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(NAPSA)—For the nearly 30
million Americans who suffer from
migraines, their lives can be
severely interrupted, often caus-
ing them to miss work and social
activities. But 40 percent—or
nearly 12 million people—may
benefit from preventive therapy,
possibly reducing the debilitating
effects of migraines.

According to the American
Migraine Prevalence and Prevention
(AMPP) Study, the largest study ever
conducted of migraine sufferers, only
one in five Americans currently uses
preventive therapies, even though
millions may benefit. Results from
the study, sponsored by the National
Headache Foundation, revealed that
increased discussions are needed
between migraine sufferers and their
health care providers.

“The ultimate goal of every
migraine patient and his or her
health care provider is a life with
fewer interruptions caused by
migraine pain and disability,” said
Richard Lipton, M.D., lead study
researcher, professor and vice chair
of neurology at Albert Einstein
College of Medicine in New York City
and director of the Montefiore
Headache Unit. “Preventive med-
ications can decrease migraine occur-
rence by 50 to 80 percent, as well as
reduce the severity and duration of
migraines that occur.  Preventive
treatment is considerably under-
used, found the study.

Quality of Life Affected
According to the AMPP Study,

nine out of 10 sufferers report they
can’t “function normally” during
days in which a migraine strikes
and nearly three in 10 require bed
rest. More than 25 percent missed
at least one day of work over the
past three months and almost 50
percent report their migraines pre-
vented them from doing household
chores. Approximately 80 percent
of migraine sufferers experience
abnormal sensitivity to light and
noise, and nearly 75 percent report
nausea and vomiting.  

“For those who don’t have
migraines, it is often difficult to
understand the pain and life-
altering effect these headaches
have on the sufferer and their
family,” said Suzanne Simons,
executive director of the National
Headache Foundation in Chicago.
“Our goal is not only to help those
suffering from migraines but also
to educate Americans that
migraines are a legitimate health
issue with profound social and
economic costs.”

Prevention of migraines differs
from just treating them. Prevention
of migraines involves taking a daily
prescription medication to help
reduce the occurrence of migraines
and possibly reduce the length as
well as intensity. Although break-
through migraines may still occur,
there are treatments available. In
comparison, simply treating a
migraine involves taking medication
once a migraine starts. Additionally,
lifestyle changes, such as limiting
certain foods and avoiding stress,
may be made to avoid triggers that
can cause migraines. 

Based on a validated question-
naire, the study’s researchers
reviewed headache symptoms and
frequency, impairment, current or
past use of migraine prevention med-
ications (prescribed and/or over-the-
counter) and use of medications pre-
scribed for other indications but
known to prevent migraine head-
aches (coincident use).  

Researchers plan to conduct
follow-up studies to assess the
impact of preventive therapy ver-
sus nontreatment of American
headache sufferers. 

The AMPP Study was con-
ducted for the National Headache
Foundation through funding from
Ortho-McNeil Neurologics, Inc. 

For more information on
headache causes and treatments,
visit the National Headache Foun-
dation at www.headaches.org or
call 1-888-NHF-5552 (M-F. 9 a.m.
to 5 p.m. CT).

Study Finds Much More Can Be Done To Prevent Migraine Pain

You may want to talk to your
doctor about preventing rather
than just treating migraines.

(NAPSA)—A break from school
doesn’t have to bring learning to a
halt. Combine your creativity with
these tips from Dr. Helen Boehm,
child psychologist and toy expert,
to keep your kids’ minds active
during playtime and everyday
activities. 

Learning On The Go 
Make learning part of family

activities and outings: 
• Take a trip to the park or

playground and discuss what
everyone sees. Kids can learn about
plants, insects, animals and colors
while also burning off energy. 

• Search for fun ways to add
learning to your next family trip.
Create destination-related trivia
questions or have your kids
observe their new surroundings
and write down three things they
don’t normally see and why. 

Indoor Learning Adventures
Break up the daily routine: 
• Several parenting magazines

and licensor Web sites, such as
www.nick.com or www.disney.com
provide a wide range of activities
to engage children and keep
their minds active. Children can
even win great prizes for their
hard work. For example, visit
www.vtechkids.com to play a fam-
ily-friendly, interactive scavenger
hunt that takes youngsters on a
fun geography lesson and, as an

added bonus, kids and their par-
ents who complete the “V.Smile
Across America” quiz will be
entered for a chance to win a
$10,000 scholarship. 

• Imagination creation: En-
courage your children to create
family activities or games for
rainy or snowy days. For example,
your creative preschooler with a
knack for knock-knock jokes could
be the next big comedian or talk
show host. Encourage him to put
on a show and bring in the rest of
the family to help make a stage
and serve as guests and audience.
This exercise can enhance creativ-
ity and give kids a chance to
express themselves while involv-
ing the whole family. 

Healthy TV Diet 
Even the most active kids like

to kick back every once in a while.
However, that doesn’t mean they
need to let their minds slack off.
TV and the right video games can
provide an opportunity to learn:

• Limit TV time to shows that
reinforce learning and skill
building. Many programs and
characters are based on books
a n d  t h e r e  a r e  o n - s c r e e n
subjects—from geography to
sports—that can inspire a life-
long interest in reading. 

• Video game learning: Choose
age-appropriate video games that
encourage interaction and chal-
lenge critical thinking and look for
items designed for kids’ appropri-
ate age-range. Though some video
game systems may be appropriate
for older children, the VTech
V.Smile TV Learning System is
designed for kids as young as
three years old, and the V.Smile
Pocket for children ages five and
older, uses educational, age-appro-
priate materials and popular
characters such as Dora, Sponge-
Bob SquarePants, The Wiggles,
Bob the Builder, Scooby-Doo,
Spider-Man, Care Bears, Elmo,
Nemo and Cinderella.

For more information and tips
from Dr. Boehm, visit www.
vtechkids.com.

According to Dr. Helen Boehm,
child psychologist and toy
expert, even TV and the right
video games can provide an
opportunity for kids to learn.

Kid Tips: How To Keep Young Minds Active During School Breaks

(NAPSA)—Business owners in
search of advantages when com-
peting against larger companies
can realize tremendous benefits
by taking their business online
and knowing how to maximize
their Web site’s effectiveness.

Many small-business owners
worry that designing, building
and maintaining a Web site is
complicated, time-consuming and
labor-intensive. What they may
not know is that there are afford-
able tools and services that can
simplify the site-building process. 

By using technology tools to
quickly and easily optimize an
online presence, contact and main-
tain relationships with customers,
and consistently communicate a
brand, even the smallest compa-
nies can compete in an increas-
ingly crowded global marketplace.
Taking your business online can
provide these advantages:

• It helps expand your cus-
tomer base by enabling you to tap
into national and international
markets.

• It helps you improve cus-
tomer service through targeted,
personalized communication.

• It saves you money by letting
you stretch marketing dollars.

• It can help grow your busi-
ness through increased visibility,
sales and customer relationships.

There are some simple steps
you can take to get started on the
Web, expand your online presence,
and ultimately reap the rewards
of your online investment.

First, register your domain
name. Select a name that best
represents your company. You also
need a Web-hosting service, such
as Microsoft Corp.’s Web-hosting
solutions for small businesses.
Consider getting a business Web
address for your Web site (e.g.,
www.mycompany.com) that you
can put on all your marketing
materials, including your business
cards. This also provides you with
professional e-mail addresses such
as president@mycompany.com.

Once you’re online, make sure
search engines are picking up
your site and helping you drive
customers to it. Submit It, a ser-
vice available through MSN
Search, enables you to manage
the search engine marketing
process. 

Once you have a visitors’ atten-
tion, your goal is to motivate them
to spend time exploring your site,
persuade them to keep clicking
from page to page and prompt
them to return to your site in the

future. Simple design, familiar
navigation tools, a site map and
logos, and a guided tour make it
easy for customers to get where
they need to go. 

To build your brand, consis-
tency is key. Directly connect the
site mission with your offline
goals and marketing. Include your
Web address on print materials
targeting potential customers.

Take advantage of online demo-
graphic tools to analyze your cus-
tomer base. Many vendors provide
tools that track the income, age
and other factors of your visitors;
these factors are critical to a small
company’s ability to spend mar-
keting dollars wisely.

Implement in phases. If you
don’t have enough money to build
a deep site, start small and even-
tually add supporting content
that shows your capabilities,
adding to the site as time and
budget permits.

Finally, just as small busi-
nesses work with lawyers and
accountants, they should consider
working with a local technology
consultant. The Microsoft Small
Business Center provides an easy-
to-use Partner Finder tool.
Microsoft also offers opportunities
across the country for small-busi-
ness owners to meet face-to-face
with technology consultants. The
Microsoft Across America road
show is a series of free, half-day
seminars accompanied by a 40-foot
truck filled with the latest technol-
ogy for small businesses. Technol-
ogy consultants are on hand at
these events to offer demonstra-
tions and answer questions.

For a complete schedule of
Microsoft Across America events,
and for more easy tips on how to
leverage the Internet and find
tools to help you take advantage
of the Web, visit the Microsoft
Small Business Center at
www.microsoft.com/smallbusiness.

Web Site An Effective Tool For Attracting New Customers
Simple Steps Help Small Businesses Maximize Online Experience

By maintaining a strong Web
presence, small businesses can
compete with larger competitors.

(NAPSA)—When on the road,
make sure each child has his or
her own individual CD or DVD
player with headphones. Allot a
specific time when they can listen
to their favorite CDs or DVDs.
For more travel tips with kids,
visit www.StressFreeSummer
Travel.com.

Healthier chickens lay better
eggs. That’s one reason animal
welfare is an important and grow-
ing issue for many grocery shop-
pers. Now there’s another reason
to look for Animal Care Certified
eggs: You could win a trip to see
the precious Faberge eggs at the
Hermitage in Russia. Learn more
at animalcarecertified.com.

Whether you enjoy paddling

down a river, hiking up a moun-
tain or visiting a festival, a place
you may want to arrive at first is
a Web site that helps you with
your vacation navigation. The
site, www.SeeAmerica.org, not
only covers the very best sights in
the U.S., but it seems to cover just
about every detail the traveler
would like to know.




