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(NAPSA)—Approximately 21
million Americans have diabetes
and, according to estimates, two-
thirds of them will die of cardio-
vascular disease (CVD), such as
heart attack or stroke. Fortu-
nately, there’s now a national
campaign to help those living with
type 2 diabetes manage the dis-
ease and learn about its connec-
tion to CVD.

About Diabetes
Approximately 30 percent of

people living with diabetes are
unaware that they have the dis-
ease. Of those diagnosed with dia-
betes, 90 to 95 percent have type 2
diabetes. Type 2 diabetes occurs
when the body doesn’t make
enough insulin or doesn’t efficiently
use the insulin it does make. 

It appears most often in mid-
dle-aged adults; however, it is now
affecting young adults at an
alarming rate.

A family history of diabetes can
significantly increase a person’s
risk of developing the disease.

Untreated diabetes can lead to
many serious medical problems.
These include blindness, kidney
disease, nerve disease, limb
amputations and CVD.

Educational Campaign
Music-industry veteran and TV

personality Randy Jackson has
partnered with the American
Hear Association to lead The
Heart of Diabetes™ campaign.
Through the campaign, Jackson
shares his story about living with
type 2 diabetes and provides infor-
mation about successfully manag-
ing the disease. The goal of the

campaign is to help people pre-
vent or manage type 2 diabetes
and its associated risks and
encourage them to seek proper
treatment options that can facili-
tate a healthy lifestyle.

“When I was diagnosed with
type 2 diabetes, I took a hard look
at my life choices and lifestyle
habits,” Jackson said. “I also
worked closely with my doctor to
stick to a treatment plan, includ-
ing learning about healthy food
choices and exercise routines.”

Jackson and the American
Heart Association developed the
following tips to help patients stay
in the KNOW:

• Keep active and maintain
a healthy body weight. Even 30
minutes of moderate physical

activity five days a week can help
prevent diabetes, reduce blood
pressure and cholesterol, main-
tain a healthy body weight and
minimize risk of cardiovascular
disease.

• Normalize your numbers.
Schedule regular visits with your
doctor to help monitor your blood
sugar and manage your diabetes.
It has been shown that you can
reduce cardiovascular disease by
improving your blood sugar con-
trol and controlling other risk fac-
tors. Learn to keep track of your
critical health numbers, including
blood pressure, cholesterol, body
weight and blood sugar.

• Opt for a healthy lifestyle.
Eat a healthy, balanced diet and
reduce intake of saturated and
trans fats, cholesterol, sodium and
added sugars. Also, if you smoke,
opt to quit—smoking increases
the risk of cardiovascular disease.

• Work with your doctor.
People living with type 2 diabetes
often need multiple approaches to
treatment to control the disease
and its associated risks. If you live
with type 2 diabetes, it is impor-
tant to talk with your doctor,
describe your symptoms and be
persistent until you find treat-
ment options and lifestyle changes
that work for you. 

For educational resources and
additional information about The
Heart of Diabetes, visit IKnow
Diabetes.org. The American Heart
Association’s The Heart of Dia-
betes is supported by an educa-
tional grant from Takeda Pharma-
ceuticals North America, Inc.

Understanding The Link Between Type 2 Diabetes And Cardiovascular Disease

There are many serious health
risks associated with type 2 dia-
betes, but many people may not
realize that cardiovascular dis-
ease is one of them.

(NAPSA)—With just a little
helpful advice, keeping your house
clean won’t have to be so much of
a chore. The secret: capturing
more dirt the first time can help a
home look cleaner, longer. Try
these tips to sidestep a “check-
mate” from dust and dirt:

Play “Hide-and-Seek”
Achieving a “complete clean”

involves more than simply tack-
ling the visible dirt and dust. In
the quest for a truly clean home,
no stone—or rug or knickknack—
should be left unturned and every
item in every room should be
touched at least once. Methodi-
cally working through the home
by going from one end of the
house to the other and taking
inventory of what is in each room
helps ensure that everything gets
moved and no dust and dirt are
left behind. 

Set a Game Plan
In addition to taking note of

everything in the home that
needs cleaning, compile a list of
chores and necessary supplies.
Having a plan makes it easier to
follow through with cleaning,
without letting chores slip
through the cracks. Prioritize
tasks by identifying problem
areas and minimize distractions,
such as the television or com-
puter, to increase productivity.

Dust early in the cleaning
process so the dust on furniture is

swept to the floor before it’s vacu-
umed. The same principle applies
to starting at the top shelf and
moving down; dust and dirt get
pushed to a lower level, making it
easier to clear them away.

Get on Board
Vacuums can clean so much

more than the floor. According to
one survey, more than one-third of
respondents feel ceiling fans and
other high places are most diffi-
cult when it comes to getting rid
of dust. With many vacuum mod-
els boasting an assortment of

onboard tools aimed at tackling
hard-to-reach places, cleaning
every inch of the home should be a
breeze.

For example, one machine is
designed to get dirt others don’t
on more surfaces. The vacuum in-
cludes a Telescopic Self-Cleaning
Duster, the industry’s only high-
tech duster that can reach up to
three feet to attract dust like a
magnet, and a Power Paw with
Riser Visor, which cleans verti-
cally and horizontally for comfort-
able and easy vacuuming of stairs
and upholstery. Dual-Powered
Edge Kleeners snatch up dirt and
dust nestled along walls and in
corners.

Combining comfort with a pow-
erful 12-amp motor, this Eureka
Capture+ has a looped handle that
features a soft, rubber liner, provid-
ing a cushioned, more comfortable
grip, and EZ Roll wheels that glide
smoothly and won’t scratch or nick
bare floors. Additional features
include an electronic on/off brush
roll that allows for carpet and hard-
surface cleaning; a large, easy-to-
empty dust cup; a 15-inch, extra-
wide cleaning path for faster
cleaning; and a performance indica-
tor light that alerts users when the
filter needs changing for optimum
cleaning.

Learn More
For more information, visit

www.eureka.com.

Declare Victory In The Clean House Game

It’s a good idea to clean from the
top down and from one end of
the house to the other.

(NAPSA)—Increasingly, par-
ents are seeking and finding toys
that speak to their child’s unique
personality and interests. 

Many believe this trend is
fueled not only by children’s wish
lists, but by parents who appreci-
ate their child’s special qualities.

“A toy or doll that has been
individually designed or cus-
tomized for someone special is
destined to become their trea-
sured keepsake,” said Sheliah
Gilliland, spokesperson for lead-
ing national online toy retailer
eToys.com. 

For example, the 23” personal-
ized My Twinn doll is customized
to look like the child who will
receive it, using a photo the pur-
chaser provides. Children can
even select matching outfits for
the doll and themselves by visit-
ing the Web site at mytwinn.com. 

Also popular among many girls
ages 3 to 6 is the elegant Disney
Princess: Enchanted Tales
Throne. This toy is designed to
address the child personally, mak-
ing her feel like the most charm-
ing princess in all the land. 

A fun, personalized gift for young
pet lovers ages 3 to 8 is called the
Puppy Grows & Knows Your Name.
Little ones can name their “pup-
py”—an electronic mechanized
plush dog that you can personalize
using your computer and the
included software. As it actually
grows, it learns to speak, learns its
own name, as well as the child’s
name, favorite place and birthday. 

For little Hemingways, IlluStory,
the multi award-winning activity
kit, is a gift that allows young
authors to write, illustrate and
design their very own professionally
typeset, hardbound book. 

For children who enjoy games
on the Internet, there are several
toys that provide innovative fun
and, most importantly, ensure
safe and secure computer play.
These include cuddly stuffed ani-
mals called Webkinz, Rescue
Pets, My e-Pets and the Littlest
Pet Shop. Each comes with an
individual secret code that allows
children to unlock their own vir-
tual interactive world. Online
activities include games, educa-
tional trivia, building and select-
ing virtual rooms, and communi-
cating with their friends in a safe
online space.

Taking cyberspace into outer
space are Shining Stars. These
plush toys include a secret code
that allows aspiring astronomers to
register and name a real star with
the International Star Registry.
Shining Stars also have a child-
friendly Web site where children
can get unlimited access to the vir-
tual Shining Stars Web World.

For more information on these
and other personalized toys, con-
sumers can visit www.etoys.com
and www.mytwinn.com.

A Growing Number Of Toys Are Personalized

One of the latest trends in gifts
for children focuses on toys that
are personalized to fit a child’s
interests.

(NAPSA)—One of the best
ways to jump-start any business
is to take advantage of local
resources. Here are a few tips to
get you started:

1. Don’t just advertise in the
newspaper your neighbors read,
work to get some free publicity by
holding events or taking part in
community charity events.

2. Join the chamber of com-
merce in your area. It’s a great
place to network and get the word
out about your business.

3. Get listed in a “Local Search”
service online. A study performed
by comScore Networks found that
local search grew 20 percent this
year, 40 percent faster than
searches on Google, Yahoo, MSN
and other broader search sites.
comScore also reports that 63 per-
cent of the online population (109
million users) is conducting local
searches on a monthly basis. About
half of all users take their local
search to the next level by visiting
a merchant they found via such
search engines. 

Research has found that con-
sumers typically spend about 80
percent of their income within 50
miles of their homes and that
about 30 percent of all Internet
searches are commercial. 

For the search provider, this
involves providing efficient search
algorithms and solid local Web
indexing technologies that can
help connect the searching cus-

tomer to the company. Here’s
what the small-business owner
needs to do:

1) Determine who your cus-
tomers are and what they want to
buy.

2) Determine the key words
these customers use when trying
to find the product or service your
company provides; fill your Web
site (if you have one) with these
keywords and make them part of
your core marketing blueprint.

3) Add fresh content to your
Web site regularly, including
information on new products or
services, as well as new specials. 

4) Make it easy for your com-
pany to be found by using the
marketing tools offered by your
search engine provider to improve
your online marketing presence,
typically at very little or some-
times no cost. Explore all the
available options for local search
related online advertising to maxi-
mize your presence.

5) Do several searches as if you
were a customer looking for your
products/services to confirm that
you’re listed and that the informa-
tion is correct. 

For more details, call Local.com
at (888) 854-6728 or visit www.
local.com.

Jump-Start Your Business—Think Local!

Some of your best business
opportunities may be found in
your hometown.




