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(NAPSA)—Accord ing  to  a
national survey released by the
American Liver Foundation (ALF),
many parents do not know how
hepatitis A affects the body, how
severe the disease can be or how it
is transmitted.

However, hepatitis A, which
kills 100 Americans each year, is
one of the most prevalent vaccine-
preventable  diseases  in  the
United States today. 

According to a recent study
published in Pediatrics , it is
estimated that young children
account for up to one half of all
reported cases of hepatitis A.
These survey findings show that
low awareness, misunderstanding
and confusion surrounding the
disease are a few of the underly-
ing factors why an easily pre-
ventable disease remains wide-
spread in the U.S.

The survey revealed that
almost half (43 percent) of U.S.
parents are not aware of the criti-
cal health implications associated
with hepatitis A, a disease that
can cause severe complications of
the liver and even death in rare
cases. 

Forty percent are not aware
the disease can be fatal. Addition-
ally, many parents do not know
how the disease is transmitted,
putting a large number of people
at risk for infection.

“There has been a large public
focus on hepatitis B and C, but
people need to be educated about
hepatitis A,” said Dr. Philip
Rosenthal, Professor of Pediatrics
and Surgery at the University of
California, San Francisco School of
Medicine. “Most importantly, they
need to understand that vaccina-
tion, particularly among children,
is the most effective tool in pre-
venting the spread of the disease.

According to the ALF, parents
need to be educated about hepati-

tis A and how the disease is trans-
mitted because the highest inci-
dence of cases occurs among chil-
dren under 10 years of age. Even
though infected children may not
always display symptoms of the
disease, they serve as a “reser-
voir” for the virus, easily passing
it to adults who can develop
severe symptoms, liver disease
and even death in rare cases.

Although the hepatitis A vac-
cine is available for children over
two, awareness of the vaccine is
also very low. 

Only three percent of parents
mentioned hepatitis A when asked
what diseases their children should
be vaccinated against. Less than
half (46 percent) of those parents
aware of hepatitis A know that a
vaccine for the disease exists.

Physicians play a very influen-
tial role in educating parents
about vaccine-preventable dis-
eases. As indicated by these sur-
vey findings, over 90 percent of
parents rely on their pediatrician
to tell them what vaccinations
their children need.

The Centers for Disease Con-
trol and Prevention’s (CDC) Advi-
sory Committee on Immunization

Practices (ACIP) recommends
that states with hepatitis A inci-
dence rates that are at least two
times greater than the national
a v e r a g e  i m p l e m e n t  r o u t i n e
hepatitis A vaccination programs
for children.

“By effectively increasing
awareness and understanding of
this highly contagious liver dis-
ease, parents will be encouranged
to vaccinate their children and
themselves,” said Alan P. Brown-
stein, President and Chief Execu-
tive Officer of the American Liver
Foundation. “As a result, we will
see a decrease in the number of
reported hepatitis A cases in the
country.”

Hepatitis A, an infection of the
liver, is spread via the fecal-oral
route, through close personal con-
tact or the ingestion of contami-
nated water or food. Symptoms of
the disease can be debilitating
and include fever, fatigue, loss of
appetite, nausea, abdominal dis-
comfort, jaundice and dark urine.
Infected individuals can unknow-
ingly infect others up to two
weeks prior to feeling ill them-
selves. On average, people miss
about 30 days of work when they
are infected with the virus that
causes hepatitis A. Up to 22 per-
cent of adult hepatitis A patients
require hospitalization and more
than 100 people in this country
die every year from the conse-
quences of the disease.

The ALF is a leading national
voluntary health agency dedicated
to the prevention and cure of viral
hepatitis and other liver disease
through research and education.
For additional information about
hepatitis A or other forms of viral
hepatitis and liver disease, con-
tact the ALF at: 1-888-4HEP-ABC
or visit www.liverfoundation.org.

The survey was funded with a
grant from GlaxoSmithKline.

Survey Reveals Significant Lack Of Awareness Of Highly Contagious Liver Disease

Less than half of the parents
answering a recent survey knew
that a vaccine exists to protect
children against hepatitis A.

(NAPSA)—When it comes to elec-
tronic gear, consumers are thankful
for their cell phones. Yet, interest-
ingly, more than 50 percent of
Americans are paying more than the
original amount they signed up for
with their wireless service provider.
That’s a key finding from a recent
Opinion Research Corporation sur-
vey of people responsible for paying
their cell phone bill. 

O t h e r  s u r v e y  h i g h l i g h t s
included:

• Fifty percent of survey re-
spondents selected cell phones as
the consumer electronic device
they were most thankful for. Lap-
top computers, at 14 percent, were
second.

Some industry experts believe
that much of this loyalty con-
sumers feel toward their wireless
phone is based on the dependabil-
ity and affordability of a wireless
phone service. How do you choose
a wireless plan? Here are some
items to think about:

• The high cost of activation
and deactivation fees. Some plans
may charge up to $240 to cancel a
plan.

• Long distance charges for
calling outside your local area can
add up. Know the prices in ad-
vance to avoid any surprises.

• Can you control your costs?
Taxes, service charges and fees
can be costly. Of the 51 percent
who said their bills were higher,
64 percent said it was primarily
due to these charges.

• Customer service should be
easily accessible via telephone and
Internet. PlanetFeedback.com,
the nation’s leading online con-
sumer feedback service, recently
awarded TracFone Wireless, the

largest nationwide prepaid service
provider, the highest rating in the
wireless category. 

• Find a plan that suits your
calling pattern. Prepaid plans are
viable options for casual users and
most do not require contracts and
credit checks. Look for a plan
where your unused minutes never
expire with active service and the
handset display lets you keep
track of your talk time. 

In an effort to increase the
affordability of what is, by most
standards, an already affordable
service, Tracfone Wireless recently
introduced Double Minute Auto-
Pay. TracFone customers who
enroll in this will have their
$14.99 monthly charge (approxi-
mately 50 cents per day) automati-
cally deducted from their checking
account or billed to their credit
card. Customers who enroll in this
automatic payment program
receive double minutes on all air-
time card purchases. 

More information is available
b y  v i s i t i n g  t h e  We b  s i t e  a t
www.tracfone.com. 

How To Pick A Plan That Makes ‘Cents’: It’s Your Call

ANSWERING THE CALL to un-
interrupted wireless service is a
new bill payment program.

(NAPSA)—Valley Forge National
Historical Park is celebrating the
225th anniversary of Washington’s
winter here with a new exhibit on
the encampment and many special
events planned to mark the his-
toric events that took place here. 

“Determined to Persevere,” the
new exhibit, is part of a $1 million
renovation to the Welcome Center
funded by Exelon Corp., which also
added lounge areas, an expanded
gift shop and refreshments. This
historical exhibit gives visitors sur-
prising insights into soldier life,
relying on rare artifacts from the
time and the words of the soldiers
who were here.  

Visitors can see Washington’s
marquee tent, axes used to build
the huts, muskets, drinking cups
made from cow horns, personal let-
ters and diaries and Washington’s
telescope. 

Another new feature is a six-foot
relief model of the 3,600-acre park to
help historical and recreational users
plan their visit. Miles of multi-use
trails, horse trails and the Valley
Forge-to-Philadelphia bike trail are
among the features, along with
Washington’s Headquarters, and the
National Memorial Arch.

The estimated two million
recreational users each year will
also find it a welcome resource. “I
hope people will start their run
at the Welcome Center and come
back in at the end for a bit of
refreshment and to learn more
about the importance of this hal-
lowed ground,” said Thomas M.
Daly, president and CEO of the
National Center for the American
Revolution, the private partner to
Valley Forge National Historical

Park. The new exhibits are a pre-
lude for the National Center, the
first museum dedicated to telling
the entire story of the American
Revolution, which is expected to
open at Valley Forge in 2005.

Special events are planned
throughout the year to give visitors
a glimpse of Washington’s charac-
ter, and the lives and dedication of
his troops. 

The Welcome Center at Valley
Forge National Historical Park,
located at Route 23 and North
Gulph Road, Valley Forge, is open
from 9 a.m. to 5 p.m. daily, free to
the public. For hotel information,
a free Visitors Guide to the park
and nearby attractions, call 1-
888-VISIT-VF or log on to www.
valleyforge.org/na.

Valley Forge Celebrates 225th Anniversary

Visitors can learn what life was
like for Revolutionary War soldiers
in Valley Forge, Pennsylvania.

In 1540, Don Garcia Lopez de Cardenas became the first European to see the Grand Canyon. He report-
edly claimed it was a hopeless barrier to further westward expansion.

***

It is astonishing what power words have over man.
—Napoleon Bonaparte

***




