
(NAPSA)—When battling
grubs, it’s key for a homeowner to
take action early. One product,
called Bayer Advanced™ Season
Long Grub Control, is designed so
one application, applied any time
from spring to late summer, pro-
tects throughout the entire sea-
son. Learn more at bayer
advanced.com. 

**  **  **
Salsa can be used to add flavor

and extra zip to eggs and as a
sauce over meat or vegetables. To
add flavor and variety to your
menus, check out the salsa and
chutney recipes available at
www.onions-usa.org.  

**  **  **
This year, baseball fans, young

and old, will be able to pay
homage to baseball cards when
Major League Baseball (MLB) and
the Major League Baseball Play-
ers Association (MLBPA) present
National Baseball Card Day. Visit
www.mlb.com, www.topps.com or
www.upperdeck.com.

**  **  **
This year, the theme for World

Voice Day—April 16—is “Let
Your Voice Be Heard.” This
theme is intended to encourage
people to preserve and protect
their voice to avoid developing
voice disorders. To learn more,
visit www.entnet.org.

**  **  **
Public opinion polls show mid-

dle-income Americans are becom-
ing anxious about losing their
health coverage—particularly
when it ’s  paid for by an
employer. In 2000, 70 percent of
employers offered such benefits.
Today, only 60 percent of firms
offer health benefits. Learn more
at www.nchc.org.

**  **  **
The engaging “pat the bunny
playdates” DVD from Classic
Media and Genius Products offers
fun and interactive play ideas to
delight children ages 6 months to
36 months.

**  **  **
If dirty, cluttered or pungent

describes your kitchen, then enter
Dishwasher Magic’s Rescue My
Kitchen™ Contest. Cleaning guru

Laura Dellutri will spend a day
with one lucky winner to help
attack what lurks in the kitchen™.
The winner also gets brand-new GE
CleanSteel™ kitchen appliances and
cleaning products. Visit www.Res
cueMyKitchen.com to enter.

**  **  **
Sprout Smart, launched by

PBS KIDS SPROUT in partner-
ship with KidsHealth and spon-
sored by Mott’s for Tots, offers fun
and easy ways to keep preschool-
ers active and their diets healthy.
Visit SproutSmart.com for arti-
cles, blog discussions, videos
about kids’ health and more.

**  **  **
According to a Financial Liter-

acy Survey, one out of three peo-
ple don’t even know if they cur-
rently have a fixed-rate or
adjustable-rate mortgage. To
learn more about mortgages, take
advantage of resources on Your-
MoneyCounts.com, which is
available in both Spanish and
English.

**  **  **
You can get help for your ugly

yard by entering it in an Ugly
Yard contest at myuglyyard.com.
The winners will earn a visit from
Briggs & Stratton’s lawn and yard
care expert, Trey Rogers, new
yard equipment and a $1,000
check.
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(NAPSA)—With so many weight
loss programs available, it is easy to
become confused about what works
and what does not when it comes to
losing weight to lower your risk for
type 2 diabetes. The National Dia-
betes Education Program (NDEP)
wants you to know that you don’t
have to knock yourself out to lower
your risk—in fact, the findings of a
major study show that modest
weight loss can reduce the risk of
type 2 diabetes by more than half.
Here are some proven small steps
developed by NDEP to help you
make gradual lifestyle changes to
lose weight safely and prevent or
delay type 2 diabetes.

Small Step #1: Set a weight
loss goal you can meet before start-
ing a weight loss plan. Aim to lose
about 5 to 7 percent of your current
weight—that’s 10 to 14 pounds if
you weigh 200 pounds. Keep track
of your daily food intake and physi-
cal activity in a log book and
review it daily to see how you are
doing. For support, invite family
and friends to get involved. 

Small Step #2: Make healthy
food choices every day. Keep
healthy snacks like fruit on hand
at home. Pack healthy lunches so
that your family can take charge
of what they eat during the day. To
make sure you get enough fiber,
eat more fruit and select a mix of
colorful vegetables. Drink low-fat
or nonfat milk or choose low-fat
cheese. Choose whole-grain cere-
als, breads, crackers, brown rice,
pasta, or oatmeal. Select lean
meats and poultry. Vary your pro-
tein choices by choosing more fish,
beans, peas, nuts, and seeds.

Small Step #3: Strive to
become more physically active. If
you are not active, start off slowly

and choose a physical activity you
will stick with most days of the
week. Slowly add more time until
you reach at least 30 minutes of
moderate-intensity physical activ-
ity five days a week. Build physi-
cal activity into your day. Take a
brisk walk during lunchtime.
Take the stairs instead of the ele-
vator, or park farther away from
your office. Join a community pro-
gram like the YMCA as a family
and choose activities that every-
one can enjoy such as swimming,
water aerobics, or dance classes.
Keep at it and remember to cele-
brate small successes.

For a free copy of Your GAME
Plan to Prevent Type 2 Diabetes:
Information for Patients, which
includes a fat and calorie counter
and physical activity tracker, plus
more tips to help you lower your
risk for type 2 diabetes, contact
the National Diabetes Education
Program at (888) 693-NDEP
(6337) or visit www.YourDiabetes
Info.org and click on the Small
Steps. Big Rewards. Prevent Type
2 Diabetes. campaign. 

The U.S. Department of Health
and Human Services’ National Dia-
betes Education Program is jointly
sponsored by the National Institutes
of Health (NIH) and the Centers for
Disease Control and Prevention
(CDC), with the support of more
than 200 partner organizations.

A Step In The Right Direction: Lose Weight 
And Lower Your Risk For Type 2 Diabetes 

(NAPSA)—What does the future
hold? It’s one of life’s great ques-
tions. You could seek out fortune-
tellers or peer into a crystal ball for
answers about your future, but
what if you had the opportunity to
speak with yourself 20 years from
now—your futureselfSM—and ask
questions about life in retirement?
What would you want to know? 

According to a recent survey
conducted by the Lincoln Retire-
mentSM Institute, an internal think
tank created by Lincoln Financial
Group, nearly two-thirds of baby
boomers said they would be more
inclined to ask an older version of
themselves about the welfare of
their spouse or children versus
wanting to know about their own
activity levels or the realization of
materialistic desires such as own-
ing their dream homes.  

Furthermore, it is often family
ties that motivate the start of
retirement planning. Almost one-
third of survey respondents said
that the death or serious illness of
a loved one made them think
more carefully about the impor-
tance of saving for their futures.
Other trigger events included the
birth of a child or grandchild and
children moving out of the house. 

The old adage “never mix fam-
ily and finances” doesn’t always
apply. The Lincoln RetirementSM

Institute has identified four
important tips for boomers to con-
sider as they plan for their retire-
ment futures and the futures of
their loved ones:

• Get Professional Help.
Sixty-six percent of boomers sur-
veyed wanted to know about the
success of their financial strate-
gies, specifically asking, “Did I
save enough for retirement?” (38
percent) and “Did I make the right
investment choices?” (28 percent).
Why leave your retirement secu-
rity to chance? Seeking the coun-

sel of a financial advisor can help
you evaluate your financial posi-
tion, identify your wants and
needs for retirement, and develop
a proactive plan to make those
goals a reality. 

• Prepare for Retirement
Together. It’s important to
involve your spouse or partner in
the emotional and financial
aspects of planning for your
retirement future together. More
than one-third of survey respon-
dents recognized their spouse or
partner as playing the most sig-
nificant role in helping them pre-
pare for retirement. 

• Expect the Unexpected.
The survey revealed that boomer
women were twice as likely as
boomer men to want to know if
they were a financial burden on
their children in retirement.
This generation places high
value on independence and must
plan to address the financial
challenges they may face
throughout their retirement
years, such as rising health care
costs, the unexpected loss of a
loved one, accounting for market
volatility and inflation, and sus-
taining income for life. 

• Leave a Legacy. One-third
of boomers surveyed feared they
might run out of money. As we
face a potentially volatile econ-
omy, it is more critical than ever
to seek professional help to
develop strategies to protect your
legacy for the next generation.
Also, regularly update essential
documents such as wills and
estate plans to account for chang-
ing circumstances. Ensuring your
family’s happiness for tomorrow
serves to make today brighter.  

No one knows what the future
holds. Not the fortune-teller nor
the crystal ball. But it’s evident
that family is at the heart of our
past, present and future. Prepar-
ing for retirement goes way
beyond dollars and cents. It’s
ensuring your dream retirement—
whatever that may be—and
putting in place safeguards to pro-
tect yourself and loved ones
against unforeseen circumstances.
Retirement planning is a lifelong
effort, one that must account for
all the exciting twists and turns
the future may hold. 

For more information on ensur-
ing your retirement future, please
visit www.lincolnfinancial.com.

Family Matters In Retirement Planning

Preparing for retirement goes way beyond dollars and cents. Family is
often at the heart of the matter.

(NAPSA)—Shopping online
might not just save you cash, it
could make you money. 

That’s because new types of
online rewards programs give
back to consumers—and there are
a number of ways shoppers can
take advantage. For instance, one
rewards program offers cash back
on online shopping and the chance
to become a millionaire. 

The program provides mem-
bers savings at more than 550
online retailers, and it enters
them into three drawings every
week for jackpots of over $100
million, as well as a guaranteed
$1 million jackpot every Sunday.

Equally important, 50 percent
of the program’s profits go to chil-
dren’s charities.

Called Jackpot Rewards, the
initiative offers cash back on 20
million items at popular online
retailers such as Apple, Barnes &
Noble, Best Buy, Lands’ End and
Target; and savings of up to 50
percent on the Deal of the Day
and other exclusive discounts.
Recent deals have included big
discounts on everything from flat-
screen TVs to trips to Tahiti.

According to founder and CEO
Jim Miller, the rewards program
is giving its members the chance
to become millionaires every week
and the odds are the best ever to
win $1 million! 

So where did this big idea
come from? “We wanted to create
a company in which the success
of the company would advance
the common good, so that is
exactly what we are doing,” said
Miller. 

Indeed, the company donates
half of its profits to charities that
are “dedicated to improving the
health, well-being and educational
opportunities of children across
America and around the world.”
Miller says that the company will
give at least $1 million to charity
this year. 

Membership costs $3 a week,
and consumers can take advan-
tage of a one-week free trial
offer.  To learn more, visit
www.JackpotRewards.com.

Making Online Shopping Pay

A new online rewards program
lets consumers win millions each
week. 




