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(NAPSA)—Young people can
now learn more about diabetes
and have some fun in the process.

The American Diabetes Associ-
ation has revised and revitalized
its program for young people with
diabetes. Since its launch in June
2000, the Wizdom™ information
and education program has dis-
tributed over 6,000 Wizdom kits
and averaged over 15,000 hits per
month at the Association’s Youth
ZoneSM Web site, www.diabetes.
org/wizdom. 

Improvements include a Wiz-
dom Round Table at the Youth
Zone Web site, the launching of
issue-specific, “Print-On-Demand”
information, and an e-newsletter
that allows kids and parents to
offer more feedback, ask ques-
tions, and share personal stories.

Each month around 600 free
Wizdom kits are sent to kids. The
kits feature two books, one for
the child and one for parents.
Each book outlines everything a
family needs to know to get
started on the road to good dia-
betes management.

The story line throughout the
kit focuses on “The Amazing
Audrey,” a 14-year-old “diabetes
wizard” and her apprentice, AJ, a
boy who has just been diagnosed
with diabetes.

Audrey teaches AJ how to jug-
gle his food, insulin, and exercise
to achieve and maintain good dia-
betes control. Juggling balls are
included in the kit so kids can
actually learn how to juggle as
they learn to juggle the three
aspects of diabetes.

Each year approximately 13,000
children under age 20 are diag-
nosed with type 1 diabetes, and
there has recently been an
increase in children developing
type 2 diabetes, a form of diabetes

that until recently has been associ-
ated with people aged 45 and older.

The kit also includes a three
ring binder that can be used to
build a personal diabetes informa-
tion resource guide. 

The books and the binder fit into
a colorful box of other “goodies” like
recipe cards, stickers, temporary
tattoos, pens and magnets.

The Youth Zone site includes a
listing of Association-supported
summer camps for kids with dia-
betes, nutrition tips with snack
ideas, diabetes care checklists,
plus puzzles and games that are
updated throughout the year.  

New Print-On-Demand titles
are launched approximately every
six weeks and are translated into
Spanish. Over the past year, the
youth program has introduced
more than a dozen, including
“Kids and Type 2 Diabetes,” “Just
For Parents,” and “Diabetes,
School, and the Law.”  

To order a Wizdom Kit for your
child with diabetes or to obtain
free diabetes information call 1-
800-DIABETES (1-800-342-2383)
or visit diabetes.org.

Diabetes Program Focuses On Interactive Fun

Wizdom™ story line focuses on
a “diabetes wizard” and her ap-
prentice, a boy who has just been
diagnosed with diabetes.

The Ties That Bind Us
(NAPSA)—A gripping new

novel by Jacquelyn Mitchard, the
author of the #1 New York Times
bestseller, The Deep End of the
Ocean, is sweeping readers into a
world of unusual emotional depth
and complexity. Her book, A The-
ory of Relativity (HarperCollins,
$26) dares readers to come with
her as she challenges our notions
of the ties that bind us. 

At 24, much-loved and carefree
Gordon McKenna knows all the
answers. When his 26-year-old
sister and her husband die in a
car accident, leaving behind their
one-year-old daughter, he reasons
that he and his parents will raise
her. It is not until a judge denies
Gordon’s petitions to adopt his
niece on the  grounds that he and
his sister, both adopted as infants,
were not legally, “family” that
Gordon’s neatly constructed world
begins to crack. 

Critics say this graceful and
compelling novel is Jacquelyn
Mitchard at her best. A Theory of
Relativity is available at book-
stores everywhere.

A compelling and beautifully
written novel about the redemp-
tive powers of family love.

(NAPSA)—Imported fire ants,
which infest more than 300 mil-
lion acres in the southern United
States, are spreading at a rapid
rate across the country—causing
an increased need for homeowners
to treat their yards at a time
when the treatment will be most
effective—fall.

Agricultural experts recommend
that homeowners treat their yards
in the fall with a fire ant bait, such
as AMDRO, to significantly reduce
the number of mounds that appear
the following spring. Dr. Charles
Barr, Texas Cooperative Extension
Program Specialist Fire Ant Project
at Texas A&M, comments, “While
spring is when public awareness of
fire ants is at its highest, fall is
actually the best time to treat bio-
logically, particularly with a prod-
uct like AMDRO.”

According to university re-
search, there are four reasons that
fall is an effective time to treat for
fire ants:

1. Winter is approaching and
extreme cold is tough on fire
ants—making baits more effective
in the fall because they weaken
colonies and make them less able
to respond to the challenges of
winter weather.

2. Fire ants are more active in
the fall than the summer because
daytime temperatures return to
between 70 and 85 degrees—an
ideal temperature for ants to for-
age for food.

3. Mounds are closer to the
surface.

4. Fire ants are young and
colonies are smaller.

Fire ant experts also recom-
mend the following steps for best
results with baits, such as AMDRO,
because ants carry the bait to hid-
den and visible mounds:

• Apply bait with a hand-held

spreader, and broadcast over the
entire yard.

• Since fire ant bait works as a
“food,” using fresh bait from a
recently opened container is most
effective.

• Use the proper amounts of
bait: 1 to 11⁄2 pounds per acre (1
pound treats a large yard three
times).

• For best results, apply
AMDRO after the rain, but when no
additional rain is forecast for at
least 24 hours. Do not apply to
standing water or on a soaking
wet ground.

• Apply bait in early morning
or early evening, when worker ants
are most likely to forage for food.

• If possible, team with your
neighbors to coordinate applica-
tions—the fire ants will have no
place to go if the entire neighbor-
hood broadcasts at the same time. 

• Bait can be applied anytime
from spring to fall. Reapply bait
whenever  f i re  ants  or  the ir
mounds appear. 

To learn more about AMDRO fire
ant bait, visit the AMDRO Web site
at www.amdro.com.

Experts Warn:Treat for Fire Ants in the Fall

Treating the yard in the fall is
considered the best way to pre-
vent fire ants from showing up.

(NAPSA)—Americans are
spending more time working and
less time exercising. The result:
increased levels of stress. Accord-
ing to the 2001 “For the Long
Run”® survey conducted by Russell
Athletic, the most common excuse
for skipping a workout among men
(50 percent) and women (46 per-
cent) is “not enough time.”

Russell Athletic offers a few
ways to help reduce stress
throughout the day:

• Morning—Instead of taking
the elevator, try walking up the
stairs. Start gradually, working
your way to the top.

• Noon—For your lunch break,
take a brisk walk around your
building (or around the block).

• End of Day—Wind down by
doing small exercises for your neck
and arms. If you sit all day, stretch
your legs to increase blood flow
and loosen tense muscles. It will
give you a quick burst of energy
and help you finish the day.

The “For the Long Run” survey
also found that 18 percent of men
and women relieve stress by
“yelling and screaming.” While we
don’t recommend using this tactic,
we can offer a few quiet alterna-
tives to help reduce stress at work:

• Take a Deep Breath—
Inhale through your nose. Concen-
trate as it slowly fills your lungs.
Hold for five seconds and release.
This helps your body release
endorphins—the hormones that
aid in relaxation.

• Dress Comfortably—Wear
clothes that make you feel good
about yourself and keep you
relaxed.

• Squeeze!—Grab a stress
ball and squeeze as hard as you
can. Hold and release. These
things exist for a reason.

• Find an Empty Room—If
you feel the need to get away,
don’t hesitate. Find an empty
room and retreat for a few min-
utes. Find a room with a win-
dow—sunshine works wonders.

Even with the busiest work
schedule, you can incorporate
these quick activities to promote a
healthy lifestyle. Following the
above tips will ultimately help you
reduce stress and make your work
day a positive one.

Russell Athletic products are
available at department and
sporting goods stores across the
nation. Russell Athletic sponsors
the “For the Long Run”® survey
and is a division of Russell Corpo-
ration, an international consumer
products company specializing in
activewear, casual wear and team
uniforms. To learn more about the
company and its products, visit
www.russellathletic.com.

Russell Athletic: Beat Stress with Exercise

(NAPSA)—A pleasing old world
taste treat that’s been a popular
holiday gift is also a great idea for
any occasion—for family, friends,
fundraising or oneself.

Racine Danish Kringles® are
irresistible pastries made from a
secret recipe with flaky layers of
delicate Danish dough and such
tempting fillings as raspberry,
cherry, blueberry, apricot, cheese-
cake, almond and macadamia
nut. After baking to golden per-
fection, each oval of Racine Dan-
ish Kringle is crowned with rich
buttercream icing, cooled and
packaged to protect its bakery
freshness. Pastries are shipped
nationwide.

Each month has its featured
flavor, such as Cherry in February
and Cranberry Nut in November.
People who join the Kringle of the
Month Club, with a six, nine, or
twelve month membership, re-
ceive the featured flavor of the
month.

For years, Racine Danish Krin-
gles has helped many organiza-
tions achieve fundraising goals
fuss-free and profitably. A delicious
alternative to traditional “fare,”
Kringles are available for success-
ful fundraising in 11 flavors.

For all the occasions in one’s
life—birthdays, anniversaries,
graduations, employee apprecia-
tion—and simply “fun-raising”
days, there are 23 flavors to
choose from.

Kringles make thoughtful cor-
porate gifts. There’s a Kringle

Sample Gift Box with four of the
most popular flavors: raspberry,
almond, pecan and cheesecake.

The Kringle Gift Box, which
can be chosen from any of the deli-
cious selections of fruit, nut and
gourmet fillings makes a memo-
rable gift.

The Kringle and Coffee Gift set
includes a 22-ounce oval Kringle
in your favorite flavor, two packs
of gourmet-flavored coffee, and
one or two diner-style mugs. Your
company’s logo can be imprinted
on the mugs.

For more information or to
place an order, visit the company
online at www.kringle.com or call
toll-free 1-800-4-Danish (1-800-
432-6474).

A Treat For The Holidays—And Any Day

A dist inct ive ly  de l ic ious
oval pastry is a treat for every
occasion.

Here are a few Web sites you
may want to watch:
Progressive Insurance at www.
progressive.com.
PremesisRx at www.ther-rx.
com.
Manco, Inc. Duck brand prod-
ucts at  www.duckproducts .
com.
DANNON Natural Spring Water
at www.dannonwater.com.
MSN Money at www.money.
msn.com.
Mello Smello stickers at www.
mellosmello.com.
Hershey’s at www.Hersheys
Kitchens.com.
The U.S. Geological Survey at
http://ask.usgs.gov.

Check Out
These Web Sites:

***
In the ordinary business of life,
industry can do anything which
genius can do, and very many
things which it cannot.

—Henry Ward Beecher
***




