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(NAPSA)—Did you know there
are 525,000 minutes in a year? The
National Center for Missing &
Exploited Children wants you to
take 25 of them to talk to your
child about safety—the same
amount of time it takes to watch a
favorite TV show. It could save a
child’s life.
In the seven years since it

began, NCMEC’s “Take 25” cam-
paign has spread to thousands of
communities across the United
States, 150 countries and the
Internet through social media. The
campaign was created to coincide
with National Missing Children’s
Day, which is May 25.
That was the day, in 1979, when

6-year-old Etan Patz was abducted
from a New York street on his way
to school, the first time he was
allowed to walk to the bus stop
alone. A suspect was recently
charged with kidnapping and mur-
dering him—more than three
decades later.
At the time Etan vanished,

there was no coordinated national
system for addressing missing chil-
dren cases. His case, and that of 6-
year-old Adam Walsh, who was
abducted from a Florida mall and
murdered in 1981, helped launch a
national movement that led to the
Missing Children’s Act in 1982 and
the creation of NCMEC in 1984.
Today, up to 2,000 children go

missing every day. Most are recov-
ered quickly, but there are many
who never return home. As the
nation’s leading nonprofit working
with law enforcement, families and
the professionals who serve them
on issues of missing and exploited
children, NCMEC has learned a lot
about how to keep children safer in
the real world and on the Internet.
Since 2005 to January 2013, for

example, NCMEC employees have
analyzed 8,000 confirmed at-
tempted abductions, showing that
many children escaped harm by
taking some kind of action. Most
suspects were driving a vehicle.
Nearly a third targeted children
going to and from school or school-
related activities between 2 p.m.
and 7 p.m. Nearly half of the chil-
dren escaped by walking or run-
ning away without any contact.
One third were proactive: yelling,
kicking, screaming or pulling away.
This month, NCMEC is honor-

ing a 10-year-old Philadelphia girl

who fought off a man who tried to
abduct her last July as she walked
down a street near her home,
holding her 2-year-old brother’s
hand. A surveillance videotape
showed how fast it can happen:
The man grabbed her from
behind, put his hand on her
mouth and lifted her in the air.
She struggled mightily and her
little brother screamed as loud as
he could. The man dropped her
and ran. He was later arrested.
As part of the Take 25 cam-

paign, NCMEC provides families
and communities with free tools
and resources, in multiple lan-
guages, to host events and initiate
an ongoing dialogue with children,
including conversation starters
and important safety tips. Because
of its popularity, NCMEC has
expanded the May campaign from
April 1 to June 15.
Events to raise awareness about

the importance of talking to chil-
dren about safety are held in a
variety of venues, including com-
munity centers, military installa-
tions, sport complexes, retail loca-
tions, houses of worship, schools
and libraries. Last year alone,
Masonichip International hosted
269 “Take 25” events. The U.S.
Conference of Catholic Bishops,
206. Miss Black USA, 36.
Every year, organizers find cre-

ative new ways to spread the mes-
sage—on highway billboard signs,
at community safety fairs, even a
flash mob.
NCMEC’s free resources,

including the “Take 25 Organizer’s
Kit,” can be downloaded at
www.take25.org or ordered after
your Take 25 event is registered
and approved by NCMEC staff.
You can also find important

safety information at NCMEC’s
websites, www.missingkids.com
and www.netsmartz.org.

25 Minutes:The Time It Takes To
Teach Children About Safety

Talk to your children about safety.

(NAPSA)—We all reflect on
how the women in our lives are so
important to us and our families.
FUJIFILM Medical Systems
U.S.A., Inc. and the National
Breast Cancer Foundation are
working together to raise aware-
ness and encourage all women to
understand the importance of
early detection of breast cancer.
The partnership recently launched
Images of Health, a campaign
designed to provide educational
resources and support for breast
cancer patients, survivors and
their loved ones.
Understanding Breast Cancer
Breast cancer is one of the

leading health crises for women in
the United States. According to
the National Cancer Institute, 1
in 8 women will be diagnosed with
breast cancer in their lifetime.
There is currently no known cure
and early detection is critical to
survival.
“Fujifilm is committed to

investing in research and develop-
ing innovative imaging technolo-
gies that play a key role in the
screening, detection and diagnosis
of breast cancer,” said NBCF
founder and CEO Janelle Hail.
“Their support allows us to con-
tinue our mission—saving lives
through early detection and pro-
viding mammograms to those in
need.”

One simple test.
Powerful results.

A mammogram is an x-ray that
allows a qualified specialist to
examine the breast tissue for any
suspicious areas. Annual mammo-
grams are typically recommended
for women over 40, or earlier for
women who have a history of
breast cancer in their family.
“The best way to fight breast

cancer is to have a plan that helps
you detect the disease in its early
stages,” said Breast Cancer Sur-

vivor Betty Dedon, product and
marketing manager, FUJIFILM
Medical Systems U.S.A., Inc.
“Being well-informed is important
for understanding breast cancer.
Images of Health provides re-
sources—including interactive
tools and educational materials.”

Promoting Early Detection
of Breast Cancer

Throughout the month of May,
participants are invited to “Like”
Images of Health on Facebook and
encouraged to share an inspira-
tional health story and photo
regarding a woman in their life for
a chance to be entered in the Fuji-
film Images of Health Mother’s
Day Photo Sweepstakes. Eligible
entrants will have an opportunity
to win a red FUJIFILM FinePix
JZ100 camera, including a camera
case and 4GB SD card or a pink
FUJIFILM INSTAX™ Mini 8 and
INSTAX™ Mini Twin Film Pack, as
well as a LIV® breast self-exami-
nation aid. Approximate total
value of all Sweepstakes prizes
offered is $1,233.54.
Fujifilm is dedicated to promot-

ing the early detection of breast
cancer through advances in digital
mammography and through
increased awareness.
For more information and for a

Sweepstakes Entry Form, details
and Official Rules, visit www.
facebook.com/imagesofhealth.

Early Detection Of Breast Cancer: Something To
Really Like!

Mammography is one of the most
effective screening tools avail-
able to detect breast cancer.

OnThe RoadTo
Stress-Free Driving

Automakers Have Your Back
(NAPSA)—With more than 5

million car crashes every year in
the U.S., it’s important that driv-
ers understand what they can do
to avoid a collision and also what
automakers are doing to help
them should they be involved in
an accident.

What You Can Do
•You’ve heard it a hundred

times—stay off your cell phone and
don’t even think about texting.
•Work with your car dealer to

make sure your tires are prop-
erly inflated, your fluids are
topped off and your brakes are
well maintained.
•Remember, if you are in an

emergency on the road—and
according to Forbes, the average
driver is involved in a collision
every 18 years—get to a safe place
to call for help, give emergency
personnel your specific location
and do your best to stay calm.

What Automakers Do
Car companies are including all

sorts of new technology in modern
cars in order to keep vehicles in tip-
top shape and help drivers who may
be involved in an accident. For
example, Hyundai Assurance Con-
nected Care is the new safety and
maintenance suite powered by the
firm’s Blue Link telematics plat-
form. This program provides free
proactive safety and car care ser-
vices for three years and includes
automatic collision notification,
SOS emergency assistance, en-
hanced roadside assistance, month-
ly vehicle diagnostics reports and
maintenance alerts. Said Barry
Ratzlaff, Director of Customer Sat-
isfaction and Service Business
Development: “While drivers want
cars they enjoy driving, safety fea-
tures and maintenance reminders
are also important.”

Learn More
For further facts and ideas, go

to www.hyundaibluelink.com.

You and your car can stay on the
road hassle-free.

(NAPSA)—You can access free,
downloadable small-pet bedding
information and many pet care facts
and tips at the website of the lead-
ing provider of animal bedding in
the United States, American Wood
Fibers (AWF): www.awf.com/small
petcare.

* * *
New research reveals your mat-

tress could be affecting your love
life. The study found consumer com-
plaints of intimacy issues on mem-
ory foam, while a mattress called
the Ultimate Hybrid was preferred
for sleep and intimacy. Learn more
at www.Ultimate-Hybrid.com.

* * *
Sweet Lifeberry and Big Life-

berry goji from Proven Winners
ColorChoice Shrubs are known for

their exceptional vigor, flavor and
size. You can find them at a garden
center, in the fruits or the shrubs
section. For facts, tips and recipes,
visit www.ProvenWinners.com/
VitaminBerries.

(NAPSA)—A publisher known
for books that are both entertain-
ing and educational—DK—has a

number of new titles that are
likely to appeal to dads, no matter
what their interests are. To learn
more, visit us.dk.com.

A pound of potato chips can cost up to 200 times more than a pound
of the potatoes that were used to make them.

The earliest type of timekeeper, dating from as far back as 3500 B.C.,
was the shadow clock, or gnomon, a vertical stick or obelisk that
casts a shadow. An Egyptian shadow clock of the eighth century B.C.
is still in existence.




