
7

(NAPSA)—Every day, compa-
nies promise consumers who have
poor credit histories that, for a
fee, they’ll clean up their credit
report so they can get a car loan, a
home mortgage, insurance or even
a job. The truth is, these compa-
nies can’t deliver an improved
credit report using the tactics they
promote. It’s illegal: No one can
remove accurate negative infor-
mation from your credit report. So
after you pay them hundreds or
thousands of dollars in up-front
fees, you’re left with the same
credit report—and a lot less
money. 
Indeed, attorneys for the Fed-

eral Trade Commission, the
nation’s consumer protection
agency, say they’ve never seen a
legitimate credit repair operation.
The fact is, there’s no quick fix for
bad credit. The only legitimate
credit repair starts with you—and
it takes time and a conscious
effort to pay your debts.  

Recognizing A Credit
Repair Scam

If you see a credit repair offer,
here’s how to tell if the company
behind it is up to no good:
•The company wants you to

pay for credit repair services
before they provide any services.
Under the Credit Repair Organi-
zations Act, credit repair compa-
nies cannot require you to pay
until they have completed their
promised services.
•The company doesn’t tell you

your rights and what you can do
for yourself for free. 
•The company recommends

that you do not contact any of the
three major national credit report-
ing companies directly.
•The company tells you they

can get rid of most or all the nega-
tive credit information in your
credit report, even if that informa-
tion is accurate and current. 
•The company suggests that

you try to invent a “new” credit
identity—and then, a new credit
report—by applying for an
Employer Identification Number
to use instead of your Social Secu-
rity number.
•The company advises you to

dispute all the information in your
credit report, regardless of its
accuracy or timeliness. 
To learn how to improve your

credit and find legitimate re -
sources for low- or no-cost help,
see Credit Repair: How To Help
Yourself at ftc.gov/credit. 
To file a complaint or to get free

information on consumer issues,
visit ftc.gov or call toll-free, (877)
FTC HELP (1-877-382-4357);
TTY: (866) 653-4261.

Protect Yourself From Credit Repair Scams

Companies that  promise to
scrub your credit reports of
accurate and timely negative
information for a fee are lying—
plain and simple.

(NAPSA)—If you think your
pet is top dog, you’re not alone.
Americans spend $43 bil l ion
each year on their pets, accord-
ing to the American Pet Prod-
ucts Association (APPA)—and
with good reason.
From high-profile designer

clothes and grooming products to
decadent treats and specialty gifts
for the pet parent, there is some-
thing for just about everyone.
Here’s a look at what’s hot:

Pamper Your Pet
• The edgy Pet Head line of

grooming products for cool dogs
includes shampoos, crème rinses
and sprays that suit every type
of  furry situation.  Visit
www.pethead.com.
• The Brush Buddy is a towel,

brush and massager all in one. It
removes hair and dries your pooch
with a massage and has soft rub-
ber bristles on one side, soft terry
cloth on the other and slots for
your hands. It’s also made from
100 percent recycled material.
Visit www.thebrushbuddy.com.

Tech Savvy
• The Drinkwell Platinum Pet

Fountain, with its sleek new style
and upgraded features, entices
pets to drink more, keeping them
happy, healthy and hydrated.
Visit www.vetventures.com.
• There might be no more

scooping thanks to one of the easi-
est-to-use automatic litter boxes
on the market. The ScoopFree
Ultra is a high-tech, self-cleaning
litter box with a health counter to
monitor your cat’s health and

allow you to go up to a month
without changing the litter box.
Visit www.scoopfree.com.
For The Proud Pet Parent
• Make picking up after pets

easier and more fashionable with
Bags on Board for dogs, a com-
pact, refillable dispenser that
houses a roll of large biodegrad-
able doggie cleanup bags that
attach to any kind of leash. Visit
www.bagsonboard.com.
• Fiddler ’s Elbow introduces

artist Sueellen Ross and her won-
derful cat artwork. She has seven
new images available on products
including doormats, mouse pads,
and mug/mouse pad gift sets. Visit
www.fiddlerselbow.com. 

Dog Treats
• Try the first-ever organic

frozen yogurt for dogs by yöghund.
Low in calories and high in nutri-
ents, the treats are made with
USDA-certified organic ingredi-
ents and real yogurt. Visit

www.yoghund.com.
• Make your pooch a happy pup

with Treat! By Cain & Able Collec-
tion. These preservative-free, vege-
tarian edibles are made in America
with only the freshest, human-
con sumable ingredients. Visit
www.CainAndAbleCollection.com.

Ramblin’ Rover 
• The Kurgo Skybox Booster

Seat lets petite pooches safely ride
in a car in style. The car seat pro-
vides enough elevation for a clear
view of the road and enough room
to snuggle down on longer trips.
Visit www.kurgo.com.
• Dexas Popware for pets has

introduced expandable and col-
lapsible Travel Cups. Expandable
food and water cups latch on to
your dog’s leash or collar when
you’re on the go and collapse to
less than 0.5” thick for travel
space. Visit www.dexas.com.

Lifestyle
• For the cat who’s too hip for

a regular bed, K&H has intro-
duced the new Thermo-Kitty
Fashion Splash. With four hap-
pening colors and an incredibly
energy-efficient, 4-watt heater,
this bed is sure to please. Visit
www.khmfg.com.
• Poochie Bells, the original

doggy doorbell, teaches your dog
to ring a bell when he needs to go
out. It’s available with custom rib-
bon and bell designs to match
most every interior and can be
personalized with your dog’s
name. Visit www.poochie-pets.net.
For more gift ideas, visit

www.americanpetproducts.org.

An Animal-Lover’s Guide To Top Pet Presents

Organic treats, heated cat beds
and doggy booster seats are
among the year’s top pet gifts.

(NAPSA)—Katie Couric and
Bryant Gumbel have news for
you: They are baby boomers and
are recommended to get the flu
vaccine this year and every year. 
Influenza (the flu) kills. Every

year in the United States, an aver-
age of 36,000 Americans die from
flu-related complications and about
200,000 people are hospitalized.
Baby boomers are getting to the
age when the risk for flu complica-
tions, including serious illness,
hospitalization and even death,
goes up. For this reason, the Cen-
ters for Disease Control and Pre-
vention (CDC) recommends that
all people 50 and older get an
annual flu shot as the first and
most important step in protecting
against this serious disease. 
Many people 50 and older have

chronic illnesses, such as diabetes
or heart disease, that place them
at greater risk of serious flu-
related complications if they get
the flu. Fortunately, there is a
safe and effective vaccine against
influenza that can prevent illness
and reduce serious flu-related out-
comes such as hospitalization and
death. 
And what many people don’t

know is that flu can be passed to
others even before symptoms
develop.
“Flu is not to be taken lightly.

People who do not get the flu vac-
cine are taking two risks: First,
they risk a potentially serious
case of the flu. And second, if they
get sick, they risk passing it to
family, friends and co-workers,”
says Dr. Anne Schuchat, director
of the National Center for Immu-
nization and Respiratory Diseases
at CDC. “The latter can be espe-
cially dangerous for people at high
risk of serious, flu-related compli-
cations and death.” 
CDC also recommends vaccina-

tion for children 6 months

through 18 years of age; pregnant
women; people of all ages with
chronic health conditions such as
asthma, diabetes or heart or lung
disease; and anyone who lives in a
nursing home or long-term care
facility. In addition, people who
live with or care for anyone in a
high-risk group should get a flu
vaccine to protect their high-risk
contact. 
Scientists monitor the ever-

changing flu viruses worldwide
and a new flu vaccine is produced
each year. The vaccine can protect
you from getting sick from these
viruses, or it can make your ill-
ness milder if you get a different
flu virus.
“Vaccination is the single best

way to protect yourself and the
people you love from influenza,”
explains Dr. Schuchat. CDC rec-
ommends that vaccination begin
as soon as vaccine is available and
continue into December and
beyond. Getting the vaccine later
in the season can still provide pro-
tection against influenza, as flu
season can continue into the
spring. 
Find out when or where to get

a flu vaccine by contacting your
doctor or health department.
To learn more, call CDC at 800-

CDC-INFO or visit www.cdc.
gov/flu.

Baby Boomers Need Flu Vaccine

Because influenza is contagious,
an infected person can easily
spread it with a cough or sneeze.

***
If a human is modest and satis-
fied, old age will not be heavy
on him. If he is not, even youth
will be a burden. 

—Plato
***

***
The only source of knowledge
is experience. 

—Albert Einstein
***

***
I am not young enough to know
everything. 

—Oscar Wilde 
***

***
Happiness is not a goal; it is a
byproduct.

—Eleanor Roosevelt
***

***
The difference between great-
ness and mediocrity is often
how an individual views a
mistake.

—Nelson Boswell
***

The first successful gasoline-powered automobile in the United
States was built by the Duryea brothers in 1893.

The earliest known woolen textiles date from about 6000 B.C.E.

There are more than half a million styles and sizes of camping
tents.

The world’s tallest fountain is found in Fountain Hills, Ariz. Built at
a cost of $1.5 million for McCulloch Properties Inc., the 564-foot-tall
column of water weighs more than eight tons.




