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Beware Of “Look-Alikes”
(NAPSA)—Looks can be deceiv-

ing—especially in the cold sore
category. According to a survey
commissioned by GSK Consumer
Healthcare, 66 percent of Ameri-
cans believe that when “look-alike
treatments” have the same or sim-
ilar packaging as the name-brand
treatment, it’s likely they also

have the same ingredients. Al-
though some cold sore medica-
tions may look alike, they do not
necessarily contain the same
ingredients.
“Even though two cold sore

treatments have packaging and
claims that look similar to Abreva,
the ingredients are a different
story,” said pharmacist and
Abreva spokesperson Pam Mar-
quess, Pharm.D. “Comparing
ingredients is critical to selecting
a proper cold sore treatment.”
The Wakefield Research survey

conducted for Abreva, the leading
cold sore treatment, also found
that 93 percent of Americans have
purchased the “look-alike treat-
ments” in the past because they
are less expensive. When it comes
to treating your cold sore, skip-
ping an effective treatment for a
less expensive one that doesn’t
contain a healing ingredient is not
the best way to remedy your ail-
ment. Go to Abreva vs. the Others
on www.Abreva.com to compare.
Tips to help you make in-

formed decisions about cold sore
treatments:
• Compare active ingredients.
• Check the labels for uses.
• Ask your pharmacist.

(NAPSA)—If you’ve ever
thought about remodeling your
home, you’re far from alone. As
sales of existing homes remain
sluggish, homeowners nationwide
are opting to remodel their houses
instead of moving. The Joint Cen-
ter for Housing Studies at Har-
vard University expects remodel-
ing expenditures to reach more
than $113 billion in 2012, com-
pared with $110 billion last year.
Instead of focusing only on cos-

metic face-lifts, many homeowners
are choosing projects that also
boost energy efficiency and in-
crease comfort. One easy and cost-
effective project that produces
impressive results is installing a
superefficient cooling and heating
system, especially in those rooms
that seem too hot in the summer
and too cold in the winter.
Fortunately, there’s one type of

system that requires no ductwork,
so installation is fast and doesn’t
require any messy renovation.
This system can also provide an

excellent whole-house solution in
older homes where ductwork is not
practical to install, or as a supple-
mental option if the home has
existing central air conditioning.
The equipment itself is small and
compact and doesn’t require recon-
struction of ceilings and walls to
add ductwork. In most cases, a
simple three-inch opening in the
wall or ceiling is all that’s needed.
The first manufacturer to bring

this type of cooling and heating with-
out ductwork to the U.S. is Mitsu-
bishi Electric Cooling & Heating
(Mitsubishi Electric). In addition to
offering increased comfort and easy
installation, its products:
•Are up to 35 percent more effi-

cient than a window air-condition-
ing unit and up to 40 percent more
energy efficient than central air
conditioning.

•Provide a permanent solution
that doesn’t take up window space
and block views.
•Are whisper quiet—no annoy-

ing clanking or humming.
•Come in a wide range of sys-

tem sizes for large or small appli-
cations (one or more rooms or the
whole house) and in multiple
styles: wall-mounted, floor-
mounted, ceiling-recessed (ducted)
and ceiling-concealed (ducted)
indoors. The outdoor units have
an extremely small footprint and
fit neatly into tight spaces.
•Offer separate temperature/

fan speed controls for each room.
•Feature control options such

as automatic switchover from
cooling to heating.
•Provide low-maintenance

operation.
Some of the indoor units even

have an i-see Sensor™, which
scans the room for hot and cold
spots and automatically makes
adjustments to achieve the de-
sired comfort level faster.
To find the system best suited

for your home and calculate po-
tential energy savings, the Mit-
subishi Electric website features
a convenient Solution Advisor. To
learn more about Mitsubishi
Electric Cooling & Heating prod-
ucts, visit www.mitsubishicom
fort.com.

IncreaseYour Comfort and Energy Savings

You can keep a room of any size
or shape at just the right temper-
ature—with no ductwork.

(NAPSA)—While paying for
medical and dental care has be-
come challenging for an increas-
ing number of Americans, even for
those with good health insurance
coverage, there could be a silver
lining: a tax advantage.
Family health care premiums

have increased 113 percent since
2001, according to the Kaiser
Family Foundation’s 2011
Employer Health Benefits Survey.
The average worker contributed
more than $4,100 toward
employer-provided family health
coverage in 2011, an amount that
doesn’t include out-of-pocket costs
such as deductibles, co-payments
and co-insurance. If you’ve spent a
significant amount of money on
health care, financial relief may
be available in an unlikely place—
as an itemized deduction on your
federal income tax return.
“You can deduct unreimbursed

medical and dental expenses that
exceed 7.5 percent of your adjusted
gross income,” explains TaxACT
spokesperson Jessi Dolmage. “That
includes expenses paid for you,
your spouse and dependents in
2012. Even if the service was pro-
vided in 2011, you can count the
expense if it was paid for in 2012.”
Care includes the diagnosis,

cure, mitigation, treatment or pre-
vention of disease and treatments
affecting any structure or function
of the body. Qualified expenses
paid for you, your spouse and de-
pendents may include:
•Premiums paid on health

insurance for medical care and
long-term care insurance policies
covering qualified long-term care
services.
•Fees to doctors, dentists, sur-

geons, chiropractors, psychia-
trists, psychologists and nontradi-
tional medical practitioners.
•Inpatient hospital care or

nursing home services.
•Drugs that require a prescrip-

tion and insulin.
•Smoking-cessation programs

and prescription drugs to alleviate
nicotine withdrawal.
•Weight-loss program for spe-

cific disease(s), including obesity,
diagnosed by a physician but not
ordinarily, payments for diet food
items, or the payment of health
club dues.
•Acupuncture treatments or

inpatient treatment at a center for
alcohol or drug addiction.
•Admission and transportation

to a medical conference about a

chronic disease (costs must be pri-
marily for and essential to med-
ical care).
•Lactation supplies.
•False teeth, reading or pre-

scription eyeglasses or contact
lenses, hearing aids, crutches,
wheelchairs, and guide dogs for
the blind or deaf.
•Transportation costs primar-

ily for and essential to medical
care such as fare for a taxi, bus,
train or ambulance. If you’re
using your personal car, you can
deduct either your out-of-pocket
expenses for gas and oil or the
standard medical mileage rate of
23 cents per mile.
When preparing your 2012

income tax return (due in April
2013), you should figure your
deduction on Schedule A. “Solu-
tions like TaxACT make claiming
medical and dental deductions on
your tax return easy,” says Dol-
mage. “The program helps you
determine which health care ex-
penses qualify and then calculates
your deduction and fills out
Schedule A for you.”
Between now and tax time,

keep documentation of expenses
organized. “Save receipts, keep
detailed notes and save all infor-
mation in one place,” Dolmage
adds. “That’ll save time when you
do your taxes and you’ll have all
the information you’ll need to sub-
stantiate your expenses in the
unlikely event of an audit.”
Starting in 2013, the adjusted

gross income threshold for de-
ductible medical and dental ex-
penses increases to 10 percent.
Learn more about deductible

medical and dental expenses in IRS
Publication 502 at www.irs.gov.
TaxACT Free Federal Edition

provides step-by-step guidance
through deductible health care
expenses and other complex tax sit-
uations. You can do your federal tax
return free and get unlimited free
e-mail help at www.taxact.com.

MaximizeYour Medical And Dental Tax Deductions

Your family’s health care costs
can help reduce your taxes.

(NAPSA)—A new way to view
your collection of films and TV shows
anytime, anywhere on a variety of
devices is called UltraViolet. It costs
nothing to sign up and there is no
subscription fee. For more informa-
tion, visit www.uvvu.com.

* * *
There is a free national service

created to connect older adults
with the resources they need in
any U.S. community. It’s called
the Eldercare Locator. For addi-
tional information, contact the
Eldercare Locator at 800-677-1116
or visit www.eldercare.gov.

* * *
The Broadcom Foundation

runs the nation’s leading science
and engineering competition for
sixth to eighth graders—The
Broadcom MASTERS. The winner
is awarded the $25,000 Samueli
Foundation Prize. Learn more at
www.broadcomfoundation.org/mas
ters or call (949) 926-9500.

* * *
The Main Street Revolution

initiative, which recently cele-
brated its second anniversary, pro-
vides a national marketing and
distribution channel for small
businesses so they can sell their
products on Overstock.com and
O.biz (the site’s business-to-busi-
ness website).

(NAPSA)—For ways to encour-
age healthy eating, as well as

increasing physical activity and
reducing screen time, visit the We
Can! (Ways to Enhance Chil-
dren’s Activity & Nutrition)® web-
site at http://wecan.nhlbi.nih.gov.

The tip of a bullwhip moves so fast that it breaks the sound bar-
rier; the crack of a whip is actually a tiny sonic boom.

Rattlesnakes gather in groups to sleep through the winter. Some-
times up to 1,000 of them coil up together to keep warm.




