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(NAPSA)—With kids back in
school, families with children who
have diabetes and educators
throughout the country once again
face the challenge of ensuring that
students with diabetes receive
proper care during the school day.

Students with type 1 diabetes
require insulin administration
with a syringe or insulin pump
multiple times each day, and stu-
dents with type 2 diabetes may
require oral medications and/or
insulin. While many students can
do routine diabetes care tasks by
themselves, younger, less experi-
enced children may need help.
And in a diabetes emergency,
when a child’s life is on the line,
he or she cannot wait for a nurse
to arrive from another school or
even for 911 responders.

While the school nurse is the
preferred provider of this care, the
reality is that most schools do not
have a full-time school nurse.
Even in those schools that do, the
nurse is generally not available
during field trips or extracurricu-
lar activities. Thus, one person
providing care is not enough.

The American Diabetes Associ-
ation (ADA), through its Safe at
School campaign, is working to
ensure that all school staff mem-
bers have a basic understanding of
diabetes, know who to contact in
an emergency, and that a small
number of school staff members
are trained to perform diabetes
care tasks, including insulin and
glucagon administration, when the
school nurse is absent or unavail-
able. The diabetes health care
community strongly supports this
model as the best—and safest—

way to meet the health care needs
of students. The National Parents
Teacher Association also supports
ADA’s approach.

This model has helped schools
meet the health care needs of stu-
dents with diabetes and meet fed-
eral requirements that these stu-
dents be able to fully participate
in all school-sponsored activities.

“Diabetes must be managed 24
hours a day, seven days a week. A
student with diabetes cannot take
a break from diabetes when he or
she boards the school bus in the
morning,” said Linda M. Simine-
rio, RN, PhD, CDE. “It’s vital that,
as students go back to school, they
and their parents know they will
be in a medically safe environ-
ment that affords them the same
educational opportunities as other
students.”

For more information about
diabetes care in schools and ADA’s
Safe at School Campaign, visit
diabetes.org/safeatschool.

Keep Kids Safe At School

Parents of children with diabetes
need to be sure that their kids are
getting proper care.

(NAPSA)—In a recent survey,
three out of four Americans sur-
veyed agree there’s a simple
everyday wonder with big benefits
commonly found in people’s medi-
cine cabinets. And at a few dollars
a bottle and without a prescrip-
tion, it’s within arm’s reach of
every American.

Can you guess what this simple
everyday wonder is? Take this
quick quiz to test your knowledge
and see how you stack up against
the rest of America:

1. Which of the following
items do you currently have in
your medicine cabinet? (Choose
all that apply.)

a. Band-Aids
b. Tweezers
c. Aspirin 
d. Rubbing Alcohol
If your answer included C,

aspirin, you’re in good company.
76 percent of Americans surveyed
keep aspirin top shelf in their
medicine cabinet! 

2. Which of the following
medications do you consider a
“wonder drug”?

a. Penicillin
b. Polio vaccine
c. Aspirin
d. All of the above
If you chose D, you know your

wonder drugs. More than half of
Americans surveyed think aspirin
deserves “wonder drug” status,
putting it in the same league as
penicillin and the polio vaccine. 

3. What brand of aspirin do
you have in your medicine
cabinet?

a. Bayer®

b. Bufferin®

c. Generic store brand
d. Other
Did you choose America’s fa-

vorite brand? More Americans
surveyed currently have Bayer in
their medicine cabinet than any
other brand. 

This simple wonder, first intro-
duced in 1899, more than holds its
own in the new millennium. 

4. Which of the following
conditions can aspirin treat
and/or prevent?

a. Heart attack
b. Stroke (recurrent)
c. Pain/arthritis
d. All of the above
If you chose D, all of the above,

you can join the 83 percent of
Americans surveyed who know
aspirin can be taken regularly to
help reduce the risk of heart
attack and stroke and the 86 per-
cent who are aware of aspirin’s
most widely known benefit: it
relieves pain. 

And if you haven’t yet heard
the latest cutting-edge research
that suggests aspirin may prevent
some cancers, you aren’t alone.
Only 8 percent of Americans are
aware of these incredible emerg-
ing discoveries. 

The Bayer® Aspirin Simple
Wonder Survey was conducted by
Kelton Research from August 3-7,
2006 using Random Digit Dialing
of listed and unlisted numbers.
Quotas are set to ensure reliable
and accurate representation of the
total U.S. population among a
nationwide cross section of 722
Americans 40 years of age and
older. 

To learn more about aspirin
and its many benefits, visit
www.wonderdrug.com. 

The Miracle In Your Medicine Cabinet

More than half of Americans sur-
veyed think aspirin deserves
“wonder drug” status.

(NAPSA)—A popular animated
movie offers parents an entertain-
ing, family-friendly means of dis-
cussing environmental issues with
young ones.

The “Ice Age: The Meltdown”
DVD can help families examine
the effects of global warming—as
it concerns the characters in the
film, as well as our planet’s popu-
lation today.

Environmental Tips
By maintaining a positive atti-

tude, kids can have fun even as
they work to protect the environ-
ment. Here are some simple ideas
for youngsters who want to “think
green”:

• Recycle. While the notion of
reusing materials is something
that all children can appreciate,
recycling does a lot more than just
reduce waste. Since new contain-
ers and materials don’t need to be
made, energy is saved and indus-
trial pollution is reduced. Con-
sider that recycled glass generates
20 percent less air pollution and
50 percent less water pollution
than new glass. And recycling one
ton of paper saves 17 trees and
7,000 gallons of water.

• Spread the word. Make sure
people in your neighborhood know
you care about the environment.
Contact a local grocery store and
ask to borrow a bunch of large
paper bags. Have students at your
school (or members of your enviro
club, youth group or scout troop)
decorate the bags with messages
about protecting the environment.
Then return the bags to the store,
where they can be used to pack up
customers’ purchases.

Animated Concerns
Distributed by Twentieth Cen-

tury Fox Home Entertainment,

“Ice Age: The Meltdown” offers
mammoth-sized laughs as well as
an environmental message. For
this prehistoric sequel, the action
heats up—and so does the temper-
ature—as a quartet of comical
creatures tries to escape the val-
ley to avoid a flood of trouble.

In addition to returning voice
actors Ray Romano, Denis Leary
and John Leguizamo, the film
sports such all-star talent as Queen
Latifah, Seann William Scott and
Josh Peck. The DVD is loaded with
bonus features of mammoth pro-
portions, including an exclusively
produced, never-before-seen ani-
mated short following the comical
misadventures of the lovable, nut-
obsessed character Scrat.

With its dazzling animation,
unforgettable characters and play-
ful music, “Ice Age: The Melt-
down” is laugh-out-loud fun—with
an environmental message—for
the whole family. To learn more,
visit www.iceage2dvd.com.

A Fun Look At The Ice Age Brings Global Warming Home

The mammoth-sized laughs
found in an entertaining film can
help deliver an important mes-
sage about  the environment.

Giving Back, With Grace
(NAPSA)—Two years ago, 10-

year-old Grace Farnan’s grand-
mother passed away peacefully
while in the loving care of the
Hospice of the North Shore (HNS)
in Danvers, Mass. To show her
gratitude to the hospice and the
people who lovingly cared for her
grandmother in her final days,
Grace became the youngest ever
volunteer at HNS. 

Grace tirelessly dedicated her-
self to HNS, starting programs to
collect picture frames and create
guest books for clients to keep
their nearest and dearest close by.
To date, Grace has collected more
than 225 picture frames and, with
the help of her Girl Scout troop,
created 500 handmade guest
books. 

Grace’s dedication earned her
the second annual Alexandra
Scott Butterfly Award and
$25,000 for a charity of her choice
in the Volvo for life Awards, an
annual search for and celebration
of local heroes.

Learn about heroes in your
community and vote now through
Feb. 4, 2007 for your favorite at
www.volvoforlifeawards.com.
Judges will honor one child or
teenager with a Butterfly Award
and nine finalists in the 5th
Anniversary Volvo for life Awards.
Three winners receive a $50,000
charitable contribution from
Volvo, remaining finalists receive
$25,000. One overall winner
receives a new Volvo for the rest of
his or her life.

(NAPSA)—Wine can be paired
with burgers, burritos and even mac
and cheese. For a complete “Guy’s
Guide to Wine,” visit the Web site
www.dancingbullwines.com.

**  **  **
All Pillar to Post home inspec-

tors offer a Neighborhood Envi-
ronmental Report to prospective
homebuyers. Visit www.pillarto
post.com to find an inspector 
near you. For more information
on environmental risks, visit
www.edrnet.com/residential.

**  **  **
For information on charity

guidelines, visit www.give.org. For
information on the Avon Founda-
tion and to purchase fundraising
products that help fight breast
cancer and domestic violence, visit
www.avonfoundation.org.

**  **  **
Nearly 70 percent of fourth

graders in America read below
grade level. Parents can take
action and help their children
learn how to read by utilizing an
inexpensive resource offered by
the non-profit American Board for
Certification of Teacher Excel-
lence (ABCTE; www.abcte.org or
1-877-669-2228). 

**  **  **
According to a recent survey,

the top three considerations trav-
elers look for when choosing a
hotel are price, convenient loca-
tion and free breakfast. The sur-
vey was conducted by Harris
Interactive and commissioned by
Best Western International. 

**  **  **
At one “inspired home” in

Atlanta, the interior design
comes from the pages of top mag-
azines, with merchandise found
exclusively at Wal-Mart. For
those not able to visit the show
house in person, the Inspired
Home is featured online at
www.walmart.com/inspiredhome.

**  **  **
According to a national survey

by Pepto-Bismol Max, 72 percent
of respondents have said, “I’ll
never eat or drink like that
again,” after a large meal. Visit
www.peptobismolmax.com to see
how you measure up.

**  **  **
Fragrance remains a great gift

option for the holidays. A fra-
grance set offers flexibility
because the products in the set
can be used alone or layered
together to get the most staying
power of the scent. If you have a
hard time making a decision, you
can also purchase a gift card at
any Perfumania location. For
more information, visit www.per
fumania.com.

(NAPSA)—That annual Thanks-
giving dinner can run as high as
4,000 calories, but there are some
surprisingly simple ways to cut calo-
ries. For example, Pat Mould,
chef/owner of Louisiana Culinary
Enterprises and author of “Recipes
From a Chef,” has created a fried-

turkey dinner that’s just 1,805 calo-
ries. Visit www.louana.com and
www.brucefoods.com for more infor-
mation and recipes.




