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(NAPSA)—Every day, identity
thieves are getting smarter at
tricking people into revealing
their account numbers, pass-
words, Social Security numbers
and other personally identifiable
information (PII). 

According to Javelin Strategy
& Research, last year, thieves
racked up 9.9 million fraud vic-
tims who lost an average of
$4,849 in each incident. Not all
potential victims are Internet
novices, as recently evidenced by
FBI director Robert Mueller, who
admittedly almost fell victim to a
phishing site that posed as his
bank. 

Working within highly orga -
nized e-fraud cartels, today’s crim-
inals are outwitting Web-savvy
consumers by luring them to Web
pages that look real but aren’t.
They’re phishing sites, clever
copies of the real thing designed
to capture sensitive personal data
to be used maliciously by the
phisher or sold to the highest bid-
der on the global black market. 

But armed with the right
knowledge, consumers can protect
themselves—and their valuable
personal data. 

That information is available on
TrustTheCheck.com, a Web site
devoted to helping consumers stay
safe as they surf the Web. Created
by online security experts VeriSign,
Inc., the site presents the tips and
techniques that consumers need to
safely transact online. 

The information comes not only
from VeriSign, but also a variety

of independent sources, including
the Federal Trade Commission,
the Parent Teacher Association
and others. 

In addition to guidance on
securing personal information,
www.TrustTheCheck.com allows
visitors to take the Fake Site
Challenge, designed to sharpen
their skills in identifying fraudu-
lent sites/scams. 

The site also allows visitors to: 
• Take a crash course on stay-

ing safe on the Web. 
• Hear real stories and flip

through videos of real people
reliving their own Web security
nightmares. 

• Ask the community questions
about identity protection, viruses,
worms, encryption and more. Visi-
tors can also use the community
forum to report a clever phishing e-
mail or online scam. 

• Learn what to look for during
their online transactions by get-
ting to know the Check, a globally
recognizable symbol of trust. 

• Listen to a video coach pro-
vide simple steps to improve pri-
vacy on social media sites such as
Facebook or LinkedIn. 

Avoiding Identity Theft And Online Scams Just Got Easier

Armed with the right information,
consumers can protect them-
selves and their valuable per-
sonal financial information. 

(NAPSA)—The most memo-
rable gifts are often the ones that
focus on meaning.

According to a recent Con-
sumer Reports Holiday Shopping
Poll, nearly one-fifth (19 percent)
of consumers planned on return-
ing some of the gifts they received.
Instead of a gift that may wind up
being returned, try giving some-
thing that is memorable. Here are
some tips to get you started:

• Give the gift of time—
Time is one of the most precious
gifts you can give to someone.
Offer to help a friend or family
member with housework or with a
task that’s hard to find the time
for. Volunteer to babysit or weed
the garden. Or invite them to a
home-cooked dinner made by
you—the thought and time you
put into the meal and details will
make a memory that will be guar-
anteed to last all year round.

• Ditch the gift card—
According to a recent Deloitte
survey, nearly half (47 percent)
of consumers have an average of
six unused gift  cards laying
around. Whether they got lost in
the back of a wallet or just sim-
ply go un used, gift cards aren’t
always the best answer for the
hard-to-please person on your
list. Take the time to pick out a
tangible gift to ensure it won’t be
fast forgotten.

• Make a memory, give a
memory—The holiday season also
marks the end of a year’s worth of
great memories. Help family and
friends treasure fa vorite moments

from the past year by creating a
personalized desktop calendar or
flip book from an online photo site
such as Snapfish.com. Available in
a variety of colors, layouts and
sizes, the photo gifts are easily cus-
tomizable with favorite photos and
original text, so you can create a
one-of-a-kind gift that can stay on
display year-round. 

• Pay it forward—The holi-
day season can be a great time to
give to those who are less fortu-
nate. Surprise loved ones with a
meaningful donation in their
name to a local food bank or a
donation of products to a charity
like Toys for Tots or Meals on
Wheels. Get even more creative
with a gift that’s beautiful to look
at and also gives back. 

The Make-A-Wish Foundation
of America has partnered with
online photo site Snapfish.com to
create a Make-A-Wish custom
cover photo book that can be per-
sonalized with your own photos.
Thirty percent of all proceeds from
the sales of the books will go
directly to Make-A-Wish.

Gifts That Matter Focus On Meaning

Creative and meaningful gifts will
be remembered.

Being Well Tressed
(NAPSA)—By using your head,

you can protect your hair from in-
door heat, harsh cold and wind
that can zap the moisture right
out of healthy hair.

Celebrity stylist George Pa -
panikolas of the Andy Lecompte
Salon in Beverly Hills shares his
tips for keeping hair healthy and
hydrated:

• For a salon experience at
home, try heating your conditioner
for a few seconds. It will leave hair
revitalized, soft and shiny.

“Keeping hair hydrated is very
important. Using a moisturizing
shampoo and conditioner like
Joico Moisture Recovery Shampoo
and Conditioner will infuse your
hair daily with hydrating ingredi-
ents,” says Papanikolas.

• “A deep conditioning treat-
ment is a must,” he adds. “Joico
K-PAK Deep-Penetrating Recon-
structor is a favorite among my
celebrity clients. Focus most of the
product on the ends of hair so
your roots will maintain volume
and lift.”

You can find more tips and
tricks online at joico.com and
(800) 445-6426.

A little TLC can keep your hair
from becoming dry, dehydrated
and unmanageable.

(NAPSA)—Small businesses—
an estimated 27 million of them—
play a big role in this country’s
economy. A critical component of
their success is efficient cash
management.

To help small businesses do a
better job of cash management,
here are a few basic tips on how to
get better control of their spend-
ing and earn valuable rewards
along the way. 

Controlling Spending Is Key
Tracking what your business is

spending is critical to its sustain-
ability and growth. With that in
mind, small-business owners should
consider a few best practices:

• Review and keep close tabs
on all your expenses by using
online management tools to re -
view spending. Checks can take
days and sometimes weeks to
post. Use a business credit or
charge card and you’ll be able to
track expenses online. You can
also download your transaction
data into software programs.

• Re-evaluate all your vendor
contracts and reoccurring pur-
chases on an annual basis to
make sure you’re getting the best
deals based on your total spending
and future business growth. 

• Instead of using petty cash,
use a business credit card. This
gives you the ability to track
spending, set limits on how much
each em ployee can spend, and earn
re wards on all your employees’
spending as well as on your own. 

You can also receive real-time
alerts, which can help you monitor
spending for added security.

• Maximize rewards by select-
ing a business card that lets you
earn rewards on all your spending
with no expirations or limits and
allows you to redeem for a wide
variety items including travel,
merchandise, gift certificates or
even cash back. Points can be
applied for personal use or rein-
vested back into your business.

Access Financial Tools That
Best Suit Your Business Needs

If it is to thrive and grow, a busi-
ness must have access to financial
management tools that can sim-
plify the expense management
process, such as a business credit
card that optimizes cash flow and
provides easy access to capital. 

For example, Ink from Chase
offers small-business owners on -
line expense management tools,
free additional cards for employees
with individual spending limits,
customizable payment terms and
dedicated business card specialists
that will provide small-business
owners with peace of mind. 

Chase offers four different Ink
cards—Ink Bold, Ink, Ink Plus
and Ink Cash. Each is designed to
offer specific solutions based on a
small-business owner’s spending
habits, cash flow needs and desire
to earn rewards.

To get more information, visit
the Web site at www.inkfrom
chase.com.

Cash Management Is A Key To Success
A growing number of small busi-
nesses find that by using a busi-
ness credit card instead of petty
cash, they can keep better track
of spending—and earn rewards.

Natural Stress Relief For Kids
(NAPSA)—According to the

Centers for Disease Control, it’s
natural for children to experience
stress, and by recognizing stress-
ful situations, parents can do a lot
to help them cope.

According to a recent Kids
Health KidsPoll, kids were
stressed by school (36 percent),
family (32 percent) and friends (36
percent).

The poll found that not only do
kids experience stress but they
want their parents to discuss it
with them. Many parents turn to

natural medicines to help their
children deal with stress.

“In our practice, we use Bach
Original Flower Remedies for a
broad range of patients because
they are safe and have no interac-
tions with other medications,”
said Dr. Ronald Stram, M.D.

The Bach Kids line contains
three remedies, one called Confi-
dence, another called Daydream
and the calming formula Rescue
Remedy, which Dr. Mehmet Oz,
chief “Oprah” medical adviser,
says he gives his own kids when
they are rowdy.

Each kid-friendly remedy
addresses a specific emotional
state to help restore balance. For
more information, visit
www.bachkids.com.

Talking to your kids about what’s
stressing them can help.

***
It is more difficult to main-
tain honor than to become
prosperous.

—Irish Proverb
***

***
Promise is in honor’s debt.

—Irish Proverb
***

***
Forgetting a debt doesn’t mean
it’s paid.

—Irish Proverb
***

***
Better to be a man of character
than a man of means.

—Irish Proverb
***

***
Who gossips with you will gos-
sip of you.

—Irish Proverb
***

***
You’ll never plow a field by turn-
ing it over in your mind. 

—Irish Proverb
***

***
If you can’t be in the house with
the music, be in the house next
door.

—Margaret Ryan
***

The fall is a traditional unit of
distance, equal to about 18.6 feet.

An ancient Japanese remedy
suggests massaging the scalp
with sesame oil and grated ginger.




