
4

(NAPSA)—Non-Hodgkin’s lym-
phoma (NHL), a cancer affecting
the lymphatic system, is the
second-fastest-rising cancer in the
United States. Incidence rates
have nearly doubled over the past
30 years. It is estimated that
360,000 Americans are currently
living with NHL, and about
58,000 new cases are expected to
occur in the United States this
year.

NHL is difficult to target and
treat, as the disease can be found
throughout the body in any blood-
filtering tissue such as bone mar-
row. Patients typically have multi-
ple relapses, meaning the cancer
returns multiple times. This
makes it very important for
patients, their caretakers and
their loved ones to talk to a physi-
cian about all available treatment
options and to get access to the
latest therapies.  

NHL patients are traditionally
treated with chemotherapy and/or
radiation therapy. While these treat-
ments destroy cancer cells, they also
destroy surrounding healthy cells.
Additionally, chemotherapy and
radiation therapy can take up to
five months to complete and may
require patients to stay in the
hospital.

An innovative class of drugs is
harnessing the immune system to
fight NHL. Radioimmunotherapy
(RIT) is a promising area of cancer
treatment that combines the
specificity of monoclonal antibod-
ies (similar to other antibodies the
immune system makes to fight
infection) with the cell-killing
ability of radiation. When injected
into a patient, these radiation-car-
rying antibodies seek out and bind
to specific tumor cells, and then
deliver radiation directly to those
and surrounding cells.  

Two RIT products have been
approved by the U.S. Food and
Drug Administration (FDA).
These products are completed in
just one treatment regimen, last-
ing 1-2 weeks, so patients don’t
need to frequently return to their
doctor’s office for treatment on a
weekly or semiweekly basis. Cou-
pled with the fact that RIT can be
administered on an outpatient
basis, these therapies provide
more convenience for patients and
their families.  Recent studies
have shown that NHL patients
may benefit most from these ther-
apies when they are used early in
the treatment of NHL, prior to
multiple courses of chemotherapy.

Cancer Update: Non-Hodgkin’s 
Lymphoma Treatment Options

RIT delivers radiation to B-cells
by recognizing and attaching to
the CD20 antigen.

For More Information About NHL & RIT

American Cancer Society
www.cancer.org
1-800-227-2345

Lymphoma Innovations
www.lymphomainnovations.com

Lymphoma Research Foundation
www.lymphoma.org
helpline@lymphoma.org
1-800-500-9976

(NAPSA)—For kids who’ve
developed a taste for science,
here’s a fun avenue to explore: the
science of taste. The flavor of just
about every prepackaged food and
drink, from ketchup to soda to
frozen pops, was developed in a
laboratory. And that’s where new
flavors come from, too.

But not every new food idea
comes from a technician in a white
lab coat. Sometimes the greatest
taste crazes come from everyday
people with inventive imagina-
tions. Kids, especially, are known
for their creativity with flavorful
food.

And now, thanks to a popular
contest, pint-sized scientists can
even see their cool creations put
into production, simply by exer-
cising their imaginations and
coming up with a new frozen
novelty flavor.

Nestlé Ice Cream is inviting
kids throughout the U.S. to try
out to be a “Flavorologist for a
Day” by dreaming up new ideas
for the world’s coolest frozen pop.
The winners will enjoy an all-
expenses-paid trip to visit the top-
secret flavor lab at the Nestlé Ice
Cream factory in Southern Cali-
fornia, where they’ll have a
chance to sample one of the tasti-
est jobs in America. Last year’s
winners were up to the challenge
with ideas that included PB&J
Pop, Hip Hop Butterscotch,
C h e r r y  C h e r r y B a n g  B a n g ,
Caramel Apple Carnival Pop and
Strawberry Lime Slime. 

Contestants must be residents
of the United States and between 6
and 12 years old. Kids can enter at
www.icecream.com or mail to Fla-
vorologist for a Day, Nestlé Ice
Cream, 5929 College Avenue, Oak-
land, CA 94618 by July 28, 2006.
Ten winners will be selected based
on the creativity, originality, enthu-
siasm and appeal of their entries.
Each will get a trip to California, a

$500 U.S. Savings Bond and a
year ’s supply of Nestlé frozen
snacks.

Submissions should include:
1. An idea for the world’s

coolest frozen pop (including a
clever name and a unique flavor).

2. A “flavorful” resume, ex-
plaining why they are qualified
for the position.

Youngsters interested in enter-
ing may care to consider a few tips:

1. Think about the foods and
flavors you love. Many times
these will be loved by others, too.
Combinations of flavors are very
popular. Check out the produce,
juice, cereal and dessert aisles of
the grocery store for ideas. Also,
think about favorite recipes your
family makes. Ask your family
and friends what they like and,
once you have some ideas, run
them by people you know to get
their reactions.

2. Look in cookbooks for frozen
pop recipes to give you an idea
about ingredient amounts and
ways to combine ingredients.

3. Practice making your cre-
ation so you can actually taste the
end result. You’ll be surprised at
what works and what doesn’t.

To learn more, visit www.ice
cream.com.

In a popular contest, kids are
invited to create one-of-a-kind
frozen pops.

Create The World’s Coolest Frozen Pop

Enriching Communities
(NAPSA)—Housing for low-

and moderate-income families can
be a great asset to communities,
especially when it offers life-
enriching services such as com-
puter learning centers or senior
centers. 

One way to know if a commu-
nity’s affordable housing makes

the grade is to apply standards of
excellence set by the National
Affordable Housing Management
Association (NAHMA). This asso-
ciation supports the development
and preservation of decent and
safe affordable housing. 

NAHMA provides a database of
Communities of Quality properties
that have achieved a high stan-
dard of excellence in the way they
are managed, the services they
provide, and the excellence and
training of personnel. You can
search the database by city, state,
property name or management
company to see if prospective hous-
ing has recommended qualities. 

For more information, visit
www.nahma.org/content/coq.html. 

How does your community’s
affordable housing rate? A reg-
istry offers valuable information
on who makes the grade.

(NAPSA)—For years, women
have witnessed and embraced the
technological explosion that is the
anti-aging face care category. In
fact, it seems there is a cream or
serum designed to diminish every
possible telltale sign of aging that
appears on the face. 

But what about the rest of the
body? Women are so concerned
with laugh lines and crow’s-feet
that they tend to neglect caring
for the body’s skin. The truth is
women love having beautiful,
smooth, touchable skin all over
their body, even below the neck.
It’s the difference between high
collars and plunging necklines.

Also, with the expansion of the
anti-aging market, there are
many ingredients saturating this
category. However, there is one
breakthrough ingredient on the
top of the list. Creatine is a vital
anti-aging ingredient found natu-
rally in the skin and provides
energy to the cells. Over time, the
creatine supply in the cells
depletes and causes skin to
become dry and rough and then
increases the appearance of lines
and wrinkles on the hands, chest
and upper arms. Therefore, when
creatine is applied topically, it has
anti-aging benefits and is clini-
cally proven to lift the skin and
diminish the visible signs of
aging. 

Nivea body Age Defying Mois-
turizer is an anti-aging product

for the body made with the skin’s
own creatine. It works to replen-
ish the creatine level in the skin,
boosting the skin’s natural anti-
aging power. Skin is soft, smooth
and noticeably lifted with less vis-
ible wrinkles. 

It’s no secret that healthy skin
is important to maintaining a
youthful appearance. So in addi-
tion to caring for the face when it
comes to aging, women should
start paying attention to their
entire body, from head to toe.
What woman doesn’t want beauti-
ful, smooth, touchable skin? 

To learn more, visit the Web site
at www.niveausa.com/agedefying. 

Beauty Below The Neck

Replenishing creatine, a natural
ingredient found in the skin, can
have wondrous anti-aging bene-
fits for the entire body. 

(NAPSA)—Taking clients out
to lunch, delivering goods and per-
forming service duties are what
drive entrepreneurs to success.
Microbusiness owners and the
self-employed depend on trans-
portation to provide their products
and services. However, escalating
energy costs are making it more
difficult to survive and profit as a
microbusiness owner.

An online poll from the Na-
tional Association for the Self-
Employed (NASE) asked members
how rising gas prices are affecting
their business. Over 70 percent of
microbusiness owners agreed that
rising gasoline prices are signifi-
cantly or moderately hurting their
businesses. Nearly half (43 per-
cent) of respondents increased
prices to compensate for the grow-
ing costs of fuel.

“Microbusiness owners often
depend on their cars to connect
with their consumers or use ship-
ping services to mail products,”
says NASE president Robert
Hughes. “Most people did not
account for such increases in their
travel or shipping budgets for the
year.”

This year, the self-employed
will need to revise their budgets to
accommodate increasing energy
costs. In the meantime, several
options to stabilize energy costs
are supported by the association
members who opted into the sur-

vey. Tax subsidies for energy
companies to develop new energy-
efficient technologies, as well as
tax credits to drivers who buy cars
with fuel-efficient technology,
were supported by two-thirds of
respondents. Additional drilling in
possibly oil-rich areas within and
offshore of the U.S. appealed to 67
percent of members who respond-
ed to the poll.

The National Association for the
Self-Employed is the nation’s lead-
ing resource for the self-employed
and microbusinesses, and brings a
broad range of benefits to help
entrepreneurs succeed and to drive
the continued growth of this vital
segment of the American economy. 

For more information, visit the
Web site at www.NASE.org or call
(800) 232-6273.

Transportation Costs Drive Small Business Concerns

More than 70 percent of micro-
business owners say gas prices
have hurt their businesses and
caused them to raise prices.

***
I once had a sparrow alight
upon my shoulder for a moment,
while I was hoeing in a village
garden, and I felt that I was
more distinguished by that cir-
cumstance than I should have
been by any epaulet I could
have worn.

—Henry David Thoreau
***

As a flounder grows, the eye
on its lower side moves gradu-
ally around to the upper side of
its head.




