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(NAPSA)—Whether it’s knit-
ting, scrapbooking or finger
painting with kids, millions of
people in the U.S. take part in
crafting. Many of them are also
supporting an initiative to raise
awareness about developmental
disabilities and autism. It’s A.C.
Moore’s Crafting a Better World
for All Kids campaign.

Responding To A Need
It’s estimated that every year, 1

million children with unidentified
disabilities enter school with
learning and health issues that
put them far behind their peers. A
new case of autism is diagnosed
every 20 minutes.
To address these issues, for the

fourth year in a row, A.C. Moore
has partnered with Easter Seals
to support early intervention and
autism services in communities
that the stores serve. Crafters
who shop at A.C. Moore are being
asked to donate $1 at checkout to
support Easter Seals.
To date, $500,000 has been

raised by A.C. Moore for Easter
Seals. Money raised during the
campaign supports the Easter
Seals Make the First Five Count®

initiative, which offers free
online screenings, early interven-
tion and autism services, and
gives thousands of children
access to services that help them
live, learn, work and play in the
community.
Early Intervention Is Key
“We know that through early

detection and individualized inter-
vention, children with autism can
make significant progress,” said
Dr. Patricia Wright, MPH, Ph.D.,

Easter Seals national director of
autism services.
If parents think their child may

have a developmental delay or
autism, they are urged to trust their
instincts and share their concerns
with their health care provider. Par-
ents and grandparents can also
monitor their child’s milestones at
MaketheFirstFiveCount.org and
take the Ages & Stages Question-
naire® if they are concerned about
their child’s development.
A.C. Moore is a specialty retailer

offering a vast selection of arts,
crafts and floral merchandise to a
broad demographic of customers.
Easter Seals provides excep-

tional services, education, out-
reach and advocacy so that people
living with autism and other dis-
abilities can live, learn, work and
play in our communities.
To learn more, visit www.easter

seals.com and www.acmoore.com.

Crafting A BetterWorld For All Kids

Easter Seals and A.C. Moore are
coming together to raise money
to support and promote early
intervention and autism services.

(NAPSA)—Great outdoor living
is more than just a trend these
days; modern cocooning demands
an open-air living space. The deck,
the patio, the outdoor kitchen—
this is where people are turning
for rest and relaxation when time
or money limits vacation as an
option. So the deck should offer
the same elements that a pleasant
in-the-house room delivers: com-
fort, space and aesthetic touches
that make it welcoming.
Just about everyone loves

plants, especially as a design touch
on the deck. Making a planter box
from treated lumber or cedar is an
easy way to get more green in your
life, so here are some ideas for
making a planter at home. A
square planter box looks great, but
adding a 10-degree angle to the
front adds a nice distinguishing
detail. A single 2” x 8” x 8’ ACQ-
treated board, a drill and a saw,
and a few hand tools are all you’ll
need to complete this project.
Before beginning, heed a few tips—
always use clamps, wear appropri-
ate eye protection and be sure to
use a high-quality blade on your
circular saw. The Bosch Daredevil
blade has a hardened plate that
runs straight, and triple-sharp car-
bide teeth leave a nice finish. You
will need to cut five pieces—two
24” long—two angled side pieces
(51⁄2” x 8” with an 8” x 11⁄2” triangle
removed) and a bottom piece (21” x
41⁄4”—one edge beveled inward).
The angled details create the
visual appeal but are difficult to
cut without a good blade.
A drill, 3” exterior-grade

screws, a screw tip, a 1⁄8” drill bit
and a countersink—that’s every-
thing needed for assembly. Clamp

sides 24” apart, with wedge shape
pointing upward. Fasten the 24”
front and back to the sides.
Unclamp and turn the project
over; drop the bottom in from the
top so the bevel aligns with the
front angle. Fasten the bottom
(drill/countersink). Finally, use a
3⁄8” Bosch Daredevil spade bit to
drill holes through the bottom of
the planter (don’t hit screws); its
threaded tip pulls the bit through
the wood. Also consider cedar
instead of treated lumber for deco-
rative appeal; place mulch or
rocks in the bottom to allow for
proper drainage.
For detailed step-by-step direc-

tions and plans on how to build
this planter (including photos),
visit www.bethepro.com/dd-out
door/. At the site, you’ll also have
an opportunity to suggest projects
you’d like to build in the future,
everything from a decorative
bridge to a pergola.

Build It Yourself—Outside

Building a beautiful planter for
your outdoor enjoyment may be
easier than you think.

Recycle, Be Rewarded
(NAPSA)—Now, when you use

certain skin care products to
enhance your own looks, you can
help make the rest of the world a
better-looking place, too. Plus, you
won’t be the only one working on the

issue.
For example, one skin care

company—Kiehl’s Since 1851—is
demonstrating its commitment to
social responsibility with Limited
Edition Ultra Facial Cream, a 24-
hour, light-textured daily hydra-
tor. For a total donation of
$50,000, 100 percent of the net
proceeds from the sale of the prod-
uct—featuring specially designed
Limited Edition labels by socially
conscious partners, singer-song-
writer-musician Alanis Morissette
and actor Zachary Quinto—bene-
fits Recycle Across America. That
charity provides solutions to make
recycling more simple, compre-
hensive and effective.
The empty bottles, tubes and

jars from products you got from
Kiehl’s Since 1851 can also be
turned in to the company’s stores
for complimentary skin care.
It’s all part of Kiehl’s Gives, an

ongoing platform to promote phi-
lanthropy around the world.
For more about the Limited

Edition Ultra Facial Cream, visit
www.kiehls.com/Ultra-Facial-
Limited-Edition.

Singer-songwriter Alanis Morissette
supports Recycle Across America—
an effort to make recyclingmore sim-
ple andmore effective.

(NAPSA)—Technology contin-
ues to make road trips better.
USB power adapters for all our
gadgets, thermoelectric coolers for
food and beverages, and afford-
able cameras that can withstand
being dropped in the parking lot
or dunked in the pool are helping
to keep travelers comfortable and
connected.
But there’s one technology that

helps travelers plan a great trip
even before putting the pedal to
the metal: the map and travel
planning software from Microsoft,
Streets & Trips.
Streets & Trips 2013 makes it

easy to create inspired, cus-
tomized travel plans with your
computer.

Cover All Your Bases
Microsoft Streets & Trips 2013

is designed for planning the per-
fect road trip from start to finish.
The 2013 edition features an
updated user interface designed
for easy viewing, adds 150,000
more miles of roads in North
America, and includes more than
2.5 million points of interest, with
online ratings and reviews for
restaurants and other businesses.

Customize Your Routes
And Stops

Whether traveling by RV,
motorcycle or sedan, adventurers
might choose to customize their
trips by planning to avoid main
highways, visit the most national
parks or travel by ferry. Build a
trip around a theme or inspira-
tion, such as historical sites or
important locations in family his-
tory. Generate maps and direc-
tions, customize start and stop
times, set driving speeds and view
the quickest routes with one-click

trip optimization—all without an
Internet connection.

Prepare For Curveballs
Flexibility is built in. Streets &

Trips 2013 users find it useful to
add notes for planned stops, reser-
vation details, phone numbers and
more. Also available are free collec-
tions of special points of interest
such as low clearances, big-rig-
friendly fuel stations, Walmart
stores or the best barbecue stops.
Streets & Trips 2013 helps plug all
this and more into the itinerary
but still lets travelers change plans
on the go and reroute for an
impromptu excursion, even with-
out an Internet connection.

Learn More
Whether it’s an epic vacation or

just an ambitious day trip, Streets
& Trips 2013 makes planning
easy and fun.
Streets & Trips 2013 sells for

$39.95, estimated retail price. To
make sure it’s right for you,
Microsoft offers a free 14-day test-
drive, including all the features
and tools that come with the full
version of Streets & Trips. For
more information, visit www.
microsoft.com/streets.

A SmarterWayTo Hit The Road

Routes, directions and stops are
just the start of planning a great
road trip.

(NAPSA)—It’s a bright idea to
save your skin from the damage
that can come from too much sun.
Unprotected exposure to ultraviolet
(UV) light can put you at risk for
skin cancer, which, according to the
Centers for Disease Control and
Prevention, is the most common
form of cancer in the United States.
Skin Protection Suggestions
To decrease your risk, try these

tips the next time you are in the
sun:
•Limit your exposure, espe-

cially between 10 a.m. and 2 p.m.
•Regularly use a water-resis-

tant, broad-spectrum SPF sun-
screen with a value of 15 or
higher. Apply liberally 15 minutes
before sun exposure and reapply
every hour as needed, particularly
after swimming or perspiring.
•Use sunscreen even on cold or

cloudy days. Remember, UV rays
can reflect off water, cement, sand
and snow.
•Your lips need protection,

too—use an SPF 15 or higher lip
balm.
•Best the pests with an effec-

tive insect repellent that offers
sun protection.
Fortunately, all that can be

easy with the help of new prod-
ucts and beloved favorites:
•Look for a new line of serious

sun care inspired by the lifestyle
of singer Jimmy Buffett and his
sun-seeking fans called Parrot
Heads. Margaritaville Parrot
HeadAdvanced Sun Care contains
Aloe Hydrating Complex with the
highest-quality, highly concen-
trated aloe vera plant solids. Aloe

aids in hydration and helps fight
the effects of UV exposure.
•Moms love Ocean Potion, a

dry-feel formula fortified with
Vitamin D3 that delivers nourish-
ing benefits to the skin.
•NO-AD, which stands for “not

advertised,” has been a common-
sense choice since 1962. It pro-
vides twice the amount of the best
possible sun protection for the
same price as other national
brands and was selected by a
major consumer review magazine
as a “best buy” four years in a row.
•And to beat the burn and the

bite, Bull Frog, originally in-
vented for surfers, offers sun pro-
tection and DEET-free insect
repellent in a trusted, durable,
water-resistant formula perfect
for sports and outdoor activities.

Further Facts
You can find these products at

major drugstores and other re-
tailers. Learn more online at
www.margaritavilleskincare.com,
www.oceanpotion.com, www.no-
ad.com and www.bullfrogsun
screen.com.

FiveWaysTo SaveYourself FromThe Sun’s Rays

Protect your family from the dam-
aging rays of the sun when you
spend a day at the beach.

The baby carriage was invented
in 1848 by a New Yorker named
Charles Burton. His earliest
model was a large box with four
wheels and a handle attached to
it. It wasn’t a hit in America, how-
ever, and Burton moved to
Britain. Queen Victoria took a lik-
ing to his invention and other
moms soon followed suit.

The first commercially success-
ful steamboat was Robert Ful-
ton’s Clermont,, built in 1807.




