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(NAPSA)—Did you know that
scents affect people differently
depending on where they’re from?
Studies have shown that the

scent of a roast cooking elicits
feelings of romance in German
men, while the scent of pumpkin
elicits amorous emotions in Amer-
ican men.
In fact, researchers say the right

aroma can evoke vivid, whole-body
sensations and that scent may play
an important role in love and
friendship. It has to do with what’s
known as the olfactory cortex, the
part of our brain responsible for
registering scent. It’s embedded in
the limbic system, the place from
which emotions stem and where
emotional memories are born.
So how can you use scent to set

the mood with a current—or
potential—significant other?
Check out products such as Harry
Slatkin’s new selection of fall
scents, called The Perfect Autumn
collection. It features delectable
scents and seasonal favorites in
the form of collectible, figural
ceramic candles, filled glass can-
dles, room sprays, home fragrance

oils, wallflowers and ScentPorts.
Here’s a look at six top picks from
the collection:
• Pumpkin—A stimulating

blend of fresh pumpkin, ground
cinnamon, brown sugar and
vanilla cream.
• Creamy Caramel—The scent

of melted butter, rich caramel tof-
fee and creamy vanilla.
• Creamy Nutmeg—A warm

and inviting blend of fresh ground
nutmeg, vanilla and pralines atop
a base of dark, rich rum.
• Autumn Apple—Crisp and

bright, the sparkling scent of
autumn apples with pear blos-
soms and a hint of applewood.
• Sweet Cinnamon Pumpkin—

This tantalizing scent blends spicy
pumpkin puree with sweet butter
and vanilla cream.
• Caramel Pumpkin—Pumpkin

puree and freshly baked pie crust,
buttery caramel and a succulent
medley of plum, apple and nec-
tarine. A dusting of holiday spice
and brown sugar top this classic.
You can find the collection at

Bath & Body Works stores and
www.bbw.com.

A Scent Of Romance

Aromatherapy—Certain scents, such as pumpkin, might evoke strong,
romantic emotions and even subliminal memories.

(NAPSA)—For centuries, doll-
houses have provided entertain-
ment— and educational—opportu-
nities for children and their
families.
“Dollhouses present play pat-

terns that enable children to use
their imagination through role
play, which is important for lan-
guage development and social
skills,” says Kathleen Alfano,
Ph.D., senior director, Fisher-
Price Child Research Center.
The dollhouse miniature tradi-

tion dates back to the 16th cen-
tury, gaining popularity first
among adults when “baby houses”
became widely popular amongst
the European elite.
After World War II, mass pro-

duction of dollhouses kicked into
high gear, and by the 1950s the
typical dollhouse was a painted
sheet of metal with plastic furni-
ture. Since then, dollhouses have
progressed with the times to
incorporate contemporary styling
and technology.
In 1969, Fisher-Price began

making dream houses for the whole
family with the introduction of the
Play Family™ House. It was time
for the Play Family™ to go on vaca-
tion in 1974, when the “A” Frame
rustic home was introduced. In
1978, Fisher-Price introduced its
first scaled dollhouse boasting
three stories and five rooms with
features including realistic wood
and stone floors, simulated tiled
kitchen and bathroom, as well as
carpeted bedrooms.
The first bilingual dollhouse

arrived in 2004. The best-selling
Fisher-Price dollhouse ever, Dora’s
Talking House featured adobe-
style design and a family portrait,
exposing Dora’s culture to chil-
dren in conjunction with new,

fun features including bilingual
phrases.
This season, the beloved char-

acter has taken up a new resi-
dence in the Dora Magical Wel-
come House. This unique dollhouse
has an ingenious multiple-hinged
construction to configure the
house in many different layouts
for many ways to play with Dora
and her pals. Children will be let-
ting their inner interior decorator
out to play with new interactive
accessories and furniture that
snap into hot spots throughout the
house, with lamps that magically
light and radios that play hit
tunes, a microwave that mimics
the sound of popping corn, and
more. Also featuring Dora’s family
members and bilingual phrasing,
Dora Magical Welcome House
incorporates the multicultural
experience.
“A Dora dollhouse allows girls

to really connect with the friend
they see on TV and experience a
reflection of her culture,” notes Dr.
Alfano.
While time has transformed

these scaled miniature worlds, the
entertainment and developmental
value of this antique play pattern
remains unchanged.

Dollhouses Deliver Skills For Children

Playing with dollhouses can help
children develop important lan-
guage and social skills.

Hotel Style At Home
(NAPSA)—For those who’d like

their home to look like the hip hotel
lobby they just visited, Chloe
Warner, a rising star interior
designer, shares some of her living
room design and modern decor tips.
• Create a unique seating group

by mixing and matching colors, pat-
terns and forms. She really likes the
Botanist Epigram Bench. Its slate
gray color can be paired well with
an Eames Molded Plastic Rocker
Chair in orange and a Mademoiselle
Chair in Dolce & Gabbana’s leopard-
print silk upholstery. All are avail-
able at www.zwello.com.

• Playful and daring, the
Fullered Impressions Tall Table
Lamp (visit www.croftandlittle.com)
is perfect atop a side table—it’s
affordable and adds a splash of color
to the room.
• Instead of one major pendant

fixture, try grouping three smaller
fixtures such as the Moooi Non
Random Lights (available at
www.YLighting.com). These can
be hung at different heights over a
table or in a foyer leading into the
living room.
Ms. Warner’s work can be seen

in some of California’s finest homes
and restaurants and was recently
featured in Domino magazine.

Fullered Impressions Tall Table
Lamp (www.croftandlittle.com)

(NAPSA)—As they approach
retirement, many members of the
“Me Generation” aren’t ready to
slow down, even if their bodies
are. Foot and ankle surgeons say
baby boomers are more likely
than previous generations to seek
care when arthritis develops in
their toes, feet and ankles.
“Unlike their parents, baby

boomers do not accept foot pain
as a natural part of aging,” says
John Giurini, DPM, a Boston
foot and ankle surgeon and pres-
ident of the 6,000-member Amer-
ican College of Foot and Ankle
Surgeons (ACFAS). “When con-
servative treatments fail, they
want to know what other options
exist.”
After they’re diagnosed, many

boomers hold high expectations
for treatment. They may look for-
ward to playing sports again or
running. While there is no foun-
tain of youth for a degenerative
condition such as arthritis, there
are more medical options avail-
able than ever before.
The big toe joint is the most

common part o f the foot to
develop osteoarthritis, accord-
ing to FootPhysicians.com. For
boomers with early-stage arthritis
in this joint, modern surgical proce-
dures may provide more pain relief
and increased joint movement.
Boomers with advanced and

severe arthritis may need to have
the joint fused or replaced.
Stronger screws and hardware are
now helping fusions last longer,
while slashing recovery times. A

new generation of big toe joint
replacements also shows promise.
Ankles are another prime spot

for arthritis. Innovative new surgi-
cal techniques allow foot and ankle
surgeons to transplant small plugs
of cartilage from one part of the
ankle to another in some patients,
slowing joint deterioration.
Ankle replacements, however,

are not as durable as hip and knee
replacements. The ankle is a more
challenging joint to replace. It’s
smaller and moves in multiple
directions. But better and promis-
ing ankle implants are hitting the
market.
For more information on os-

teoarthritis of the foot and ankle,
go to the ACFAS consumer Web
site, FootPhysicians.com.

New Options For Baby Boomers
With Foot And Ankle Arthritis

Foot and ankle surgeons say
baby boomers are more likely
than previous generations to
seek care when arthritis devel-
ops in their toes, feet and ankles.
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(NAPSA)—Now that the cold
weather is approaching, why not
spend some time organizing
indoor spaces that have been over-
looked during the warm summer
months? The basement may be a
good place to start.
Many homeowners have discov-

ered that the basement can pro-
vide a much-needed storage area
for photos, important papers, holi-
day decorations and more—but
only if it’s dry and free from mold
and mildew growth.
But thanks to advances in

waterproofing technology, reclaim-
ing your basement is easier than
you think! To transform your
basement into the ideal storage
area, follow these few easy steps
from the home-improvement
experts at Zinsser:
Step One: Clean your basement

walls to get rid of dirt, grease and
other contaminants. Kill any
existing mold and mildew with a
simple household bleach and
water solution. And patch any
holes and cracks with Watertite™
Hydraulic Cement, especially
those that show signs of active
water leaks. It creates a water-
tight seal in just 5 minutes.
Step Two: Apply two coats of a

waterproofer with mold and
mildew protection, like Watertite-
LX Mold & Mildew-Proof Water-
proofing Paint, to keep water out
and mold and mildew away. It
offers protection against water
intrusion and a 5-year mold- and

mildew-proof paint film guarantee.
Watertite-LX is low odor, easy to
apply and dries to a bright white
finish. Or have it tinted to an off-
white or pastel shade that suits
your style—plus, it’s an easy way to
customize your storage area.
Step Three: Complete your

organized basement with plastic
bins and metal shelves. Organize
papers, files and photos into sepa-
rate bins for easy finding. Using
shelves to store boxes will help
you keep organized and free up
floor space—creating an even
larger storage area!
For more information on

Watertite and other products for
the long-term prevention of mold
and mildew, as well as more help-
ful home-improvement tips, visit
www.zinsser.com.

Project: Basement Organization

When you get down to it, your
basement can provide a great
deal of storage space.

(NAPSA)—For recipes, tips and
important information on frozen
and refrigerated foods, visit
www.EasyHomeMeals.com. There
you can also find rules and details
for entering a $6,500 Sweepstakes
that the National Frozen &
Refrigerated Foods Association
created to celebrate a Cool Food
for Kids promotion.

* * *
Horseradish is an exceptional

companion to beef, chicken and
seafood, with a special zing that
few condiments can measure up
to. Even better, in a 1-tablespoon
serving of prepared horseradish,
there are zero calories and zero
fat. For recipes, visit www.
horseradish.org.

* * *
The Grain Foods Foundation

has created an online savings tool
to track the financial and caloric
savings of packing a lunch. At
grainpower.org, you can calculate
your savings, download coupons,
get delicious sandwich recipes and
register to win a year’s worth of
free groceries.




