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(NAPSA)—A significant number
of Baby Boomers are still not taking
retirement seriously. 

That’s one of the key findings of
a national survey called Boomers
Still on the Brink, sponsored by ING
U.S. Financial Services. According
to this follow-up to a survey con-
ducted in 2001, many Boomers
remain ill-prepared for their golden
years, and a significant number are
in worse financial shape than they
were two years ago.

Close to two-thirds of Baby
Boomer respondents said they
spend one hour or less on retire-
ment planning activities—such as
checking their existing investment
portfolios and talking with a pro-
fessional advisor—in a typical
month. One in three (32 percent)
said they don’t spend any time on
such activities. 

“Our survey found that the
events of the past two years seem to
have put many Baby Boomers in a
perpetual stall when it comes to
planning for their retirement,” said
Thomas J. McInerney, CEO of ING
U.S. Financial Services. “The real-
ity is that for many, they are just
not prepared.” 

On a more positive note, 83 per-
cent of Baby Boomers surveyed said
they have an employer-sponsored
retirement plan, while nearly half
have an IRA (46 percent). And,
more than half of respondents (54
percent) said they are relying on
their employer-sponsored plan as
their largest source of retirement
income.

More encouraging news, a major-
ity of the Baby Boomers stayed the
course and contributed the same or
more to their employer-sponsored

retirement plan over the past 
two years. A third increased the
percentage of the income they
contributed. 

Respondents in the moderate
income category ($50,000 to
$75,000) are more likely to rely on
social security and less likely to
rely on their employee-sponsored
retirement plans than those with
incomes of $75,000 to $125,000.

Other findings in the survey:
• Women feel much less confi-

dent about their retirement plan-
ning than men. Forty-three percent
of women said they are comfortable
with their retirement planning, com-
pared to 58 percent of men.

• On average, men spend more
time per month on financial plan-

ning than women (4 hours vs. 2.5
hours). 

• In 2003, three-fourths of
those questioned say they would
consult a professional for finan-
cial advice. However, only 66 per-
cent have actually done so.

The Boomers Still on the Brink
survey was conducted in July
2003 by the research firm, KRC
Research. ING U.S. Financial Ser-
vices (NYSE: ING) is a leading
provider of retirement plans in
the U.S., serving approximately
2.3 million participants in more
than 34,000 plans.

For more information or retire-
ment calculators and other educa-
tional materials, visit the Web site
at www.ing.com.

Study Gives Boomers Mixed Grades On Retirement Planning
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In a recent survey nearly two-thirds of Baby Boomers said they spend
one hour or less on retirement planning each month.

(NAPSA)—Flu season is here and
health officials are concerned that
the infection may reach heightened
levels this winter. Every year, as
many as 40 percent of children will
become infected with influenza, leav-
ing parents wondering what to do if
their children become ill and, per-
haps most importantly, how to pre-
vent the disease from infecting the
entire family.
About Flu

Influenza is a contagious dis-
ease caused by a virus that
attacks the respiratory tract and
has a variety of symptoms, includ-
ing muscle aches, fever, headache
and sore throat. Because children
can pass around the flu for more
than a week, it is vital that the
virus be diagnosed quickly.
Healthcare professionals recom-
mend that a child see his pediatri-
cian for testing and treatment at
the onset of symptoms.

Many parents will press their
pediatricians for antibiotics, but it
is important to remember that,
although tens of millions of antibi-
otics are prescribed every year,
antibiotics are powerless against
viral infections. In fact, the
overuse of antibiotics in children
can result in harm by increasing
the child’s risk of developing
antibiotic resistance—a growing
concern among pediatricians.
Risk of Antibiotic Resistance

According to Dr. Kathryn
Edwards, professor of pediatrics
at Vanderbilt University and an
expert in pediatric infectious dis-
ease, “When faced with a child
with a high fever, the physician is
often tempted to treat with
antibiotics to cover the possibility

of a bacterial infection. This leads
to the overuse of antibiotics and
the subsequent development of
resistance to antibiotics. If the
doctor has an effective way to
determine the cause of the fever
at the bedside, unnecessary
antibiotic use will be reduced.
The rapid flu test performed at
the bedside can provide just the
answers that are needed to make
informed decisions.”
Rapid Flu Testing

One test that has gained wide-
spread popularity among physi-
cians is the QuickVue® Influenza
test, a fast and painless test that
can test for the presence of the
influenza virus. The test is simple,
requiring either a nasal swab or
nasal wash and can provide
results in 10 minutes or less.

Once flu is detected, physi-
cians can prescribe antiviral
drugs—a more appropriate treat-
ment option in place of antibi-
otics. Furthermore, parents get
peace of mind knowing that their
children are receiving the most
appropriate treatment option
available. For more information,
visit www.flutest.com or ask your
physician about flu testing.

What To Do When Your Child Has The Flu...

(NAPSA)—Sales associate
Jamie Klein of Park Place Lexus
in Plano, Tex., remembers clearly
the look on the woman’s face when
she opened the front door. Klein—
holding a beautifully wrapped gift
box containing keys to a new per-
formance sedan—visited the
woman’s house to deliver a shiny,
new Lexus GS.  

“Sitting on her driveway was
the GS decorated with a bright
red bow on top, just like the
Lexus commercials,” Klein said.
“She was in total shock. She ran
to the car and everyone was
jumping up and down and
screaming. It was a lot of fun
playing Santa.”

Last December the woman’s
husband—inspired by the Lexus
“December to Remember” ads—
arranged for Klein to deliver the
new GS to their home after a big
family Christmas Eve dinner—
and he made sure it was his wife
who answered the door when
Klein came knocking. Klein said
she had three gift sales last
December and expects even more
this season.

Every year, the company
launches its “December to Remem-
ber” advertising campaign that
features storylines of loved ones
receiving the surprise of a life-
time—a new Lexus in the drive-
way adorned with a large, festive
red bow. The ads, which will run
from Nov. 26, 2003 to Jan. 2, 2004,
will tout special lease and finance
rates on most ‘04 Lexus vehicles. 

“The campaign resonates with
people because it taps into every-

one’s holiday fantasy—the vision
of waking up in the morning and
finding that dream car in your
driveway,” said Mike Wells, Lexus
vice president of marketing. “We
hope the ad campaign coupled
with the great incentives will
inspire people to give a loved one
that special gift they can open up
365 days a year.”

As in previous years, this sea-
son’s television advertisements
will feature fantasy surprise sto-
rylines, like the scene where a
father opens a gift from his 5-
year-old son—a hand-made key
chain of macaroni and feathers.
The dad pulls the key chain out of
the box and sees there is a Lexus
key dangling at the end. The
scene then cuts to the family in
the driveway looking at his new
GX luxury utility vehicle—with
the must-have bow on top. 

How important is the bow?
John Iacono, vice president,

Lexus of Manhattan and Bay
Ridge Lexus in Brooklyn, said
during the holiday season, they
display only white vehicles in the
show room with red bows on top.
“Then in the middle of the show-
room we have the only red vehicle
with a white bow on top,” Iacono
said. 

This year, Lexus headquarters
in Torrance, Calif. has ordered
1,000 bows—just like the ones in
the commercials—to provide to
dealers for the holiday season.
“We’ve ordered as many bows as
the manufacturer has the capac-
ity to produce,” said Wells.

Chris Brunner, general man-
ager at Park Place Lexus in
Grapevine, Tex., said about 10 to
15 percent of their December sales
are gift sales. “Clients are always
looking for great ways to surprise
someone during the holidays,”
Brunner said, “and I truly believe
those ads inspire people.”

Forget the Halls...Deck the Driveway

(NAPSA)—For millions of
Americans, the common symp-
toms of dry eye and dry mouth
may mean more than just a lack
of moisture in the air. These feel-
ings of  discomfort could be
indicative of an autoimmune dis-
ease called Sjögren’s syndrome.

Sjögren’s syndrome is a condi-
tion where the body attacks its
own exocrine, or moisture-produc-
ing, glands. It primarily affects
women and it may be associated
with other diseases, such as
rheumatoid arthritis, lupus and
scleroderma. The syndrome can
prevent certain areas of the body
from receiving sufficient lubrica-
tion. The areas include the eyes,
mouth, skin, vagina, respiratory
tract and gastrointestinal tract.
Left untreated, Sjögren’s syn-
drome may lead to more serious

medical problems, including den-
tal decay, infections of the mouth
and red, filmy eyes.

Talk to your doctor if you think
you may be suffering from dryness
due to Sjögren’s syndrome. Only
your doctor can determine
whether your symptoms are
related to Sjögren’s syndrome. 

Sjögren’s syndrome can also be
treated by providing moisture

locally to the areas affected by
dryness. For example, dry mouth
symptoms of Sjögren’s syndrome
may be treated by the use of over-
the-counter saliva substitutes.
While saliva substitutes provide
some immediate moisture, their
benefit is short-acting because
they are swallowed. Moreover,
saliva substitutes do not replace
the natural function of saliva. 

Fortunately, there are medica-
tions called secretory agents or
cholinergic agonists that can pro-
vide moisture to the mouth by
stimulating the flow of saliva.

Talk to your healthcare pro-
vider about your dryness symp-
toms and ask about available
therapies that may bring you
comfort. 

Is Dryness A Problem For You?

For people with Sjögren’s syn-
drome, help—including medica-
tion—may be available.

Talk to your doctor if you
think you may be suffering

from dryness due to 
Sjögren’s syndrome.

Editor’s Note: This article was funded and reviewed by Daiichi Pharmaceutical
Corporation.




