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(NAPSA)—Travel during the
holidays can be difficult: It seems
like everyone is trying to get
somewhere at the same time.
That means traffic jams and long
airport waits for the unprepared.
Fortunately, by thinking ahead
and using a bit of travel sense, it’s
possible to make your trip more
enjoyable.

For example, to maximize holi-
day happiness and minimize coal-
in-the-stocking grief, follow these
helpful tips compiled by the Amer-
ican Society of Travel Agents
(ASTA):

• Contact a travel agent well
in advance of your trip to secure
the lowest-priced airline seats,
hotel rooms and rental cars that
usually sell out quickly for holiday
travel.

• Packing light saves time and
energy when it comes to filling the
trunk with fragile bags packed
with gifts or racing to fill the last
empty space in the overhead bin.
One tip for packing lighter is to
ship your gifts to your destination
ahead of time.

• To avoid delays at the airport,
avoid peak travel days—those
immediately before and immedi-
ately after the holidays. If possible,
have a friend drive you to the air-
port or take a shuttle or public
transportation. Or stay at an air-
port hotel the night before an early
flight.

• If you’re traveling with chil-
dren, be sure to pack items to
occupy them in case you run into
delays—and for something to do
during the trip. For example, try
assembling a fun bag: Make one
for each child with stickers, paper
and washable markers, action fig-
ures, magnetic games and puzzles
and a pillow. If you use these par-

ticular bags for trips only, they’ll
remain novel and kids will look
forward to the journey.

Customer service
No matter what your holiday

destination, a travel agent puts a
face on the planning process—and
serves as a friendly voice if your
trip doesn’t turn out exactly as
planned.

If you have a problem with a
particular part of your travel
experience, the agent is there to
act on your behalf to see that
restitution is made. ASTA, for
example, is aggressively fighting
to improve the travel experience—
air transportation in particular—
for all consumers, not just those
with access to the Internet.

And remember, travel agents
provide unbiased advice. They
work for you, the client, not a
travel supplier. It makes sense for
them that a happy customer will
be a repeat customer. To learn
more about holiday travel or to
find an ASTA travel agent, visit
www.travelsense.org.

Taking The Humbug Out Of Holiday Travel

A little advance planning—espe-
cially when you have kids in
tow—can help take the head-
aches out of holiday travel.

(NAPSA)—Each year, school-
children learn math, science, his-
tory—but now they can also learn
how to help make a difference in
influenza prevention. Through the
Spread the Word—NOT the Flu!
educational program, children are
being empowered to help make a
difference by educating their fami-
lies and communities about
influenza prevention. 

Unlike the common cold,
influenza is a contagious respira-
tory disease that spreads quickly
and can hit hard. In fact, it is esti-
mated that more than 20,000 chil-
dren younger than 5 years old are
hospitalized annually due to
influenza, and approximately 92
die as a result of this serious dis-
ease. Additionally, influenza can
interrupt school and work sched-
ules for up to two weeks. For
instance, it is estimated that, each
year in the United States,
influenza causes children to miss
approximately 38 million school
days, and for every three school
days that are missed by a child
with influenza, a parent misses
almost one workday.

“It is very important for people
to understand that influenza can
be a preventable illness,” said Dr.
Andrew Eisenberg, M.D., MHA,
FAAFP, associate professor, School
of Rural Public Health, Texas A&M
University. “Simple measures such
as receiving an annual influenza
vaccination—which, according to
the Centers for Disease Control
and Prevention [CDC], is the best
defense against influenza—can
help keep individuals, households
and communities healthy.” 

To help increase discussion
within families about the serious-

ness of influenza, Novartis Vaccines
has teamed up with Families
Fighting Flu and Weekly Reader
Corporation Custom Publishing to
launch a national educational pro-
gram geared toward students in
grades 3 through 8 called Spread
the Word—NOT the Flu! The pro-
gram aims to encourage children
to talk with their peers, parents
(or guardians) and communities
about the seriousness of  in-
fluenza and ways to help prevent
its spread, including the impor-
tance of receiving an annual in-
fluenza vaccination. 

“Influenza affects children and
those in close contact with them,
including teachers, parents and sib-
lings,” said Richard Kanowitz,
president of Families Fighting Flu,

and someone who has experienced
the devastating affects of influenza
firsthand. “That is why it is impor-
tant to educate children about the
dangers of influenza and how they
can help protect themselves, their
families and their communities by
sharing information on how to help
prevent influenza and its spread.” 

As a part of Spread the Word—
NOT the Flu!, students will learn
influenza facts, such as how the
virus spreads, what its symptoms
are and who is at risk for poten-
tially serious complications, as
well as why people should protect
themselves and what measures
can be taken to prevent the
spread of influenza. In addition,
students will be encouraged to put
their key learnings into practice
by entering the “Influenza Ambas-
sador Award Contest,” in which
they must design a Public Service
Announcement (PSA) advertise-
ment that will educate the public
about the dangers of contracting
influenza and explain how the
public can help prevent the spread
of influenza. Upon entering the
contest, students will have the
chance to win a laptop computer
or a college scholarship of up to
$15,000.

This school year, parents
should talk to their children about
the seriousness of influenza and
remember that maintaining a
healthy home is the first step in
combating this potentially fatal
disease in their community. 

For More Information:
To learn more about the seri-

ousness of influenza and the
Spread the Word—NOT the Flu!
educational program, visit www.
SpreadTheWordNotTheFlu.com.

(NAPSA)—When driving in
snow, sleet and ice, safety takes a
turn for the better if you take note
of these winter-driving tips from
IndyCar Series driver Danica
Patrick. Here are her 10 basic
guidelines to follow for safe winter
driving on slippery roads:

1. Buckle those seat belts. (It’s
the law.)

2. Keep your windows clear of
snow and ice. Do not start until
your windshield is defrosted. For
clear windows, try products such
as PEAK Rain-Off Deicer, which
deices windshields, windows and
wipers for better visibility.

3. Be patient and pass other
cars only when it’s safe to do so.

4. In rain, fog, snow or sleet,
do not turn on your high-beam
headlights.

5. Reduce speed and increase
your following distance. Your
speed should be adjusted for the
conditions and match the flow of
traffic.

6. Roadway conditions may
vary depending on the sun, shade
or roadway surface. Watch for slick
spots, especially under bridges, on
overpasses and in shaded spots. 

7. If the pavement is snow or
ice covered, start slowly and brake
gently. Begin braking early when
you come to an intersection. 

8. If you start to slide, ease off
the gas pedal or brakes. Steer into
the direction of the skid until you
feel you have regained traction,
then straighten your vehicle.

9. Be alert when you approach
a cloud of snow covering the road,
especially on passing lanes. Slow
down and approach with caution.
A snowplow may be at work clear-
ing the lane or preparing to turn
around.

10. Consider getting off the
road before getting stranded if
weather is worsening.

Safe winter driving starts
before you even get on the road.
In order to keep your car running
smoothly this winter, be sure to
check your antifreeze. Look for
products backed by a lifetime
guarantee that’s good for as long
as you own your vehicle. Log on
to www.peakantifreeze.com for
more information.

10 Basic Tips For Winter Driving

IndyCar Series sensation Danica
Patrick provides safe winter-dri-
ving tips.

(NAPSA)—Toyota opened its first
office in America on Oct. 31, 1957
in Southern California and started
selling cars the following summer.
By the end of 1958, it had sold just
287 Toyopet Crown sedans and one
Land Cruiser. Today it is America’s
No. 1-selling car.

**  **  **
A new entertaining resource to

help make your holiday party
unforgettable has been created.
The interactive Web site,
www.4COCKTAILS.com, will be
available 24 hours a day and hot-
line, 877-4COCKTAILS, will have
operators on call during peak holi-
day times.

**  **  **
Following up “Trip Out,” his

darkly comedic descent into teen
nihilism, writer-director James
Hausler stakes out new territory
in the vicious underside of the
Arizona desert in “Wild Seven.”
To learn more about the film,
now available on DVD, visit
www.wild-7.com.

**  **  **
The Onesies was invented 25

years ago by Gerber as a one-
piece solution to keep baby’s
tummy covered. Prior to that,
moms used safety pins to attach
diapers to undershirts. 

**  **  **
Manufacturers are making it

easier to inject a splash of bright
color into children’s furniture.
Many collections are made with
particleboard and Medium Den-
sity Fiberboard, which can be cer-

tified as EPP, or Environmentally
Preferable Product. For informa-
tion on the Composite Panel Asso-
ciation and EPP certification, visit
www.pbmdf.com.

**  **  **
What rights do America’s kids

have? Find some surprising
answers in “Kids Are Americans
Too,” written by four-time No. 1
best-selling author and veteran
television news journalist Bill
O’Reilly with co-author Charles
Flowers. For more information,
visit www.billoreilly.com or
www.charlesflowers.com. 

**  **  **
According to the Gemological

Institute of America (GIA) the
world’s foremost authority in
gemology, black diamonds get
their color from the presence of
numerous inclusions, often con-
sisting of graphite. To learn more
about GIA (which invented the
famous Four Cs of diamonds) and
to get facts about beautiful dia-
monds, pearls, and gemstones of
any color, visit www.gia.edu or
call (800) 421-7250.

**  **  **
If you have prehypertension,

the good news is that there are a
number of steps you can take. You
may try taking a dietary supple-
ment designed to help achieve and
maintain healthier blood pressure,
such as ameal bp™. For more infor-
mation, visit www.amealbp.com.

**  **  **
Contrary to popular belief, dry-

wall corner cracks are quite pre-

ventable. For example, SHEETROCK
paper-faced metal bead from USG
is adhesively applied to the dry-
wall corner and, as a result, is
said to resist edge cracking and
paint chipping. Learn more at
usg.com.

**  **  **
Many companies currently

work with Weight Watchers to
provide a meeting at the work-
place. Weight Watchers Corporate
Solutions makes available a line of
weight-loss offerings that can be
customized to suit the needs of a
company. Visit www.weightwatch
ers.com/office to find out more.

**  **  **
Odometer fraud involves a

used-car owner rolling back miles
on an odometer to make the vehi-
cle seem to have fewer miles than
it actually does. Consumers could
avoid the crime by ordering a Car-
fax Vehicle History Report from
www.carfax.com.

**  **  **
Panama City Beach boasts 320

days of sunshine annually and a
year-round average water temper-
ature of 70 degrees. During the
off-season months, visitors save
with special packages and deals.
They can be found online at
www.thebeachloversbeach.com
under “Vacation Deals.”

**  **  **
You can visit a certified nurse-

midwife for health care at any
age. For more information or to
find a midwife, visit www.mid
wife.org or call (240) 485-1800. 




