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(NAPSA)—For orthodontic pa-
tients who choose to make fashion
statements with their mouths, col-
ors are really heating up. From
soft pastels that coordinate with a
wardrobe to bright hues for cele-
brating holidays or expressing
school spirit, colors appear mainly
on the elastic ties that bind the
wires to the brackets. These ties
can be changed when the wires
are changed.

While colors for braces are fun,
the fun serves a serious purpose,
notes Dr. William Mahon, a spokes-
person for the American Associa-
tion of Orthodontists (AAO).
Enthusiastic patients are more
cooperative. And better cooperation
can yield results that meet every-
one’s expectations.

“When patients decide to
become involved in their treat-
ment, they usually take better
care of their braces. The bottom
line is, when patients follow our
instructions, they can end up with
better results,” emphasizes Dr.
Mahon.

Patients have a splashy array
of hues from which to choose for
much of their orthodontic hard-
ware. Even the replaceable rubber
bands that many patients put in
and take out daily come in about
as many colors as you’d see at a
fabric store.

“Patients won’t take the time to
choose special colors unless they
intend to use them,” Dr. Mahon
says. “You wouldn’t believe how
enthusiastic my patients are
about colors.”

“Without my St. Patrick’s
green, I’d get pinched!” exclaims
Jonathan Cobb, 12, during a
check-up at Dr. Mahon’s office in
Bentonville, Ark.

Many adults choose different

colors whenever they need to have
their braces adjusted. For a sports
fanatic, it’s a unique way to express
loyalty to college or pro teams.

Retainers Can Be Fun, Too
Once the braces are off, retain-

ers are another colorful means of
personal expression. Some glow in
the dark, and some are personal-
ized with a photo of Fido or Cindy
Crawford, or even the logo of a
favorite sports team. Young male
patients, of whom many are into
anything gross, may choose spi-
ders, snakes or other creepy
crawlers for their retainers.

The AAO notes that more peo-
ple than ever are bracing them-
selves. Colorful retainers and
other orthodontic trappings, of
course, are only part of the reason
for this trend.

Patients are finding that
today’s high-tech materials are
more comfortable. The sophisti-
cated engineering of the tooth-
moving wires—developed through
NASA and activated by body
heat—has increased their tensile
strength and flexibility, which
makes orthodontic treatment
more comfortable. (Some patients
want braces that are nearly invisi-
ble—so they choose clear brackets

through which their teeth can be
seen, or lingual braces, which are
applied to the backs of the teeth to
move them from behind the
scenes.)

Free Information Available
To find an orthodontist in your

area, ask your family dentist for a
referral. Also, the American Asso-
ciation of Orthodontists can help
you find a member orthodontist
near you. Just call  1-800-
STRAIGHT (1-800-787-2444). Or
visit  the AAO Web site at
www.braces.org.

A free video, “A Smile That’s
Good for Life,” and other valuable
information on orthodontic topics
are available from the AAO. In
addition, anyone can take advan-
tage of “Smile Bank,” the AAO’s
free computer-imaging program.
Send in a close-up photo of your
face or your child’s face, front view,
featuring a natural, toothy smile
and an orthodontist will prepare a
computer-generated “after braces”
picture. Mail the photo (and
return address) to: AAO, c/o
“SMILES,” Dept. 0-20, 401 N.
Lindbergh Blvd., St. Louis, MO
63141-7816. You’ll receive a free
photo showing how your smile
might benefit from orthodontics.

The AAO is comprised of more
than 13,500 members in the
United States,  Canada and
abroad. Orthodontists are unique-
ly qualified to correct “bad bites.”
They are specialists in the diagno-
sis, prevention and treatment of
dental and facial irregularities.
The American Dental Association
requires orthodontists to have at
least two academic years of
advanced specialty training in
orthodontics in an accredited pro-
gram, after graduation from den-
tal school.

Colorful Braces Make More Than A Fashion Statement

New alternatives for ortho-
dontic patients include star-
shaped brackets.
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(NAPSA)—In the movie Steel
Magnolias, a character humor-
ously comments that what sepa-
rates us from the animals is our
ability to accessorize. Although the
statement was made in a fashion
context, it also holds true with
home decor. Accessories allow us to
express our individual styles and
to pull together a coordinated look
within the home.

Cheri Blum, a young artist
with a passion for things that are
old, worn and hand-crafted, is
making quite an impact on the
home accessories design market.
Her popular distressed artwork can
be found in various retail stores
throughout the country on such
items as bedding, clocks, stationery,
framed prints, photo albums, rugs,
trivets and wallcoverings.

Blum attributes the popular-
ity of her artwork to its style,
simplicity, sophistication and
peacefulness. “The visual noise is
turned off, so it’s easy on the
mind, body and spirit,” she says.
“If I do paint something trendy,
it’s with a classic touch and an
edge of decay.”

Each design she paints has a
distressed appearance, yet is
ironically characterized by modern
appeal. Through original and
somewhat unorthodox techniques,
Blum is able to simulate the
effects of weather and aging onto
canvases, panels and unusual sur-
faces. She’s even gone so far as to
throw a finished canvas into a
washing machine to achieve an
antique look.

The artist’s unique style and
her rapid rise in popularity have
not gone unnoticed by Sandpiper
Studios, who commissioned Blum
to develop a wallcovering collec-
tion reflective of her well-loved
imagery. Distributed exclusively
by Seabrook Wallcoverings, “The

Art of Cheri Blum” features sev-
eral of the artist’s most popular
prints, including her narcissus
and orchid designs, as well as
designs inspired by nature and
architecture. Pattern highlights
include parchment layered with
script, fruit layered on a dis-
tressed surface, acanthus scrolls,
textured leaves and a faux stone
wall designed to accompany a die-
cut hydrangea border.

“Wallcoverings are a form of
expression that can easily change
the tone or transform the feeling
of a room,” says Blum. “My goal
was to help create a mood or emo-
tion for the space, rather than to
depict something specific.”

The artist’s unique style isn’t
expected to decline in popularity
anytime soon within the home
decorating industry. Aside from
“The Art of Cheri Blum,” which
is currently available through
wallpaper retailers nationwide,
Seabrook plans to introduce
Blum’s second wallcovering col-
lection in the spring of 2002.

Create Antique Yet Modern Interiors

The distressed artwork of Cheri
Blum is available in wallcoverings.

(NAPSA)—A nationwide survey
confirms the family dinner is alive
and well—in fact, 80 percent of
families surveyed reported eating
dinner together at least five times
each week. However, for three out
of four American families, the focus
is likely to be on the television
rather than talking to each other.
As many Americans would likely
agree, it’s important now more than
ever to enjoy meals as a family
while reconnecting through con-
versation at the table.

Joan Lunden,
television jour-
nalist, author,
mother of three
and long-time
family advocate,
is spearheading
National Eat
Dinner Together

Week, which was established by the
National Pork Board in 1996 to help
raise awareness of the importance
of mealtime as a forum for devel-
oping family connections.

“Gathering together for a home-
cooked meal shows family members
that you care about them,” says
Lunden. “It’s also a perfect venue
for busy families to talk about
what’s going on in everyone’s lives
and to get to know each other as
individuals.”

Benefits Beyond 
The Dinner Table

The idea of family meals as a
forum for bonding and warm con-
versation has benefits that extend
far beyond the dinner table,

according to William Doherty,
Ph.D., director of the Marriage and
Family Therapy Center at the
University of Minnesota. Doherty
is also the author of The Inten-
tional Family: Simply Rituals to
Strengthen Family Ties and co-
founder of Fam-
ily Life 1st, an
o r g a n i z a t i o n
committed to
making family
time a priority.

“Making time
for family din-
ners is one of the
best ways to
show kids that
maintaining connections with
other family members is a prior-
ity,” says Doherty. “Research shows
that spending time together as a
family, including over meals, is
crucial to the overall well-being of
children when it comes to develop-
ing healthy eating habits and pro-
gressing in school.”

Doherty suggests families take
an “intentional” approach to fam-
ily dinner, meaning that dinner
becomes a family ritual that
focuses on connecting through
positive interaction without dis-
tractions, like the television.

“Demonstrate to family mem-
bers that dinnertime is about
togetherness and catching up with
each other, rather than the eve-
ning news,” says Doherty.

So Much To Say
Once the distractions have been

eliminated, the challenge for many

families is discovering topics of con-
versation that will interest and
engage the entire family.

Lunden draws on the skills she
learned as a journalist to get beyond
ordinary conversations and spark
more meaningful discussions with
her family at the dinner table.

“Start by doing your homework—
learn about the topics that interest
your family members outside of work
and school,” says Lunden. Then,
Lunden recommends asking creative
questions that not only get your chil-
dren’s attention, but require more
than a “yes” or “no” answer. Allow
every member of the family to con-
tribute to the conversation honestly
and freely.

“Parents need to strike a balance
between the topics they want to talk
to their children about and topics their
kids want to discuss,” says Lunden.
“I think it’s just as important—maybe
even more important—to listen.”

Cookin’ Up Conversation 
At Dinner

To help jump-start mealtime dis-
cussion, the National Pork Board
offers a free Cookin’ Up Conversation
brochure, which provides busy fam-
ilies with tools to take an “inten-
tional” approach to dinner and
includes thought-provoking ques-
tion cards to spark dinnertime con-
versation. The brochure and more
delicious, easy-to-prepare recipes
are available online at otherwhite
meat.com or by mailing a letter-size,
self-addressed stamped envelope to
Cookin’ Up Conversation, PO Box
9114, Des Moines, IA, 50306.

Joan Lunden Encourages Families To Cook
Up Some Conversation At Dinner Time

Joan Lunden

(NAPSA)—This holiday season,
if you’re looking for an unusual
and thoughtful present to give,
one organization may help you to
bark up the right gift giving
tree—and help a worthy cause in
the process.

The Guide Dog Foundation pro-
vides “Second Sight®” in the form
of a guide dog, to people who are
blind or visually impaired, free of
charge.

This year, gift givers can make
tax-deductible donations to the
organization in another person’s
name. That person will receive a
note, explaining how the gift will
help provide a guide dog to some-
one who needs it and how the dog
can help improve the blind per-
son’s life.

Donations can also be made to
the foundation in memory of a
friend or loved one. 

Such donations help the Foun-
dation train puppies to be guide
dogs and teach visually impaired
people to work with their new
companions.

The process starts with volun-
teer families called “Puppy Walk-
ers.” Puppy Walkers raise Foun-
dation puppies in their homes
until the dogs are 14 months of
age. At 14 months, the dogs re-
turn to the Foundation to begin
their formal guide training.

Visually impaired people who
need a guide dog are then brought
to the Foundation’s eight acre
campus for a 25-day in-residence

training program with their new
dogs. 

Over the course of a month stu-
dents and their canine compan-
ions bond and learn to work
together as a team. Students also
learn about the proper care for
their dogs, from grooming to exer-
cising, as well as the access laws
that protect their rights to bring
their dogs into all places open to
the public.

Tribute gifts can be made in
three ways: By calling or faxing
the Foundation, by mailing a
check to the Foundation or by
placing a credit card order on its
Web site. For more information
visit www.guidedog.org or call
(800) 548-4337.

Guiding Your Gift Giving

Gift givers can make charita-
ble donations in a recipient’s
name that will be used to train
guide dogs.




