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Tax Season A GoodTime
To Update Financial

Records
(NAPSA)—April 15 is a date

many Americans view with some
hesitation as they endure the
paperwork needed to file their
taxes. But with almost 75 percent
of Americans receiving an average
annual refund of $3,000, there is
positive news for most. And many
consumers find this a good re-
minder to annually update other
financial records.

Start with records that might be
less familiar. Consumers are aware
they can get a free annual credit
report from annualcreditreport.com.
They should also know that they
are entitled to other types of con-
sumer reports that may be used if:
•Paying by check for a purchase
•Considering applying for

insurance
•Planning to lease an apartment
•Asked by a potential em-

ployer for their written authoriza-
tion to get their work history.
“It’s smart to know what’s in

your credit report before applying
for home financing or an automo-
bile loan. Similarly, there are
times when it’s a good idea to
exercise your right to check other
sources of consumer information,”
stated Stuart K. Pratt, president
and CEO of the Consumer Data
Industry Association.
Working with CDIA, the Con-

sumer Financial Protection Bu-
reau has put together a list of dif-
ferent types of consumer reporting
agencies. “While not all companies
will have information on every
consumer, it’s a good idea for con-
sumers to have a complete picture
of information that may impact
financial decisions about them.
The CFPB website has a list of
companies that have specialized
databases dealing with other in-
formation that benefits con-
sumers,” Pratt said.
You can find the list on the

CFPB’s website (www.consumerfi
nance.gov). Type “consumer re-
porting agencies” into the search
box or go to http://files.consumer
finance.gov/f/201207_cfpb_list_con
sumer-reporting-agencies.pdf.

(NAPSA)—Investing 30 min-
utes on a spring tune-up for your
lawn mower can pay dividends for
years to come. Those who don’t
perform this important basic
maintenance before the weather
turns warmer often end up
putting their equipment at risk.
The good news is that the

engine experts at Briggs & Strat-
ton are making it easier than ever
before to get your lawn mower
ready for spring—from tune-up
kits to oil evacuation kits to a free
oil recycling solution, you can
keep your lawn mower running
smoothly. An engine tune-up for
your push mower takes only 30
minutes or less. Riding mower
engines may require an oil filter
or fuel filter, which could add five
to 10 minutes to the job.

A Spring Tune-up Is Key
“Homeowners simply want

their lawn mower to start when
they need it for that first cut of
spring and a simple tune-up can
make the difference between a
hassle-free start and frustrating
trips for service,” said Synoilva
Shaw with the Briggs & Stratton
Engine Marketing department.
“While the source of most starting
problems is old gasoline—which
goes stale in about 30 days—a
tune-up can help extend the life of
the mower engine and keep it run-
ning at peak performance.”

Prepping A Push Mower
A tune-up for a push mower

engine can reduce engine emis-
sions by as much as 30 percent
and involves just four easy steps:
1. Changing the mower oil
2. Replacing the air filter
3.Replacing the spark plug
4.Adding fuel preservative to

the gasoline.
Step-by-step video instruc-

tions are available online at
www.briggsandstratton.com.

Tune-up Kits
A basic push mower engine

tune-up kit costs under $12.99 and
includes an air filter, spark plug,
bottle of oil and a pouch of fuel
treatment and stabilizer. A tractor
tune-up kit costs under $32.99 and
includes the same as a push
mower kit with the addition of a
fuel and/or oil filter. The kits are
available online at the company’s
website or at authorized dealers
and home improvement stores.

Oil Evacuation Kits
Two options are available for

oil evacuation kits—one that
removes oil only and another that
removes both oil and fuel. These
kits help eliminate the need for
consumers to tip the mower to
drain the oil during a tune-up,
making it easier to change the oil
and reducing the possibility of an
oil spill in the garage or driveway.
Oil evacuation kits cost be-

tween $23 and $31 and are avail-
able online at www.briggsand
stratton.com or at authorized
dealers and home improvement
stores.

Disposing Of Used Oil
Participating Briggs & Strat-

ton dealers nationwide make recy-
cling oil easy and have recycled
more than 200,000 gallons of used
engine oil to date. Simply drop off
your used oil in a closed container
and let your dealer take care of
the rest.

Look Before You Pump
Certain gasoline blends should

never be used in lawn mower
engines and other small gas en-
gines. Fuel blends containing
more than 10 percent ethanol, like
E15 or E85 gasoline, or gasoline
containing other alcohol blends
can damage small gas engines.
Repairs required because of the

use of these unapproved gasoline
blends are not covered under the
manufacturer’s engine warranty.
Look for the “Look Before You
Pump” warning logo on new mod-
els or find more information from
the Outdoor Power Equipment
Institute at www.opei.org.

Lawn Mower Tune-ups Are AWise Investment

Giving your lawn mower a tune-
up each spring can help extend
the life of its engine and keep it
running at peak performance
longer.

(NAPSA)—Shriners Hospitals
for Children is a health care system
of 22 locations dedicated to improv-
ing the lives of children by providing
pediatric specialty care, conducting
innovative research and offering
outstanding teaching programs. To
learn more, visit www.shriners
hospitalsforchildren.org.

* * *
The Medicare star quality rat-

ing system gives one to five stars
to Medicare health plans. While
only 11 out of more than 400 plans
received five stars, all Kaiser Per-
manente plans are 5-star rated.
Learn more at kp.org/medicare
stars, medicare.gov/find-a-plan
and (800) Medicare.

(NAPSA)—If you or someone
you care about has ever been diag-
nosed with cancer, there is an
online resource that may benefit
you.

Where To Turn
People with any type of cancer

can share their thoughts and con-
cerns with others with similar
experiences in the Cancer Ex-
perience Registry. It was launched
by the Cancer Support Commu-
nity (CSC), an international non-
profit organization that wants to
ensure that everyone affected by
cancer is empowered by knowl-
edge, strengthened by action and
sustained by community.
CSC’s Cancer Experience Reg-

istry is a research study for people
living with cancer to talk about the
issues they confront, listen to what
others have to say and give back to
the larger cancer community.
“We know that cancer patients

at every stage of their journey
have many concerns and that peo-
ple can feel isolated or alone,” said
Joanne Buzaglo, Vice President of
Research and Training at CSC
and a two-time cancer survivor.
“Our Cancer Experience Registry
provides patients with an opportu-
nity to have their voices heard—
and also to ‘pay it forward’ in a
sense, to share what they have
learned from their experience
with other people who are facing
these same kinds of issues.”
What You Get And Can Give
Anyone who has been diag-

nosed with cancer at any time can
join. The process involves filling
out a detailed survey to help iden-
tify the most important social and
emotional issues for each individ-
ual. The data will be used to
develop new programs, educa-
tional tools, policy initiatives and
research projects aimed at im-
proving the quality of care and
outcomes for everyone impacted
by cancer.
“The Cancer Experience Reg-

istry connects patients who are
going through active treatment

and those who are survivors in a
way that allows us to make a dif-
ference in our own lives while we
are helping others at the same
time. By collecting and sharing
this information, we are also iden-
tifying the gaps that exist today,
not just in cancer care, but also in
communication,” said Kay John-
son, a chronic myeloid leukemia
survivor.
As the registry grows beyond

its current level of over 6,000
members, CSC plans to add new
programs for patients who share
specific cancer diagnoses or con-
cerns. The Registry also produces
a monthly newsletter that
addresses the full range of issues,
from side effects to financial wor-
ries to diet and nutrition. It pro-
vides updates on the data from
Registry participants and lets
readers submit and respond to
questions.
“The Cancer Experience Reg-

istry is a very rich and important
resource for cancer patients,” said
Kim Thiboldeaux, President and
CEO of CSC, “but what makes it
so special is that the insights we
are gaining from the Registry
come directly from the people who
are living with cancer and help us
identify and deepen our under-
standing of the often-overlooked
needs of cancer patients.”

Where To Learn More
For more information or to join,

visit www.CancerExperienceReg
istry.org or call (888) 793-9355.

How Cancer Patients Can Share, Be Heard And Give Back

People who have or have had
cancer have a new place to go for
information and to express their
opinions.

***
Emotional maturity is the ability to stick to a job and to struggle
through until it is finished, to endure unpleasantness, discomfort
and frustration.

—Edward Strecker
***

***
The man who makes no mistakes lacks boldness and the spirit of
adventure. He never tries anything new. He is a brake on the wheels
of progress.

—M.W. Larmour
***

***
I think we are drawn to dogs because they are the uninhibited
creatures we might be if we weren’t certain we knew better.

—George Bird Evans
***

***
The great secret of a successful marriage is to treat all disasters
as incidents and none of the incidents as disasters.

—Harold Nicolson
***

***
I don’t care what you say about me, as long as you say something
about me, and as long as you spell my name right.

—George M. Cohan
***

***
One of the most wonderful things in nature is a glance of the eye;
it transcends speech; it is the bodily symbol of identity.

—Ralph Waldo Emerson
***

***
Originality does not consist in saying what no one has ever said
before, but in saying exactly what you think yourself.

—James Stephens
***

***
I like nonsense, it wakes up the brain cells. Fantasy is a neces-
sary ingredient in living.

—Dr. Seuss
***

***
He who does not understand your silence will probably not under-
stand your words.

—Elbert Hubbard
***




