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(NAPSA)—Read all about it. A
leading professional sports league
has dedicated its 100th facility
designed to promote literacy
among young people.

Led by the efforts of current and
former players, the National Bas-
ketball Association dedicated a
reading and learning center at the
J. Churchill Owen Boys & Girls
Club in Denver, CO as part of their
annual Legacy event during All-
Star 2005. The All-Star event
includes a number of activities that
are scheduled around the league’s
annual All-Star game.

The Reading & Learning Cen-
ters are part of the league’s mas-
sive community outreach effort,
known as Read to Achieve, which
helps young people develop a life-
long love of reading. 

In partnership with the NBA
Players Association, the NBA and
its teams, along with national
partners such as Dell, Scholastic
Inc. and Reading Is Fundamental,
Inc.® (RIF) have worked to bring
resources and motivation to
schools and community-based
organizations across the country
and around the world. 

In addition to hundreds of read-
ing events that current and former
players participate in, the league
has established Reading and
Learning Centers throughout
North America, Brazil and South
Africa. Each Reading & Learning
Center features Dell desktop com-
puters, printers, educational soft-
ware and thousands of books and
educational materials. 

The league also provides the
center with multimedia equip-
ment and numerous motivational
materials, including educational
posters and a collection of NBA
action photos.

“NBA players, teams and our
partners take great pride in what
we have accomplished since the
inception of the Read to Achieve
program,” said Kathleen Behrens,
senior vice president community
relations. “We have now created
100 Reading & Learning Centers
throughout the world and we look
forward to reaching even more kids
with the message of how impor-
tant, and how fun, reading is.” 

The first Reading & Learning
Center was opened at the Eastern
Branch of the Boys & Girls Club
of Greater Washington during the
2001 All-Star game in Washing-
ton, D.C. The Legacy event serves
as the NBA’s premiere community
initiative during All-Star week.

To learn more, visit the Web
site at www.nba.com.

Basketball And Literacy: A Winning Team 

Community centers that promote
reading and learning have been
established throughout North
America, Brazil and South Africa.

(NAPSA)—Think of the future
and many concerns come to mind:
health, stability, money...but what
about the environment? Environ-
mental responsibility is an in-
creasingly important part of our
lives. Recycling programs and
alternative fuel vehicles are gain-
ing in popularity, but will this be
enough to safeguard the planet for
future generations? 

In an effort to increase environ-
mental awareness, Ford, maker of
the Escape Hybrid, is challenging
America’s elementary schoolchil-
dren to follow its lead and take
eco-responsibility to heart. With
the help of Paul DiMeo and Con-
stance Ramos of ABC’s “Extreme
Makeover: Home Edition,” the
company is calling for entries in
its Radical Renovation: School
Edition contest. By visiting
www.nationalgeographic.com/go
green/ford, schoolchildren nation-
wide have the chance to win
$100,000 for environmentally
responsible school renovations. 

Children across the country
have been challenged to bring
their families and classrooms
together and live a more eco-
responsible lifestyle through the
following activities:

At school:
• Prevent pollution by asking

Mom or Dad to turn off the car
when waiting to give you a ride
home.

• Open the curtains or blinds
of your classroom and use sun-
light instead of electricity.

• Arrange a car pool to school
with three of your friends.

• Put a recycling bin in the
cafeteria. (By recycling just one
can a day for a year, you could
supply enough energy for 18,000
American homes!)

• Bring lunch in a reusable

bag, instead of throwing a paper
bag away every day.

• Plant trees around your
school’s grounds to put more oxy-
gen in the atmosphere.

At home:
• Consider a gasoline/electric

hybrid vehicle, which will mini-
mize harmful exhaust emissions
and provide improved gas mileage.

• Turn off the lights, the TV or
the radio when you leave a room.

• Instead of using your car’s
air-conditioning, open a window
for some cool, fresh air.

• Recycle newspaper, plastic,
glass and other waste. (You’ll be
reducing carbon dioxide (CO2)
emissions, which contribute to
global warming by up to 850
pounds a year!)

• Replace standard lightbulbs
with fluorescent lights.

For additional information
about Radical Renovation: School
Edition, including entry forms,
visit www.nationalgeographic.
com/gogreen/ford. A Proud Partner
of America’s National Parks, the
car manufacturer is heavily
involved with preserving the envi-
ronmental and cultural resources
of the National Parks for the
enjoyment of future generations.

Tips To Powering Eco-Responsibility

Kids who care and a car com-
pany are teaming up to aid the
environment.

(NAPSA)—Every school day,
the lives of 46 American children
and their families are turned
upside down when the diagnosis
of childhood cancer is confirmed.
More than 40,000 infants, adoles-
cents and young adults currently
are being treated for what is the
number one disease killer of chil-
dren—which claims the lives of
more young people under the age
of 20 than any other disease. For-
tunately, scientists and physi-
cians are making remarkable
progress through research to pio-
neer improved pediatric cancer
treatments and cures. 

After hearing a diagnosis of
childhood cancer, families often
turn to the Internet for informa-
tion. Today, a new and totally
interactive Web site is online at
www.CureSearch.org, providing
patients, families and friends
with the most comprehensive, up-
to-date information about child-
hood cancer based on a child’s
age, diagnosis and treatment. 

CureSearch.org is run by
CureSearch National Childhood
Cancer Foundation and the Chil-
dren’s Oncology Group, a world-
class network of physicians,
nurses and scientists whose sci-
entific advancements have trans-
formed childhood cancer from a
nearly fatal disease to one with
an overall 78 percent cure rate.
With more than 200 member
institutions, the network pro-
vides compassionate care to more
than 90 percent of children with
cancer in North America.

“A diagnosis of cancer is dev-
astating to a parent,” said Peggy
Conlon, President and CEO of
The Advertising Council, which
created a public service advertis-

ing campaign to publicize Cure-
Search.org. “This wonderful
resource was produced by the
same network of medical experts
responsible for the increasing
cure rate.”

Having access to the best,
state-of-the-art resources can
make a significant difference
when it comes to families getting
the help they need. At Cure
Search.org, a section for newly
diagnosed children offers infor-
mation about specific types of
cancer, available treatment
options, relative risks and bene-
fits of specific methods and a spe-
cial section on how the commu-
nity can help to support a family
touched by the disease.

“We created CureSearch.org to
be a comprehensive, honest and
respectful Web resource to help
empower families facing child-
hood cancer,” said Paul T. Burke,
President and CEO of Cure-
Search National Childhood Can-
cer Foundation. “We are hopeful
that families touched by child-
hood cancer will use the site as a
companion on their journey with
the disease.”

Hope and Help for Families Battling Cancer

One in every 330 Americans
develops cancer before age 20.

(NAPSA)—Safety questions
have been raised about a well-
known and widely used pain-
killer, Bextra. Those who have
suffered heart attacks and
strokes while taking Bextra or
Vioxx can explore legal remedies
at www.painkillerinfo.com or by
calling 800-320-5081.

Patients and parents can learn
more about Tracleer™, the first pill
treatment for Pulmonary Hyper-
tension, a rare, life-threatening
lung disease that can cause ex-
treme shortness of breath, chronic
fatigue and chest pain during
physical activity online at www.
phassociation.org.

Hundreds of employees at
General Mills lost weight with a
program called “The 10/10 Chal-
lenge”—which challenged them to
lose 10 pounds in 10 weeks by
making changes to their eating
and exercise habits. Altogether
employees shed nearly 3,000
pounds. The no-cost weight man-
agement program, now called
“Brand New You,” is available at
www.brandnewyou.com and in-
corporates foods already found in
most homes and many grocery
stores.

(NAPSA)—Medical technology
manufacturers are making it pos-
sible for overweight people to
have access to state-of-the-art
diagnostic technology. Siemens
Medical Solutions has designed a
new “open bore” MRI system,
called the MAGNETOM™ Espree.
The system has a much larger
opening to ensure ease of access
for larger patients, as well as
pediatric, elderly and claustropho-
bic patients. A higher field
strength, along with other image
enhancement features means a
patient’s weight doesn’t interfere
as much with the imaging process
as with traditional open MRI
designs. To learn more, go to
www.usa.siemens.com/medical.

The American Diabetes Associ-
ation and the American College of
Cardiology offer a free resource
called “Choose to Live: Your Dia-
betes Survival Guide.” This guide
is designed to help people with
diabetes get the very best care
and live a longer, healthier life.
For a free copy, call 1-800-DIA-
BETES or send an e-mail request
to AskADA@diabetes.org. You can
download the guide at www.dia
betes.org/MakeTheLink. 

The American Heart Associa-
tion suggests eating a wide variety
of foods that are low in saturated
fat and cholesterol to help reduce
the risk of heart disease and
stroke. You can find those foods by
using the association’s distinctive

red heart with the white check
mark logo. Then read the food
label for information on calories,
sodium, added sugars and more.
To create your own grocery list of
heart-healthy foods, log on to
heartcheckmark.org. To learn
more about reducing the risk of
heart disease and stroke through
good nutrition, visit american
heart.org, or call 1-800-AHA-
USA1 for a free copy of the “Shop
Smart with Heart” brochure.

In the wake of recent, highly
publicized drug recalls, more and
more people are looking for a nat-
ural solution to the problem of
chronic joint pain. A new report
from the University of Connecticut
says that a natural compound of
esterified oils can both relieve pain
and promote overall joint health.
The study of knee-pain patients
showed that a compound called
Celadrin enabled people to move
faster, climb steps and rise from
their chairs with less pain. To learn
more, go to www.celadrin.com.

It has been estimated that the
eye muscles move more than
100,000 times a day. Many of
these eye movements take place
during the dreaming phase of
sleep.

The first gas pump was made
by Sylvanus F. Bowser of Fort
Wayne, Indiana, and delivered to
local storekeeper Jake Gumper
on September 5, 1885.




