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(NAPSA)—When it comes to
education in the arts, it’s not just
art for art’s sake. A growing body
of research indicates that the arts
can have an enormous impact on
student achievement. 

The authors of a new book go
so far as to suggest that infusing
arts into the school curriculum
can transform not only a school
but an entire community. 

Based on a three-year research
study, “Third Space: When Learn-
ing Matters,” describes the
process of transformation in 10
elementary, middle and high
schools serving economically dis-
advantaged students in urban and
rural regions across the country. 

“One cannot help but wonder
what our schools, and our society
for that matter, would be like if all
students had the opportunities of
students in the schools described
in Third Space,” said Cyrus Dri-
ver, deputy director of the Ford
Foundation, which funded a por-
tion of the study. 

According to the book, stu-
dents are at the epicenter of
school transformation. The arts,
more than other school subjects,
require students as individuals
and groups to create something
that is original and personal. Cre-
ating these works necessarily
requires students to draw on
experiences from their own lives,
making meaningful connections
between what they are learning
in school and their lives outside
the school. 

The authors of “Third Space”—
Lauren M. Stevenson, who led the
research team studying the
schools, and Richard J. Deasy,
director of the Arts Education
Partnership (AEP), a national
coalition of arts, education, busi-
ness, philanthropic and govern-
ment organizations—adopt the

metaphor of “third space” to
describe the positive and support-
ive relationships that develop
among students, teachers and the
school community when they are
involved in creating, performing
or responding to works of art. 

The authors call the develop-
ment of supportive communities
“the single most compelling mes-
sage we found in the schools. The
arts create a third space within
which young people and adults
are creative and vital, are liber-
ated from the barriers self-
imposed or imposed by others and
from the fear of failure.”

The arts make student learn-
ing public, altering previously
negative images of the students
and schools as their works and
performances are on display
within the school and at local gal-
leries, stages, and public venues. 

Steve Seidel, director of Har-
vard’s Project Zero said, “The book
points to reform that occurs not as
a result of accountability mea-
sures, but as a natural transfor-
mation through the building of a
new kind of community learners,
a community of creators.”

To order copies of “Third
Space,” visit www.aep-arts.org or
call (202) 336-7016. 

Arts Education Can Help Improve School Performance 

Creating art can help school
achievement as well as foster
positive relationships among stu-
dents and their communities.
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Stress-Free Sophistication
(NAPSA)—It is possible to stay

sane while you entertain—and
have fun, too. Elegant entertain-
ing should not have to mean
stress and headache, says Jodi
Kahn, author of “The Little Pink
Book of Elegance.” She offers a
few hints for a fabulous gathering:

• Avoid complicated mixed
drinks; serve a festive bubbly
drink such as champagne or
prosecco

• Enhance finger foods with
exciting bold flavors from Robert
Rothschild Farm’s gourmet dips,
spreads and salsas; try Hot Pep-
per Peach Preserves over warmed
Brie

• Dress your table with fresh
flowers and candles all in the
same colors

• Hire help if you can: bar-
tender/server and a cleaning
service

• Anticipate extra guests,
burnt toast or running out of
ice—blunders don’t need to wreck
a party!

• For elegant recipes and
fabulous food ideas, visit www.
gourmetfoodrecipes.com.

A frazzled host is no fun; enjoy
your own party and guests will
too.

(NAPSA)—Supermarket super-
stores offer endless aisles of food
choices, with more than 30,000
food products filling the shelves of
more than 34,000 grocery stores
in the U.S., according to the Food
Marketing Institute. 

“A planned trip to the super-
market can help shoppers make
smarter choices and save time,”
says Leslie Fink, M.S., R.D., a
nutritionist at WeightWatchers.com.
“What ends up in your shopping
cart ends up in your mouth all
week long. If you want to eat
healthy, you’ve got to shop smart.”

In cooperation with Supermar-
ket Guru® Phil Lempert, Weight
Watchers® has created a Smart
Supermarket Shopping Guide with
tips to make smart choices and save
you time in your weekly shopping
visits. A few of the best suggestions
follow. Go to http://www.weight
watchers.com/shoppingguide for the
complete guide. 
Healthy Eating Is In The Bag

Plan ahead. As the saying
goes, “If you fail to plan, you plan
to fail.” Think about your schedule
for the week and the time you will
have to prepare and to eat meals.
Advance planning generally leads
to wise food choices. If you have a
few nutritious dishes mapped out
for the week, you are more likely
to stay focused and save time
while shopping.

Create a list. After planning
your seven-day menu, check your
pantry and fridge to take inventory
of what you need. Always add a
variety of fresh fruits and vegeta-
bles for side dishes and snacks,
and include great tasting treats
you can enjoy without feeling
guilty. Weight Watchers ice cream
treats, snack cakes and chocolate
candies come individually wrapped
to help with portion control. 

Don’t forget the staples.
Milk, eggs, juice, cereal, bread and
yogurt. These basic food items are
a good place to increase fiber and
nutrition without increasing calo-
ries or fat. Opt for low-fat or fat-

free dairy products, and choose
from a variety of grains including
whole grains. Select from a vari-
ety of Weight Watchers cereals
and breads to help you meet your
fiber needs.

Organize your list and map
out your shopping route. To get
through the supermarket quickly,
organize your list according to the
store layout. Be sure to shop the
interior first for paper goods;
cleaning products; packaged foods
(canned, boxed and jarred); bever-
ages; pasta, rice and cereal; condi-
ments; and health and beauty
aids. Then continue your shopping
around the perimeter of the store
to pick up the more perishable
items on your list such as frozen
foods; fruits and vegetables;
meats; breads; and dairy.

Purchase only the items on
your shopping list. Resist
impulse purchases, which tend to
be high-fat and high-calorie. How-
ever, we all fall prey to impulse
shopping and if you deny yourself
you will wind up spending even
more. Allow yourself three im-
pulse items and write them down
as you buy them, that way you
will feel satisfied and still stay on
budget. 

Eat before you shop. Never go
to the supermarket with an empty
stomach. You are likely to end up
with more food than you need and
more fattening selections.

Check In On Good Health At The Check Out

(NAPSA)—This year, cancer
will affect millions of families.
For families with young children,
such devastating news can leave
children feeling frightened or
confused. People Living With
Cancer, the patient Web site of
the American Society of Clinical
Oncology, www.PLWC.org, offers
practical advice on how to talk
with children and teens about
cancer. Here are a few tips to con-
sider when talking to elementary
school children. 

1. Help Children Feel Safe
Most children first experience

sickness when they get a cold and
are used to hearing adults say
they “caught” someone else’s sore
throat or flu. It is important to
explain to children that cancer is
not contagious. Assure them that
they are safe.

2. Welcome Questions
Let children know that all

questions are welcome, even if
they cannot be answered right
away. For children, the amount of
information given to them is usu-
ally less important than making
them feel comfortable with what
is being said.

3. Alleviate Worry
The younger children are, the

more they think the world
revolves around them, and the

more likely they are to feel
responsible for a parent or sib-
ling’s illness. It is important to
assure them by saying that noth-
ing they or anyone else did caused
the cancer.

4. Help Children Under-
stand Treatment

Children often fear the
unknown. Explain the treatment
process in a way that is appropri-
ate for their age. Don’t forget that
children may confuse the side
effects of treatment with symp-
toms or signs of the cancer itself.
Chemotherapy may be interpreted
as being bad because it makes a
parent ill. Separating the side
effects of treatment from the dis-
ease itself may also provide some
comfort.

5. Seek Support
No family should have to face

cancer alone. Fortunately, there
are many emotional support
resources available. Specially
trained counselors can help par-
ents discuss cancer with their
children. A listing of support orga-
nizations that can provide infor-
mation and assistance can also be
found on www.PLWC.org. Be sure
to ask your doctor or nurse to tell
you about specific resources avail-
able for children at your medical
center.  

Cancer And The Family
Tips To Help Children Cope

(NAPSA)—Imagine being able
to electronically record personal
health information and access
the latest health news from the
comfort of your own home. Veter-
ans no longer have to imagine.
My HealtheVet, the Department
of Veterans Affairs eHealth Web
portal allows veterans to do just
that. In fact, they can access
their personal health information
anywhere Internet access is
available.

America’s nurse practitioners
focus on the whole person when
treating health problems, as well
as educating patients on the
effects those problems will have
on them, their loved ones and
their communities. For more
information about nurse practi-
tioners, visit www.aanp.org or call
the American Academy of Nurse
Practitioners at 512-442-4262. 

Do you know a Great Come-
back? To patients with inflamma-
tory bowel disease, a collective
term for Crohn’s disease and
ulcerative colitis, even daily chal-
lenges can seem like mountains.
Yet, every day, thousands of
patients dealing with these dis-
eases or with ostomy surgery are
making great comebacks, deter-
mined to live their lives to the
fullest. Next year, the Great
Comebacks® Awards Program,
sponsored by the Crohn’s & Coli-
tis Foundation of America (CCFA)
and ConvaTec, a world-leading
manufacturer of ostomy and

wound care products, will recog-
nize five regional recipients plus
three young “Comeback Kids”
(ages 7 to 17). The winners will be
selected based on their personal
inspirational achievements, and
for giving hope and inspiration to
others coping with similar chal-
lenges. For entry information as
well as patient resources, visit
www.greatcomebacks.com.

Weighing more than 200
pounds at age 12, Rachael Lam-
bin, a 4-Her from Garnerville,
Nev., was determined to make a
change. She learned about nutri-
tion, lost 50 pounds with diet and
exercise and created a 4-H pro-
gram called HOPE, Helping Obese
People through Education, that
reaches out to other youths coping
with obesity. 4-H is a community
of young people across America
who are learning leadership, citi-
zenship and life skills. You can
learn more at www.4husa.org.

***
I frequently tramped eight or
ten miles through the deepest
snow to keep an appointment
with a beech-tree, or a yellow
birch, or an old acquaintance
among the pines.

—Henry David Thoreau
***

***
Turn down the noise. Reduce
the speed. Be like the somno-
lent bears, or those other ani-
mals that slow down and almost
die in the cold season. Let it be
the way it is. The magic is there
in its power.

—Henry Mitchell
***

***
There are two seasonal diver-
sions that can ease the bite of
any winter. One is the
January thaw. The other is
the seed catalogues.

—Hal Borland
***




