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(NAPSA)—Whether it’s the sifting 
through mountains of swatches or trying 
to remember unique names for the color 
blue, selecting a new paint color for your 
home can be a daunting task. However, 
Chris Stigliano, merchandising director 
at Lowe’s, says there are three stress-free 
steps you can take to ensure you choose 
the right color.
Step 1: Size Up Your Room 
• Consider its shape and size: A lighter 

color can make a small room feel more 
spacious, while a darker color can help 
an immense room seem cozier.

• Take architectural details into ac-
count: Think molding, trim, columns 
and brackets. What’s attractive and 
what’s not? Varied intensities and hues 
can complement architecture, furnish-
ings and art. The right paint can accen-
tuate a room’s features or hide them.

• Factor in function: Will the main pur-
pose of the room be eating, sleeping, 
working, entertaining or something 
else entirely? A warm color in the 
living room or family room creates a 
more comfortable and inviting atmo-
sphere for guests than a cooler one. 

Step 2: Determine Color Palette 
• Consider yourself: Paint color should 

reflect your mood and personality. What 
are your favorite colors? If you’re having 
trouble selecting a shade, try looking in 
your closet. The colors you enjoy wear-
ing are the ones that make you feel good. 
You’re the one who has to live in the 
space so live with the shades you love.

• Emotional response: Studies show 
that room color can affect your mood. 
Hues of blue, green and neutrals—
such as beige, gray and white—can 
create an overall sense of calm. On the 
other hand, shades of red, orange and 
bright yellow provoke high energy. 
Find out the colors that work best in 
each area of your home.

• Work with what’s already there: If 
you’ve already chosen an interior de-
cor or if you’re working with a room 
that’s already furnished, focus on a fa-
vorite fabric color, piece of art or fur-
niture, or other object. Bring a pillow, 
piece of fabric or even a favorite pair 
of shoes to Lowe’s and an associate will 
custom blend a paint shade to match.

Step 3: Get Samples
• Ask for a color wheel: The color wheel 

has thousands of hues to choose from 
so bear in mind that paint is generally 
divided into two groups: bolds—reds, 
greens, pinks, blues, greens and pur-
ples—and neutrals—pastels, beiges, 
grays and whites. Neutrals are gener-
ally considered to be a safer choice be-
cause they blend with many different 
decor styles, meaning if you plan to 
change your decor later, you can often 
keep the same color walls.

• Get three or four colors you like: 
Colors in the store often look differ-
ent at home because of the changes in 
light. Rather than running the risk of 
getting a gallon of paint you don’t like, 
try a few samples first. Samples are an 
inexpensive way to ensure you’re mak-
ing a good choice.

• Test: Paint a one-foot square in each 
color on your wall. Over several days, 
watch the colors at different times of 
day, comparing natural sunlight and 
artificial light. 

By following these simple steps, you 
will increase you color confidence. So 
don’t be afraid to paint bold and bright. 
If you love a vibrant color such as pea-
cock blue or fuchsia, go for it! 

Learn More
If you buy your paint from Lowe’s 

and aren’t in love with the color once 
your room is finished, Stigliano reminds 
us that you can simply return the un-
used paint to your local store and they 
will replace it with another color. For 
more painting ideas, tips and product 
solutions, visit Lowes.com/Paint.

Picking A Paint Color Is As Easy As 1-2-3

Before you begin painting your 
home, you should consider follow-
ing three key steps.

(NAPSA)—The nation’s nearly 22 
million veterans may not be aware of a 
volunteer opportunity that continues on 
the tradition of purpose, camaraderie 
and service to the country and commu-
nity: becoming a volunteer firefighter. 

Why Volunteer in the Fire Service
Many veterans find joining a local 

fire department involves values they 
can uniquely appreciate, such as loyal-
ty, honor, courage, discipline, teamwork 
and respect.

Plus, the need is great. Seven out of 
10 firefighters and emergency respond-
ers are volunteers, and volunteer fire-
fighters save communities nationwide an 
estimated $140 billion a year. However, 
many local departments are struggling 
to meet staffing needs as call volume has 
tripled in the last 30 years and depart-
ments’ roles in communities continue to 
expand. Many community members are 
unaware of this need. A National Volun-
teer Fire Council (NVFC) survey found 
41 percent of respondents did not know 
that their department used volunteers 
and 79 percent did not know their de-
partment was looking for more volun-
teers. The NVFC is the leading nonprofit 
membership association representing 
the interests of the volunteer fire, EMS 
and rescue services.

How To Volunteer
Fortunately, anyone can become a 

volunteer firefighter—they come from 
all types of backgrounds and professions 
and encompass all ages, genders, races 
and ethnicities. Veterans are especially 
well equipped to volunteer as emergen-
cy responders, and it provides a sense 
of purpose, commitment, and lifesav-
ing service to the community that few 

other volunteer opportunities can offer. 
Certain departments may have specific 
requirements, such as a high school de-
gree, a physical or a background check, 
but when it comes down to it, volunteer-
ing as a first responder is all about having 
the heart and drive to make a difference 
where it’s needed most. And who can un-
derstand that better than a veteran?

New recruits are trained by the de-
partment. Skills to learn vary based 
on the department’s response require-
ments, but training may cover a wide 
array of emergency situations such as 
fires, emergency medical incidents, ter-
rorist events, natural disasters, hazard-
ous materials incidents, water rescue 
emergencies and other public service 
calls.

Where To Learn More About 
Becoming A Volunteer

For further information and to find a 
nearby fire service volunteer opportuni-
ty, visit www.MakeMeAFirefighter.org.

Volunteer Opportunity For Veterans

Many veterans find that a great way 
to continue to enjoy camaraderie 
and a sense of purpose is to become 
volunteer firefighters.

Note to Editor: National Volunteer Week is April 23–29, 2017 but this article can be of interest to your readers 
any time.
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(NAPSA)—Here’s health news you 
may find easy to swallow: Researchers at 
the University of California, Irvine have 
discovered a way people affected by dry 
mouth can improve their ability to eat 
and swallow, and reduce tooth plaque by 
58 percent.

The Problem
Dry mouth is the subjective sensa-

tion of oral dryness that affects up to 
60 percent of the elderly population, 
and is caused by various disorders 
and oral cancer treatments such as 
radiation to the head and neck. Addi-
tionally, a number of medications, in-
cluding over-the-counter drugs such 
as antidepressants, decongestants, 
antihistamines, appetite suppressors 
and diuretics, produce symptoms of 
dry mouth. These symptoms include 
a sticky, dry sensation in the mouth, 
tongue roughness, frequent liquid 
consumption, difficulty speaking and 
swallowing, and sleep disruption. 

An Answer
Fortunately for many of these people, 

there’s a patented dry mouth product 
that sticks to the gums on the outside of 
a molar, releasing one-half gram of xy-
litol, which stimulates saliva, and cellu-
lose gum, which, combined with saliva, 
forms a lubricating gel. Xylitol, slowly 
released in the mouth so it lingers, is ef-
fective for reducing dry mouth, plaque 
and tooth decay. Moreover, use of these 
XyliMelts from OraCoat at night while 
sleeping, when saliva flow is lowest, is 
the most effective delivery of xylitol.

The University’s 21-day clinical 
study found that XyliMelts significant-
ly reduced sleep disruption by lasting 
for six hours while sleeping, when dry 
mouth is at its worst, while improving 
mouth wetness upon waking in the 

morning. The oral discs also diminished 
tooth sensitivity to hot, cold and spicy 
foods and drinks. 

The test subjects also reported the 
discs as easy to use with a favorable taste 
and overall mouth feel.

In addition, in a recent Clinicians Re-
port survey of dentists published by CR 
Foundation—an independent, nonprofit, 
dental education and product-testing or-
ganization—dentists who were familiar 
with the product rated it more effective 
than any other remedy for dry mouth, 
including prescription drugs.

A companion product for chronic 
dry mouth patients is OraCoat XyliGel, 
a soothing gel. 

All the company’s oral care solutions 
are backed by careful research based on 
medical science to ensure optimum per-
formance and user safety.

Free Sample
For a free sample, call (855) 275-4766.

Learn More
For further facts, go to www.oracoat.com. 

The Word Of Mouth On Dealing With Dry Mouth

Tucking a tablet or two against your 
gums can do away with the unpleas-
antness associated with dry mouth.

(NAPSA)—Many veterans find that 
a great way to transition from active mil-
itary and continue to enjoy camaraderie 
and a sense of purpose is to become vol-
unteer firefighters. Learn how and find a 
nearby fire service volunteer opportuni-
ty at www.MakeMeAFirefighter.org. 

The National Eye Institute reminds 
women, especially those over age 40, to 
make their eye health a priority. Learn 
how at www.nei.nih.gov/hvm.

Today’s walkers, such as the Motivo 
Tour rollator, are far more functional 
and stylish than in the past. To learn 
more and see the walkers in action, go to 
www.motivolife.com. 

Ductless mini-split heating and cool-
ing systems can cut your utility bills. 
Fujitsu General, a leading mini-split 
manufacturer, offers the most energy-ef-
ficient lineup on the market. Learn more 
or find a contractor at (888) 888-3424 or 
visit www.constantcomfort.com.

The new 3-IN-ONE RVcare Slide-
Out Silicone Lube can lubricate, water-
proof and protect against rust, corrosion 
and squeaks. The 3-IN-ONE RVcare 
Window & Track Dry Lube leaves a 
clear, protective film that reduces fric-
tion without attracting dirt and debris. 
Learn more at 3INONE.com.

The 33rd volume of “L. Ron Hub-
bard Presents Writers of the Future” 
features 24 award-winning new authors 
and illustrators plus some famous es-
tablished authors. It’s available from 
Amazon.com, BN.com, booksamillion.
com, in Barnes & Noble stores, Books 
A Million and GalaxyPress.com. Learn 
more at www.writersofthefuture.com 
and www.galaxypress.com.

The driving force behind the latest 
in backyard maintenance is a utility 
task vehicle (UTV) and the No. 1–sell-
ing UTV lineup is that of the Polaris 
RANGER. The new XP 1000 is available 
in base, EPS and new special editions to 
enhance the driving experience. Learn 
more at www.Polaris.com. 

According to the Centers for Disease 
Control and Prevention, some 42,000 
Americans develop head and neck can-
cers every year. Smoking and alcohol 
use are major risk factors. For further 
facts about head and neck cancers, visit 
www.cdc.gov/cancer/headneck. 

One company, Church’s Chick-
en, which turns hand-battered, dou-
ble-breaded chicken, fresh-cooked fried 
chicken and delicious scratch-made 
honey-butter biscuits into great chicken 
experiences that guests love, has been in 
business for 65 years. To learn how it’s 
grown to more than 1,600 restaurants 
globally, visit www.churchs.com.

Young millennial men may get gov-
ernment assistance with college and job 
training once they register for the Selec-
tive Service by mail, at school or online. 
For further facts and to sign up, go to 
www.sss.gov.

The pneumatic tire was invented by John Boyd Dunlop in 1888 for use on 
push-bikes. Boyd also coined the word “pneumatic”.

In 1798, Eli Whitney secured a government contract for $134,000 to pro-
duce 10,000 muskets for the U.S. Army.




