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(NAPSA)—Many parents would
be surprised to learn what their
child’s school is—and is not—doing
to promote health and wellness. A
new national survey of parents of
school-aged children revealed a sig-
nificant gap between what parents
believe is happening and what is
actually going on in terms of nutri-
tion and physical activity. 

The survey, conducted by Action
for Healthy Kids, found that half of
the parents polled feel their child’s
school is doing an “excellent” to
“good” job restricting access to high
calorie, low nutrient snack foods. 

Actually, the U.S. Centers for
Disease Control and Prevention
(CDC) reports over 60 percent of
schools allow students to purchase
snacks or beverages from vending
machines, school stores, or snack
bars, and less nutritious foods and
beverages make up the majority of
these sales. 

There is also a discrepancy
relating to parents’ knowledge of
physical activity at school. Sixty-
two percent of  parents rated
their child’s school as “excellent”
or “good” on “making daily physi-
cal education available for all
students.” 

In reality, less than 10 percent of
schools nationally offer students
daily physical education, even
though 77 percent of parents sup-
port requiring daily physical educa-
tion for all children. 

There is a way, however, for
parents to become involved. The
Child Nutrition and WIC Reau-
thorization Act of 2004 requires
that all school districts participat-
ing in the National School Lunch
Program implement “local well-
ness policies” before the 2006-
2007 school year. 

The Act specifies that parents
must be involved in designing these
policies. “Parents would like a
strong nutrition and physical activ-
ity focus in our schools,” said Alicia
Moag-Stahlberg, MS, RD, Executive
Director of Action for Healthy Kids. 

According to Moag-Stahlberg,
there are several ways for parents
and caregivers to take part in the
process: 

• Help spread the word to par-
ents and other interested parties
who can help districts implement
and monitor the progress of local
wellness policies. 

• Find out who is coordinating
the wellness policy at your school
district, and find a way to help. 

• Join your state’s Action for
Healthy Kids team to help schools
improve nutrition and physical
activity. Action for Healthy Kids
works through 51 State Teams to
improve nutrition and increase
physical activity in schools. 

• Encourage your district to use
tools that can simplify the wellness
policy process, such as the Well-
ness Policy Tool. To access this tool
and for more information, visit
www.actionforhealthykids.org. 

Is Your Child’s School Committed To Wellness?

Studies show that most schools
fal l  short of providing good
nutritional foods and adequate
physical activity for students.

(NAPSA)—New car shopping
can be a lot of fun, especially if
you’re a car enthusiast. But others
can find the experience stressful
and tedious. Either way, there’s a
lot to think about. 

According to a survey of car
shoppers, overall purchase price is
the most important factor when
shopping for a new car (46 per-
cent), followed by make and model
(31 percent). Safety and perfor-
mance come in a distant third,
tied at seven percent. 

But whether you’re turned on or
turned off by the dizzying array of
car choices, trim options, “expert”
reviews, incentives and other
deals, it definitely pays to ap-
proach car buying strategically. So
if you’re in the market for a new
vehicle and you find yourself hav-
ing trouble keeping a clear head,
just keep these strategies in mind:

1. Decide how much money you
can spend and what type of vehicle
best suits your needs. Just looking
for the basic transport capability
of a small or medium sedan? Or do
you need the hauling capacity of a
van or SUV? Something practical?
Something sporty? Something in
between? 

2. Research crash tests and acci-
dent data available from the Insur-
ance Institute for Highway Safety.

3. Shop around for financing. If
you can, apply for and get approval
for a loan from a bank, credit union
or other financier before you even
visit the dealership. Being a “cash
buyer” gives you an advantage
when you do finally meet with the
dealership’s financing person.

4. Test drive the car. Try to
drive in conditions that will be
similar to those under which
you’ll drive every day.

5. Check pricing for your
desired make and model at two or
three dealerships and use that
information to help you negotiate
the best deal.

6. Get a firm quote, in writing.
This should include not only the
cost of the car, but any fees and
the sales tax.

7. Inspect your new car care-
fully before driving off the lot.
Make sure all the options you’ve
ordered are included and that the
body and paint are free of
scratches or dents. 

Finally, it’s important to con-
sider the cost of auto insurance,
although it seems that few people
realize that what they pay for
insurance can add significantly to
the vehicle’s total cost. 

Wise car buyers know to shop
around for insurance and find out
how costs compare. They also know
to visit an independent insurance
agent or broker, who can check
with several companies to find the
best combination of coverage and
price. To find an agent or broker,
visit www.driveinsurance.com.

Seven Shopping Strategies For New Car Buyers

For car shoppers, it can pay to
get all the facts before even visit-
ing a dealership.

(NAPSA)—Is the solution to
keeping your home fresh and
lively all of the time a mystery to
you? If your house is feeling stale,
it may be time to take noticeable
steps to freshen up the old home-
stead. 

Here are some helpful hints:
• Do a quick pick-up. Do a

quick sweep of your home and put
away any lagging items that may
be in the way. Anytime you clear
out a little space it gives you some
breathing room—and that’s really
refreshing. 

• Vacuum rugs/sweep or
damp-mop floors. If you only
have time for one chore, cleaning
the floors is usually the one that
will make the most immediate dif-
ference in how fresh a room feels.

• Consider color. Try bring-
ing in more light, airy spring col-
ors into your home. A new slip-
cover for that tired sofa, a pastel
throw rug—even a couple of pret-
ty pillows—will make a refreshing
difference. 

• Use old things in new
ways. Try putting rolled-up nap-
kins in a clean flowerpot, placing
candles on a mirror for the dining
table centerpiece or using a wicker
basket to hold your magazines.
Sometimes freshness is about let-
ting creativity take flight.

• Follow your nose. Often,
with ordinary air fresheners, the
nose adapts to a single scent and
doesn’t detect it as easily. Fortu-
nately, a new innovation in air

fresheners is helping solve the
mystery—and giving you a new
way to keep your house fresh!

New Febreze NOTICEables
automatically alternates between
two scents throughout the day.
Ordinary electric air fresheners
offer just a single scent. But by
alternating between two scents,
Febreze NOTICEables leaves a
long lasting freshness you’ll notice
for more than 30 days when set on
the low setting.

NOTICEables is available in
five scent combinations. Each
combination has two scents that
have been carefully chosen by
expert perfumers to complement
each other, offering a pleasing and
noticeably fresh scent experience.
The five scent combinations are
vanilla, tropical, outdoor, linen,
and floral. To learn more, you can
visit www.noticeables.com.

Make Simple But NOTICEable Changes
In Your Home

Alternating scents allow the nose
to continue to recognize fresh
fragrances in the home.

(NAPSA)—Policymakers and
the media are measuring the suc-
cess of Medicare’s new prescription
drug benefit on the number of peo-
ple who sign up. Consumers may
see polls that indicate more than a
third of seniors don’t plan to join—
leading them to reconsider whether
or not they should sign up. Experts
caution seniors not to be misled by
these reports or think that others
must know something that they
don’t. Although the new benefit
may not be for everyone, for many,
it may offer much-needed assis-
tance with the costs of prescription
medications.

Those who are eligible for
Medicare should weigh their pre-
scription drug coverage options in
order to choose coverage that best
meets their needs. Here are some
guidelines to consider in deciding
whether or not to sign up:

• 32 percent of seniors already
have adequate prescription drug
coverage and will not need the
new benefit, especially if they
receive more help with premiums
and co-pays than Medicare will
provide. These people should keep
their coverage if possible. Some
have retiree or union coverage
and others may be covered
through programs such as TRI-
CARE. If their current plan pro-
vides drug benefits that are at
least as good as Medicare, they

won’t risk a penalty if they join a
Medicare plan later. 

• 15 percent of seniors are eli-
gible for both Medicare and Med-
icaid. These “dual eligibles” will
not need to sign up because they
will be automatically enrolled by
the government. 

• 12 percent of seniors are
already signed up with a Medicare
HMO, also called a Medicare
Advantage Plan. Many of these
plans provide drug benefits. Start-
ing January 1, 2006, these plans
will include new Medicare drug
benefits along with other services,
including medical care. 

• 11 percent of seniors have
low incomes but do not qualify for
Medicaid. This means that they
will not automatically be enrolled
in Medicare prescription drug
coverage. For these seniors and
disabled individuals, applying for
“extra help” through the Social
Security Administration can
assist with premiums and de-
ductibles associated with the new
benefit. 

Seniors must carefully weigh
all of their options in choosing
whether or not to enroll in a new
Medicare drug plan. Helpful infor-
mation can be found at 1-800-
MEDICARE, www.medicare.gov,
www.YourPharmacyBenefit.org,
and www.MedicareRxEducation
Network.org.

Deciding If Medicare Prescription Drug Coverage
Is For You

(NAPSA)—A bath tissue such
as SCOTT 1000ct or Extra Soft
dissolves four times faster than
the leading toilet paper brand—
clearing your pipes quicker. A toi-
let paper that dissolves quickly
offers the commonsense solution
to prevent clogging. Visit www.
halftimeflush.com for further
commonsense advice to avoid toi-
let blockages.

“Pest Professionals have the
specialized skills, training and
products necessary to rid a home
of termite infestations. Virtually
all experts recommend homeown-
ers call a professional to protect
their largest investment from ter-
mite infestation,” says Cindy
Mannes, National Pest Manage-
ment Association Vice President
of Public Affairs. For information
on insects, visit www.pestworld.
org or contact a pest professional.

(NAPSA)—OSO Sweet onions
are healthy, easy to cook with and
sweet enough for the pickiest lit-
tle eaters in your family. Sweet
onions contain fiber, calcium, iron,
several B vitamins and more vita-
min C than apples. They are rich
in flavonoids, antioxidant com-
pounds that have been shown to
decrease tumor formation, heal
stomach ulcers and inhibit prolif-
eration of cultured ovarian, breast
and colon cancers. For more sweet
onion information and tasty
recipes for the whole family, visit
SweetOnionSource.com.

Fine bourbon, such as Ridge-
mont Reserve 1792 Bourbon, is
adding spirit and sizzle to more
and more recipes. It’s used to fla-
vor desserts and in barbecue
sauces and increasingly in main
dishes. 

A young f ish is  cal led a
fingerling.
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