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(NAPSA)—The adage is proba-
bly as old as stock-car racing itself:
Win on Sunday, Sell on Monday. But,
is that axiom as pertinent today as
it was, say, in the 1960s?

Ford, which for the first time in
nearly four decades, has intro-
duced an all-new model and gone
NASCAR racing with it at the
same time, is confident that the
answer is yes, if not on Monday,
then at least as soon as you’re look-
ing for a new car.

Fusion replaces Taurus as the
Ford entry into NASCAR’s Nextel
Cup and Busch series, becoming
the manufacturer’s first all-new
nameplate to debut simultane-
ously on the racetrack and in the
showroom since Torino in 1968.
Torino’s debut 38 years earlier
resulted in a driver’s champion-
ship for NASCAR Hall-of-Famer
David Pearson, and more than 2.6
million units sold during its eight-
year (1968-75) run.

“The great interest in NASCAR
racing will help us tie the Fusion
name to the Ford brand, and it’s
only right that we race Ford’s
newest car in America’s flagship
racing series,” said Marty Collins,
General Marketing Manager, Ford
Division.

Racing has made good business
sense for Ford, dating back more
than a century, when company
founder Henry Ford raced to prove
out his new product, and to gain
favorable publicity for his efforts.
His victory in his one and only
race, in 1901, proved to be the
turning point in attracting the
investors who helped him start the
Ford Motor Company in 1903.

“My great-grandfather under-
stood the value of racing, and what
it could do for a company,” said
Edsel B. Ford II, a member of the
Ford board of directors and a long-
time supporter of Ford’s racing

programs. “He knew what racing
could do, both in terms of techno-
logical innovation and marketing. I
think he’d be pleased that those
are key reasons we still race
today.”

The NASCAR Fusion replaces
the venerable Taurus race car,
which captured four NASCAR
championships (three in Nextel
Cup and one in Busch) and 100
Nextel Cup points victories from
1998-2005. It concluded its storied
run with a 1-2-3-4 finish at the
season-ending Ford 400 at Home-
stead-Miami Speedway in Novem-
ber 2005, as Greg Biffle scored his
series. “We really wanted to send
Taurus out with one more champi-
onship,” noted Dan Davis, director,
Ford Racing Technology. “But the
time is right to move on to Fusion.”

The production Fusion aims to
emulate Taurus’ off-the-track suc-
cess, too: It was the best-selling
car in America for five consecutive
years (1992-96), and sold more
than 6.5 million units between
1985-2005.

Current Ford Racing driver
Dale Jarrett, who won a NASCAR
championship with the Taurus in
1999 and also is a Ford dealer in
North Carolina, is optimistic about
the production Fusion.

“It’s got a very nice driving and
handling package, plus the inside
is very roomy and the interior is
nicely done as well,” said Jarrett.
“I think this is just what we’ve
been looking for to increase sales.”

Racing’s Heritage: Winning Both On And Off The Track

START YOUR ENGINES—Fusion, an
all-new nameplate, debuts on the
racetrack and in the showroom.

(NAPSA)—Ask someone to
name their least favorite house-
hold chore and you’re very likely
to hear “cleaning the toilet” as a
response. No one likes the dirty
work that comes with keeping a
commode clean, but it has to be
done.

Here are a few tips that will
make this painful process more
efficient, tolerable and effective.
Start following these suggestions
today, and you’ll save yourself
time, money and effort.

Alkaline Isn’t So Fine
Alkaline can cause rings to

form around the edges of your toi-
let bowl. To remove unsightly
rings, pour one or two cups (two
cups if you have hard water) of
white vinegar into the toilet each
month to remove current rings
and keep new ones from forming.

Baking Soda Removes
The Odor

Baking soda has hundreds of
uses, and here’s one that can help
remove unwanted odors and keep
drains clog-free: once a week, pour
one cup of baking soda into the
bowl, let it sit for 30 minutes, then
flush. You’ll notice a pleasant
smell and a clear drain after sever-
al weeks of repeating this process.

Clean Safely
When cleaning the bathroom

and/or toilet, remember to always
follow the directions for use found
on a product’s packaging. Be espe-
cially careful not to mix products
in the toilet bowl, as it can pro-
duce harmful and/or toxic fumes.
It’s also a good idea to wear rub-
ber gloves and goggles if you use a
manual or automatic toilet brush,
in order to prevent splattering of
water or cleaner on skin or in your
eyes.

2000 Ways To Make Toilet
Cleaning Much Easier

Want to make toilet cleanup
much easier and more infrequent?
Try 2000 Flushes®, the longest-
duration automatic toilet bowl
cleaner you can buy. The concen-
trated cleaning power of 2000
Flushes keeps toilet bowls clean
and sanitary for up to four
months.

Available as a drop-in tablet or
clip-on unit, 2000 Flushes prod-
ucts are easy and quick to install
and provide continual, automatic
toilet bowl cleaning. With its con-
stant attack on dirty toilets and
ability to freshen with every flush,
you will have a cleaner toilet and
notice a pleasant smell each time
you enter the bathroom. 

If your bathroom is so run-down
it’s beyond repair, try your luck at
winning a bathroom makeover.
Visit www.2000flusheswin.com
and explain why you deserve a
“Royal Throne.” You could win the
Bathroom Makeover Contest and
walk away with $10,000 toward
the bathroom of your dreams. The
contest ends March 31, 2006. Visit
www.2000flusheswin.com for full
contest details and rules.

Toilet Cleaning Made Easy

Buddy Up, Slim Down
(NAPSA)—Whether you’re try-

ing to lose weight, shape up or
just live a healthier lifestyle, it
can help to know you’re not alone
in your efforts. Experts agree that
the road to fitness is best traveled
with a buddy.

Here are some suggestions:
• Exercise with a friend. You’ll

work out longer and more effi-
ciently with a buddy along.

• Share low-cal recipes, new
workouts and strategies you dis-
cover as you make progress.

• Create a daily log of meals
and exercise; ask your buddy to
review it and comment.

• Check in regularly with your
friend for motivation and words of
encouragement.

• Join PEERtrainer.com, a free
diet and fitness program that har-
nesses the power of peer motivation
and accountability. Users join three
other like-minded enthusiasts who
provide group support, advice and
“positive peer pressure.”

The site also provides helpful
nutrition information, a calorie
counter, user spotlights and the
Lounge, offering insights and opin-
ions from the community at large.
To learn more, visit www.PEER
trainer.com.

A new diet and fitness program
offers peer advice and support
24/7.

(NAPSA)—One goal you may
want to set this year is to under-
stand your health plan rules,
especially those for prescription
medicines. Even if you didn’t
change health plans, your plan’s
rules may change at any time and
in ways that impact your access to
medicines and how much you’ll
have to pay for them. 

While most people have a sense
of how to use their insurance for
doctor’s visits, many overlook the
benefits that cover prescription
medicines. These benefits can work
differently and have different rules
than those for office visits. This
may become a problem when you
go to the pharmacy to pick up a
new prescription and find that
you’re having a hard time getting
your plan to pay for it. 

“A conversation with your phar-
macist about the medications you
take can be an invaluable resource
in making the best use of your
health insurance plan’s prescription
drug coverage,” said Bruce Roberts,
R.Ph., executive vice president and
CEO of the National Community
Pharmacists Association.

A new Web resource, called
www.YourPharmacyBenefit.org,
helps consumers troubleshoot
common problems, including situ-
ations where:

• The information your phar-
macy has about your plan doesn’t
match what is on your pharmacy
benefit ID card.

• It’s too early to refill the
prescription. 

• A particular medication may
react badly with another medica-
tion you’re on or with another
medical condition you have. 

• The medicine your doctor
prescribed requires your plan’s
approval.

• The medication is not cov-
ered by your health plan, or is not
on the “formulary,” the list of medi-
cines covered. 

The Web resource explains all of
these situations and provides tips
on how to deal with these problems,
how to translate “insurance-speak,”
and who to contact when questions
arise. It also explains how to file an
appeal with your insurance compa-
ny if the plan refuses to cover a
medicine you need. 

“Many consumers don’t realize
that they don’t have to take a sim-
ple ‘no’ for an answer,” says Bill
McLin, executive director of the
Asthma and Allergy Foundation of
America. “Asking the right ques-
tions may reveal that the problem
isn’t difficult to fix. It’s smart to
know how to navigate your insur-
ance plan’s rules so you can deal
with coverage problems.”

With the right information in
hand, you can be sure you’re get-
ting the full value of your health
coverage and that you receive the
benefits to which you are entitled.
For more information, go to
www.YourPharmacyBenefit.org. 

New Year, New Plan? 
Make Sure You Know The Rules

(NAPSA)—Studies have shown
that only one-fourth of us get the
30 minutes of exercise each day
the Surgeon General recommends.
Sedentary children are more
likely to become sedentary adults,
so it’s important to encourage
healthy habits early on. 

“Getting fit and staying active
is something families can do to-
gether,” says Sharon Bergen,
senior vice president of education
and training for Knowledge Learn-
ing Corporation, the nation’s lead-
ing provider of early childhood
care and education. “In addition to
the many health benefits, it can be
great family fun.” Bergen offers
these tips for parents:

Pick an activity the family can
do together. Swimming, bicycling
and gardening are activities nearly
everyone can enjoy. In the winter,
try ice skating or sledding. Set aside
time for physical activity and make
it part of your family’s routine. 

Rediscover walking as trans-
portation. Walk to the grocery
store instead of driving. Encour-
age your child to walk with you
whenever possible. Visit the li-
brary or recreation center on foot.

Plan active vacations and week-
end getaways. Instead of sightsee-
ing through the window of your
car, plan vacations that get the
family moving. Explore a national

park’s hiking trails or tour a his-
toric site by bicycle. Use a canoe to
find a secluded picnic site. Give
gifts that encourage physical activ-
ity. Instead of video games or
DVDs, how about sports equip-
ment, skateboards or rollerblades?

TV, video games and the Inter-
net can be enjoyed in moderation
but should be balanced with phys-
ical activity. For every hour your
child spends in front of a screen,
encourage him to spend as much
active time. 

The effort you put into cultivat-
ing healthy habits now will pay big
dividends later in your child’s life. 

Getting Active Together
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(NAPSA)—Drivers can protect
their vehicles with tools such as
The Club Automotive Security
Series. The line includes steering
wheel locks, cable and spare-tire
locks, padlocks and specialty
locks. The cable and spare-tire
locks can be used to protect tires
mounted on the back of trucks,
luggage or other items. The
steering-wheel locks render vehi-
cles unusable when attached.
For more information, visit
www.theclub.com. 

**  **  **
“Taking the time to under-

stand the latest safety technol-
ogy available in new vehicles will
give consumers the knowledge
they need to face the varying
weather conditions,” explained
Frank Klegon, Executive Vice
President Product Development,
Chrysler Group. “These features
will help drivers and passengers
stay safe and will help reduce
the number of weather-related
traffic accidents that occur on
the road.” Information and news
on driving technology systems
are available on the Internet at
www.daimlerchrysler.com.




