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(NAPSA)—Parents eager to
introduce their children to the epic
“The Lord of the Rings” lore may
get some help from the recently
released LEGO® The Lord of the
Rings™ videogame, which show-
cases the saga in a lighthearted,
fun and humorous way.

The Legend
Trusted with the dangerous

task of destroying an ancient mag-
ical ring that threatens all that is
good, Frodo is forced to leave his
peaceful home. But the ring wants
to be found and the road to Mount
Doom, the only place where it can
be destroyed, will be perilous and
riddled with Orcs and fouler
things. To help Frodo, a Fellow-
ship is formed—Aragorn the
Ranger, Gandalf the Wizard,
Legolas the Elf, Gimli the Dwarf,
Boromir a Man of Gondor, and
Frodo’s Hobbit friends Sam,
Merry and Pippin.

The Game
Based on “The Lord of the

Rings” motion picture trilogy,
LEGO The Lord of the Rings fol-
lows the original storylines of The
Lord of the Rings: The Fellowship
of the Ring, The Lord of the Rings:
The Two Towers, and The Lord of
the Rings: The Return of the King,
taking players through the epic
story events reimagined with the
humor and endless variety of
LEGO play. Players relive the leg-
end through the LEGO minifig-
ures, as they explore wonders,
solve timeless riddles, and over-
come endless foes in their quest to
destroy the One Ring.

The Adventure
•Explore Middle-earth and

experience epic battles with
Orcs, Uruk-hai, the Balrog, the
Witch-king, and other fearsome
creatures.
•Wield the power of The One

Ring , and enter the Twilight
World of the Ringwraiths.
•Experience the LEGO The

Lord of the Rings heroes come to
life in an all new way with the
minifig characters delivering the
dialogue from the films.
•Discover and unlock more

than 85 playable characters, in-
cluding Frodo, Aragorn, Gandalf
and many others.
•Collect and use a variety of

weaponry and magical items,
including the Light of Eärendil,
Elven rope, swords and bows.
•Play with family and friends

with easy access drop-in, drop-out
gameplay option, available on the
consoles, and enjoy wireless play
on the 3DS and PlayStation Vita.
•Play with family and friends

using wireless play. (3DS and
Playstation Vita only and two
copies of the game required.)

Learn More
For additional game facts and

information about LEGO The Lord
of The Rings, currently available for
Xbox 360®, PlayStation® 3, Wii™,
Nintendo DS™, Nintendo 3DS™,
PlayStation® Vita, PC, visit http://
thelordoftherings.lego.com/. Also
available is “LEGO Batman 2: DC
Super Heroes.” Both games make
great gifts this holiday season for
all members of the family.

Experience “The Lord of the Rings”Trilogy In
LEGOVideogame Style

Now you can play “LEGO Lord of
the Rings” online.

(NAPSA)—There is helpful
news for parents and others who
are concerned about the health of
America’s children.
A new public service education

campaign offers tips on getting chil-
dren to eat right, be more active
and maintain a healthy weight.

Childhood Obesity
The Obesity Prevention in Chil-

dren Campaign, created by the
U.S. Department of Health and
Human Services (HHS), NIH’s We
Can! (Ways to Enhance Children’s
Activity & Nutrition)® program
and the Ad Council, is focused on
helping parents and caregivers
help children maintain a healthy
weight by highlighting the bene-
fits of physical activity and
healthy eating habits in a fun and
engaging way for the whole family.
Through a multimedia public

service advertising (PSA) cam-
paign, developed pro bono by
Ogilvy & Mather, American fami-
lies are encouraged to learn how
to stay healthy by making family
time healthy time.
Today, nearly one in three chil-

dren in America are overweight or
obese. Overweight youths are at
greater risk for numerous health
consequences, including cardiovas-
cular disease, type 2 diabetes and
other chronic diseases. In order to
reverse the trend of childhood obe-
sity in this country, it is crucial
that parents have the information
they need to help them teach chil-
dren the importance and benefits
of healthy eating and being physi-
cally active.
The new “I Can, You Can, We

Can!” PSAs are designed to em-
power parents and caregivers to
find creative ways to challenge
and engage their kids to make
healthy choices.
In the video PSA “Dunk,” a

mom challenges her kids to be
more physically active by attempt-

ing to, and finally succeeding in,
dunking a basketball. The TV PSA
“Juice” shows a father trying mul-
tiple combinations of fresh fruits
and vegetables in a juicer in an
attempt to find a blend that will
appeal to his daughter and
encourage her to eat healthy.
The PSAs direct audiences to

the We Can! website, where they
can find fun suggestions for ways
families can get healthy together,
such as:
•Playing music and challeng-

ing kids to a dance-a-thon in the
living room. See who has the best
moves.
•Asking the kids to help choose

recipes to cook for theweek. Challenge
them to find recipes that include at
least two different vegetables.
•Having a sit-up competition

with the kids during commercial
breaks when watching TV.
•Buying and serving a new

fruit or vegetable at least once a
week. Have a mini taste test com-
petition during dinner with the
new ingredients.
To learn more about the pro-

gram and find doable tips and
activities to share with the entire
family, visit www.nih.gov/wecan.
To learn more about the Ad Coun-
cil, visit www.adcouncil.org.

PSA Campaign Addresses Childhood Obesity

A campaign has been developed
to give parents the information
they need to teach children the
importance of healthy eating and
being physically active.

To Gift—Or Regift?
(NAPSA)—If you’ve ever regifted

an item, you’re not alone. In fact,
according to a recent national sur-
vey by Bookoo.com, nearly two-thirds
of Americans have regifted items,
and 92 percent think it’s completely
acceptable to do so. While regifting
is most popular during the holidays
(62 percent), it is a common practice
throughout the year with other pop-
ular times including: birthdays (58
percent), housewarming gifts (50 per-
cent) and thank you gifts (39 per-
cent).

Not surprisingly, people are
least likely to regift during Valen-
tine’s Day (8 percent) and anniver-
saries (8.5 percent), and they tend
to most often regift items to
friends (63 percent), neighbors (45
percent) and colleagues (34 per-
cent). And, if you plan to regift, the
most widely acceptable regifted
items include books and home
decor products such as candles or
picture frames. Some respondents
also shared some odd regifted
items they received that you may
want to avoid regifting, including
half-eaten chocolates, mono-
grammed items with someone
else’s initials, and an outdated
desk calendar to name a few.
While a common practice, most

people take precautions to keep
their regifting a secret by rewrap-
ping items to look new, making
sure they remove gift cards or
receipts, and planning ahead so
they don’t give the gift to anyone
associated with the original giver.
However, if you decide not to

regift an item, you can easily post
it on your local Bookoo.com site
and use the cash to buy something
you really want. Bookoo.com is an
online yard sale that virtually
connects neighbors to safely buy
and sell their treasures locally.
Free and easy to use, anyone can
search and post items for sale at
Bookoo.com or through its free
smartphone app.

Regifting is a money saver. Fifty-
five percent of regifters save up
to $50, 28 percent as much as
$150 and 17 percent even more.

(NAPSA)—If you are selling a
car, the Kelly Blue Book can help
you determine the car ’s value.

Sellers can also purchase the Car-
fax “Unlimited For Sale By
Owner” package. It provides buy-
ers with the detailed history of
your vehicle. To learn more, visit
www.carfax.com.

***
No one realizes how beautiful it is to travel until he comes home
and rests his head on his old, familiar pillow.

—Lin Yutang
***

***
They change their climate, not their soul, who rush across the
sea.

—Horace
***

***
The world is a book and those who do not travel read only one
page.

—St. Augustine
***

***
The journey not the arrival matters.

—T. S. Eliot
***

***
I have found out that there ain’t no surer way to find out whether
you like people or hate them than to travel with them.

—Mark Twain
***

***
A journey is best measured in friends, rather than miles.

—Tim Cahill
***

***
Like all great travelers, I have seen more than I remember, and
remember more than I have seen.

—Benjamin Disraeli
***

***
A traveler without observation is a bird without wings.

—Moslih Eddin Saadi
***

***
All journeys have secret destinations of which the traveler is
unaware.

—Martin Buber
***

***
Don’t tell me how educated you are, tell me how much you have
traveled.

—Muhammad
***

***
Traveling tends to magnify all human emotions.

—Peter Hoeg
***
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