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(NAPSA)—No one enjoys wait-
ing around a crowded hostess
stand to be seated in a restaurant.
It could arguably be the most
dreaded part of a dining experi-
ence. Luckily, technology has
enabled a better solution—the
fastest-growing mobile waitlist
app for restaurants, NoshList.

How It Works
When a guest checks in at a

restaurant, the hostess enters the
diner’s name and phone number
into NoshList on her smartphone
or iPad. Diners simply click on a
text message sent to their smart-
phone to see their current position
in line and estimated seating
time. When a table opens up, the
hostess uses NoshList to text or
call the diner to let him or her
know it’s ready.
Unlike buzzers and paper lists,

NoshList gives you the freedom to
wander away from the restaurant,
allowing time to window shop or
grab a drink somewhere else
before being seated. If you change
your mind, there is no buzzer to
return; simply text NoshList to
cancel your reservation.
Craig Walker, CEO of Nosh-

List, explains: “Diners want an
easy, convenient way to know
when their table is ready and
restaurants need an efficient solu-
tion that saves them money and
improves the experience for their
customers. That’s what NoshList
delivers.”
If you happen to be a regular at

your favorite restaurant, NoshList
also recognizes you as a loyal
guest and includes notes made by
the hostess on your previous vis-

its; for example, your favorite
meal or that your anniversary’s
approaching. Features like these
help restaurants improve the din-
ing experience.
NoshList isn’t limited to

restaurants; it’s useful for any
place that requires waitlists, like
beauty salons, auto-service cen-
ters, dental offices, pet groomers,
coffee shops and doctors’ offices.
NoshList is totally free to

restaurants, including unlimited
text messages. NoshList Premium
adds features including text mes-
sage customization and analytics
for $49 per month.
NoshList is in use in over 3,500

independent and chain restau-
rants nationwide, including all
corporate-owned Red Robin
restaurants.

Learn More
Visit www.noshlist.com.

A BetterWayToWait ForYour Table

Now when your table’s ready, the
restaurant can call you.

L’Oréal USA Launches
Scholarship Sweepstakes
(NAPSA)—This summer, your

passion for science, technology,
engineering or math (STEM) can be
even more rewarding. L’Oréal USA
For Girls In Science, an initiative
dedicated to inspiring and empow-
ering girls to pursue careers in
STEM, has launched the “Con-
nected Through STEM” sweep-
stakes on helix.forgirlsinscience.org.
This sweepstakes invites people of
all ages across the country to pledge
their support for STEM by letting

their imagination loose by cre-
atively putting their friends, family,
pets or themselves in a photo with
the L’Oréal double helix. This sim-
ple act will show their connection
and commitment to STEM. The
grand prize includes a scholarship,
laptop and L’Oréal USA beauty
products.
Here’s how it works: Whether

it be at home, at work, on vacation
or even in a supermarket—from
elevators and price scanners to
the sand and the sea—we’re sur-
rounded by innovations and mar-
vels from STEM. All you need to
do is capture photos of these
moments and put the L’Oréal dou-
ble helix in the shot to show your
connection to STEM. A map of
America, dubbed the Helix Heat
Map, will capture the number of
entries in each state and will
highlight participation from coast
to coast. Participants can upload
new photos every day on
helix.forgirlsinscience.org.
The entry period for photo sub-

missions is from July 1, 2013
through September 23, 2013. Ten
Visa gift cards, each worth $75,
will be awarded weekly. The
grand-prize winner will receive a
$5,000 scholarship, which the
recipient can gift, a 16GB laptop
and $250 (retail value) worth of
L’Oréal USA beauty products.
Winners will be selected at ran-
dom. For more information about
the L’Oréal USA For Girls In Sci-
ence “Connected Through STEM”
sweepstakes and for official rules
and a submission form, go to
helix.forgirlsinscience.org.

A new sweepstakes is designed
to inspire girls to pursue careers
in science, technology, engineer-
ing or math (STEM).

(NAPSA)—It’s a question many
have considered: If you had the
ability to learn whether you had
terminal cancer, a brain tumor or
Alzheimer’s disease, would you
want to know? Furthermore,
would you really want to know
enough that you would pay for
tests out of your own pocket? If
your answers are “Yes,” then you
are not alone. Research from
Siemens Healthcare and Harris
Interactive shows that the vast
majority of Americans—92 per-
cent—agree that “the value of
knowing exactly what is wrong
with their health is as important
as having access to a doctor in the
first place” and nearly four in five
Americans (78 percent) would
want to have a test done to diag-
nose a disease, even if there is no
treatment or cure available.
Why? “In my experience with

patients, they want to know the
status of their health so they can
plan for themselves and their fam-
ily’s life in the best way possible,”
said Gregory Sorensen, M.D.,
CEO of Siemens Healthcare North
America and board-certified
neuroradiologist.
In the ongoing debate over

health care reform and cost con-
trol, the voice of the consumer is
often missing. Siemens’ research
shows that, despite the fact that
Americans across the country are
tightening their belts during this
sluggish economy, 66 percent
would even be willing to pay out of
their own pockets for tests to diag-
nose a serious illness.
“There is simply a rational,

financial and emotional value to
knowing what’s wrong when you
feel sick,” continued Dr. Sorensen.
“The survey findings show clearly
that Americans want to know
exactly where they stand when it
comes to their health.”
While medical testing and

imaging such as MRI and CT
scans have come under scrutiny
as the nation examines health

care expenditures, the study actu-
ally shows that more than eight in
10 Americans (83 percent) agree
that even if medical technologies
and tests are expensive, they save
money by helping doctors to get to
the right diagnosis more quickly.
Additionally, almost nine out of 10
Americans (87 percent) believe
that ruling out a condition or ill-
ness can save money in the long
run, by avoiding costly and unnec-
essary treatments.
“Americans have great faith in

the benefits of medical testing and
imaging as a means to a correct
diagnosis,” said Dr. Sorensen. “As
a physician, I know that, effec-
tively used, diagnostic tests can
help more efficiently manage
health care expenditures while
providing patients with knowl-
edge and peace of mind—as well
as the best possible care.”
As the health care debate con-

tinues, it’s clear that Americans
simply want to be in the know
about their health whether it’s for
reasons that are practical, emo-
tional, fiscal or otherwise. It’s also
clear that medical diagnostic
equipment, among the best and
only tools available to give doctors
and patients the knowledge they
seek, can save money in the long
run. That’s something, doctors
say, you can bank your health on.

The Value Of Knowing

Most people want to know the
state of their health, bad or good.

(NAPSA)—The peak of hurricane
season is just around the corner,
bringing with it high winds, extreme
rains, and flooding. In anticipation
of this volatile weather, the Electrical
Safety Foundation International
(ESFI) is educating consumers about
the electrical dangers that can result
in the aftermath of severe storms
and providing resources to help safely
weather the storms this season.
When re-entering your home

after a storm, exercise extreme
caution. Always have a licensed
electrician check the house, includ-
ing wiring and appliances, to make
sure it is safe before flipping a
switch or plugging in an appliance.
Follow these tips to keep your

home electrically safe at the peak
of severe weather season:

Submerged Electrical
Appliances

•Take care when stepping into
a flooded area and be aware that
submerged outlets or electrical
cords may energize the water, pos-
ing a potentially deadly trap.
•Electrical items such as circuit

breakers, fuses, GFCIs, recepta-
cles, plugs and switches can mal-
function when exposed to water
and debris. Discard or replace
them if they have been submerged.
•Have an electrician inspect

electrical appliances that have
been wet and don’t turn on or plug
in appliances unless an electrician
has verified it is safe.

Downed Power Lines
•Always assume fallen power

lines are energized. Stay at least
10 feet away from a downed power
line and any nearby objects it may
be touching, such as a fence or a
tree limb.
•Contact your utility company

immediately to report downed

power lines outside your home.
•Never touch a person or

object that is in direct or indirect
contact with a downed power line.
Instead, call 911 immediately.
•Never attempt to move a

downed power line—leave it to the
professionals.

Portable Generators
•Do not operate a portable gen-

erator in your home, basement or
garage. Generators can quickly
produce high levels of carbon
monoxide, which can be deadly.
•Be sure the generator is dry

and properly grounded. Plug
appliances directly into the gener-
ator to prevent back feed along
the power lines.
•Make sure there’s at least one

working carbon monoxide detector
in your home. Test the batteries at
least twice a year, when you test
your smoke detector batteries.
•Warn those in your home not

to open windows while a genera-
tor is operating outside.

Learn More
Visit Electrical Safety Founda-

tion International at www.esfi.org
for a comprehensive collection of
severe weather safety resources, all
free for downloading and printing.

Safety In The Home: Before And After The Storm

Consumers are also strongly
encouraged to share these tips
with older adults, who are among
the most vulnerable populations
during a state of emergency.

(NAPSA)—The Rubber Manu-
facturers Association (RMA), the
national trade organization for
tire manufacturers, warns that

dangerous, worn-out tires that
have been removed from service
can be resold as “used,” with vir-
tually no restrictions. Learn more
at www.rma.org.

(NAPSA)—The common cold is
nothing to sneeze at. Americans in
general suffer nearly a billion
colds a year and, according to the
Centers for Disease Control and
Prevention, nearly 22 million
school days are lost each year due
to colds.

What You Can Do
Fortunately, following a few

simple tips can help boost your
immunity:
•Include vitamin C: From cit-

rus to broccoli, many fruits and
vegetables offer high levels of this
necessary nutrient.
•Take a supplement: Multi-

vitamins and probiotics can help
you get more of what might be
missing from your diet.
•Stay hydrated: Drinking

extra fluids—especially lots of
water—helps prevent dehydration
caused by cold symptoms.
•Eat foods that are high in

essential omega-3 fatty acids,
such as chia seeds or ground
flaxseeds. Sprinkle them on top of
a salad or blend them into your
favorite smoothie.
If you’ve never had chia, try this

Chia Pudding recipe from Whole
Foods Market. It can be a delicious
way to introduce it to your diet.

Chia Pudding
(serves 6)

2⁄3 cup chia seeds

2 cups unsweetened
365 Everyday Value
almondmilk or soymilk

1⁄2 teaspoon pure vanilla
extract

2 tablespoons currants or
chopped dried figs or
dates (or fruit of choice)

2 tablespoons unsweetened
coconut flakes
Put chia seeds, almondmilk

and vanilla in a 1-quart glass
jar with a lid. Tighten the lid
and shake well to thoroughly
combine. Or, stir together
seeds, almondmilk and vanilla
in a bowl. Refrigerate over-
night. When ready to serve,
stir well. Spoon into bowls and
top with fruit and coconut.

Learn More
For further facts, tips and

recipe ideas, visit www.Whole
FoodsMarket.com.

Hints To Help Improve Immunity

Don’t feed a cold: Research sug-
gests that eating right, including
foods rich in omega-3 fatty acids,
can boost your immune system.




