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(NAPSA)—One of the biggest
challenges facing first-time moms
is finding the time to get every-
thing done while managing to
spend quality time with their chil-
dren. Experts agree that what is
key to creating a unique and spe-
cial bond between parent and
child are laughing, loving and
learning...together.

Fortunately, it’s getting easier
to find the opportunities to share
in youngsters’ early experiences,
thanks to products designed with
both mother and child in mind. No
longer are toys just something for
the little one to play with; they’re
interactive gadgets that inspire the
imagination of both generations.

For example, the Mommy & Me
brand’s four “Together Time” cate-
gories of innovative, educational
and interactive toys include Potty
Time, Bath Time, Sleep Time and
On-the-Go Time...and are de-
signed to encourage “together
time.” The new products foster the
brand philosophy of supporting,
encouraging and inspiring, while
helping to make any time the best
time for parent and child.

• Potty Time: The Potty Train-
ing System is a combination pack
designed for Mommy to help child
with the Introduction, Rewards and
Reminder stages of Potty Training
and includes the following:

� Potty Pal Playset. Includes a
soft Training Bear that can “use”
the potty and sink within the
playset that simulates a bath-
room. Plush potty and sink acti-
vate sounds that entertain and
reinforce potty time learning.

� Potty Prize. Plays encourag-
ing and rewarding phrases for
children after using the potty and
washing their hands. Includes a

Sticker Success Chart to display
the child’s progress.

� Potty Bracelet. Can be worn
on the child’s wrist just like a
watch. Has a timer with 15-, 30-
and 90-minute time intervals to
adapt to the child’s progress of
potty training.

• Bath Time: When bath time
is fun, little ones are more likely
to enjoy spending time getting
clean. Mommy & Me offers such
entertaining ideas as:

� Scrub-A-Dub Squirt Puppets.
One for big hands and one for
small hands, with squirting
spouts in their mouths.

� Sort ’N Squirt Bath Boat.
Allows Mom to help child sort the
four different shapes by finding
corresponding openings on the
sides of the boat.

� Bath Time Island Timer. A
floating island that tells the child
when bath time is over. The timer
has three settings, so the child
gets used to a certain amount of
playtime in the bath.

Also available in the Bath Time
category are Bath Time Hoops,
Bath Time Fisherman, Bath Time
Musician and Bath Time 1,2,3’s &
A,B,C’s.

• Sleep Time: The Storytime
Pirate Blankee combination pack
is a huggable blankee with an
interactive twist. Includes an alli-
gator puppet, lots of flaps and
activities. The sail of the pirate’s
ship is made from the pages of a
book, plus two soft-tethered mon-
key dolls fit in pockets of story-
book and ship.

• On-the-Go Time: For work-
ing moms, it can seem like it’s
always on-the-go time. These
products help little ones take part
in the comings and goings.

� Count ’N Call Travel Time
Phone. A cell phone that teaches
numbers in English and in Span-
ish. Can be tethered to the car
seat or stroller.

• “Mommy’s Calling” Soft Driv-
er. Now Mommy can call her child
on the phone from the front seat.
Child can control the plush driver
that is equipped with a mirror,
lights, a radio that plays three
songs, a horn, an ignition key and
his or her very own cell phone.

• Learning Adventures Lap-
top. Allows little ones to take
their laptop on their adventures
and learn—letters,  numbers,
shapes, colors and animals—as
they travel. Fun sound effects
entertain and make learning fun.

Mommy & Me products, avail-
able exclusively at Wal-Mart,
provide new ways for Mom to
interact and connect with her
children even at the busiest of
times. To learn more, visit the
Web site at www.walmart.com or
www.mommyandme.com.

Helping Mother And Child Laugh, Love And Learn...Together

Working and first-time moms
now have help in finding enter-
taining ways to spend time with
their children.

(NAPSA)—Americans have
become increasingly aware of the
numerous treatment options
available to cancer patients. Yet
many do not know about the side
effects some treatments can have. 

For instance, a condition called
oral mucositis (OM) is one of the
most debilitating and common
complications of cancer treatment.
Yet a recent survey found that 97
percent of OM sufferers believe
there is little or no awareness
among the general public of the
condition.

The low level of public aware-
ness may be explained by a per-
ceived lack of effective treatments
and information about OM—a
problem cited by 85 percent of the
survey respondents.

“Oral mucositis is one of the
most common, debilitating and
painful side effects of cancer ther-
apy, and the compelling results of
this survey underscore the signifi-
cant unmet medical needs among
cancer patients, caregivers and
physicians,” said Michael D.
Becker, president and CEO of
Cytogen Corporation. 

Becker’s company, which spon-
sored the survey, recently licensed
and introduced Caphosol®, an
advanced electrolyte solution for
the treatment of OM. Additionally,

the company launched a patient
education and support Web site at
www.careom.com as part of its
CARE OM™ (Caphosol Relieves
Oral Mucositis) initiative.  

The five OM symptoms most
frequently mentioned by survey
participants were redness and
swelling (54 percent), burning pain
(47 percent), difficulty opening
one’s mouth (46 percent), difficulty
speaking (40 percent), and tooth
and/or gum disease (35 percent).

About OM 
Oral mucositis is a painful

inflammation of mucous mem-
branes in the mouth. It interferes
with a patient’s ability to eat and
has a negative effect on quality of
life.

The condition is estimated to
affect as many as 400,000 cancer

patients each year. OM affects
approximately 40 percent of cancer
patients who receive chemother-
apy, more than 70 percent of those
undergoing conditioning therapy
for bone marrow transplantation
and virtually all patients receiving
radiation therapy for head and
neck cancer. 

Diagnosing A Problem 
Only half of survey respon-

dents reported having received a
formal diagnosis of OM and 25
percent were unable to find any
treatment that relieved their
symptoms. Those unmet medical
needs may be due to a general
perception that OM is not consid-
ered a serious condition—a senti-
ment voiced by 53 percent of the
survey respondents. 

“I don’t think there’s a great
deal of awareness both in the
media or a patient’s standpoint
about this side effect,” explains
Kenneth Miller, M.D., professor,
medical oncology, Harvard Med-
ical School. “It’s important that
patients be proactive and they
understand that this is a major
complication associated with the
use of high-dose chemotherapy
and radiation therapy.”  

To learn more about OM and
its treatment options, visit
www.careom.com.

Easing The Side Effects Of Cancer Treatments 

A survey found that many cancer
patients are unaware that there is
a treatment for a common
chemotherapy side effect.

(NAPSA)—There’s good news
for people who want help answer-
ing questions or voicing concerns
about their bank. A new Web site is
dedicated to assisting consumers.

While targeted to national
bank customers, HelpWithMy-
Bank.gov answers many questions
common to all banking consumers,
helps consumers identify who reg-
ulates their financial institution,
and provides useful information
about contacting regulators of
institutions other than national
banks.

The site presents information
in straightforward, easy-to-use
terms in a simple question-and-
answer format. Topics include
credit cards, interest rates, check
cashing, late payments, mort-
gages and others.

A project of the Office of the
Comptroller of the Currency
(OCC), it also provides guidance
on how bank customers who need
additional assistance can contact
the OCC’s Customer Assistance
Group, what to include in their
complaint, and what they should
expect.

The content on the site is based
on the thousands of calls made to
the OCC’s Customer Assistance
Group each year. According to
Comptroller of the Currency John
C. Dugan, “Our goal was to build
a site that makes it easier for peo-
ple to get answers and submit
concerns about their bank, be-
cause we are committed to ensur-

ing fair access to financial services
and equal treatment for national
bank customers.”

Said Dugan, “The OCC will con-
tinue to enhance HelpWithMy-
Bank.gov with information and
features. It is my hope that we can
work with other financial regula-
tors to expand this effort to cus-
tomers of all financial institutions.”

The OCC charters, regulates
and supervises all national banks.
It also supervises the federal
branches and agencies of foreign
banks. Its Customer Assistance
Group was created to answer
questions, offer guidance, and
assist consumers in resolving com-
plaints about national banks and
their subsidiaries.

To learn more, visit www.help-
withmybank.gov or call (800) 613-
6743, Monday through Friday,
8:00 a.m. to 8:00 p.m., Eastern
Time. 

Site Answers Questions For Banking Customers

A new Web site has been created
that’s dedicated to providing
answers and assistance to
National Bank customers.

(NAPSA)—Good news for par-
ents who want to help their child
master mathematics: A popular
math-tutoring system has up-
dated its graphics, added interac-
tive lessons and installed them on
the Internet. The system also has
an instant feedback function that
can be used to measure a stu-
dent’s personal progress. Due to
several factors—overcrowded
classrooms, overworked teachers
and the lack of individualized
resources—students often have
trouble mastering mathematics, a
fundamental educational subject. 

Additionally, many children
who could benefit from extra help
do not have access to tutors or to
after-school learning centers. For-
tunately, this new tutoring system
is available to fill the gap and
help the U.S. regain its competi-
tive edge. Called TutorialChan
nel.com, its subscription member-
ships start at only $9.95 per
month. With this program, math
tutors can communicate live with
students using electronic white-
boards, online chat and voice com-
munications. The channel also
provides students with access to
online exams, printable work-
books, streaming video and audio
lectures and regular progress
assessments.

The site can also be used to
help students prepare for exams,
make up missed classes, solve dif-
ficult homework assignments, and
review supplemental material.
The site was developed and is run

by a publicly traded educational
services company, Multimedia
Tutorial Services, best known for
its popular “Math Made Easy” all-
math program. The lessons are
offered at the preschool, grade and
high school levels. 

The company estimates that
over 1 million students have used
“Math Made Easy” DVDs, making
it an active player in the private
education industry. The market for
these services is estimated to be in
excess of $100 billion. Multimedia
Tutorial Services is also developing
an English as a Second Language
product and a standardized test
prep service. To learn more, visit
www.mathmadeeasy.com.

Math-Tutoring Web Site ‘Adds Up’ For Students

It’s estimated that the U.S. market
for tutoring, enrichment classes
and other private education ser-
vices exceeds $100 billion.




