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(NAPSA)—In Japanese culture,
the wrapping and presentation of a
gift is often more important than
the purchase. Christine Fritsch,
gift-wrapping expert and previous
winner of a national gift-wrapping
contest, experienced this firsthand
while living in Japan. “Through
the many symbolisms used when
wrapping—from how many folds
are in the paper, to the color of the
paper—I learned that wrapping
the gift and the spirit in which it is
done are just as important as the
gift itself.” 

What makes Japanese gift-
wrapping so unique? Here’s some
basic information about the art of
Japanese gift-wrapping, along
with some tips from Fritsch on
how you can incorporate these
ideas into your holiday wrapping.

The Japanese word for “wrap-
ping” is TSUTSUMI, which means
“to refrain” or “to be discreet or
moderate.” In essence, the Japan-
ese style of gift-wrapping can be
summarized as “less is more.” 

Following are some ways you
can achieve the “less is more”
approach in your gift-wrapping:

• Instead of wrapping paper
with a festive design, consider
using kraft paper or solid-colored
wrapping paper. Sometimes the
simplest-wrapped package is the
most visually appealing.

• In lieu of bows and lots of rib-
bon, accentuate the wrapped pack-
age with nature elements, such as
pine cones or holly sprigs. 

In Japanese gift-wrapping,
pleats are made in the wrapping
paper to symbolize the significance
of the occasion. An odd number of
pleats represents a happy occa-
sion, while an even number of
pleats signifies mourning or
sadness.

Try this technique to add an
odd number of pleats to your pre-
sents:

• Wrap the box as you would
normally. 

• From the same roll of wrap-
ping paper, cut a piece of paper
that’s roughly twice the size of
what you needed to wrap the gift.

• Fold the sheet of paper in half
lengthwise.

• Pleat the paper by folding the
sheet “back and forth” along the
longest edge, making each creased
section approximately 1⁄2-inch
wider than the crease before.
(Pleating paper is just like making
a paper fan when you were a
child.)

• Wrap the strip of pleated
paper around the box, and affix the
two ends to the bottom with Scotch
pop-up tape.

To learn more about Japanese
gift-wrapping, visit www.scotch
tape.com. And if you want help
wrapping your odd-shaped items
this year, call the first-ever gift-
wrapping tips hotline at 1-866-
HOW-2-WRAP. Staffed by previous
winners and contestants from the
Scotch Brand Most Gifted Wrapper
Contest, the hotline will be open
on December 23, 2003 from 10:00
a.m. to 10:00 p.m. Eastern Stan-
dard Time, and on December 24,
2003 from 9:00 a.m. to 3:00 p.m.
Eastern Standard Time. 

THE ART OF JAPANESE GIFT-WRAPPING
How You Can Incorporate These Techniques Into

Your Holiday Wrapping 

Pleats are used in Japanese gift-
wrapping to symbolize the signif-
icance of the occasion. Dress up
your holiday gifts by putting an
odd number of pleats on your
wrapped presents.

(NAPSA)—For some of the
more than four million American
families delivering a baby this
year, the information they receive
may mean the difference between
life and death for their baby.

For the past 10 years, the Sud-
den Infant Death Syndrome
(SIDS) Alliance has been a key
partner in the national Back To
Sleep campaign, which has re-
sulted in a more than 50 percent
decrease in SIDS rates nation-
wide. The equivalent of sparing
more than 3,000 infant lives each
year, this represents the greatest
decline in infant mortality in over
20 years.

Despite this tremendous suc-
cess, SIDS remains the leading
cause of death in infants one
month to one year of age. In addi-
tion, more than 26,000 babies are
stillborn in the United States each
year, and countless other infants
die suddenly and unexpectedly
due to other causes before reach-
ing their second birthday. 

In an effort to continue this
progress and save even more pre-
cious lives, the SIDS Alliance has
expanded it’s mission to include
all sudden infant deaths during
the prenatal period through two
years of age, including stillbirths.
Providing compassionate bereave-
ment support to families experi-
encing the death of a baby contin-
ues to be an important part of
that mission. To reflect this
expansion, the name of the orga-
nization has been changed to First
Candle—Helping Babies Survive
and Thrive. 

The evolution of the SIDS
Alliance into First Candle is a

direct result of the success of their
research and educational outreach
programs. To mark this transition,
First Candle will be launching the
organization’s largest educational
outreach effort since the Back To
Sleep campaign. Joining them in
this effort are Albertsons (one of
the nation's leading retailers), Halo
Innovations (makers of the award
winning HALO™ Sleep-Sack™) and
Regal Lager, Inc. (distributors of
Baby Bjorn, Aerosleep, Lascal,
Noukie’s and Diaper Dekor).
Together they will distribute life-
saving messages to parents and
caregivers in communities nation-
wide. In addition, each partner will
make a contribution of more than
$100,000 to support First Candle’s
research, education and bereave-
ment support programs.

Information on SIDS, reducing
the risk of infant death, availabil-
ity of local and national bereave-
ment services, and options for giv-
ing can be found by calling
1-800-221-7437 or by visiting
www.firstcandle.org.

Helping Babies To Survive And Thrive

First Candle makes it possible for
more babies to celebrate not only
their first birthday, but also many
happy birthdays beyond.

(NAPSA)—If you thought there
was no way to improve the choco-
late chip cookie, you may be in for
a mouthwatering surprise.

For more than 70 years, semi-
sweet chips have been the chips of
choice for the traditional chocolate
chip cookie recipe for many bakers.
However, according to a recent
preference test conducted by an
independent research firm, the
majority of consumers who were
surveyed preferred new HERSHEY®’S
SPECIAL DARK® Chips over the lead-
ing brand of semi-sweet morsels in
cookies baked with the same cookie
recipe.

“I use only the very best ingre-
dients when I bake chocolate chip
cookies,” says Chef Wayne Harley
Brachman, co-host of the Food Net-
work’s Melting Pot. “The mildly
sweet flavor of HERSHEY’S SPECIAL
DARK Chips transforms ordinary
chocolate chip cookies from good to
great simply because these chips
taste better.” 

Here’s a delicious recipe for the
most popular cookie in America:

HERSHEY’S SPECIAL DARK
Chocolate Chip Cookies

6 tablespoons butter,
softened

1⁄3 cup butter-flavored
shortening

1⁄2 cup packed light brown
sugar

1⁄3 cup granulated sugar
1 egg

11⁄2 teaspoons vanilla extract
11⁄4 cups all-purpose flour

1⁄2 teaspoon baking soda

1⁄2 teaspoon salt
2 cups (12-oz. pkg.)

HERSHEY’S SPECIAL DARK
Chocolate Chips

3⁄4 cup chopped nuts,
optional

1. Heat oven to 350˚F.
2. Beat butter and shorten-

ing in large bowl until well
blended. Add brown sugar and
granulated sugar; beat thor-
oughly. Add egg and vanilla,
beating until well blended.
Combine flour, baking soda
and salt; gradually beat into
butter mixture. Stir in choco-
late chips and nuts, if desired.
Drop by rounded teaspoons
onto ungreased cookie sheet.

3. Bake 10 to 12 minutes or
until lightly browned. Cool
slightly; remove from cookie
sheet to wire rack.

Cool completely. About 31⁄2
dozen cookies.

Special Dark Chips Make These Cookies Champions

The chips used in these delicious
cookies are not chips off the old
chocolate block.

Note to Editors: This release was originally sent to you with an ingredient measurement
left out. Here is the corrected release.

✁

(NAPSA)—Now’s the time to fight
the flu. The flu (influenza) is a viral
illness that can cause fever, cough,
chills, sore throat, headache and
muscle aches. Symptoms are usu-
ally mild to moderate in most peo-
ple, but can be more severe in very
young children, or the elderly, caus-
ing thousands of deaths each year.
According to the Centers for Disease
Control and Prevention (CDC), flu
and its complications are the sixth
leading cause of death among chil-
dren four years and younger.

Much of the illness and death
caused by the flu can be prevented
by a yearly flu shot. The CDC rec-
ommends both child and parent get
vaccinated to ensure protection for
the entire family. According to the
CDC, protection begins about two
weeks after an inoculation, so plan
to get flu shots at least two weeks
before the start of flu season, which
in the U.S., is typically November
to March or April. You can still
immunize your child later in the
season, but getting the shot early
will offer maximum protection.

To take the sting out of vaccine
injections for you and your child,
request the use of a topical anes-
thetic, such as Gebauer’s Ethyl
Chloride, before getting a flu shot.
Just before the injection, a doctor
or nurse can spray the product

directly on the skin, cooling and
numbing the area, then swab the
target area with antiseptic and
quickly perform the injection. This
eases anxiety for both parent and
child; there will be no bad memo-
ries of painful shots or anxiety
over the next inoculation. The
anesthetic effect wears off in
about a minute with virtually no
side effects.

Ask your doctor about Gebauer’s
Ethyl Choloride. For more informa-
tion about making shots less scary,
call 1-800-321-9348 or visit the Web
at www.gebauerco.com.

Take The Sting Out Of Flu Shots

Keeping the flu bug from your
family may be easier with the
help of a topical anesthetic that
makes injections easier to take.

Friendship’s Pleasures
(NAPSA)—According to Susannah

Seton, author of Simple Pleasures of
Friendship (Conari Press, $14.95),
friendship is the finest thing in life
and something people should take
the time to nurture.

Her book is a collection of
heartfelt stories, bejewelled with
easy-to-make gifts and recipes,
such as scented herb bouquets
and Parmesan popcorn, that
prove it doesn’t have to be compli-
cated or expensive to nurture a
friendship.

The book offers recipes for pre-
sents you can make, such as nat-
ural skin cream, fabulous fudge
and a heartfelt wreath. It also
contains activities that make it
fun to meet, such as an adult
“dress up,” picnics, and hiking for
happiness. It doesn’t take money
or effort to enjoy a good friend.
Show you care with the activities
and recipes from this book and
treat yourself to your very own
play date. To order, contact the
publisher at 800-423-7087.

Celebrating friendship is easy—
try one of the recipes or activities
found in this heartwarming new
book.

***
Though we travel the world
over to find the beautiful, we
must carry it with us or we find
it not.

—Ralph Waldo Emerson
***

***
One of the most adventurous
things left is to go to bed, for no
one can lay a hand on our
dreams.

—E.V. Lucas
***

***
One of the greatest pains to
human nature is the pain of a
new idea.

—Walter Bagehot
***




