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(NAPSA)—In many ways, Kate
McGraw is an extraordinary
woman. She is a United States Air
Force major, a Ph.D. clinical psy-
chologist, an accomplished fencer
and a mother of three.  

Yet, in other ways, McGraw
couldn’t be more “one of the girls.”
She is one of 30 million American
women who suffer from an
autoimmune disease (AD). Like
many of those women, she spent
10 years trying to get a diagnosis.

In 1989, after giving birth to
her first child, McGraw says she
had difficulties with coordination,
memory and concentration that
seemed to worsen when she exer-
cised. This was followed by years
marked by illness—pneumonia,
vertigo, vomiting, hair loss, rashes
and skin infections, oral and nasal
ulcers. While she visited multiple
specialists and underwent major
medical testing, the only thing
doctors said they could find was a
sleep disorder.  

At that point, McGraw recalls “I
gave up the search in frustration,
assumed I was okay and convinced
myself that my symptoms were
stress-related and that I could
overcome them with good stress
management, diet and exercise.”

According to Virginia Ladd, exec-
utive director, American Autoim-
mune Related Diseases Association
(AARDA), Kate McGraw’s experi-
ence is a familiar one.  

“Since the women affected by
autoimmune disease are mostly
young and in their childbearing
years, a time when they are tradi-
tionally most healthy, getting a
diagnosis can prove to be
extremely difficult.”

ADs all share the same under-
lying cause—autoimmunity. It is
the process whereby the immune
system mistakenly recognizes the
body’s own proteins as foreign

invaders and begins producing
antibodies that attack healthy
cells and tissues, causing a vari-
ety of diseases. There are more
than 80 known and another 40
suspected ADs, including multiple
sclerosis, type-1 diabetes, Graves’
disease, rheumatoid arthritis,
autoimmune hepatitis and Sjö-
gren’s disease.  

“Another factor that makes
diagnosis so diff icult is that
symptoms vary widely,”  said
Ladd. “And, because autoim-
mune diseases affect multiple
systems, their symptoms are
misleading, often hindering an
accurate diagnosis.”

After convincing herself that
she could manage her symptoms,
McGraw enrolled in the clinical
psychology doctorate program at
the University of Texas’ South-
western Medical Center in Dal-
las, became pregnant with her

second child and began fencing
competitively.  

Yet she continued to be plagued
by ill health. When she woke-up
one morning with severe weak-
ness on her left side, McGraw
decided it was time once again to
investigate.

Referred by a friend to a
rheumatologist, McGraw’s mys-
tery illness began to unravel. Ini-
tially, the doctor diagnosed her
with Primary Antiphospholipid
Antibody Syndrome. In this dis-
ease, antibodies react against
phospholipids (a type of fat),
which make up the outside walls
of all the body’s cells. She was
placed on the blood-thinning med-
ication Coumadin.

After follow-up consultations,
another diagnosis was arrived at:
Mixed Connective Tissue Disease,
an autoimmune disease which has
an overlap of symptoms and mani-
festations of several connective
tissue disorders. 

Most recently, McGraw tested
positive for Celiac disease. An
autoimmune illness where the
body develops antibodies against
gluten, a protein found in wheat,
Celiac disease can lead to malnu-
trition, as well as destruction of
the lining of the small intestine.
The only treatment is to eliminate
wheat/gluten from her diet.

But, McGraw remains positive.  
“The important thing is that

the various treatments keep work-
ing and I get to continue living my
life to its fullest.” 

AARDA is the nation’s only
organization dedicated to bringing
a national focus to autoimmunity
as a disease category and support-
ing collaborative research in order
to find better treatments and a
cure for all ADs. For more infor-
mation, please visit AARDA’s web
site at www.aarda.org. 

Ten Years Later, Air Force Major Learns Cause For Chronic Illness
Tips For Getting An 

Autoimmune Diagnosis
The American Autoimmune Related 
Diseases Association recommends:

• Know your family’s medical history. 
Genetics plays a role in autoimmune 
disease (AD). If one family member has 
lupus, another may have scleroderma and 
another may have Hashimoto’s thyroiditis.

• Keep a list of symptoms for the doctor. 
Often people with AD suffer symptoms that 
seem unrelated but may not be.

• Don’t be afraid to get a second, third or 
fourth opinion. Doctors are not always 
knowledgeable about ADs. If a doctor 
dismisses symptoms or says they are 
stress-related, find another doctor.

• Go online. The Internet provides re-
sources to research these diseases, 
find specialists and share experiences.

(NAPSA)—Lower temperatures
and lower prices bring a new
crowd to some of the world’s most
beautiful beach resorts—golfers. 

For example, lower prices at
Edgewater Beach Resort entice
many duffers to hit the greens.
The sun-splashed beach destina-
tion has lured generations with its
Breakfast and Birdies Package,
which includes spacious accommo-
dations, 18 holes of golf, shoe and
club cleaning, breakfast and more.
The low rates run through April
30, 2003.

The Hombre Golf Club consists
of three nines—The Good, The
Bad and The Ugly—and is nestled
amidst wetlands, marshes, lakes
and preserves. 

The course offers 27 challenging
holes in a natural woodland setting
and has hosted major golf events
including PGA TOUR Qualifying
Rounds, Canadian Pro Am, Ben

Hogan Tour and Nike Tour stops.
Set among palms, pines and

azaleas,  Hombre challenges
golfers to test their mettle on a
course that features water on 15
of the 27 holes. 

The course favorite, the pic-
turesque 2nd hole (on The Ugly),
is a replica of the 16th at Augusta
National played entirely over
water and secured by bunkers on
all sides.

Edgewater Beach Resort is set
on a private half mile of the
“World’s Most Beautiful Beaches”
and also offers a spa and fitness
center, 11 Plexicushion tennis
courts and 12 pools including the
11,000 sq. ft. Lagoon Pool com-
plete with cascading waterfalls,
natural foliage, reflection ponds
and jacuzzis.

For more information, call (800)
874-8686 or visit the website at
www.edgewaterbeachresort.com.

Give Golfers Something To “Swing About”

What better way to spend a day at the beach than golfing—for less.

(NAPSA)—More consumers
are shopping with purpose, which
is helping artisans in poor coun-
tries earn a living. One example
is the Worldstock Department of
Overstock.com. Overstock.com
provides the resources of a large
retail business to artisans in the
United States and developing
countries to help them earn a liv-
ing while crafting products at
affordable prices for consumers. It
features a a variety of items,
including forged steel and glass
home decor, accessories from
India, painted kites from Bali,
alpaca blankets from Peru and
jewelry from various countries.
For more information, visit
www.worldstock.com.

Here’s food for thought: Paper
plates featuring fun animal char-
acters can be used for creative fun
when mealtime’s done. Designed
especially to appeal to young chil-
dren, Hefty® Zoo Pals™ plates
reduce mealtime hassles by help-
ing youngsters have more fun
while they eat. This adorable new
line of paper plates includes more
than 50 different, brightly colored
animals, each with distinctive
ears, eyes, paws or fins serving as
novel dipping wells for sauces.
Made of heavy-duty coated paper,

Hefty Zoo Pals plates are both
soak-resistant and microwave-
able, delivering functionality and
fun. For activity ideas and games
with Zoo Pals paper plates, visit
www.heftyzoopals.com.

Travelers who get the most out
of their trip often use an itinerary.
Don’t spend precious time on your
trip deciding what to see or where
to eat. Hyatt.com has partnered
with Frommer’s Travel Guides,
which makes it easy to plan your
activities by providing detailed
information on local dining, shop-
ping, attractions and nightlife.
When booking online, you’ll
receive your confirmation immedi-
ately. This lets you focus on plan-
ning the rest of your trip. For
more information, visit www.
hyatt.com.

(NAPSA)—Forget psychology
and even astrology...now you can
turn to “chewology” to discover
your true personality. Recognizing
American’s appetite for chewing,
Wrigley is introducing longer-last-
ing Wrigley’s Spearmint gum to
provide the most refreshing chew-
ing experience. The company
teamed up with non-verbal com-
munication and behavior expert
Patti Wood to develop the
Wrigley’s Spearmint Chew I.Q.
quiz, a simple questionnaire that
links chewing habits—why, what
and how you chew—and personal-
ity. To evaluate your chewing
habits and get a fun, fresh per-
spective into your personality, go
to www.wrigley.com.

When trying to kick the habit,
smokers (over the age of 18) can
take advantage of FDA-approved
nicotine replacement therapies
(NRT) such as the NicoDerm® CQ®

nicotine patch and Nicorette® nico-
tine gum. These tools can double a
smoker’s chance of quitting suc-
cessfully versus “cold turkey.” Prod-
ucts such as Nicorette and
NicoDerm CQ have been clinically
proven to reduce nicotine cravings
and withdrawal symptoms without
exposing the quitter to the harmful
tars found in cigarette smoke.
Smokers also should join a behav-
ioral support program that can
help them deal with the psychologi-
cal component of cigarette addic-
tion. Committed Quitters®, a per-
sonalized behavioral support
program available free of charge to
users of Nicorette and Nico-
Derm CQ, has been shown to
increase a smoker’s chance of quit-
ting successfully when paired with

NicoDerm CQ or Nicorette. For
more information, visit www.quit-
net.com.

According to National Eating
Trends, 59 percent of meals are
rushed, 44 percent of women carry
lunch to work or school and 34 per-
cent of lunches are eaten on the
run. These statistics suggest that
while busy Americans strive to ful-
fill their need to eat, the inability
to find the time to prepare a whole-
some meal creates a significant
roadblock. A recent survey by
Campbell Soup Company revealed
that the number one barrier to eat-
ing a satisfying meal, including
soup, outside of the home is conve-
nience. Campbell’s new Soup at
Hand™ is a line of sippable soups
that features a microwavable sip-
ping container designed specifically
to fit into one hand so the soup can
be eaten anytime, anywhere. The
soups are specially designed to be
easily sipped while offering the full
flavor of soups traditionally eaten
at home. Visit www.soupathand.
com for more information on Soup
at Hand soups and enter to win the
“Take Your Soup to Work Day”
Bonus of a Lifetime sweepstakes.
One lucky soup lover will receive
$50,000.

(NAPSA)—With the opening of
the first climate-controlled shop-
ping center in 1956—Southdale
in Edina, Minn.—Americans
started shopping at shopping
centers and never looked back.
An illustrated hardcover coffee
table book, America’s Market-
place: The History of Shopping
Centers (Greenwich Publishing,
$39.95) shows how a retail con-
cept was influenced by the
changes in American demograph-
ics, lifestyles, the economy, and
technology. 

Frying turkeys is gaining in
popularity. According to the
National Turkey Federation, only
one percent of U.S. consumers
fried turkeys in 2000. By 2001,
that number jumped to 14 per-
cent. Many Cajun chefs recom-
mend peanut oil for frying
turkeys. Some say LouAna
Peanut Oil offers the best flavor,
searing the outside of the turkey
quickly to seal in the flavor of the
marinade. For more information
on turkey frying, call 1-800-723-
3652 or visit www.louana.com.




