savings balances to a
higher-yielding account,” says
Catherine Graeber, an analyst
with Forrester Research.

In fact, according to Forrester,
one-third of consumers who hold
more than $10,000 in liquid assets
in the bank never bother to check
competing rates for the best deal
on savings accounts.

Economists believe we can look
for that to change as the current
economic turmoil plays out. Cur-
rently, only about 10 million U.S.
households have opted to take
advantage of online savings
accounts’ higher yields. The mar-
ket research firm Celent, however,
is predicting that number will
more than double to 23 million in
the next two years.

One online account that’s won
kudos from the likes of the finan-
cial publication Kiplinger ’s for
the ease with which savers can
access their funds is HSBC
Direct, launched in 2005. While
accounts can be managed entirely
online, money can be accessed
24/7, and funds can be trans-
ferred online to and from other
bank accounts.

“Cash investments are back in
a big way,” says HSBC Direct
spokesman Kevin Martin. “And
people have flocked to online sav-
ings accounts as traditional sav-
ings yields continue to shrink.”

Online Savings Accounts: Earning Secure, High Yields
No Matter What The Market Does

Interest rates on online savings
accounts can be far higher than
those at traditional banks.




