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(NAPSA)—Thanks to advanced
technologies in screening and
treatment, colon cancer is consid-
ered one of the most preventable
and curable diseases if detected
early.
Yet, according to the American

Cancer Society, nearly 150,000
Americans are diagnosed with
colon cancer annually and more
than 50,000 die because the can-
cer is diagnosed too late.  
It’s clear that screening can

save lives but, unfortunately, sta-
tistics show that too many avoid
it. While some physicians debate
which method is most accurate,
they do agree that early detection
is important and all Americans
need to be proactive in assessing
their risk of colon cancer.
“Any type of screening proce-

dure is by far better than not get-
ting screened at all,” said Michael
Kreines, M.D., gastroenterologist
with the Ohio Gastroenterology
and Liver Institute and member
of the Medical Science Advisory
Committee for the Colon Cancer
Alliance, a leading advocacy
group. “By knowing your risk fac-
tors and getting screened, you can
reduce your risk of developing the
disease before it is too late.”
In addition to advising that

men and women age 50 and older
be screened regularly, colon can-
cer screening guidelines identify
some factors that in crease a per-
son’s risk of developing the dis-
ease, including personal or family
history, African-American and
Hispanic descent and lifestyle
 factors.
The first step is committing to

get screened. To help, the “Find it
First” initiative, sponsored by
medical technology company
Olympus, gives Americans the

extra push to get screened. For
each person making the commit-
ment at www.FinditFirst.com, the
company will donate a dollar to
the Colon Cancer Alliance and the
Colorectal Cancer Coalition. The
website also offers the latest infor-
mation on colon cancer symptoms,
the types of screenings and local
doctors who perform these tests.

Learn More
For more information about

colon cancer and making the com-
mitment to be screened, visit
www.FinditFirst.com. If you are at
risk, consult your healthcare
provider about your risk factors
and screening options.

Colon Cancer Screening Saves Lives

Katie and Robert Hendrickson are
both lucky to be alive after devel-
oping colon cancer at a young
age—both delayed screening until
after symptoms showed up.

Colon Cancer Risk Factors
• Age 50 and older
• Personal or family history
• African-American or Hispanic descent
• Lifestyle factors (diet, obesity, smoking)
• Inflammatory intestinal conditions
• Inherited syndromes

***
If the automobile had followed the same development cycle as the
computer, a Rolls-Royce would today cost $100, get a million miles
per gallon and explode once a year, killing everyone inside. 

—Robert X. Cringely
***

***
The antidote for 50 enemies is one friend.

—Aristotle
***

***
Perseverance is the hard work
you do after you get tired of
doing the hard work you
already did. 

—Newt Gingrich
***

***
It’s not that I’m so smart, it’s just
that I stay with problems longer.

—Albert Einstein
***

***
Don’t be discouraged. It’s often
the last key in the bunch that
opens the lock.

—Author Unknown
***

***
The great majority of men are
bundles of beginnings.

—Ralph Waldo Emerson
***

***
I find that the harder I work, the more luck I seem to have.

—Thomas Jefferson
***

***
When I go into my garden with a spade, and dig a bed, I feel such
an exhilaration and health that I discover that I have been defraud-
ing myself all this time in letting others do for me what I should
have done with my own hands.

—Ralph Waldo Emerson
***

***
Gardening is the only unquestionably useful job.

—George Bernard Shaw
***

***
Problems are not stop signs, they are guidelines.

—Robert Schuller
***

Teenagers eat candy most often: 21 percent eat it every day; 86
percent eat it at least once a week.

If the sun stopped shining
suddenly, it would take eight
minutes for people on earth to
be aware of the fact.

Easter is the first Sunday after
the first full moon after March 21.

In the election of 1820, the
immensely popular James Mon-
roe received every electoral vote
but one, and ran for president
unopposed. The one elector
voted against him so that George
Washington would be the only
president elected unanimously.

(NAPSA)—For many manufac-
turers and entrepreneurs, finding
the right location for their busi-
ness means more than square
footage and reasonable costs. It’s
about location—literally—because
the location is a natural fit for
their business.
For Mark Coffman, president

of Lucky Bums, which makes
technical and functional gear for
kids, the state of Idaho is a perfect
location for his business. “We can
field-test the ski clothing with our
own kids on a day trip to the ski
resort or hiking and camping gear
in the mountains and rivers just a
few minutes from our headquar-
ters,” said Coffman, whose com-
pany is based in Boise. “Here, you
get urban efficiency with rural
lifestyle.”
Some companies need to con-

sider whether their location is a
natural fit for the type of products
they produce. Surfboards de signed
in China, for instance, wouldn’t
have the credibility among afi-
cionados that a label from Maui
would have. 
A number of outdoor-oriented

companies have located in the
northwestern state because of the
variety of its terrain and outdoor
culture. Everything from fly-fish-
ing poles to ski goggles are
designed, tested and manufac-
tured there, taking advantage of
the natural laboratory.
When does location matter?

Outdoor equipment manufactur-
ers in Idaho cite these advantages
to matching their product to their

company’s location:
• Credibility. The Scott Com-

pany, makers of ski equipment,
started in Sun Valley, the leg-
endary ski resort known for its
luxury, killer slopes and its appeal
to the rich and famous. The com-
pany was launched in 1958 by Ed
Scott, a ski racer and engineer.
While the company has grown
enormously with operations
around the world, it maintains its
headquarters in Sun Valley.

• Natural laboratory. SJX
Jetboats in Lewiston finds hav-
ing the Snake River right out-
side its office door a benefit. The
company can easily test  its
equipment on a river that offers
both turbulent whitewater and
shallow drafts.

• Knowledgeable labor
force. At Lucky Bums, employees
live the outdoor life, so they are
familiar with how the products
will be used. Employees will
understand customer needs on a
personal level, so they can be a
more valuable resource to the
company.

• Lower costs. Business costs
can drop dramatically in a more
rural setting, depending on the
needs of the company. Buck
Knives moved from San Diego to
Post Falls, Idaho—a move that
enabled the company to move
manufacturing back to the United
States from China.
To learn more about finding

the right business location, visit
www.commerce.idaho.gov/building-
your-business.

Finding A Natural Fit For Your Location

More than just a pretty place—the state of Idaho has been found to be
the perfect location for Lucky Bums, which makes outdoor gear for kids.


