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(NAPSA)—High blood pressure
affects an estimated 72 million
Americans and more than 1 bil-
lion people worldwide. The good
news is that if the condition is
properly controlled, the incidence
of major health problems—includ-
ing stroke, heart attack and heart
failure—can be greatly reduced.

Unfortunately, only half of
Americans who are being treated
for high blood pressure follow
their treatment regimens. To help
raise awareness of the risks of
high blood pressure, as well as
the benefits of proper care, many
of the leading medical groups
have signed on to a new report
that details the seriousness of the
condition.

The outcome of a research proj-
ect conducted at the London School
of Economics, the Karolinska Insti-
tute in Sweden, and the State Uni-
versity of New York Downstate
Medical College, the report—“High
Blood Pressure and Health Policy:
Where We Are and Where We Need
to Go Next”—acts as a global call to
action examining the serious med-
ical, economic and human health
consequences of unchecked high
blood pressure. According to the
report, 70 percent of people with
high blood pressure do not have the
condition under control, putting
them at greater risk for heart dis-
ease, damaged kidneys, blurred
vision and even dementia. 

The report predicts signifi-
cantly higher rates of disability
and death in the U.S. and around
the world if efforts to prevent and
manage hypertension are not
improved. Uncontrolled high blood
pressure increases the risk of car-
diovascular events two- to three-
fold. Of special concern are the
rising prevalence rates among
older women, ethnic minorities

and even teens. The latest data
include the following: 

• More American women have
high blood pressure than men—39
million versus 33 million. 

• The condition is two to three
times more common in women
taking oral contraceptives. 

• African Americans are the
most likely to develop high blood
pressure and suffer from it earlier
and more severely than any other
racial or ethnic group. Compared
with about 30 percent of whites,
the overall rate among black
adults is 41.4 percent and 44 per-
cent among black women. 

While high blood pressure is a
“silent” condition, it causes dam-
age with every beat of the heart.
The report advocates more sys-
tematic health policies and new
programs conducted by schools
and community organizations to
raise awareness of the lifestyle
factors directly linked with high
blood pressure: obesity, lack of
physical activity, smoking, exces-
sive sodium intake and overcon-
sumption of alcohol. The report
also advocates that all adults be
regularly screened for high blood
pressure when they visit their
physician for other reasons. 

High Blood Pressure: A Worldwide Epidemic

Rep. Donna Christensen (D-VI)
got her blood pressure checked
and called for a congressional
hearing about high blood pres-
sure after the release of the new
global report.

(NAPSA)—If you want to be a
natural beauty, wear plenty of
makeup. 

Cosmetics have joined the
organic revolution, with near-record
numbers of consumers opting for
powders, lip gloss and creams made
from all-natural ingredients. In
fact, organic and natural-based
skin, hair and cosmetic products are
expected to become a $5.8-billion
industry by 2008, according to
Cristen Bolan, editor of Global Cos-
metic Industry magazine. 

What’s driving this trend to-
ward natural ingredients? Com-
mon sense, according to Florence
Sender, founder of Be Fine Food
Skin Care, a fast-growing com-
pany whose all-natural products
are made from ginger, coconut,
avocado, mushrooms and apples.
Among the line’s standouts:
cleansers, toners, scrubs, lip se-
rums and exfoliators. 

“Food nourishes us when we
eat it, so it makes sense that it
would be good for the skin,”
explains Sender.

Indeed, you can actually eat
Sender’s products, although she
wouldn’t recommend it. “They
wouldn’t taste good,” Sender says.
“They’re designed to be digested
by the skin.”

The movement towards all-nat-
ural cosmetics marks a departure
from an earlier focus on chemistry
and technology, with Sender ’s
company alone growing from a
small startup to a $10-million
business backed by years of stud-
ies. In fact, Sender and her team
of scientists from Japan, Europe
and the U.S. spent two years
researching the positive effects of
food on skin and learning which
foods would perform best. 

“If your body absorbs 70 per-
cent of the things you put on your
skin, we had to ask: ‘Would you
put this in your liver?’ If the
answer was ‘no,’ we didn’t use it,”
says Sender. 

For more information, visit
www.befine.com.

Skin Care Goes All Natural

(NAPSA)—To help people
spruce up looks, bodies and homes
without sacrificing style or fun
this summer, beauty and groom-
ing guru Natalie Miller, health
and fitness consultant Jeannette
Jenkins and home makeover spe-
cialist Tyler Harcott join LISTER-
INE WHITENING® Pre-Brush Rinse’s
Easy Spruce-Ups for Summer
campaign to offer clever tips for
easier routines that deliver high-
style results. 

“Achieving a bright, confident
smile is a great, simple way to
upgrade one’s look,” says Miller,
who is highly requested by
celebrities in the U.S. and inter-
nationally. “I recommend rinsing
with LISTERINE WHITENING® Pre-
Brush Rinse for just 60 seconds
before brushing twice a day as an
easy way to reveal a noticeably
whiter smile and freshen your
breath, too.” 

The Easy Spruce-Ups for Sum-
mer campaign can help maintain
and improve grooming, health and
home routines. Follow these easy
tips to keep smiles and styles
looking fresh all summer long
without missing out on any fun.

“Rejuvenate the body by
matching simple fitness routines
with healthy yet delicious foods.
The combination can help your
body burn fat and build extra
energy,” notes Jenkins, one of Hol-
lywood’s most sought-after fitness
consultants. 

Home makeover expert Har-

cott says,  “Design should be
effortless. It’s about finding sim-
ple ways to personalize your sur-
roundings not only for guests
and parties but even more impor-
tantly, for yourself.” 
Your Look: 

Tips from Natalie Miller 
• Tinted Moisturizer is a mois-

turizer, foundation and SPF in
one. 

• Never underestimate the
value of lip gloss. 

• Now available in an 8-oz.
travel size, LISTERINE WHITENING®

Pre-Brush Rinse is even easier to
throw into a beach bag for a long
weekend.  

Your Body: 
Hints from Jeannette Jenkins 

• To help your body burn fat,
enjoy light and fresh salads
topped with cranberries or blue-
berries bursting with phytonutri-
ents and antioxidants. 

• Start your day with a 20-
minute circuit training workout.
Repeat three times: push-ups, sta-
tionary lunges and sit-ups for 15
to 25 reps each. 

• Check out Farmer’s Markets
for snacks that are fresh, healthy
and absolutely delicious. 

Your Home: 
Ideas from Tyler Harcott 
• Flowers are not a luxury but

a simple necessity. Pick up an
arrangement each time you shop
for food. 

• Use colorful, reusable plastic
plates instead of plain white
paper plates to add bold accents to
your table while not creating
extra waste. 

• Add flair, function and a
design to party: Freeze fruit into
your ice cubes. Just drop blueber-
ries into the compartments in
your ice tray. 

LISTERINE WHITENING ® Pre-
Brush Rinse  is  the  No.  1
whitening rinse on the market
and is  found in  more homes
than any other  dedicated
whitening product. Consumers
who r inse  with LI S T E R I N E
WHITENING® Pre-Brush Rinse for
60 seconds before  brushing
twice a day will see noticeable
results within 12 weeks. LISTER-
I N E WH I T E N I N G ® Pre-Brush
Rinse easily reaches between
teeth and other areas that are
hard to reach to whiten, safely
help remove stains,  ki l l  bad
breath germs and reveal  a
brighter, more confident smile. 

Available at all major retailers
nationwide for approximately
$3.99 (8 oz.), $5.69 (16 oz.) and
$7.69 (32 oz.), LISTERINE WHITEN-
ING® Pre-Brush Rinse is not a
replacement for LISTERINE® Anti-
septic Mouthwash. 

Easy Spruce-Ups For Grooming, Health And Home 

It’s important that daily
routines are even easier during
the summer so that people can

enjoy the season.

(NAPSA)—Although its exact
origin remains unclear, Crab
Louie Salad—also known as the
“King of Salads”—continues to
reign as a popular choice in many
of America’s finer restaurants.

It is believed by some that the
dish was named for France’s King
Louis XVI, who was known for his
voracious appetite. But most his-
torians agree that the salad began
appearing on menus of finer West
Coast establishments between the
turn of the 20th century and
World War I.

Some reports suggest that the
original “Louis salad” was created
by the chef at Seattle’s Olympic
Club in 1904, where the dish was
a favorite of tenor Enrico Caruso.
Others claim that the salad was
created in San Francisco by the
chef at Solari’s Restaurant, or by
Louis Davenport, founder and
original owner of the Davenport
Hotel in Spokane, Wash.

Today, there are as many takes
on the classic dish as there are
cooks. Using shrimp instead of crab,
Litehouse Foods offers this delicious
twist to enjoy at home. Great-tast-
ing Litehouse dressings are made

with natural ingredients, including
100 percent canola oil, which is
endorsed by the American Heart
Association. For more recipes, visit
www.litehousefoods.com.

Shrimp Louie Salad
Makes 4 servings

1 head Romaine lettuce
1⁄2 cup purple cabbage,

shredded
1 cup celery, diced
1⁄2 cup green pepper,

chopped or frozen peas
4 hard-boiled eggs, cut in

wedges
1 ripe avocado, sliced
1 tomato, diced or 1 cup

mango cubes
1 pound cooked, peeled

shrimp
Litehouse Lite (or Original)
Thousand Island Dressing

Wash and chop Romaine.
Add cabbage, celery and green
pepper or peas. Mix gently.
Place on 4 plates. Arrange egg,
avocado, tomato and shrimp
on top of each. Drizzle with
dressing.

The Intriguing History Of The King Of Salads

For nearly 100 years—perhaps even longer—Louis salad has reigned
as a main dish delight.

***
Education is a progressive dis-
covery of our own ignorance.

—Will Durant
***

***
Education’s purpose is to
replace an empty mind with an
open one.

—Malcolm S. Forbes
***

***
Education is the ability to lis-
ten to almost anything without
losing your temper or your 
self-confidence.

—Robert Frost
***

***
I saw the angel in the marble
and carved until I set him free.

—Michelangelo
***

***
The creative person is both
more primitive and more culti-
vated, more destructive, a lot
madder and a lot saner, than
the average person.

—Frank Barron
***




