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(NAPSA)—Drag racing was a
lifelong dream for businessman
Robert Burgin, who fell in love
with the wheel-standing muscle
cars of the ‘60s and ‘70s. However
Burgin’s dreams of racing were
nearly destroyed when he was
diagnosed with multiple sclerosis
(MS) at the age of 36. 

Showing no visible symptoms,
Burgin left his MS untreated and
continued living as if nothing had
changed. It wasn’t until three
years after his diagnosis that Bur-
gin had a change of heart. 

“I wanted to race since I was a
little boy, but there was never a
good time to start,” says Burgin.
“Only after a sudden death in the
family did it hit me—it was now
or never.”

For several years, Burgin raced
locally to earn his license to com-
pete at a higher level. In 2000, his
first year in Super Stock, he
ranked 51st in national points out
of more than 800 drivers.  

Burgin returned in 2001 at the
top of his game, but as the season
progressed so did the symptoms of
his MS, which remained untreated.
That May, Burgin developed a
noticeable limp on his right side. A
few months later, he experienced
vertigo, severe nausea and tingling
in the back of his neck while com-
peting at a race in Columbus, OH. 

“That’s when I realized that I

needed help,” says Burgin. “I
needed to get my MS symptoms
under control.”

Burgin took his first steps
toward fighting MS and regaining
control with physical therapy and
weekly injections of Avonex®

(Interferon beta-1a), a treatment
proven to slow the progression of
the physical disability caused by
MS.  

Today, Burgin continues to
compete in NHRA Super Stock
drag racing and travels the coun-
try speaking to patients about his
experiences living and racing with
MS.  

“I hope that through racing I
can inspire other MS patients to
pursue their dreams despite this
disease.”

To learn more about MS or Bur-
gin’s story, or to find out if Burgin
will be speaking in your town, visit
www.MSActiveSource.com. For
full prescribing information on
AVONEX®, visit www.Avonex.com.

NHRA Drag Racer Leaves MS In The Dust

A RACING DREAM—MS didn’t stand
in the way of one sportsman drag
racer.

(NAPSA)—Eating healthy foods
is one way to give your body the
energy it needs. And for people with
diabetes, eating the right foods
plays a big role in helping to prop-
erly manage the disease. Since peo-
ple with diabetes are at an
increased risk for heart disease and
stroke, it’s important to incorporate
meals that are not only diabetes-
friendly, but heart-healthy too. 

Diabetes and its cardiovascular
risks can be managed with proper
meal planning, physical activity
and medications. Managing not
only your blood sugar but also
blood pressure and cholesterol are
important. Quitting smoking and
losing weight will help, too.

There are plenty of recipes that
taste great and are healthy for
people with diabetes and their
families, too. Here’s one to try:
chicken pasta salad with fresh
mozzarella—a refreshing dish
that’s easy to prepare. 

Chicken Pasta Salad with
Fresh Mozzarella

Makes: 9 servings
Serving Size: 1 cup
Prep Time: 15 minutes

Ingredients:
5 tablespoons balsamic

vinegar
2 tablespoons olive oil
1⁄2 teaspoon Dijon mustard
8 ounces uncooked penne

pasta
3⁄4 pound boneless, skinless

chicken breasts, cooked
and cubed

4 ripe plum (Roma) diced
tomatoes

1⁄4 cup chopped flat-leaf
parsley

6 ounces fresh cubed
Mozzarella cheese

Instructions:
1) In a small bowl, whisk

together dressing ingredients,
then set aside to marinate. 

2) Cook pasta according to
package directions, omitting salt.

When pasta is ready, remove from
heat and drain pasta. Run under
cold water until pasta cools. 

3) In a large bowl, toss cooled
pasta with cooked chicken, tomatoes. 

4) Drizzle dressing over the
salad and shake to coat. 

Content:
11⁄2 Starch, 2 Lean Meat
Calories: 224
Calories from Fat: 71
Total Fat: 8 g
Saturated Fat: 3 g
Cholesterol: 29 mg
Sodium: 132 mg
Total Carbohydrate: 22 g
Dietary Fiber: 1g
Sugars: 3g
Protein: 16g
From the American Diabetes Asso-

ciation book “Healthy Calendar
Diabetic Cooking.” To order, visit
http://store.diabetes.org or call 1-800-
232-6733 (order code: 4645-01; price:
$19.95). 

The American Diabetes Associ-
ation and the American College of
Cardiology are working together
on an education initiative called
Make the Link! Diabetes, Heart
Disease and Stroke, which encour-
ages people with diabetes to get
smart about their health. To learn
more, call 1-800-DIABETES 
(1-800-342-2383) or visit www.
diabetes.org/MaketheLink. 

It’s Cooking Time For People With Diabetes

PASTA PERFECT—Chicken Pasta
Salad with Fresh Mozzarella.

(NAPSA)—Some of the most
interesting stories can come from
surprising places.

Chicago native Eileen Rich-
mond needed a towel in a pinch.
Her 7-year-old son was appearing
in his school play as the Little
Drummer Boy, so she headed to
her linen closet to complete his
costume.

“During the play, my mom
leaned over and pointed out some-
thing odd about my son’s towel—it
had a nice, wide, green stripe in
the center that read ‘Holiday
Inn,’” Eileen recounts.

Twenty-four years later, that
event, and other true accounts
like it, are in a book that traces
the 53-year history of Holiday Inn
through the stories of the guests
who have “borrowed” the now-
iconic green-striped towels. 

“About the towels, we forgive
you: Absorbing Tales of Borrowed
Towels” is a collection of stories
shared by Holiday Inn guests seek-
ing amnesty for their towel-taking. 

“This book is not as much a cel-
ebration of the Holiday Inn towel
as it is a celebration of the very
people who possess them,” said
Mark Snyder, senior vice presi-
dent, brand management, Holiday
Inn Hotels & Resorts. 

“The towels are physical re-
minders of fond and special mem-
ories that live on in the hearts
and minds of their owners.” 

Peter Greenberg, travel editor
of NBC-TV’s “Today” show and the
author of “Hotel Secrets From the
Travel Detective,” wrote the book’s
foreword. In it, he admits to hav-
ing two Holiday Inn towels that
followed him home after a busi-

ness trip in 1972. 
“Travelers have had a love

affair with that Holiday Inn towel,
and that emotional connection
with a hotel brand has fueled its
enduring, rich and permanent
place in Americana,” Greenberg
writes.

Holiday Inn gave travelers a
chance to tell their towel stories—
funny, romantic, touching—when
it declared Aug. 28, 2003 “Towel
Amnesty Day.” Holiday Inn also
donated $1 and matched the
donation for each towel story that
was submitted. After receiving
thousands of entries, Holiday Inn
decided to publish the 90-page,
color coffee table book to remi-
nisce about days, and towels,
gone by.

The book sells for $25 online at
www.holiday-inn.com/towels. The
first 1,000 people who purchase
the book will receive a limited-edi-
tion Holiday Inn keepsake hand
towel. 

Sixty percent of the proceeds
will go to “Give Kids the World,” a
nonprofit resort in Orlando, Fla.
that gives vacations to children
with life-threatening illnesses. 

Intriguing Things To Do With A “Borrowed” Towel

Well-traveled towels’ stories are
at last being told.

(NAPSA)—One depilatory
brand pioneered a unique “blade-
less” tool that gets results without
the cuts. The VEET Rasera Blade-
less Kit combines a moisturizing,
three-minute gel cream with a
simple bladeless tool that whisks
away unwanted hair. According to
the company, results last up to
twice as long as shaving with a
blade. See www.veet.us for details.

The key to any beautiful face is
clean skin, so it’s important to use
products with deep-cleansing
properties. Pick products that
remove dirt, oil and impurities for
fresh, glowing skin such as
Noxzema’s new Continuous Clean
Citrus Scrub. The Vitamin C-
infused scrub exfoliates skin to
deliver a long-lasting clean from
morning to night. 

A new decorative plastic lattice
is said to offer the attractiveness
of three-dimensional wooden lat-
tice with none of the mainte-
nance. It’s available exclusively at
Lowe’s Home Improvement. To
learn more, visit www.Lowes.com.

There are resources designed
to help make achieving one’s goals
more attainable for kids. For
example, through the Start Some-
thing program, Target helps kids
identify a specific personal desire
or goal and begin taking steps
toward achieving their dreams. To
learn more, visit www.target.
com/startsomething or call 1-800-
316-6142. 

Taking care of an elderly loved
one can be fulfilling. It isn’t always
easy, however. Having to do it from
another city or state can make the
challenges seem even more com-

plex. Out of the 34 million Ameri-
cans who provide care to older
family members, 15 percent live
an hour or more away from their
relative. Out of these, nearly 80
percent work full- or part-time.
For information on long-distance
caregiving or for a free weekly
health report from Mike Magee,
MD, director of the Pfizer Medical
Humanities Initiative and host of
the weekly Web cast “Health Poli-
tics with Dr. Mike Magee,” visit
www.HealthPolitics.com.

“As we age, our faces begin to
sag as skin loses its collagen and
underlying volume,” said derma-
surgeon Rhoda S. Narins, MD,
president of the American Society
for Dermatologic Surgery (ASDS).
“Years of clinical experience have
shown that even subtle treat-
ments to minimize or fill in wrin-
kles and add volume can make
noticeable differences in restoring
a more youthful appearance.” For
information about treatments for
aging skin, visit the American
Society for Dermatologic Surgery
at www.asds.net.

***
Making the decision to have a
child is momentous. It is to
decide forever to have your
heart go walking around out-
side your body.

—Elizabeth Stone
***

***
Always kiss your children good-
night—even if they’re already
asleep.

—H. Jackson Brown, Jr.
***

***
Parenthood: That state of being
better chaperoned than you
were before marriage.

—Marcelene Cox
***

***
Before I got married I had six
theories about bringing up chil-
dren; now I have six children,
and no theories.

—John Wilmot
***

***
To bring up a child in the way
he should go, travel that way
yourself once in a while.

—Josh Billings
***

***
Your children need your pres-
ence more than your presents.

—Jesse Jackson
***

***
Don’t worry that children never
listen to you; worry that they
are always watching you. 

—Robert Fulghum
***

***
Parents often talk about the
younger generation as if they
didn’t have anything to do with
it.

—Haim Ginott
***

***
Patience is a most necessary
qualification for business; many
a man would rather you heard
his story than granted his
request.

—Lord Chesterfield
***

***
Patience: A minor form of
despair disguised as a virtue.

—Ambrose Bierce
***




