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(NAPSA)—Good news for many
parents: A new online destination
was created to celebrate and serve
as a resource for the extraordi-
nary family manager so often
known as mom. 

The nation’s largest youth sports
organization, US Youth Soccer,
joined forces with the Dial Corpora-
tion to found TeamMomUSA.com
for moms everywhere. It’s filled
with tips on how to keep house-
holds in order, ideas for easy-to-use
products, recipes and expert advice
on daily issues faced by busy moms
juggling a full and hectic life.

The corporation is also teaming
up with the “ultimate soccer
mom,” Joy Fawcett, 37, who knows
all about life’s demands. In 2004,
as a mother of three and starting
defender for the US Women’s
National Soccer team, Fawcett
became an Olympic Gold Medalist
for the second time. “Nurturing
my three young daughters, caring
for my husband, training and trav-
eling with the national team was
truly a juggling act,” she says.
“TeamMomUSA.com is a site I
wish I had as a resource to help
manage everything that life brings
my way. I’m glad it’s here now.”

A great way to celebrate the
lives of moms everywhere may be
the “Team Mom of the Year” con-
test. Visitors to the Web site can
nominate a mom—their own or
anyone’s—by answering a few
quick questions. Four finalists will
see their stories shared and cele-
brated on the Web. One grand-prize
winner will receive a 2005 Mercury
minivan, adidas shopping spree, a
palmOne personal data assistant,
maid and laundry service for a
year, and a soccer ball autographed
by Joy Fawcett. The contest runs
through September 10, 2005. 

“We are very excited about
TeamMomUSA.com and look for-

ward to the resource it will pro-
vide to our soccer moms every-
where,” said David Messersmith,
President of US Youth Soccer.

The site tackles topics including
time management, life balance,
family nutrition and soccer train-
ing. Expert advice from authors Joy
Baldridge and Tracy Lyn Moland is
also available. Soccer-specific con-
tent comes from US Youth Soccer,
and Fawcett and her daughters
Katelyn Rose, 11, Carli Jean, 8, and
Madilyn Rae, 4, lend tips and tricks
of their own in the Ask Joy section. 

“The Web site is a destination
for the family manager—the per-
son who handles everyday life,”
says Fawcett, who remains one of
only four players in U.S. soccer his-
tory to appear in more than 200
international games. “It’s useful
and light—the kind of stuff that
keeps me going back when I’m at
the computer by myself or with the
girls. Moms everywhere should put
the site on their favorites list and
check TeamMomUSA.com often to
learn, share and celebrate.”

For more information about
youth soccer, visit www.USYouth
Soccer.org. For more information
about The Dial Corporation, see
www.dialcorp.com.

Busy Moms Get An Assist From New Web Site
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(NAPSA)—A new resource is
now available for the approxi-
mately 2.5 million adults and chil-
dren in the United States who
have epilepsy, a disorder that
causes seizures and is often con-
fusing and frightening to the peo-
ple who live with the condition
and those around them.

Growing up, actress Neve
Campbell witnessed first hand the
impact epilepsy can have as she
watched her cousin Coleen strug-
gle with managing the condition.
Ms. Campbell’s aunt, Coleen’s
mother, has also been living with
epilepsy for most of her life. That’s
why Neve and Coleen have joined
with other advocates and leaders
in the epilepsy community to
launch The Bill of Rights for
People Living with Epilepsy, a
first-of-its-kind national cam-
paign to inform and empower
those touched by epilepsy and to
increase understanding of epi-
lepsy in the general public. Ms.
Campbell and her cousin are
working with sponsor Novartis
Pharmaceuticals Corporation to
launch the program, which is
being conducted in conjunction
with the Epilepsy Foundation—
New York City (EFNYC). 

The core of the program is The
Bill of Rights, a guide to manag-
ing life with epilepsy that was cre-
ated by the epilepsy community
for the epilepsy community. A
team of adults with epilepsy, par-
ents of children with epilepsy,
epileptologists,  neurologists,

nurse practitioners and social
workers came together with
Novartis and the EFNYC to
develop the Bill of Rights, which
offers information to help people
become more involved in manag-
ing many aspects of their condi-
tion and includes guidance on top-
ics such as rights at school and in
the workplace and current infor-
mation on epilepsy and treatment
options. 

Epilepsy can affect many dif-
ferent aspects of a person’s daily
life, which is one of the reasons
this kind of information is so
important.

“After she was first diagnosed,
I watched Coleen struggle to
maintain her confidence and her
self-esteem,” said Campbell.
“Although she has been able to
manage her epilepsy successfully

for many years, getting to that
point was difficult and I wish my
family had access to more infor-
mation and better resources about
the condition.” 

Results from a nationwide sur-
vey, conducted by Harris Interac-
tive®, highlight the need for more
information about managing
epilepsy. The survey showed that
many people living with epilepsy
are unaware of the rights and
resources that may be available to
them. The survey of 507 adults
with epilepsy and 149 parents of
children with epilepsy found that
almost half of adults and parents
(45 percent and 49 percent respec-
tively) do not know or understand
the legal rights and protections
for people with epilepsy. 

“It is important for patients
and caregivers to have access to
the most up-to-date information to
help them address the many chal-
lenges associated with epilepsy,”
said Blanca Vazquez, MD, director
of Clinical Trials and Out-Patient
Services at New York University
Epilepsy Center. “People living
with epilepsy must learn all they
can about their or their loved
one’s condition so they can be
strong advocates and take an
active role in managing their
healthcare.”

To receive a free copy of the
Bill of Rights for People Living
with Epilepsy and other infor-
mation about epilepsy, people
can call 1-877-6ERIGHTS or visit
www.EpilepsyBillofRights.com. 

Actress Neve Campbell Helps Launch National 
Program For People Living With Epilepsy

Note to Editors: Neve Campbell and her cousin are working with sponsor Novartis Pharmaceuticals Corporation on the Bill of Rights
Program, which is being conducted in conjunction with the Epilepsy Foundation—New York City. The Epilepsy Foundation affiliates of
Greater Chicago, Los Angeles and South Florida also contributed extensively to the development of the Bill of Rights. 

Harris Interactive® conducted the survey online on behalf of Novartis Pharmaceuticals Corporation between January 7-17, 2005 among
507 adults with epilepsy and 149 parents of children (under age 18) with epilepsy. Both the adults and the children of the parents surveyed
took prescription medication to control their condition. Figures for age, sex, race/ethnicity, education, income and region were weighted where
necessary to bring them into line with population proportions. Propensity score weighting was applied to adjust for respondents’ propensity to
be online. In theory, with probability samples of this size, one could say with 95 percent certainty that the results have a statistical precision
of plus or minus 5 percentage points for the U.S. adults with epilepsy sample and plus or minus 8 percentage points for the parents of chil-
dren with epilepsy sample. This online sample was not a probability sample.
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Actress Neve Campbell, left, has
watched her cousin Coleen,
right, struggle with epilepsy and
knows how difficult it can be.

(NAPSA)—When heat and hu-
midity levels rise, so do the num-
ber of unavoidable bad hair
days—and bad hair days can neg-
atively affect a woman’s mood,
attitude and self-esteem. 

A recent Harris Interactive poll
revealed that women often feel
annoyed and irritated when
they’re having a bad hair day.
Additionally, more than a third
experienced lower self-esteem be-
cause they had a bad hair day,
and more than a quarter avoided
going on a date or to a special
occasion. 

Although warm weather can’t
be avoided, these few simple hair
tips will help anyone achieve good
hair days, whatever the weather:

Check the weather. Hair will
react to all elements of weather
including rain, wind and heat.
The best defense against bad hair
days is preparing hair for the ele-
ments with the right style prod-
ucts and accessories, which can be
recommended by your hairstylist.

Stop frizz before it starts.
Humidity naturally causes hair to
frizz, which more than a third of
women say is a leading cause of
bad hair days. 

Celebrity stylist Tim Rogers
recommends using a frizz serum
on all hair types to combat frizz:
“A frizz serum should be part of
everyone’s beauty regimen. Sim-
ply use a dime-size amount on
damp hair and avoid the roots. I
recommend Charles Worthington
Results Stay Smooth Frizz-Tam-
ing Serum, which goes on easily,
adds great shine to dry locks, and
can be found at your drugstore.” 

Don’t wash hair every day.
Believe it or not, water can be very
drying to hair, exacerbating frizz
and static flyaways. When washing
hair, use lukewarm water and fol-
low with a conditioning treatment
designed for your hair type.

Don’t forget the sunscreen.
Although you might not think you
need UV protection for your hair,
the sun’s UV rays can actually
strip the hair of its natural oils
and the melanin pigment that
gives hair its color. 

Experts say that as little as two
weeks in the sun without UV pro-
tection can weaken the hair cuti-
cles, which could cause peeling,
breaking and split ends. Besides
wearing a hat, the best defense is
using hair products with UV filters
and the ingredient keratin, which
adds strength and elasticity to hair. 

For more information on how
to achieve good hair days, visit
www.cwlondon.com.

Tips To Help You Banish Bad Hair Days

The best styling products can
help you deal with problems
such as frizz and flyaway hair.

(NAPSA)—A new line of SEAL-
ON first aid products has been
designed to stop bleeding fast
with a natural, powdered coagu-
lant substance derived from pure
cotton called m•doc. It stops
bleeding from minor wounds,
scrapes and nosebleeds in min-
utes and is available in thin film
strips called blotters for minor
cuts and nicks, in spray form, as
adhesive bandages with m•doc-
impregnated wound pads, or
m•doc-infused nasal sponges for
messy nosebleeds. To learn more,
visit www.seal-on.com. 

Lennox Industries, a leading
provider of integrated home com-
fort systems, is giving homeown-
ers across North America a chance
to turn their headache of a home
into a healthier haven by entering
the second annual “Lennox Home
Comfort Makeover Contest.” As
part of the contest, Lennox is
teaming up with environmental
interior design expert Victoria
Schomer to search for the most
uncomfortable home in North
America. Once the grand-prize
winner is selected, Schomer and a
team of home comfort specialists
will implement an eco-friendly
home comfort and interior design
makeover valued at up to $60,000.
Homeowners can enter the contest
by visiting www.lennox.com before
Aug. 31, 2005.

Despite their size (1/8” to 3/8”

long), fire ants are dangerous pests
named for their fiery stings. These
tiny insects have infested more
than 321 million acres in 12 south-
eastern states and Puerto Rico. To
learn more, visit www.orkin.com. 

Experts say there are a num-
ber of things you can do to reduce
your risk of identity theft—
including shredding all personal
documents before discarding them
and reviewing your credit report
from each of the three major
credit-reporting agencies at least
once a year. For more informa-
tion, call 1-800-297-7672 or visit
www.americanexpress.com/idthef
tassistance.

This may be the year to update
your home electronics. Purchasing
lasting and compatible equipment
does not have to break the bank.
Joe Harrison, HSN’s Gadget Guy,
guides consumers through high-
tech electronics purchases. 

Most light planes are capable
of taking off or landing in 90-
degree crosswinds that are less
than 20 percent of the airplane’s
power-off stall speed.

Throughout the world, more
people belong to the teaching
profession than to any other.




