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(NAPSA)—Life insurance has
been around for hundreds of years,
but one of the newest products in
the market is becoming increas-
ingly popular with consumers.
Indexed universal life insur-

ance is a flexible premium policy
that credits interest based on the
movement of a stock market
index. These products offer the
security of lifetime death benefit
protection along with great flexi-
bility through access to policy
cash value.
A few carriers introduced the

first indexed universal life prod-
ucts in 1997. Just nine life insur-
ance carriers offered the product
at the start of 2005, but in the
past couple of years that number
has ballooned to 46. Sales of the
product approached an all-time
high of $800 million in 2011 alone,
quite a contrast to the $667 mil-
lion sold over the six-year period
from 2000 through 2005.
The reason? Indexed universal

life is perfect for consumers seek-
ing the middle ground in the risk
continuum. It’s a product with
more upside potential than tradi-
tional fixed universal life—espe-
cially in a low-interest rate envi-
ronment—that also offers strong
guarantees, eliminating downside
market risk associated with a
variable universal life product.
Indexed universal life policy

performance is typically linked, in
part, to a major stock index such
as the S&P 500. Generally, these
policies include a cap on the
upside movement of the index,
typically ranging between 10 and
14 percent, as well as a minimum
interest rate that is applicable
should the index perform poorly
during a particular period.
“Consumer needs and prefer-

ences change, and so do market

opportunities,” said president and
CEO Chris Littlefield of Aviva
USA, which has been the leading
provider of indexed universal life
since 2001. “Our indexed univer-
sal life products are battle tested
through all conditions. During two
of the worst bear markets in
recent history [early 2000s and
2008–09], none of Aviva’s indexed
universal life policyholders lost
any accumulated value in their
policies because of a declining
stock market.”
Through the first three quar-

ters of 2011, the life insurance
industry saw modest 5 percent
growth. Indexed universal life
sales, however, grew a whopping
38 percent over the same nine-
month period. The only other life
insurance product hitting double-
digit sales increase during that
time frame was whole life, with a
10 percent jump.
“Relative to other products in

the industry, indexed universal
life is fairly new,” Littlefield said.
“It’s the fastest-growing product
in the life insurance business
because its cash accumulation fea-
tures, death benefit protection
and flexibility are simply a great
fit for many consumers.”

The Benefits Of The Fastest-GrowingType
Of Life Insurance

You can get life insurance cov-
erage you can count on—in
good times and bad.

(NAPSA)—A glamorous spa pro-
vides a deceptively idyllic setting in
“The Look of Love,” a delicious new
mystery by New York Times best-
selling author Mary Jane Clark.
When the owner of Elysium, an

exclusive spa and plastic surgery
center, offers Piper Donovan an
all-expenses-paid trip to Los
Angeles, she accepts. All she has
to do is create a dazzling and
unique wedding cake.
The job also appeals to Piper

because it will give her the time to
sort out her feelings for handsome
FBI agent Jack Lombardi.
The ultraluxurious spa caters

to the rich and famous in need of
a little “refreshing”—a nip here, a
tuck there, a little Botox, a little
detox. Nestled in the Hollywood
Hills, Elysium seems picture per-
fect. But no sooner does Piper
arrive than a guest is brutally
murdered in one of the private
bungalows. She soon discovers
that beneath the glamorous sur-
face of this idyllic oasis lies an
ugly truth—and a cold-blooded
plan for murder.
The Associated Press has called

Clark “one of the most talented
storytellers around.” Like Piper
Donovan, Clark has a mother who
made customized cakes for the
neighborhood kids when she was
growing up. After a career at CBS
News and writing 12 media
thrillers, the author envisioned
the Piper Donovan/Wedding Cake
mystery series.
Part of the appeal may be the

great recipes the books include,
such as this one for Icing on
the Cupcake Cream-Cheese
Frosting.

½ cup butter (1 stick), at
room temperature

1½ cups cream cheese, also at
room temperature

1 teaspoon vanilla
3 cups confectioners’ sugar
Using an electric mixer at

medium speed, beat the but-
ter, cream cheese and vanilla
until smooth. Turn the mixer
down to lowest speed and add
the confectioners’ sugar, a lit-
tle at a time, until it’s com-
pletely combined and smooth.

The series has also garnered
positive reviews.
Library Journal said that

“Touches of humor keep the mys-
tery light, the baking subplot
keeps it cozy, and there is enough
going on with family and Piper’s
newly developing relationship to
keep it real,” and Romantic Times
gave it four stars.
The book is available wherever

books are sold. For more informa-
tion, you can find Mary Jane Clark
or Piper Donovan on Facebook or
visit www.maryjaneclark.com.

Look Of Love

What’s the price of beauty? At
one spa, it could be murder.

Find Top Doctors
To Fight Cancer

(NAPSA)—Good news about
children’s health: Most youngsters
with cancer—nearly 80 percent—
beat the disease, according to
Michael P. Link, M.D., president
of the American Society of Clinical
Oncology.
“One major reason,” he ex-

plained, “is that the overwhelming
majority of childhood cancer
patients—about 80 percent—have
enrolled in clinical trials. These
are the vehicles through which
cancer treatments are developed
and refined. They remain the
most powerful tool for advancing
the care of both childhood and
adult cancers.”

You can find this prestigious
spokesman for the highest levels
of cancer research and treatment
listed among the more than 2,600
outstanding physicians in the new
seventh edition of “America’s Top
Doctors for Cancer.”
The book is published by Castle

Connolly. It’s sold for $34.95 at
(800) 399-3627, major bookstores
and www.castleconnolly.com.

A respected directory features the
top hospitals and top doctors who
make a difference in the lives of
people confronting cancer.

(NAPSA)—Get the benefits of
an anti-aging spa treatment at a
fraction of the price. The ageLOC
Galvanic Body Spa from Nu Skin
can diminish the appearance of
fat and cellulite and smooth the
skin for a slimmer, more toned
look. For more information, visit
www.nuskin.com.

* * *
The American Academy of Oph-

thalmology formed a Task Force
on Haiti Recovery to help Haitian
Eye M.D.s restore quality eye care
to the people of that nation.

* * *
During the Korean War,

women in the Armed Services
went from being a footnote in his-
tory to a source of labor and skills
for the nation’s military.

The word taboo comes from the Polynesian tapu, meaning “some-
thing sacred, special, dangerous or unclean.”

Most of the copper produced in the world is used by the electrical
industry, chiefly in the form of wire, because copper is the best low-
cost conductor of electricity around.

The Phoenicians and Romans made a purple dye from Murex sea
snails. Cloth colored with this dye was more valuable than gold.

***
Apessimist is one who makes difficulties of his opportunities and
an optimist is one who makes opportunities of his difficulties.

—Harry Truman
***

***
Why has government been instituted at all? Because the passions
of man will not conform to the dictates of reason and justice with-
out constraint.

—Alexander Hamilton
***

***
Keep away from people who try to belittle your ambition. Small
people always do that, but the really great make you feel that you,
too, can become great.

—Mark Twain
***

***
An invasion of armies can be resisted, but not an idea whose time
has come.

—Victor Hugo
***

***
Success is to be measured not so much by the position that one
has reached in life as by the obstacles which he has overcome
while trying to succeed.

—Booker T. Washington
***




