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(NAPSA)—Small and medium-
sized businesses will spend about
$9.2 billion on IT products and
services this year alone. 

Technology can help many of
these companies become more effi-
cient and profitable, as there are
more solutions available due to
recent drops in price and complex-
ity. The following tips from Dell
can help small businesses use new
technology to their advantage. 

1. Develop a solid business
plan first, then an IT strategy.
Choose a solution that helps you
better utilize emerging technolo-
gies, be more efficient and maxi-
mize the value of IT investments.
Deal directly with your provider
for customized IT solutions. 

2. Invest in scalable, stan-
dards-based technology. Choose
a technology partner that offers
affordable, flexible, standards-
based technology and does not lock
your company into expensive and
complex proprietary systems. 

3. Go mobile. The cost of
notebooks has plummeted, while
innovations in notebooks have
greatly improved performance and
reliability. In a recent study, peo-
ple reported significant productiv-
ity gains from using a notebook
rather than a desktop. Notebook
technology can help you work
smarter, be more flexible and have
more time to focus on customers. 

4. Get a server. Using a ser-
ver, even just for networking two
computers together, helps you bet-
ter manage security, sharing of
data, applications and system re-
sources—it can also help you avoid
potentially costly disruptions and
downtime. An entry level server
can cost less than $500.

5. Protect your data. Select
a robust, easy-to-use and scalable
storage solution to protect and

manage your information. You
should back up your data at least
on a daily basis and keep a copy
offsite in case of flood, fire, etc. 

6. Secure your infrastruc-
ture. Choose the solution that
best simplifies the task of assess-
ing and improving your business
security level. It should include
hardware antitheft security, data
security and network security.

7. Realize the value of up-
time. Know who you can call
should your system go down and
what their response times are.
Know what you can do to get your
system operational and opt for
industry-leading 24/7 technical
support services.

8. Educate your people.
Equip your staff with the education
and tools they need to leverage
technology on a daily basis. Ensure
your technology partner offers
effective, flexible and affordable
online and instructor-led training
courses plus industry-standard
platform certification courses to
help increase efficiency, advance
employee skills and boost retention.

For more information, visit
www.dell.com/smallbusiness.

The “Great Eight”Tech Tips For Businesses

The right employee-training pro-
grams can help businesses lever-
age their technology.

(NAPSA)—Pancreatic cancer is
a devastating disease, with an
average life expectancy at diagno-
sis of only 12 to 24 weeks, making
it the fourth leading cause of can-
cer death. These are alarming sta-
tistics, but a new treatment option
shown to improve survival is now
available for pancreatic cancer
patients and represents a step for-
ward in this difficult disease.

Tarceva®, an EGFR-targeted
therapy, was recently approved by
the FDA for use in combination
with gemcitabine chemotherapy
to treat locally advanced, inopera-
ble or metastatic pancreatic can-
cer in patients who have not
received any previous chemother-
apy. In a major study, 24 percent
of patients taking Tarceva plus
chemotherapy were alive after one
year, compared to only 19 percent
of patients who only received the
chemotherapy. Tarceva, a pill that
is taken once a day, is designed to
block the epidermal growth factor
receptor (EGFR) 1, which is a sig-
nal for cell growth in pancreatic
and non-small cell lung cancers
(NSCLC), two of the most diffi-
cult-to-treat cancers.

“Pancreatic cancer is incredibly
deadly with most patients not sur-
viving past one year,” said Julie
Fleshman, president and CEO of
the Pancreatic Cancer Action Net-
work (PanCAN). “For years, treat-
ments for pancreatic cancer have
lagged behind other cancers, so
the availability of Tarceva means
patients now have more treatment
options as they make informed
decisions.”

Tarceva is also approved for
advanced non-small cell lung can-
cer patients whose cancer has pro-
gressed after previous treatment
with chemotherapy. Lung cancer
will kill an estimated 160,000
Americans this year—three times

as many men as prostate cancer
and nearly twice as many women
as breast cancer. More than
170,000 new cases of lung cancer
are diagnosed in the United States
each year and, according to the
national Lung Cancer Alliance,
about half of the people diagnosed
this year quit smoking decades
ago. 

In a major clinical trial, patients
with non-small cell lung cancer
who took Tarceva had a median
survival of 6.7 months, compared
to 4.7 months in patients who
received a placebo. 

“Our knowledge about lung
cancer is increasing. With targeted
treatment options, we are finally
making progress in treating the
nation’s No. 1 cancer killer,” said
Dr. Karen Kelly, associate profes-
sor, University of Colorado at
Denver Health Sciences Center. 

Tarceva Safety 
Tarceva has a well-established

safety profile. In the Phase III
study in pancreatic cancer, the
most common adverse reactions in
patients receiving Tarceva were
fatigue, rash, nausea, anorexia and
diarrhea. The most common side
effects in patients with NSCLC
receiving Tarceva monotherapy
were mild to moderate rash and
diarrhea. When receiving Tarceva
therapy, women should be advised
against becoming pregnant or
breastfeeding. In addition, severe
and potentially fatal adverse
events included interstitial lung
disease-like complications, myocar-
dial infarction or ischemia, cere-
brovascular accident and microan-
giopathic hemolytic anemia with
thrombocytopenia. 

For more information about
Tarceva, including full prescribing
and patient information, please
call 1-877-TARCEVA or visit
www.tarceva.com.

EGFR-Targeted Therapy Improves Survival 
In Pancreatic And Non-Small Cell Lung Cancers

FDA Approves New Treatment For Pancreatic Cancer Patients

Hot Destination
(NAPSA)—Warm weather get-

aways can be a bright way to
escape the cold and hit some of
the country’s hottest destinations.

For instance, Tampa, Florida is
one of the most popular vacation
spots. Here’s a look at some
attractions and events:

• Lowry Park Zoo—See the
zoo’s newest residents, including a
new baby elephant. The bundle of
joy arrived weighing 205 pounds. 

• Florida Strawberry Festival—
The 11-day festival attracts visitors
from around the world featuring
some of the country’s biggest stars
and plenty of berries. 

• Black Heritage Festival—
Celebrate the heart and soul of
Tampa’s ethnic diversity.

• Busch Gardens—The newest
thrill ride, “SheiKra,” is the tallest
dive coaster in the U.S., as well as
Florida’s tallest roller coaster.

• Florida State Fair—The
102nd anniversary of this classic
event includes rides, entertain-
ment and old-fashioned fun. 

For more information, visit
www.VisitTampaBay.com.

Visitors to the Gasparilla Pirate
Fest greet 1,000 rowdy pirates
“invading” downtown Tampa in a
lively parade with music, food and
mischievous fun.

(NAPSA)—In independent na-
tional surveys, parents consis-
tently select Orlando as their
number-one spring break destina-
tion. This year ’s celebration is
even bigger, featuring what may
be the ultimate interactive event
ever held for kids—the first-ever
Orlando World’s Fair for Kids.

The area offers families the
chance to experience more than 95
attractions, ranging from the
largest and most diverse collection
of theme parks and a multitude of
smaller attractions, to thrilling
nature excursions and exciting
spring events. A complete listing of
activities taking place during Fam-
ily Spring Break® in Orlando is con-
tinuously updated on the site
(www.orlandoinfo.com/springbreak).

For travelers looking for an
extra-special adventure, the
Orlando World’s Fair for Kids
debuts at the Orange County
Convention Center, April 15-23,
2006. Spanning more than a mil-
lion square feet, the event fea-
tures exciting musical concerts
and entertainment with some of
today’s top-rated kid’s pop enter-
tainers, as well as interactive
pavilions representing the worlds
of Adventure, Technology, Cre-
ativity, Entertainment, Health &
Wellness and Toddlers. Through-
out these worlds, families can
find a variety of challenges de-

signed to engage the child’s men-
tal, physical, creative and strate-
gic skills.

Orlando’s Family Spring Break®

offers a whole host of activities and
experiences allowing families to
spend quality time together and
grow as a family. For helpful hints
to plan an Orlando vacation, bar-
gain attraction information, “edu-
tainment” options and special
family vacation packages, visit
orlandoinfo.com/springbreak or call
1-888-ORL-4FUN. While in Or-
lando, visitors can stop by the Offi-
cial Visitor Center which is located
at 8723 International Drive, at the
southeast corner of International
Drive and Austrian Row (open from
8 a.m. to 7 p.m. every day of the
year except Dec. 25). 

Families Gather For Fun In The Florida Sun

Going Along For The Ride: Many
families consider Spring Break
to be the premier time to recon-
nect and spend some quality
time together.

(NAPSA)—A lot of readers will
be joining USA Today bestselling
author Susanne Enoch on an
overseas vacation to England, or
through the dazzling world of the
Palm Beach elite, as they read
her latest two books. The first,
“An Invitation To Sin” is set in
Bath, England. In the second, to
get readers out of the cold, Enoch
brings back former thief Saman-
tha Jellicoe. “Don’t Look Down”
is a twisted mystery of romance,
stolen jewels, murder and male
escorts set in sizzling Palm
Beach. Visit the author ’s Web
site at www.suzanneenoch.com.
Both books are published by
Avon and are available wherever
books are sold.

There’s a gift idea that may be
right on time for NASCAR fans.
The 2005 Jeff Gordon Special Edi-
tion Carrera Automatic is the lat-
est addition to the TAG Heuer
Carrera line. It incorporates the
TAG Heuer logo and Gordon’s
racecar Number 24. To learn
more, visit www.tagheuer.com.

Plavix is taken by almost 10
million Americans to help prevent
a heart attack or stroke, but new
research indicates that from 5 to 30
percent of patients do not respond
adequately to the drug. Veri-
fyNow is a simple and reliable
way to test for Plavix response.
Learn more at www.verifynow.com.

LAVA lamps is celebrating its
40th anniversary, with an exten-
sive line of products now avail-
able at Spencer Gifts. For more

about LAVA products, visit
www.lavaworld.com. To find a
Spencer Gifts location near you,
visit www.spencergifts.com.

AMVETS, one of the nation's
foremost veterans service organi-
zations, is asking ninth-graders to
explain the significance of Amer-
ica’s independence in an essay con-
test. Winners will get savings
bonds and a four-day, all-expenses-
paid trip to participate in the
“Spirit of America” youth confer-
ence, in Valley Forge, PA. Call 877-
7-AMVETS to find out more or
visit www.amvets.org/american
ism.htm.

The Web site About.com has
free articles on 57,000 topics rang-
ing from nutrition to saving
money, to quitting smoking. Visi-
tors to the site are “guided” by
experts and other people who have
experience dealing with issues the
site covers. For example, Jennifer
R. Scott writes weight-loss
columns for the site, but Scott
recently lost a significant amount
of weight herself—and she used
the Web to help her do it.

Vacationers should remember
exposure to ultraviolet rays rises
with elevation and nearness to the
equator.

Only one baseball player has
had his number retired by three
different teams. Nolan Ryan’s
number was retired by the
Angels (#30), the Astros and the
Rangers (#34).




