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(NAPSA)—America’s favorite
Girlfriend, Vicki Iovine, author of
the bestseller, The Girlfriend’s
Guide to Pregnancy, is embarking
on a new campaign to educate
parents about eczema, a skin con-
dition that affects an estimated 10
percent of children in the U.S. “I
will never get over the disappoint-
ment of my first baby girl’s bap-
tism day,” attests Vicki. “She was
wearing a gown that her grand-
mother had worn and all the fam-
ily had flown in for the big day
and I just knew the photos would
be adorable,  EXCEPT HER
ENTIRE FACE WAS A BIG RED
RASH!” 

When Vicki took her daughter
to the pediatrician, she learned
that her child suffered from
eczema. Eczema is the name most
often used when referring to
atopic dermatitis,  a chronic,
inflammatory skin condition,
which almost always begins in
childhood, usually during infancy.  

In speaking with her pediatri-
cian and girlfriends, Vicki learned a
lot about this condition, and was
able to prevent it from negatively
affecting her child’s self-confidence.

Empowered by what she
learned, Vicki agreed to write a
booklet about eczema for Girl-
friends and other caregivers so
they could benefit from her experi-
ence. In her booklet, made possi-
ble through the support of Novar-
tis Pharmaceuticals Corporation,
Vicki uses an engaging mix of
humor, first-hand experience and
girlfriend’s insight to discuss the
psychological effects of eczema, as
well as ways to take charge of the
condition. Her counsel includes

going to see a doctor to get a
proper diagnosis and discuss
treatment options. 

To order the free booklet on
eczema, call 1-866-545-6711.

Beyond girlfriend’s advice,
Vicki gives the hard facts about
eczema, which she learned
through research and consultation
with a pediatric dermatologist
who specializes in eczema, Dr.
Adelaide Hebert.   

According to Dr. Hebert, there
are steroid and steroid-free topical
options available in cream or oint-
ment formulations. She says moms
shouldn’t be shy about getting the
right diagnosis and asking their
doctor which treatment option
might be right for their child.

“Moms are often hesitant about
taking their children to see a doc-
tor to find out if their child’s

rashes are eczema-related, but it’s
important to do so.” Dr. Hebert
says. “Although eczema can’t be
cured, it can be treated with both
over-the-counter and prescription
medications, particularly steroid-
free options such as Elidel.” 

Elidel® (pimecrolimus) Cream
1% is the first steroid-free pre-
scription cream for mild to moder-
ate eczema in patients as young
as two years old. It is approved for
the short-term and intermittent
long-term treatment of mild to
moderate eczema in non-immuno-
compromised patients, for whom
conventional therapies are inad-
visable because of potential risks,
inadequate response or intoler-
ance. As conventional therapies
can be inadvisable and/or ineffec-
tive for many of these eczema
patients, Elidel serves as a valu-
able treatment option for this
large population.   

Elidel, which was approved by
the FDA in December 2001, is
available in tubes of 15g, 30g and
100g. The approval was based on
safety and efficacy results of clini-
cal trials in more than 1700 pedi-
atric and adult patients. The most
common side effect on the skin was
a mild to moderate temporary feel-
ing of warmth or burning (occur-
ring in 8 percent of children aged
2-17 years and in 26 percent of
adults). This side effect was tempo-
rary and its occurrences were com-
parable to those experienced by
patients on placebo cream.

Developed by the Novartis
Research Institute, Elidel may be
used on all skin surfaces, includ-
ing delicate areas such as the face,
neck and skin folds.

Trusted “Girlfriend” Gives Helpful Advice for Kids’ Eczema

Eczema affects an estimated
10 percent of children in the U.S.

(NAPSA)—One of the easiest and
quickest ways to change your home
decor is wall art. Hanging a new
print or poster, or changing pieces
with the seasons can transform the
mood of any room. Decorators say
it’s also a nice way to make a dra-
matic difference inexpensively.

To do this, many consumers are
turning to the Internet for home
decorating ideas and solutions
because of its convenience, cost
effectiveness and simplicity. “Web
sites like Art.com are a great
resource for choosing and pur-
chasing wall art,” said Melissa
Andron, principle at Realm
Design Studio. “The site is ideal
as a virtual gallery for determin-
ing individual style. Plus, with
their online custom framing, it’s
an easy and economical way to
create the look and quality every-
one is searching for without
breaking the budget.” 

Internet sites such as Art.com
resolve any doubt surrounding the
selection of wall art. They provide
visitors with art as unique as each
customer. Art.com, for example,
provides visitors with an exten-
sive selection that is easy to navi-
gate with an alphabetical inven-
tory of artists and subjects, and a
list of the 100 most popular selec-
tions. The option for viewing and
purchasing prints with a variety
of frames eliminates the guess-
work by allowing the consumer to
quickly judge which frame and
matte looks best with their print.

The site even offers decorating
tips for shoppers with advice on
how to set the mood in a room and
how to group prints with furniture. 

Wall decor can also be a won-
derful, personalized gift. Whether
you are shopping for a sports fan
or a fan of the arts, you are sure

to please with a framed print.
Gift giving is simplified with a
section organized by themes,
recipients and occasions. Gift cer-
tificates from Art.com allow recip-
ients to choose their own gift at
their convenience.

The site offers consumers over
1.4 trillion product combinations
in a friendly, informative, and
easy-to-navigate shopping venue.
Decorators, students, and enthusi-
asts of all kinds can find just what
they’re looking for, experiment
with matting and framing options,
and get delivery in days of ready-
to-hang artwork. Art.com’s supe-
rior selection, excellent service
and high quality make online
shopping for decorating and gift
giving a delightful experience.
Visit www.art.com or call 1-800-
952-5592 for more information.

What’s On Your Walls?

From Madonna to Monet—
There are a palette full of deco-
rating and gift giving solutions
on the Internet.

by Laura Mackie, M.D.
(NAPSA)—I’m sure the top

three concerns among my female
patients don’t vary much from
patients of other OB/GYN prac-
tices around the country.

What’s most on their minds?
Fatigue, weight gain
and decreased libido,
or sexual drive.
Fatigue and weight
gain have been pop-
ular patient con-
cerns, but not until
recently have the
lack of sexual drive

and response also been key issues
for them.

When Viagra was introduced in
1998, it sparked discussions about
sexual dysfunction—a topic that
traditionally didn’t get much
attention or talk time. 

But it’s no longer among the
list of taboo subjects.

My colleagues and I have
received more inquiries about
decreased libido from our female
patients, and they want to know
help exists. These patients are
relieved to know they’re not alone
in feeling a lack of interest or
response to sex. This concern typi-
cally exists among women ages 30
and over.

According to The Journal of the
American Medical Association,
more than 40 percent of American
women experience sexual dysfunc-
tion, compared to approximately 30

percent of men. Female sexual dys-
function (FSD) is described as the
lack of desire to become intimate,
inability to have or enjoy satisfac-
tory sexual intercourse or difficulty
in reaching orgasm—all of which
can be attributed to child rearing,
career stress, age or other factors.

FSD can be difficult to diag-
nose and treat. When a woman
expresses to her physician a de-
creased interest in sex, it’s impor-
tant the physician obtain her
medical history. Is the problem
possibly psychological or physio-
logical? Is the woman on medica-
tions that can affect sexual desire
or response? Anti-depressants can
diminish libido, lubrication and
arousal. Other causes may in-
clude hormonal changes. As
women age, their sex hormones,
such as estrogen and testosterone,
decrease. Some women experience
diminished sexual desire and
arousal following menopause or
hysterectomy as a result of re-
duced estrogen.

Often, a lack of interest or
response to sex is simply a matter
of one or both partners failing to
communicate their needs to one
another.

Whatever the reason, men and
women need to feel comfortable
discussing their diminished libido
with each other and with their
physician. Counseling or sex ther-
apy has helped many battling this
issue. While men have Viagra and

other prescription options, many
of my female patients are also
pleased to know there are over-
the-counter topical creams and
gels that can help with some
physical issues related to sexual
arousal or response. 

One of the first products avail-
able through traditional retail
drugstores (such as Walgreens) is
femoré, a drug- and hormone-free
topical cream derived from ingre-
dients designed to help women
achieve greater intensity and
pleasure during intimate mo-
ments. Applied to the woman’s
genital area just minutes prior to
sexual activity, the cream can
help women achieve greater
intensity and pleasure. Usage and
efficacy studies showed that
response times vary with each
individual woman, who also
report improved responses after
two or more successive uses. 

Women need to remember that
these types of products are tools
to help boost their physical
response to intimacy. These prod-
ucts aren’t quick fixes for a
woman battling depression or who
might be unhappy with her hus-
band. Counseling and sex therapy
can be effective options to help
with emotional obstacles that may
contribute to sexual dissatisfac-
tion or dysfunction.

For more information on
female sexual dysfunction and
dissatisfaction, visit femore.com.

More Options Available For Women Experiencing Sexual Dysfunction

Dr. Mackie

FOR WOMEN

(NAPSA)—Always have an
emergency beauty fix-up on hand
to perk up tired eyes after a late
night of catching up with old
friends.  Olay Age Defying Series
Revitalizing Eye Gel is a recom-
mended product that makes skin
around the eyes look refreshed
and more awake with soothing
cucumber extract. 

Jerrold Sharkey, M.D., a pub-
lished surgeon and urologist, stu-
died how more than 1,300 men
reacted to treatment involving
either radical prostate surgery or
brachytherapy, using TheraSeed®,
a palladium-based seed device
that has been used on more than
100,000 men. The research con-
cluded that when it compared
low-risk patients, cure rates were
nearly identical. However, when
comparing the two treatments for
patients in the intermediate- and
higher-risk categories, brachy-
therapy provided patients with
enormously greater cure opportu-
nities. You can learn more about
prostate cancer and brachyther-
apy with the TheraSeed® device
from the Prostate Cancer Infor-
mation Center at 1-800-458-4372,
or online at www.theraseed.com.

Over the past five years, the
price of coffee has fallen almost 70
percent from a high in 1997, to a
30-year low, forcing many coffee
farming families out of business.
In many countries coffee farmers
have to sell their beans for less
than they cost to produce. Fortu-

nately, a new campaign by Oxfam
may help save these endangered
farmers. The Coffee Rescue Plan
aims to bring supply back in line
with demand and to support rural
economic development. Informa-
tion on the crisis and where to
find Fair Trade coffee is available
on the Oxfam America Web site at
www.oxfamamerica.org/coffee or
by calling 1-800-77-OXFAM. To
join the campaign, visit www.
oxfamamerica.org or www.make
tradefair.com. 

It’s important for a man’s fra-
grance to appeal to him, and to
make him feel confident and bold.
One popular choice is Royal Co-
penhagen, which offers a scent
that is warm and inviting, yet dis-
tinguished and masculine. Avail-
able in cologne spray or after-
shave, Royal Copenhagen is said
to set a man apart from the rest.
It also comes in such new prod-
ucts as Shave Gel and Hair &
Body Shampoo—packaged in
tubes, making them more conve-
nient and easier to use on the go.




