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(NAPSA)—On game day, there may 
be only one thing more important than 
cheering on your favorite team—the 
food. If you’re the one hosting the next 
tailgating or viewing party, here are a 
few tips to help you score big when feed-
ing a crowd of hungry fans.

Make foods that you can eat any-
where—Help your guests mingle and 
snack at the same time while eliminat-
ing the need for cutlery. Stick to finger 
foods, such as grilled sausages in buns or 
fruit skewers.

BYOB—If you’re providing the food, 
let your guests get the beverages. It’s of-
ten hard to predict what everyone will 
want to drink, so asking attendees to 
bring their favorites takes the guesswork 
out of the equation.

Opt for prepared foods—When 
cooking for a large group, it’s key to 
keep prep time short. Reach for a ful-
ly cooked meat option, such as Gold’n 
Plump Chicken Sausages. Simply throw 
the sausage links on the grill all at once 
to heat them through. Then, keep them 
warm in the oven or on the grill until 
guests are ready to eat.

Keep the crowd moving—To keep 
the buffet line from getting too crowd-
ed, spread out the food over a big space. 
Offering multiple bowls of the same dish 
will also help avoid any bottlenecks in 
line.

Create a buffet of options—Ac-
commodate your guests and their 
unique tastes by letting them take 
control of their meals. When choos-
ing toppings and side dish options, 
think about all the different poten-
tial preferences. Consider setting 
out a salsa bar with chips for guests 
to mix their own flavors and levels of 
spice—plus, salsa is a great topping 
for chicken sausages. As for the veggie 
lovers, try this great recipe featuring 
peppers and onions on top of chicken 
 sausages.

Italian Sausages with Onions & Peppers
Serves 8

For The Sausage
2 packages of Gold’n Plump 

Chicken Sausages in the Italian 
Cheese & Peppers flavor

1 package of 8 hot dog–style buns

For The Peppers & Onions
2 Tbsp. vegetable oil
2 red peppers, deseeded and cut 

into ¼-inch slices
2 green peppers, deseeded and cut 

into ¼-inch slices
1 red onion, peeled and cut into 

¼-inch slices
 Salt and pepper, to taste

Cook sausages on a grill over medi-
um heat until fully heated through. In a 
large nonstick skillet, heat oil over me-
dium-high heat. Add sliced peppers and 
cook 3–4 minutes, stirring occasionally. 
Add sliced onions and continue cooking 
for 3–5 minutes, until browned. Turn 
off heat and season with salt and pepper. 
Top sausages with the onion and pepper 
mixture. Note: You can add ½ teaspoon 
of crushed red pepper flakes to the pep-
pers and onions for added heat.

Gold’n Plump Chicken Sausages are 
available in five flavors: Bacon Gouda, 
Hickory Smoked Apple, Italian Cheese & 
Peppers, Jalapeno Cheddar, and Spinach & 
Asiago. You can find more crowd-pleasing 
recipes at www.GoldnPlump.com.

Cooking Up A Great Game Day Feast

Sausages and peppers can be a win-
ning combination on game day or 
any fun get-together.

(NAPSA)—Here’s good news about 
health: Flu vaccines are already available 
at doctor’s offices, retail stores, pharma-
cies and flu clinics. In fact, Sanofi Pas-
teur, the largest provider of influenza 
vaccine to the U.S., sent its first vaccine 
shipment last month. 

You hear it all the time: “It’s just the 
flu.” But the flu can take on a serious and 
potentially life-threatening meaning, es-
pecially for vulnerable populations, in-
cluding the elderly, young children and 
those with compromised immune sys-
tems.1 In the spirit of National Immuni-
zation Awareness Month, let’s look at how 
flu impacts the U.S. and why it’s important 
to help protect yourself and those around 
you by getting immunized annually.

The flu shouldn’t be taken lightly. In-
fluenza, combined with pneumonia, is 
one of the top 10 leading causes of death 
in older adults, says the Centers for Dis-
ease Control and Prevention (CDC).2 
Every 4 minutes, someone 65 years of 
age and older is hospitalized due to the 
flu or flu-related complications, and 
every 12 minutes, someone dies from 
complications related to the flu, adds the 
CDC.2,3 During the 2015–2016 influen-
za season, 1.7 million estimated illnesses 
and 153,349 hospitalizations occurred
among adults age 65 years and older.

The flu also causes more hospital-
izations among young children than 
any other vaccine-preventable disease.4 
Since 2010, flu-related hospitalizations 
among children younger than 5 years 
old ranged from 7,000 to 26,000 per 
season.5 Although the flu is especially 
harmful in these vulnerable popula-
tions, it can impact everyone. Even as 
a healthy adult, it is important to help 
protect yourself from this potentially 
debilitating disease. 

The single best way to help prevent 
influenza is to get an annual vaccina-
tion, which can help reduce the risk 
of getting sick with seasonal flu and 

spreading it to others.1 Certain vaccines 
are developed specifically to address the 
age-related weakening of the immune 
system, so adults ages 65 years and old-
er should talk to their doctors about flu 
vaccines available for them.

Even though seasonal influenza ac-
tivity typically occurs between October 
and May, the CDC recommends that 
people get vaccinated before influenza 
begins spreading in their community. 
This is important because it takes about 
two weeks after vaccination for antibod-
ies to develop in the body that help pro-
tect against influenza.6  

This flu season, spread the word 
about the impact of the flu and the 
importance of annual vaccination.  You 
can learn more about influenza at http://
sanofipasteurus.mediaroom.com/
influenza-press-kit and find out how 
to inform others on the importance of 
vaccination at www.nphic.org/niam-
10things. 

Remember, vaccination remains the 
best method to help prevent influenza 
and its potentially severe complications, 
and it is one of the most important 
things you can do to help prevent the 
spread of this potentially life-threaten-
ing illness to friends and loved ones.1

Spread The Word, Not The Flu 

The best way to help protect your-
self from the flu is to get an annual 
flu vaccination.

1U.S. Centers for Disease Control and Prevention (CDC). Key Facts about Influenza (Flu). http://www.cdc.
gov/flu/keyfacts.htm. Accessed on August 7, 2017.

2CDC. National Vital Statistics Report. Deaths: Final Data for 2014. https://www.cdc.gov/nchs/data/nvsr/
nvsr65/nvsr65_04.pdf. Accessed August 7, 2017.

3CDC. Estimated Influenza Illnesses, Medical Visits, Hospitalizations, and Deaths Averted by Vaccination in 
the United States. https://www.cdc.gov/flu/about/disease/2015-16.htm. Accessed August 7, 2017.

4CDC. Information for Schools & Childcare Providers. http://www.cdc.gov/flu/school/. Accessed on August 
7, 2017.

5CDC. Children, the Flu, and the Flu Vaccine. https://www.cdc.gov/flu/protect/children.htm. Accessed on 
August 7, 2017. 

6CDC. Key Facts About Seasonal Flu Vaccine. https://www.cdc.gov/flu/protect/keyfacts.htm. Accessed August 
7, 2017

✃
Editors Note: Although August is National Immunization Awareness Month, this article can be of interest to your readers at any 
time.

(NAPSA)—What your child eats for 
lunch matters, says the Centers for Dis-
ease Control and Prevention. Fortunate-
ly, there are Crispy Fruit freeze-dried, 100 
percent pure fruit snacks in convenient 
single-size serving bags. For facts, tips 
and recipes, visit www.crispygreen.com. 

Private water well owners can weath-
er a dry spell, according to the National 
Ground Water Association (NGWA). 
Learn more about water well ownership 
and find well owner lessons, webinars, 
an app, and information on well con-
struction, maintenance, water testing, 
water treatment, and groundwater pro-
tection at www.wellowner.org.

Farmers, hunters, homeowners and 
recreation enthusiasts can now enjoy a 
new and improved version of the No.1–
selling utility side-by-side (SxS). More 
than 100 owner-inspired innovations 
make this new Ranger XP 1000 the hard-
est-working, smoothest-riding version 
yet. Learn more at www.Polaris.com. 

Modern hearing aids feature tech-
nology that continuously monitors the 
environment and singles out the domi-
nant speaker while reducing background 
noise. Some people find they can actually 
hear better than their companions with 
“normal” hearing in very loud surround-
ings. Learn more about overcoming hear-
ing loss at www.signiausa.com.

The best way to help protect yourself 
from the flu is to get an annual flu vacci-
nation. Fortunately, it’s already available 
at doctor’s offices, retail stores, pharma-
cies and flu clinics, reports Sanofi Pas-
teur, the largest provider of influenza 
vaccine to the U.S.

To exercise your brain, pledge to read 
at least 15 Pages A Day in print. Then 
share your involvement on social media 
using #15Pages. To learn more about the 
benefits of consistently reading on paper, 
visit www.howlifeunfolds.com/15pages.




