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(NAPSA)—A simple test can
help diagnose the most common
type of blood-borne virus in the
U.S. Yet more than 70 percent of
those infected do not know they
have the disease. 

The condition is hepatitis C.
The viral infection, which is four
times more prevalent than HIV,
attacks the liver and can be life
threatening if left untreated.
Because years can pass before
symptoms occur, an estimated 2.8
million people with the virus have
not yet been diagnosed. 

Christopher Kennedy Law-
ford—author, actor, and nephew of
President John F. Kennedy—was
among those living with undiag-
nosed hepatitis C. The virus
attacked his liver for 15 years
before being detected. 

“I had no idea that hepatitis C
was something I should be con-
cerned about,” said Lawford,
known for his roles on “General
Hospital” and “All My Children.” “I
didn’t know enough about the dis-
ease to ask my doctor for a test. I
felt healthy and had no symptoms.”

In 2001, Lawford finally went
to his doctor for routine tests. His
doctor was familiar with Lawford’s
history of alcohol and drug abuse
and recommended a hepatitis C
test. Lawford was shocked when
he tested positive for the virus. 

“Many in my generation who
engaged in adventuresome behav-
ior, perhaps 20 years ago and
maybe even just once, may not

know that these activities leave
them at risk for hepatitis C
today,” he explained. 

Lawford underwent treatment
for the virus and is hepatitis C
free today. In an effort to educate
others on the importance of testing
for and treating the disease, Law-
ford is sharing his story as part of
the Hep C—STAT! (Stop, Test And
Treat) educational campaign. The
initiative encourages Americans to
stop and assess their potential
exposure to hepatitis C, get tested
for the disease, and seek a referral
to a liver specialist—such as a gas-
troenterologist or hepatologist—
for treatment.

The following activities may

potentially expose individuals to
the hepatitis C virus: 

• Blood transfusions or major
surgery in the U.S. prior to 1992;

• Illicit injection drug use;
• Health care worker or other

professional occupational acci-
dents (war veterans, particularly
those who served in Vietnam, are
recognized to be at higher risk);

• Needlestick accidents among
health care workers;

• Intranasal drug use through
the sharing of straws or other
instruments;

• Getting tattoos in unsanitary
conditions;

• Sharing certain personal
care items (razors, toothbrushes,
nail clippers or nail files); or

• Blood-to-blood contact during
sexual activity.

Donald Jensen, M.D., a lead-
ing hepatologist at the University
of Chicago Hospital, is also play-
ing a role in the Hep C—STAT!
campaign. He says he sees first-
hand the devastating impact of
this disease.

“It is my hope that people who
have one of the risk factors of
hepatitis C will ask their physi-
cians for a test,” said Dr. Jensen.
“Additionally, I hope to encourage
those who have hepatitis C to
speak with a liver specialist about
whether treatment is right for
them.”

For more information about
hepatitis C, visit the Web site
www.HepCSTAT.com.

Protecting Yourself From A Common Disease

Christopher Kennedy Lawford
helps raise awareness of hepati-
tis C through an educational
campaign called Hep C—STAT!
For more information, visit
www.HepCSTAT.com. (HarperCollins)

(NAPSA)—Corporate training
programs have long been part of
the business landscape. Not only
can it make employees better at
their jobs—meaning more efficient
and more productive—it can im-
prove people’s lives. 

Unfortunately, several factors
diminish the performance of cor-
porate training. First, most em-
ployees are in jobs that do not
match their skills and interests.
All the training in the world will
not make them a great fit for
those jobs. In fact, according to a
recent study sponsored by corpo-
rate and leadership training firm
Monica Wofford International, the
majority of middle managers lack
the emotional intelligence skills to
perform as stellar leaders, and
only 5 percent have good team-
building skills, a quality critical
for successful management. 

Secondly, most business train-
ing is generic. Managers simply
choose interesting topics from a
menu and attend courses. Yet
these classes may not have any
effect on their actual strengths
and weaknesses. That means a
company could spend millions to
train its managers and see no real
results. A more effective approach
would be to target classes to man-
agers’ skills and abilities, or lack
thereof. Training programs that
don’t take into account the actual
skills each individual needs to
improve have little or no effect;
money spent on such programs is
simply thrown away. 

Good business training takes an
intentional, systematic approach to
improving performance. Through a
series of discrete steps, companies
can gain new insight into employee
and manager performance, address
the strengths and weaknesses that
are uncovered and ensure learning
over time. 

For example, Monica Wofford,
an expert in human behavior and
performance, tests employees

and leaders using scientifically
based instruments that reveal
employees’ natural strengths,
drive for achievement, weak-
nesses,  perceived and actual
behaviors, coping patterns and
ideal job roles. This information
can then be used to create a one-
of-a-kind, research-based train-
ing curriculum designed to
address the specific learning
needs of the group. 

Under this approach, employ-
ees and managers not only become
better performers on the job, but
in many cases they also are able
to apply the same strategies to the
rest of their lives. 

A sought-after trainer with a
17-year track record, Wofford
leverages scientific research and
data to design curricula and pre-
sentations that positively impact
both behavior and performance.
This allows her to accurately
assess how a manager can be
most successful in a given busi-
ness environment. Her proven
strategies, timely techniques and
wise insights translate into mea-
surable performance results. Her
technique transforms managers
into leaders, micro-managers into
creators of initiative, and dicta-
tors into leaders with a passion
for people. Learn more or get 
a free copy of the study at
www.monicawofford.com. 

Employee Training That Really Works

Employees who are well-placed
and well-trained are as much as
400 percent more productive.

(NAPSA)—Among American
consumers, vacation ownership
continues to grow in popularity as
a travel and lifestyle option. Along
with the increased number of peo-
ple purchasing timeshares, there’s
also increased options for owner-
ship and usage.

According to a recent survey,
vacation owners report high
satisfaction rates with their time-
share purchase, and over three-
quarters claim owning a time-
share has increased their looking
forward to vacations. The vast
majority of owners (80.3 percent)
express satisfaction with their
timeshare purchase and 68.4 per-
cent say owning a timeshare has
increased the amount of time
they spend on vacations. Mean-
while, 52.8 percent claim owning
a timeshare has increased their
health and happiness.

To help people navigate the
process (and appreciate the bene-
fits) of owning a timeshare, the
American Resort Development
Association (ARDA) has developed
a new brochure full of advice and
tips on how consumers can “own
the fun.”

“Understanding Vacation Own-
ership,” available as a free down-
load, offers a wealth of informa-
tion on how vacation ownership
works, purchasing shared leisure
real estate, vacation exchange and
selling a timeshare. The brochure
also includes a glossary of time-
share terms.

There are great benefits to
owning a timeshare, but ARDA
advises consumers to do their re-
search before purchasing a vaca-
tion ownership interval and offers
the following tips:

1. Buy because you plan to use
your timeshare in the future. 

2. Choose a vacation that fits
your lifestyle. 

3. Visit a timeshare resort on
your next vacation. 

4. Read all documents care-
fully and understand what type of
product you are being offered. 

5. Ask if the resort is an ARDA
member. Members of ARDA agree
to follow the ARDA Code of Stan-
dards & Ethics and are expected
to adhere to the highest standards
of quality and service. 

6. Look  f o r  s i gns  o f  good
management. 

7. Verify the resort’s affiliation
with an exchange company. 

8. Buy the most desirable unit
in the most popular season to
maximize your opportunities for
exchange. 

According to ARDA president
Howard Nusbaum, “Vacation own-
ership will continue to grow as a
lifestyle option, and an educated
consumer benefits buyers, owners
and industry players alike.” 

To learn more, or to download
the brochure, visit www.arda.org.

Brochure Offers Tips On How To “Own The Fun”

Owning Up To Fun: The above
free brochure, “Understanding
Vacation Ownership,” dispenses
advice on the leisure real estate
market and is available online.

(NAPSA)—With interest contin-
uing to brew in premium home
espresso and coffee machines, this
bevy of beverage-brewing tips will
help to turn your morning brewing
blahs into brewing ahhs. 

Before you begin making any
type of coffee beverage, you may
want to evaluate your machine. A
clean and properly calibrated
machine is essential in brewing
the perfect pot of coffee or making
the best cup of espresso. Experts
at the Specialty Coffee Association
of America (SCAA) and Krups, a
leading manufacturer of premium
home espresso and cof fee
machines, suggest that:

•For optimal flavor, grind your
coffee right before brewing.   

•In order to preserve the flavor
of the coffee bean as long as
possible, it is important to keep
coffee away from excessive air,
moisture, heat and light.

•Coffee should be stored in an
opaque, airtight ceramic or glass
container and not refrigerated or
frozen. Moisture from storage in
the refrigerator or freezer will
deteriorate your coffee.

•When grinding your beans,
remember:  larger  grinds for
coffee and smaller grinds for
espresso.

•A good rule of  thumb for
making coffee is two rounded
tablespoons of coffee per cup of
water.

•The optimal water tempera-
ture for brewing coffee is 92 - 96
degrees.

•After coffee is brewed, the
filter should be removed immedi-
ately.  The coffee that continues to
drip from the filter will be bitter
and can ruin your fresh pot of
coffee.

•Never reheat a cup of coffee.
To keep coffee hot, brew using a
coffeemaker with a thermal carafe.

•Once brewed, coffee begins to
lose its flavor within 15 - 20
minutes, so drink up!

For these and other coffee-
r e la ted  t ips  t o  boos t  your
brewing  bra inpower,  v i s i t
www.krupsusa.com.   

Tips On Boosting Your Brewing Brainpower

IF COFFEE IS YOUR CUP of tea, remem-
ber that when grinding your
beans, larger grinds for coffee and
smaller grinds for espresso.

Note To Editors: FEBRUARY IS SPECIALTY COFFEE MONTH.
�

***
The reward for doing right is
mostly an internal phenome-
non: self-respect, dignity,
integrity, and self-esteem.

—Dr. Laura Schlessinger
***

***
The creation of something new
is not accomplished by the intel-
lect but by the play instinct act-
ing from inner necessity. The
creative mind plays with the
objects it loves.

—Carl Jung
***

***
To be a hero or a heroine, one
must give an order to oneself.

—Simone Weil
***

***
Truth is beautiful, without
doubt; but so are lies.

—Ralph Waldo Emerson
***

***
The pain passes. The beauty
remains.

—Auguste Renoir
***




