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(NAPSA)—What’s old is new
again. Many of the hottest cock-
tails served in today’s leading bars
and restaurants are actually those
favorites from centuries ago.
These classic cocktails, including
standards such as the Negroni,
Manhattan, and Gin & Tonic, are
more popular than ever. “There is
a definite return to the classic
cocktails among today’s con-
sumers. These drinks are deli-
cious and exude a unique elegance
and nostalgia,” stated James
Moreland, master mixologist for
Bombay Sapphire gin.

What’s making these classic
cocktails—which are made with
the timeless spirits of gin and
Scotch—so popular today is the
new twist that bartenders and
spirits aficionados are putting on
them. Top bartenders are keeping
the integrity of these cocktails
while invigorating them with
fresh techniques and subtle ingre-
dients, sparking a new hint of fla-
vor to tantalize the taste buds. It
is this new crop of “classics with a
twist” that is taking over at din-
ner parties and appearing all over
cocktail menus.

One such cocktail is the Super-
sonic Gin & Tonic. It is made with
Bombay Sapphire gin, tonic and a
splash of fresh lemonade. This fla-
vorful cocktail, ideal for warm
summer days, maintains the clas-
sic line of the gin & tonic while pro-
viding a modern spin, enhanced
by the clean, crisp taste of Bom-
bay Sapphire gin, long a favorite
of mixologists due to its perfectly
balanced flavor. Today, the brand’s
signature Supersonic Gin & Tonic

benefits from this smooth flavor
profile, while giving consumers a
new reason to enjoy an old
favorite.

Enhance the classics with a
new twist:

Supersonic Gin & Tonic 
2 parts Bombay Sapphire
4 parts tonic

Splash of fresh lemonade 
Creating delicious classic cock-

tails with a twist this summer can
be as easy as adding an unex-
pected, exotic garnish such as star
fruit or orchids.

Negroni
1 part Bombay Sapphire
1 part Premium Bitters 
1⁄4 part Noilly Prat sweet

vermouth
Garnish with Orange Twist 
For more delicious cocktail

recipes, check out the Web site at
www.bombaysapphire.com.

A Twist On Classics Makes New Favorites In Cocktails

The new twist on this gin & tonic
classic is a splash of lemonade.

A+ School For You
(NAPSA)—Selecting the right

college or university involves more
than liking the school colors or
being a fan of its sports teams.

Here are a few tips to remem-
ber when selecting a college:

• See what is currently on the
Web site—special programs, visit-
ing professors—then see if you
can tour the campus, register and
even possibly take classes online.

• What financial aid packages
does the school offer? Are intern-
ships or part-time jobs available? 

• Size. What size of school are
you looking for?

• Location. Do you want to
live in a big city? Is weather
important?

• Do the courses that are
offered match up well with your
career goals? 

For example, a school called
Babson College has a course that
requires all freshmen to run a busi-
ness. It supplies start-up funds so
students can gain practical experi-
ence with the business world.

Babson is ranked first in entre-
preneurship by U.S. News & World
Report.

To learn more, visit the Web
site at www.babson.edu.

One college has become a leader
in training entrepreneurs by
offering a course that requires
students to run a business.

by David A. Johnson, M.D., FACG
(NAPSA)—For less than a dol-

lar a year per employee, U.S. busi-
nesses can provide their workers
with a simple cancer screening
test that could save tens of thou-
sands of lives every year and cut
medical costs, too, if widely used.
It’s time to make it happen.

The issue is colorectal cancer,
which kills 52,000
Americans every
year but is highly
curable if detected
at an early stage.
About 90 percent of
those who died from
this cancer last year
would be alive today
if they’d had a

screening colonoscopy, which can
find precancerous growths and
cancerous ones for removal even
before symptoms begin. In addi-
tion to helping defeat early can-
cers, this screening enables some
patients to avoid colon cancer
altogether by getting rid of bad
cells before they turn into cancer.

Standard medical advice sug-
gests routine screening for colon
cancer beginning at age 50. But
too many Americans don’t do so—
often because their company
health plan won’t pay—until they
have the symptoms that mean
they’re already sick. By then, it’s
often too late to be cured and the
treatment costs will be enormous.

The strain of growing insur-
ance premiums means businesses
can’t afford to cover every proce-
dure a doctor might like to per-
form. But with colorectal screen-
ing, cost-benefit analysis should
be flashing “buy.” We know that
every dollar spent by Medicare for
this lifesaving test cuts about $3
in long-term medical costs. That’s
a good return on investment in
any business—especially when
you’re saving lives. And the added
premium costs don’t need to be
that great—about 8 cents a month
per employee in a plan that
already pays for a Fecal Occult
Blood Test, a less comprehensive
cancer screening tool. 

Fortunately, for those Ameri-
cans old enough to have Medicare
coverage, the federal government
has helped pay for colonoscopies
since 2001. Because treatment

costs are so much lower ($30,000
per patient instead of $120,000,
according to a recent American
College of Gastroenterology analy-
sis) when this cancer is caught
early, this Medicare-backed
screening saves about $2.5 billion
annually in medical costs. Right
now, Congress is considering The
Colon Cancer Screen for Life Act,
which would remove barriers to
colon cancer screening for Medi-
care patients. We often complain
about government’s ineffective-
ness, but in this instance Washing-
ton is ahead of the private sector. 

To be sure, some companies
have shown leadership against
colon cancer. Health plans at IBM,
Olympus and Eli Lilly, for exam-
ple, already pay 100 percent of the
cost of a colonoscopy. Coverage for
colon cancer screenings wouldn’t
mean new ground for many com-
panies, which already cover mam-
mograms to detect breast cancer
and Pap smears to identify cervi-
cal cancer at earlier, more treat-
able stages. Screening for colorec-
tal cancer builds on that model.

The general reluctance to pro-
vide insurance for colon screening
is even more puzzling at a time
when American corporations are
vigorously expanding programs to
promote “wellness” among em-
ployees. Private businesses are
building employee fitness centers,
paying for health club member-
ships, supporting programs to
fight obesity and smoking and
offering financial incentives to
employees to live healthy life-
styles. Paying for colon cancer
screening is a logical companion
to those efforts. 

When screening procedures
detect colon cancer early, nine out of
10 patients beat the disease. In the
absence of screening, colon cancer is
usually found too late and most
patients die. Those are starkly dif-
ferent outcomes that we have the
power to change. For another dollar
a year in premiums for each
employee, it’s hard to imagine how
we can continue to say “no.”

Dr. David A. Johnson is the
president of the American College
of Gastroenterology (ACG) and co-
author of ACG and multisociety
national guidelines for CRC
Screening. 

We Can Beat Colon Cancer And Cut Medical Costs

Dr. David
Johnson

(NAPSA)—A great way to get
youngsters into the mood for
learning, many parents and teach-
ers have found, is to have them
dress for school success. 

This may be one reason more
and more public as well as private
schools are asking students to
wear a uniform or adhere to a
dress code. Others cite the way
standardized dress codes build
confidence and self-esteem, im-
prove behavior, encourage feelings
of belonging, raise student and
teacher expectations and increase
school spirit. Uniforms not only
increase school spirit, they create
a sense of equality and unity
among students regardless of
their economic status.

Interestingly, the current uni-
form trend first began in urban
areas in which district schools
were experiencing problematic
behavior. These districts success-
fully improved their school envi-
ronments through programs that
included the implementation of
dress codes with uniform colors
and styles.

Shortly after the success of
these urban school districts, sev-
eral nearby suburban districts ini-
tiated uniform programs as well.
The trend has spread and now
stricter dress codes are at work in
school systems nationwide. 

Many parents are also glad
they don’t have to spend so much
money on their kids’ clothes or
spend time arguing about what to
wear to school. The students don’t
have to worry about whether their
clothes are fashionable enough for
their friends, since everyone
dresses alike. 

Fortunately, schoolwear for
uniforms, dress codes or spirit
days can be stylish, easy to care
for and comfortable. For example,
you can now find a large selection
of IZOD school uniforms at
JCPenney, in both regular and
special sizes. The line is available
in many stores and online, 24-7,
at www.jcpenney.com/uniforms.

Dress Codes = School Spirit, Self-Esteem

Uniforms not only increase
school spirit, they create a sense
of equality and unity among stu-
dents regardless of their eco-
nomic status. 

(NAPSA)—From the producers
of the successful “Project Run-
way” and “Top Chef” reality shows
comes “America’s Next Producer,”
which hits the air this summer on
TV Guide Network. The 10-
episode reality competition series
begins airing on July 18, 2007 at
8/7c on the TV Guide Network.
For more information, visit
www.tvguide.com.

**  **  **
Before painting your home, if

you see a color you like but you
don’t like the shade, find it on a
color strip and choose a lighter or
darker color on that strip, advises
Ed Waller, co-founder of CertaPro
Painters. Learn more painting
tips at www.certapro.com.

**  **  **
If you are regularly active, you

are twice as likely to prevent
coronary heart disease than
someone who is inactive. If you
haven’t been active lately, set
small goals to reach the recom-
mended 30 minutes of physical
activity. To learn more, visit
www.healthsaver.com.

**  **  **
Little Debbie Marshmallow

Treats Race Cars are made with
Little Debbie Marshmallow
Treats and Little Debbie Swiss

Cake Rolls. They are easy to
assemble for a fun treat for car
fans of all sizes. Learn more at
www.littledebbie.com.

**  **  **
A wooden pencil has been

developed that never needs to be
sharpened. It features liquid
graphite rather than the solid
kind. The pencil, called the Ultra-
Sharp Wooden Pencil, does not use
regular lead and lasts over two
and a half times longer than a
conventional pencil.

**  **  **
For the one in 15 Americans liv-

ing with asthma, the key to living
well is managing the disease, says
the National Consumers League
(NCL), the nation’s oldest con-
sumer advocacy organization. For
tips on understanding asthma,
visit www.nclnet.org/asthma.

The first federal tax on ciga-
rettes was enacted on June 30,
1864.

To remove fish odor from your
hands, rinse them in fresh
squeezed lemon juice or herb
vinegar.




