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(NAPSA)—Don’t expect rocking
chairs when the Rock ’n’ Roll gen-
eration retires. The people who
came of age in the ’60s continue to
reinvent culture as they approach
their own sixties. 

These Baby Boomers will rede-
fine retirement. “Following the
sun” may be the conventional
image of the sunset years but 89
percent of Americans aged 55 and
older say they want to remain in
their homes when they retire,
according to the AARP (American
Association of Retired Persons). 

What’s more, the Bureau of
Labor Statistics says older Ameri-
cans will work in record-setting
numbers over the next decade. 

“More than ever, Americans seek
to build on family and community
ties in their later years by staying
close to relatives and by keeping
active in the business world,” says
home furnishings expert Susan
Dountas of Sauder. “They’re
rethinking their living spaces to cre-
ate their own retirement havens
right at home.”

She suggests several ways to
redesign the home front. 

Transform formal rooms into
relaxed retirement retreats with
kid-friendly spaces. Start with a
welcoming light color scheme and
add traditional elements such as
cottage or country furnishings, for
a sense of warmth and connected-
ness. For example, Sauder’s Har-
bor View collection is reminiscent
of a vacation home, with antiqued
white finish, panel doors and lou-
vers. For those who favor dark fin-
ishes, the company’s Colony collec-
tion boasts the laid-back look of
louver doors in a teak finish. 

Choose low maintenance, skid-
free flooring, easy-care fabric cov-
ers and washable furniture fin-
ishes. A storage cubby adds
organizing ease and provides space
for young guests to stow outdoor
gear and sports equipment. 

“Adding a ground floor bed-
room can enhance safety and con-
venience,” notes Dountas. 

Retirees can incorporate many
favorite elements into home decor.
An oversized window can fill the
room with light and make the
most of a view. The generous stor-
age of Sauder’s Mission bedroom
designs can make life easier.
Repositioning outlets and
switches or adding shower and
bath “grips” can bring greater
comfort and security. 

A guest room can encourage
visits from family and friends.
Choose furnishings that accommo-
date children and adults. For
example, the Harbor View bed-
room suite, can be customized for
any age with a quick change of
accessories. Put out favorite
stuffed animals and games for the
grandchildren. Tuck away the toys
for a grown-up guest room. Incor-
porate all-purpose guest room
amenities, such as reading lights,

books and frequently forgotten
toiletries.

Create a home office/home
entertainment center. “Mature
adults can maintain their profes-
sional lives in the same space
where they enjoy time with
friends and grandchildren,” Doun-
tas says. Sauder’s Cottage Home
computer desk with hutch pro-
vides a keyboard shelf with wrist
rest, ample drawer space and stor-
age compartments including a
vertical CD rack. 

“Adding furniture for large-
scale TVs and other recreation-
minded components creates a well-
rounded, multi-purpose room,”
Dountas notes. The Cottage Home
entertainment center is attuned to
technological requirements yet
offers rustic good looks. 

“As retiring becomes an active
verb, Boomers are reshaping the
home front along with conven-
tional wisdom about later life,”
Dountas concludes. 

Boomer Retirees Stay Put To Enjoy Family, Friends And Work

Today’s “retirees” outfit their homes for upbeat, active lives revolving
around family, friends, work and fun.

(NAPSA)—Today, a great swea-
ter may offer more than just
warmth and style, thanks to new
technological advances that promise
longer lasting and better looking
clothes. Across the fashion spec-
trum, clever couturiers have cre-
ated clothes using high-tech fab-
rics and treatments, including
Teflon® fabric protector. 

Many apparel companies and
designers have turned to all kinds
of technology to improve the fit or
durability of their products. For
example, manufacturers are start-
ing to treat their clothing with
Teflon® fabric protector. This helps
the clothes resist stains and stay
newer looking, longer. Spills are
less likely to penetrate the fibers. If
you spill wine on your sweater, the
liquid will bead rather than stain,
so you can easily blot or brush it off. 

Once, the only products featur-
ing high-tech fabrics were for
those who needed the perfor-
mance clothing in their sport or on
the job. Now, consumers are find-
ing that fabric technologies such
as stain-protection are making
their everyday clothing even bet-
ter. Everyone from fashion driven
popular retailers like Banana
Republic to top runway designers
such as Zac Posen are relying on
Teflon® fabric protector to provide
that essential but invisible differ-
ence in the quality of their
clothes. “Through this fantastic
technology white jackets, pants
and dresses can now be worn with

ease,” said Zac Posen, discussing
his Teflon collection.

Banana Republic has put Teflon®

fabric protector on cozy sweaters,
and you can find Teflon® on durable
Jeep® Jeans. Target has launched
Cherokee Ultimate Khaki pants
with Advanced Teflon® which pro-
vides the dual action of repel and
release stain protection and Dock-
ers has a whole line of men’s and
women’s pants treated with Teflon®.

You can find comfortable cloth-
ing with the modern stain technol-
ogy of Teflon® fabric protector at
local Banana Republic, Target and
other fine stores. 

Learn more at www.teflon.in
vista.com, www.bananarepublic.
com, www.dockers.com, www.tar
get.com, www.moabjeeper.com/
pants.htm.

Better Clothing Through Technology

Even drops of red wine bead up
instead of staining when clothes
are treated with Teflon® fabric
protector.

Fighting Fever
(NAPSA)—It’s important for

parents to learn the best ways to
control their children’s fevers—
especially during the winter
months, given the shortage of flu
vaccines available. Fortunately,
there are a number of steps that
concerned parents can take.

First, don’t sweat it. Remember
that fever is the body’s way of fight-
ing infection, and while a fever
should be broken, it is generally not
a cause for alarm. 

Next, help your child keep his
cool. Parents can use a soft gel
sheet called Be Koool® to actually
absorb and disperse heat from their
child’s body. Parents only need to
place the strip on their child’s fore-
head for it to work. 

Be Koool® is self-adhesive with
a cooling effect that lasts for six
hours. The strips work alone or
can be used in conjunction with
doctor-prescribed or over-the-
counter medication. The strips do
not need to be refrigerated and
they work well for soothing bumps,
headaches and overheating.

Finally, if your child’s fever does
not break, call your health care pro-
fessional. He or she will be able to
decide the best course of action.

To purchase the strips, visit a
pharmacy or www.drugstore.com.

There are ways that parents can
take care of their children’s fevers.

Nuclear Medicine Helps
Patients Avoid Pain
(NAPSA)—Once upon a time,

doctors used exploratory surgery
to investigate health problems.

Today, nuclear technologies offer
noninvasive diagnostic techniques
that help patients avoid the pain of
surgeries while their physicians
gain more insight on how the body
works.

One out of three patients admit-
ted to hospitals undergoes at least
one medical procedure that uses
radioisotopes. These substances are
useful because they emit radiation
that can be located in the body. 

A gamma camera captures
images from isotopes that emit
radiation in the body. Then, compu-
ters can enhance the images, allow-
ing physicians to detect tumors,
measure blood flow, or determine
thyroid and pulmonary functions—
even examine organ structure. 

Unlike an x-ray, nuclear diag-
nostics provide additional data for
more accurate diagnosis and early
treatment.

For more information, visit the
American Nuclear Society at
www.ans.org/pi/np/diagnosis.

Nuclear technologies gain data
once available only through
surgery.
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(NAPSA)—Sometimes a small
business—such as Krispy Kreme,
Starbucks or Apple Computer—
can take off and become a big
success. 

The factors that can separate
the winners from the losers, the
contenders from the pretenders,
in the business world—such as
image, branding, and merchandis-
ing—are the focus of a new show
on TLC.

The show, called “Taking Care
of Business,” tackles small busi-
ness troubles in a big way, and
sends a team of business ex-
perts—equipped with fresh ideas
and plenty of inspiration—to iden-
tify problems, turn things around
and help businesses live up to
their best potential and their own-
ers realize their dreams. The 13-
episode series, sponsored in part
by Visa Business, airs Saturdays
on TLC, from 10 to 11 PM ET/PT. 

Viewers will get to watch the
“dream team” examine all aspects,
from location and product offering
to marketing and customer ser-
vice, and present concrete ideas to
help businesses be their best. 

The “Taking Care of Business”
team offers these tips for small
business success:

• Energize. Be alert, informed
and enthusiastic, especially in
front of customers.

• Communicate. Learn how to
communicate with employees and

customers. Advertise your busi-
ness—get the word out any way
you can.

• Express yourself. Every busi-
ness is a reflection of its owner.
Express who you are in your
appearance and the design of your
business.

• Specialize. Odds are you
can’t compete with large multina-
tional corporations, but you can
compete in your niche. Discover
your niche and then deliver on
your business promise by doing it
better than anyone else.

• Plan. Look at the big pic-
ture and understand your compe-
tition as well as you can. Create
more than one revenue stream if
you can—and make sure you
have Plan B if things don’t work
out. Small businesses to be fea-
tured in the series include an
internet café, an outdoor sport-
ing goods retailer, a barbershop,
toy store and many more.

New Reality Show That Helps Small Businesses Succeed

The latest spin on reality TV is a
program that reveals the secrets
of small business success.

***
How old would you be if you
didn’t know how old you were?

—Satchel Paige
***

***
Forty is the old age of youth;
fifty the youth of old age.

—Victor Hugo
***

***
Everyone is the age of their
heart.

—Guatemalan proverb
***

***
I still have a full deck; I just
shuffle slower now.

—Anonymous
***




