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(NAPSA)—Two-year-old Megan
had a dry, red rash all over her
body, particularly on her legs, ever
since she was an infant. The rash,
which left Megan itchy and crying
in pain, kept Megan and the rest
of her family up at night.

“We rarely got more than two
or three hours of sleep because of
her scratching and itching,” said
Barbara Birnbaum, Megan’s
mother. “It took us a long time to
rule out diet problems, allergy
problems, and other things until
we realized it was a severe skin
problem.”

When Barbara took her young
daughter to the pediatrician, she
learned that Megan suffered from
a chronic skin condition called
atopic dermatitis, commonly re-
ferred to as eczema.

Eczema, which affects up to 40
million Americans, primarily
affects children and may last
until late teens or even for life.
Ninety percent of people with
eczema show signs of the disease
in early childhood, leading many
patients and parents of young
children to seek effective treat-
ment. While there is no cure, cer-
tain treatments can help control
the physical signs and symptoms
of the disease.

A new prescription medication
recently approved by the Food and
Drug Administration may help.
Studies show the new cream,
Elidel®, can relieve the itching and
redness associated with eczema
within one week of starting treat-
ment and without many of the
side effects associated with topical
corticosteroids.

“Elidel is a new type of medi-
cine for atopic dermatitis,” said
Lawrence Eichenfield, MD, chief
of pediatric and adolescent derma-

tology at Children’s Hospital, 
San Diego. “It’s a steroid-free
cream that works by decreasing
inflammation and the itch that’s
normally associated with eczema.
It’s very safe, but highly effective.”

Elidel is approved for the
short-term and intermittent long-
term treatment of mild to moder-
ate eczema in non-immunocom-
promised patients as young as two
years for whom conventional ther-
apies are inadvisable because of
potential risks, inadequate re-
sponse, or intolerance. The most
common side effects were a feeling
of warmth or burning where
Elidel was applied, which was
mild and went away within a few
days; headache; and cold-like
symptoms. The cream may be
used on all skin surfaces, includ-
ing delicate areas such as face,
neck and skin folds.

For more information, visit
www.elidel.com or call 1-877-4-
ELIDEL.

Alleviating Troubling Eczema Symptoms

A new medication may help
many children and adults relieve
their eczema.

The Ultimate 
Summer Party

(NAPSA)—Three days of unri-
valed revelry: It’s the vacation of a
lifetime that could be yours if
you’re among the lucky winners of
an exciting summer contest.

Called “Hit the E! Summer
Hot Spot with Kahlúa,” the con-
test offers consumers the chance
to experience a once-in-a-lifetime
party. Sponsored by Kahlúa, one
of America’s leading spirits
brands and E! Entertainment
Television, the contest offers trips
for two to fifteen lucky grand
prize winners. Each grand prize
consists of a three-day, two-night
trip to an event-filled weekend
(September 19-21, 2002) for two
at the “Ultimate USA Hot Spot”
(destination unknown) plus $250
in spending cash.

To enter the contest, partici-
pants will be asked to answer two
multiple-choice questions; winners
will be randomly chosen from all
who answered correctly. 

Also, throughout the summer,
E! will be showcasing “the hottest
spots” across the country. Viewers
can go online to select their
favorite “Hot Spot” from a selection
of popular summertime destina-
tions. The winning Hot Spots will
be showcased on E! Entertainment
throughout the summer.

The contest is open from May 9
to August 19 to U.S. consumers who
are at least 21 years old and official
entry forms are available wherever
Kahlúa is sold. To learn more about
the contest log onto Kahlúa’s Web
site at www.kahlua.com or E!
Entertainment Television’s Web site
at www.eonline.com.

Win a weekend for two at
what’s expected to be the ulti-
mate summer party.

✁

Note to Editor: Due to state law, contest not
open to California residents.

(NAPSA)—Prior to the 1990s,
it was a common school of thought
that the purchase of real estate
was the safest and most lucrative
of investments. The ’90s brought a
different perspective, though.
Suddenly “technology” was the
buzzword and there were paper
millionaires living down the street
thanks to dot-com and tech stocks.
All that glitters is not gold, how-
ever, and a sure thing is never a
sure thing. So will we find our-
selves looking for land to invest
in? It seems that property may
very well regain its reputation.

If you are thinking of land as
being beyond the budget, think
again. There are some parcels that
go for as little as $50 an acre.
These $50 parcels are dry land—
dirt—far from development and in
quiet rural areas. Not to worry,
there are more great buys avail-
able. For example, you can pur-
chase your own 17-acre woodland
tract in Colorado for $22,000.
More affluent purchasers can buy
a 2.5-acre plot in the prestigious
Cherry Hills Village in Denver for
$1.08 million.

Where can you find this kind of
information?

Ric Hansen of Colorado knew
there was plenty of land for sale
around the country; he also knew
that the average person does not
have the time or the resources to
search the country for the perfect
parcel of land. There had to be an
easier, quicker way to get informa-
tion on vacant land. So Hansen,
using his experience as a land
developer, started a new Web site
by persuading a few real estate
agents to advertise vacant resi-
dential land listings on his site,
ColoradoLots.com.

A smart move on Hansen’s part,
since the National Association of
Realtors says 64 percent of prospec-
tive buyers use the Internet to shop
properties. The association’s survey
also says 61 percent of consumers
say that shopping for real estate at
Web-based property listings saves
them time.

It was slow going for Hansen at
first. There were only a few hun-
dred listings after the first year and

a half at ColoradoLots.com. Then
agencies started to smarten up.
Fuller & Co. in Colorado jumped on
the bandwagon and brought the
listings up to 600, expanding the
Web site’s reach outside of Colorado
and thus renaming the company
USLots.com. Like the first stage of
a rocket booster, the Fuller connec-
tion was just the beginning.

Lately, with the addition of
United Country and other parties
trying to sell vacant residential
land, listings from across the
country on USLots.com have
soared to around 6,000.

“People across the country now
have a more detailed—and user-
friendly—resource on the Internet
to buy or sell vacant residential
properties in 32 states,” declares
Hansen, president and CEO of
USLots.com.

For now, USLots.com is looking
to expand into all 50 states and
they have already received a few
requests from Canada and Costa
Rica, which might prompt another
name change. Hansen is also
working on a project that will
make USLots.com a directory for
services in the homebuilding
industry. For example, builders,
appraisers, and engineers will be
able to associate themselves with
the Web site. Hansen is optimistic
that USLots.com will eventually
become the premiere U.S. search
engine, or MLS, for residential
land.  

You can check out the progress
at www.uslots.com. 

Land of Opportunity

Those in the market for vacant
lots and acreage can now find
more listings, all at one online
location.

(NAPSA)—Recent studies
show that Americans are striving
to find a greater sense of balance
between work, play and spending
personal time with family and
friends. They are longing for
family connections and personal
rejuvenation.

It’s no wonder with life’s hectic
schedules that Americans are
rapidly discovering the advan-
tages of hot tub ownership and
the therapeutic benefits of hydro-
massage—the combination of
warm water, buoyancy and the
massaging action of powerful jets. 

The healing power of water
has long been known—Asian cul-
tures have enjoyed the soothing,
healing qualities of hot water for
centuries and Native American
cultures have always considered
water a purifier for the body and
spirit.

The soothing warmth and
buoyancy of warm water can help
reduce stress, soothe sore and
tired muscles, ease arthritis pain
and even provide a better night’s
sleep. The massaging action of the
jets stimulates the release of
endorphins, the body’s natural
painkillers. 

In today’s fast paced world, a
hot tub can provide much needed
relaxation as well as a haven that
promotes togetherness with fam-
ily and friends. Industry leader
Hot Spring Spas, maker of the
world’s number one selling brand
of portable spa, is celebrating its
25th Anniversary and 25 years of
innovation with a “25 Years

Young” Anniversary Contest. Con-
sumers can enter for a chance to
win a free Hot Spring Sovereign
Limited Edition spa by describing
a special 25-year milestone in
their lives and what it means to
them. The entry with the most
compelling, factual story will win
the spa. 

The Sovereign Limited Edition
spa seats six adults and features
24 patented hydromassage jets.
The stylish silver metalescent
shell is complemented by an ele-
gant gray Everwood cabinet, offer-
ing homeowners a stunning addi-
tion to their backyard.

To enter the “25 Years Young”
contest and for complete rules and
regulations, visit an authorized
Hot Spring Spa dealer or visit
www.hotspring.com by September
30, 2002.  

Hot Tubs: More Than Just Hot Water

Here’s a hot idea—elaborate
about a 25-year milestone in your
life and you could enter for the
chance to win a spa.

(NAPSA)—According to the
Jump$start Coalition, a lack of
financial knowledge may be the
reason millions of Americans are
in debt. Credit counselors such
as SpringboardCredit.org, a non-
profit consumer credit manage-
ment organization, offer free
educational programs on finan-
cial issues. For more informa-
tion, call 1-800-947-3752 or see
www.credit.org.

Market volatility continues to
influence investors’ financial deci-
sion-making. Understanding how
market conditions may have an
impact on your personal finances
and making educated decisions
about long-term investing is impor-
tant to your financial well-being.
For information about setting the
course for a strong financial future,
call American Express at (800)
GET ADVICE or visit the Web site
at www.americanexpress.com/advi
sors. For information about finan-
cial education in the workplace,
have them call (800) 745-6684, or
send an e-mail to feps@aexp.com.

Guessing games are fun to play

with your kids, but not when
you’re trying to give a sick child
the right dose of medicine. The
Council on Family Health (CFH)
and the U.S. Food and Drug
Administration offers a free publi-
cation to help. You can learn more
in the pamphlet, Got a Sick Kid?
Don’t Guess. Read the Label. It
also includes the current U.S.
childhood immunization schedule.
For a free copy of the pamphlet,
visit www.cfhinfo.org and www.
pueblo.gsa.gov or write: Federal
Consumer Information Center,
Item #507J, Pueblo, CO 81009.

The Sesame Street characters
Bert and Ernie were named after
characters in the film It’s a Won-
derful Life.

Charles F. Kettering perfected
the electric self-starter for auto-
mobiles, and General Motors
demonstrated it, in 1910.




