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(NAPSA)—As temperatures
cool, fall travelers can hold on to
summer a little longer.

This fall, Orlando’s Endless
Summer campaign offers “Get
One Free” accommodations and
activities from August 15 to
November 15. The program offers
a variety of deals during a time
when the vacation mecca enjoys
70-degree temperatures, lighter
crowds and a variety of outdoor
activities and special events. 

“Because summer’s energy lin-
gers right up to the holidays, fall in
Orlando is much more about a
state of mind than a season. It’s a
place for travelers not ready to bid
farewell to that summer feeling of
escape, discovery and adventure,”
said Gary C. Sain, president and
CEO of the Orlando/Orange County
Convention & Visitors Bureau, Inc.

“Free Night” accommodations
options feature a full range of
properties, while “Free Golf” offers
include one of Orlando’s newest
courses, the David Harman-
designed Shingle Creek Golf Club
at the 1,500-room megaresort
Rosen Shingle Creek, situated on
part of the natural headwaters of
the Florida Everglades. 

Visitors can peg their travel
dates to a blockbuster special-
events calendar filled with culi-
nary, cultural and sporting events
and one of the world’s largest des-
tinationwide Halloween celebra-
tions. Among the highlights are:

• Orlando’s Magical Dining
Month, an opportunity to enjoy
three-course, $19 and $29 prix-
fixe dinners at more than 40 cen-
tral Florida restaurants through-
out September; 

• The late September 2007
Fireball Run Transcontinental
Rally, involving 100 teams com-
peting in a nine-day race across
America; 

• The 12th Annual Epcot In-
ternational Food & Wine Festi-
val, featuring hundreds of wine,
beer and culinary seminars and
tastings; 

• The 34th Annual Winter
Park Autumn Art Festival, a
juried art show featuring Florida
artists and live entertainment;  

• A wide variety of haunted
happenings,  from Halloween
Horror Nights at Universal
Orlando Resort to SeaWorld
Orlando’s Halloween Spooktacu-
lar and Mickey’s Not-So-Scary
Halloween Party at Walt Disney
World; and

• Nearly 150 top PGA Tour
players compete for shares of a
multimillion-dollar purse at the
Disney Golf Classic. 

More information on all End-
less Summer “Get One Free”
offers, participating establish-
ments and special events is avail-
able at orlandoinfo.com/endless
summer or by calling (888) ORL4-
FUN. 

Hot Deals And Events For A Cool Getaway

Hot deals and cooler tempera-
tures make Orlando a terrific
travel destination this fall. 

(NAPSA)—More than 9 million
women and 12 million men have dia-
betes, and approximately one-third
of them are not aware that they are
living with the disease. Alarmingly,
nearly 70 percent of people diag-
nosed with diabetes are at risk of
developing serious complications.

However, people living with or
who are in some way affected by
diabetes can feel great about
themselves and improve how they
or their loved ones live with dia-
betes. A world leader in diabetes
care, Novo Nordisk, and DIVA-
BETIC, a community outreach or-
ganization made up of friends of
the late Grammy-winning R&B
artist Luther Vandross, who died
of diabetes complications, are
inviting the public to do just that.

The national initiative, “Novo
Nordisk Presents: Divabetic—
Makeover Your Diabetes,” brings
together nationally known beauty
and fashion experts and diabetes
educators to offer motivational
self-care tips as well as a wealth
of personalized online tools.

“Diabetes is a serious condition
but it doesn’t mean you can’t live
well,” said Max Szadek, friend and
personal assistant to Vandross, and
founder of DIVABETIC. “We are
answering a critical need to help
women and men understand that
they are not alone in their struggle
to manage diabetes and are encour-
aging them to make informed deci-
sions about nutrition and physical
activity, to understand how to set
small, attainable life goals and to
treat themselves to the pampering
they deserve.”

Inspired by Vandross’ admira-
tion of self-confident women, the
“Novo Nordisk Presents: Diva-
betic—Makeover Your Diabetes”
team offers some tips to encourage
people living with diabetes to feel
better physically and emotionally:

• Set reasonable goals for
maximum rewards: Let small
successes such as a 10-minute
walk twice a week motivate you to
set more goals, such as regularly
monitoring your blood sugar lev-
els. Take advantage of tips from
your physician and at Changing
Diabetes-us.com.

• Know your shape and
show your shape: Dress in flatter-
ing clothes and accessorize. A posi-
tive self-image can affect your atti-
tude about managing your diabetes.

• Learn from others: Find
people who are successful in con-

trolling their diabetes. Talk with
them. Ask questions and tell your
story. Everyone can benefit by
sharing successes and challenges. 

For more information about
improving your diabetes care and
initiatives being conducted by
Novo Nordisk and DIVABETIC, visit
ChangingDiabetes-us.com or call
(800) 260-3730.

Friends Of Luther Vandross Aim To Change Diabetes, One Diva At A Time

Two groups have combined forces to form “Novo Nordisk Presents:
Divabetic—Makeover Your Diabetes,” offering personalized educa-
tional tools to make managing diabetes more meaningful and fun.

Did You Know?
Women are uniquely impacted by diabetes, 
not only because they are at high risk for 
serious complications and for gestational 
diabetes during pregnancy, but because 
they also represent their families’ primary 
providers of health information and impact 
the way family members live with 
diabetes.

(NAPSA)—No one wants to
neglect the health of their eyes such
that they feel discomfort, damage
their vision and see redness that
was never there before. However,
dry eye, a medical condition that
has been shown to affect an esti-
mated 20 million Americans, can
be a culprit that often goes under-
recognized and under-diagnosed. 

To help people better recognize
the symptoms of dry eye and part-
ner with their eye doctor to best
manage the condition, Robert

Latkany, M.D., oph-
thalmologist and
founder and director
of the Dry Eye
Clinic in New York
City has authored,
“The Dry Eye Rem-
edy.” This is the first
book to give dry eye
sufferers simple and

practical ways to manage their
condition.

“As a dry eye sufferer, I can
empathize with the symptoms
experienced by other dry eye suf-
ferers. When the eyes are no
longer moist, a person typically
experiences itching and irrita-
tion, blurred vision, light sensi-
tivity and even excessive tear-
ing,” said Dr. Latkany. “The
negative impact these symptoms
may have on patients’ daily activ-
ities prompted me to specialize
exclusively in dry eye and to
write this book.”

Dry eye is often caused by hor-
monal changes due to aging and
menopause, and can be aggra-
vated by environmental conditions
or contact lens use. Additionally,
laser or cosmetic eye surgery can
increase the risk of dry eye along
with certain medical conditions
and common medications includ-
ing antihistamines, antidepres-
sants, oral contraceptives and hor-
mone replacement therapy. 

To alleviate dry eye symptoms
many people find relief with over-
the-counter artificial tears. Since
there are a wide range of products
on the market, choosing an eye
drop can be a confusing task.
There are clear solutions, gels and
ointments that all promise to coat
and soothe the eye. However,
OPTIVE™ Lubricant Eye Drops is
an artificial tear that works in
two ways to provide long-lasting
relief of dry eye symptoms by
lubricating and hydrating both on
and below the surface of the eye. 

“It is important to know that
dry eye is more than a discomfort
and can develop into a deeper
problem if left untreated,” said
Dr. Latkany. “For this reason,
anyone who is using over-the-
counter eye drops on a regular
basis should see an eye doctor
who may recommend an addi-
tional therapy, such as RESTASIS®,
the only prescription eye drop
approved by the FDA to increase
tear production.” 

In certain patients RESTASIS®

(cyclosporine ophthalmic emul-
sion) 0.05% helps increase the
eyes’ natural ability to produce
tears, which may be reduced by
inflammation due to chronic dry
eye. RESTASIS® did not increase
tear production in patients using
topical  steroids or tear duct
plugs.  RE S TA S I S ® ophthalmic
emulsion should not be used by
patients with active eye infec-
tions and has not been studied
in patients with a history of her-
pes viral infections of the eye.
The most common side effect is a
temporary burning sensation.
Additional information on
RESTASIS® along with full product
information can be found on
www.RESTASIS.com.

Lifestyle and nutrition can also
play an important role in eye
health. Many people find that get-
ting enough rest, hydrating prop-
erly and adding omega-3 fatty
acids to a diet can help alleviate
dry eye symptoms. Anyone who
experiences dry eye symptoms
should see an eye doctor who will
determine the severity of the con-
dition and evaluate the cause of
the disease.  

For more information about
dry eye, you can find “The Dry
Eye Remedy” in stores and
online outlets where books are
sold. Additional information on
dry eye can also be found at
www.dryeye.com.

Dry Eye: What Everyone Should Know

Dr. Robert Latkany

(NAPSA)—Increasingly, cus-
tomers are reaching for debit or
credit cards instead of cash when
making purchases at quick ser-
vice restaurants such as fast-food
restaurants and coffee shops.
According to a recent Visa survey
of cardholders, 68 percent of
respondents said paying with
cards at quick service restaurants
is faster than paying with cash. 

**  **  **
Not only are women playing

video games more than ever, they
are now creating them, too. One of
the most popular online games,
“Dream Day Honeymoon,” was
created and produced especially
for women by Cara Ely.

**  **  **
A new campaign called “I

Decide To Fight Diabetes” will
support research, information and
advocacy efforts of the American
Diabetes Association (ADA). To
show support and to get a charm
or logo gear, call (800) DIABETES
or visit diabetes.org/IDecide. 

**  **  **
Hiro™ is the first ready-to-

drink noni-based beverage. The
line features three beverage
types: Energy, Mobility and Vital-
ity. Each product contains a
unique combination of ingredients
to provide a light and refreshing
beverage geared to meet one’s
specific needs. To learn more, visit
www.TahitianNoni.com or call
(888) 869-9254. 

**  **  **
Most college students receive

some form of financial aid from
outside their families to help pay
for their education. Visit
www.fastweb.com for the most
complete source of local scholar-
ships, national scholarships and
college-specific scholarships. 

**  **  **
Here’s one for the books: Accord-

ing to the National Center for Edu-
cation Statistics, overall school
enrollment is projected to set new
records until at least 2014. “Cafe
Bouquet” from 1-800-flowers.
com is one gift idea that will
dress up any dorm room.

**  **  **
Wind energy is already one of

the fastest-growing energy
sources. One of the new suppliers
for wind farms in the U.S., Voith,
has improved energy generation
through wind power with a new
hydrodynamic drive system
called WinDrive. Visit www.voith
turbo.com.




