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(NAPSA)—The Arena Football
League, whose goal is to be the
most fan-friendly league in the
world, has kicked off a program
that will recognize one loyal fol-
lower as the Fan of the Year. 

That person—along with 16
others representing their favorite
teams—will be rewarded with a
trip to Las Vegas to attend Arena-
Bowl XIX. There, the Fan of the
Year award will be presented by
the exclusive provider of the
Arena Football League’s (AFL)
official game ball—Spalding.

“AFL fans are the best in
sports and we want to honor them
with this sweepstakes,” said AFL
Commissioner David Baker. “The
presentation of the Foster Arena
Bowl Trophy will now be complete
with not only the owner, coaches
and players on stage, but with the
Fan of the Year as well.”

Each week, for 13 weeks during
the season, one fan will be ran-
domly selected as the Fan of the
Week for each Arena Football
League team. At the end of the sea-
son each of these weekly winners
will receive a Spalding leather
“Coach’s Portfolio” and become eli-
gible to win a trip to ArenaBowl
XIX Las Vegas. Weekly winners
will be announced every Friday.

One Fan of the Year first-prize
winner will be randomly selected
from the weekly winners for each
AFL team. The 17 team winners
will be announced on Friday, May 6. 

Each team winner will receive a
trip for two to ArenaBowl XIX Las
Vegas, which includes round-trip
airfare, four hotel nights, two tick-

ets to the weekend events and a
Spalding AFL football.

On Sunday, June 12, one fan
will be crowned the AFL Fan of
the Year presented by Spalding at
ArenaBowl XIX Las Vegas and
celebrate with his or her Arena-
Bowl Championship team. The
grand-prize winner will receive a
VIP postgame celebration with
the winning team, a Spalding AFL
autographed football and two sea-
son tickets for the 2006 regular
season.

The Arena Football League—
the second-longest running football
league in U.S. history and known
for its “Fans Bill of Rights”—began
its 19th season in January. In
2005, the AFL celebrates its third
season on NBC and its first season
of comprehensive regional broad-
casts on Fox Sports Net.

To learn more or to register and
sign-up for a personalized fan
page, visit the Web site at
www.arenafootball.com.

Football Fans To Be Rewarded 
With Special Las Vegas Prize

Seventeen lucky fans will join
AFL co-owners John Elway (left)
and Jon Bon Jovi in Las Vegas
for ArenaBowl XIX.
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(NAPSA)—For many small busi-
nesses, tax time may be the right
time to invest in new computer sys-
tems and related equipment.

That’s because there are a
number of tax deductions avail-
able to companies that replace old
technology for newer systems.
Couple that with what many say
are lower prices on new IT equip-
ment, and many businesses could
end up paying less taxes while
increasing in productivity.

The following tips may help
your company make tax time com-
pute. They come from the experts
at HP:

• Replace older technol-
ogy. Congress has increased the
amount businesses can write off
on new equipment purchases to
$102,000 for 2004 taxes. The
increase,  known as the 179
deduction, has been extended
through 2007. Since PC prices
have dropped more than 40 per-
cent since 2000, many companies
have invested in new PCs and
servers and will continue to do so
in 2005. In addition, it is a per-
fect time to invest in a variety of
products that improve data and
system security from hackers,
viruses and worms.

• Consider bonus deprecia-
tion. A 50 percent depreciation
bonus is available during the first
year of service on certain capital
assets acquired before January 1,
2005. The bonus depreciation
applies to most equipment, ma-
chinery, and office furniture.

• Check the R&D credit.
Companies may be able to take a
20 percent credit for the cost of
technology research intended to be
useful in developing new or

improved business components.
• Depreciate computers

and electronic equipment.
Computers or other equipment
used for personal purposes—such
as handhelds, scanners and
copiers—may be eligible for a lim-
ited depreciation deduction if they
are also used for business. For
depreciation tips, see IRS Publica-
tion 946 or your tax advisor.

• Take advantage of PCs.
Use your PC for bookkeeping and
other small business processes
that can help increase productivity
and streamline operations—but be
sure to track your usage. Depreci-
ation can be limited if use of the
equipment for business purposes
is below 50 percent.

• Look into leasing. Leasing
technology equipment lets busi-
nesses expense—rather than pur-
chase outright—IT equipment.
Small businesses may be able to
triple what their budget would
ordinarily be able to support.

• Take security precau-
tions. Avoid being the latest vic-

tim of identity theft and make
sure all your personal and finan-
cial information is well protected
with the latest technology. Take
time to assess your company’s
technology security priorities.
Then hire a reputable vendor to
help you review the wide security
choices available on the market
to figure out which product/solu-
tion makes the most sense for
your business.

• Recycle your technology.
Many states offer tax credits for
individuals or corporations that
recycle equipment. Also, most
major computer vendors let cus-
tomers return any computer hard-
ware through take-back and recy-
cling programs. For instance, in
addition to its standard recycling
program, HP offers an acquire-to-
retire asset management service.
It can help small businesses man-
age their IT investments in a cost-
efficient manner—and dispose of
equipment when it’s time to move
to newer technology.

• Donate PCs to charity.
Many charities accept old PCs as
part of their exempt functions.
Companies can use such programs
to trim bloated inventory, obtain
tax deductions and give back to
the community.

• Keep it in the family. The
salary paid to a family member is a
business deduction. Family mem-
bers can assist with bookkeeping,
administration, marketing and
other aspects of your business.
Your teenager may be the perfect
IT specialist for your company.

To learn more about HP’s tech-
nology products for small and
medium businesses, call 1-800-
888-9909.

Tax Time May Mean Big Savings For Small Businesses

Lower prices—combined with cer-
tain tax deductions—may make
this the right time for businesses
to upgrade their IT equipment.

(NAPSA)—Jewelry designers
from New York to Paris are shar-
ing a similar mood this spring and
the overall sentiment is luscious
colors—like those which evoke an
idyllic tropical beach. In contrast,
embellished and bold shades from
last year have blended with the
serene taste of this year’s to make
a colorful splash in jewelry. 

As a result, turquoise, pink,
green and poppy red—hues that
reflect the vibrancy of nature and
the appeal of the seashore—are
popular choices for designers this
spring. 

Think palm trees, lapping
waves and exotic birds and flowers
and come springtime you’ll start to
notice other important shades:
coral, yellow, lavender and a softly
grayed blue. Flowers, animals and
plants have also lent their imagery
to some of the newest jewelry
designs this spring.

The color spectrum for spring
is flattering to any complexion
and the gemstone palette remains
more alive than ever with the mix
and match of last season’s still-
popular colors with this year ’s
eclectic styles. Blush pink and
mauve, all the way to boldly satu-
rated shades of fuchsia and violet
are being seen in jewelry—every-
thing from pink tourmaline,
spinel, and ruby, to blue sap-
phires, tanzanite and amethyst. 

Morganite, pink sapphire, tour-
maline and the hot pink of rubel-
lite have also made their way into
spring jewelry picks, all in the
form of chunky rings, linear
beaded earrings and charm
bracelets.

Emerald, tsavorite, green tour-
maline and peridot are among a
host of vibrant green gem choices.
Some of the trendiest new rings
are centered with a single faceted
stone or a three-stone design with
a bold colored center and comple-
mentary or contrasting colored
gemstones at the sides.

In addition to rich colors, the
dark and bright flash of facets is
important for any gemstone jew-
elry, say experts at the Gemologi-

cal Institute of America (GIA).
The way a transparent faceted
gemstone is cut greatly influences
the way it interacts with light,
according to GIA. The return of
white light from the gem is known
as “brilliance” or “brightness” and
that, coupled with its color, influ-
ence its beauty and value.

This season, perhaps more than
any other, gems are cut into all
manner of fancy shapes, with
checkerboard, diamond-patterned
and briolette cuts. In fact, the brio-
lette drop, a teardrop-shaped stone
with faceting on all sides like a
chandelier crystal, has become a
favorite of many designers. The
pastel-toned briolette is used on
earrings, necklaces and bracelets—
even rings—where it moves and
shimmers with every gesture.

If the exotic isle is not your
style and you prefer a more classi-
cal look, pearls in all shapes and
colors are the perfect accent. Or,
to add color to the refined nautical
designs being seen, choose a bold
gemstone pendant, such as a
Kashmir sapphire, suspended
from a leather cord or earrings
and bangles painted with multi-
colored enamels. 

For additional information
about gemstones and jewelry, as
well as education opportunities
in these fields, visit GIA at
www.gia.edu or call 800-421-7250.

Vibrant Gemstones—From Chunky To Charms—A Sensation This Spring

Charm bracelets are gaining
renewed popularity this year.
This platinum bracelet features
land and sea creatures and
flashes of green faceted gems.
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(NAPSA)—While sports and
energy drinks help athletes re-
hydrate after a long workout, if
consumed on a regular basis they
can damage teeth. These beverages
may cause irreversible damage to
dental enamel, potentially result-
ing in severe tooth decay according
to a study reported in the Janu-
ary/February issue of General Den-
tistry, the Academy of General
Dentistry's clinical journal. Dental
enamel is the thin, outer layer of
hard tissue that helps maintain
the tooth structure and shape,
while protecting it from decay. 

The study continuously ex-
posed enamel from cavity-free
molars and premolars to a variety
of popular sports beverages, in-
cluding energy drinks, fitness
water and sports drinks, as well
as non-cola beverages such as
lemonade and ice tea for a period
of 14 days (336 hours). The expo-
sure time was comparable to
approximately 13 years of normal
beverage consumption. 

The study findings revealed
that there was significant enamel
damage associated with all bever-
ages tested. Cola-based drinks
may contain one or more acids,
commonly phosphoric and citric
acids; however, sports beverages
contain other additives and or-

ganic acids that can advance den-
tal erosion. These organic acids
are potentially very erosive to
dental enamel because of their
ability to break down calcium,
which is needed to strengthen
teeth and prevent gum disease.

“These findings are important
and suggest that caution should
be exercised when sipping popular
sports beverages over long periods
of time,” said AGD spokesperson
and president-elect Bruce DeGin-
der, DDS, MAGD. “We recommend
altering or limiting the intake of
soda and sports drinks and choos-
ing water or milk instead, to pre-
serve tooth enamel and ultimately
protect teeth from decay.”

Sports Beverages May Cause More
Tooth Damage Than Soda

Dentists advise that people limit
their intake of soda and sports
drinks to prevent tooth damage.

Note to Editors: During Dental Awareness Day on July 15, 2005, consumers
can call the SmileLine at 1-800-SMILE-33 (1.800.764.5333) from 8 a.m. to 8 p.m.
ET to receive free advice from a dental expert. 
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