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(NAPSA)—Although studies
show that up to seven percent of
Americans have Attention Deficit/
Hyperactivity Disorder (AD/HD)
symptoms, such as inattention,
hyperactivity and impulsive be-
havior, the public remains con-
fused about just what this disor-
der involves.

With the help of Brady Bunch
star Christopher Knight, the
National Consumers League
(NCL) and ADDitude Magazine
have launched a national cam-
paign to clear up the confusion.

The campaign includes an
informational Web site, outreach
efforts and a series of public ser-
vice announcements featuring
Knight, who played Peter on The
Brady Bunch television show.

“An important barrier to treat-
ment is misinformation,” said
Linda Golodner, NCL president.
“Go on the Internet and you’ll be
told that AD/HD is the parents’
fault or that too much TV is to
blame. That is fiction. AD/HD is a
brain disorder and it requires the
help of parents, teachers and
health professionals.”

Children with untreated AD/HD
are at an increased risk of drop-
ping out of school, while adults
with AD/HD are at an increased
risk of losing their jobs.

AD/HD is treatable. The na-
tion’s leading experts agree that
properly diagnosed AD/HD is best
treated with behavior therapy,
and, if necessary, medication.

However, the recent NCL sur-
vey revealed that more than half
of the respondents considered vit-
amin or herbal supplements a
good way to treat AD/HD, and
nearly two-thirds said reducing
the amount of sugar kids consume
will help. The new campaign aims

to eradicate such myths.
A key part of the campaign is

a set of AD/HD Principles that
include the rights and responsi-
bilities of those who have the dis-
order. Numerous organizations
have signed the Principles, as
has Knight, who struggled with
the disorder but was not diag-
nosed until five years ago.

“My real life was a lot like
Peter ’s was on ‘The Brady
Bunch’,” said Knight, now a suc-
cessful entrepreneur. “Peter was
the one always getting in trouble.
He got fired from the ice cream
shop and the bicycle shop.”

Knight hopes his volunteer
efforts will inspire others to learn
more about AD/HD.

“No one should suffer like I
did,” he said.

More information is available
at www.nclnet.org. 

Americans Get Help Understanding AD/HD

Brady Bunch star Christopher
Knight is helping to clear up
confusion about AD/HD.

(NAPSA)—Familiar favorites—
the classic toys of yesteryear—are
among the big sellers this holiday
season, surveys show: many of the
favorite playthings of years gone by
are as popular as ever with today’s
youngsters. What’s more, those
familiar action characters and
board games today’s parents once
played with have been updated and
made even more fun for 21st-
century youngsters.

“This year, parents are making
their gift choices with toys and
games they recognize as perennial
favorites,” says Sean McGowan,
president of Playdate Inc., which
tracks the toy and video game
industries. Playdate polls retailers
to predict what will be the best-sell-
ing products each holiday season.

Here are some sample “classics”
of the toy world, updated for today’s
generation, that may be on many
holiday shopping lists:

• Power Rangers Deluxe Isis
Command Megazord ($59.99,
ages 4+). For its tenth anniver-
sary, Power Rangers toys prove
their lasting appeal with the
introduction of the Isis Command
Megazord, which comes with a
Red Power Ranger. The Mega-
zord has action, voice, sounds
and lights to excite youngsters.
Kids can control the Megazord’s
missile-firing action, apply a
fearless grip with special antler
claws, release an armadillo
assault from the secret compart-
ment and use the giraffe crane to
defend against aliens. (Bandai
America Inc., www.bandai.com).

• UNO ($10.99-$14.99, all
ages). The classic card game UNO

represents America’s #1 brand of
family games. New versions feature
some favorite characters, including
SpongeBob SquarePants, Spider-
Man and the Simpsons. For the
youngest in the family, there’s My
First UNO, starring Dora the
Explorer. Rounding out the family
fun are UNO decks featuring New
York City landmarks and great
scenes from U.S. National Parks.
All come in highly detailed collec-
tor ’s tins. (Sababa Toys, Inc.,
www.sababatoys.com).

• Magic 8 Ball ($10.99, ages 7+).
Remember shaking a Magic 8 Ball,
looking for answers to fun ques-
tions? Now this classic novelty has
been rejuvenated with four new
versions. You can now get wisdom
and wisecracks from SpongeBob
SquarePants and the Simpsons.
For expectant parents, there’s a
new Baby Ball, helping to answer
questions about names, room colors
and more. Anyone looking for fun
advice on fashion and fitness can
consult the Beauty Ball (Sababa
Toys, Inc.) 

For more ideas about popular
toys and games for holiday shop-
ping, visit www.playdateinc.com.

Classic Toys Remain Family Favorites

UNO, The Magic 8 Ball and
other classic games remain popu-
lar holiday gifts.

(NAPSA)—Although many peo-
ple may advise others to “use com-
mon sense,” few people may be
able to define exactly what com-
mon sense means.

The definition of common sense
and the ways its use can change
lives is found in an illuminating
new book, Words of Common
Sense for Mind, Body, and Soul
(Templeton Foundation Press,
$12.95).

In this book, Brother David
Steindl-Rast, a Benedictine monk,
offers his reflections on common
sense: the inner guidance we all
have in common and that alone
enables us to act in ways that
make sense.

According to Brother David,
men and women who listen to and
act on common sense seem “to
breathe more easily. They radiate
a sense of being at home in the
universe and everybody feels at
home with them.”

Through the centuries, from
country to country, in every lan-
guage, common sense has been
expressed in and through proverbs. 

“Proverbs do not philosophize
or moralize,” says Brother David.
“They simply hold up one image,
as if to say ‘Look!’ And the more
we look, the more we see.”

The parables of Jesus also
spark common sense insights.
Indeed, the message of Jesus is
that common sense is the ulti-
mate expression of Divine wis-
dom. The Gospel parables offer
messages about and guidance
toward a common-sense world

inspired by the power of love.
What draws people away from

common sense? And how can they
help themselves pay more atten-
tion to common sense? People’s
longing to belong may get in the
way of their own sense of impor-
tance, warns Brother David.

However, “we can cultivate
common sense so that the changes
for which we and our society are
responsible will be in tune with
the creative force of the uni-
verse—call it the Tao, the Logos,
or Dante’s ‘love that moves the
sun and all the stars.’”

Words of Common Sense is
available at bookstores, or by call-
ing 1-800-621-2736. It can also be
ordered through the Templeton
Foundation Press Web site:
www.templetonpress.org.

Reassuring Words Of Common Sense

A new book says it is possible
to cultivate common sense and
with it a healing awareness.

(NAPSA)—Every holiday sea-
son can bring fun and festivities
that vary from office party to
entertaining at home. It is almost
inevitable that you will be looking
for a few new outfits to make you
feel special, but how do you find
something for each occasion with-
out spending a fortune? One key to
looking brilliant, without an
entirely new wardrobe, is mixing
versatile statement pieces that can
be worn from day into evening.

“The idea is to choose a few
flexible items with special details
that can be added to your existing
wardrobe creating a festive look
for special events,” said Marcia
Minter, who researches fashion
trends for Spiegel Catalog, Inc.
“The holiday season is a time for
women to wear certain fabrics and
finishes that they would be less
likely to wear during the rest of
the year. Distinctive pieces that
have shimmer and shine can be
elegant when paired with slacks,
skirts and sweaters allowing a
woman to move from different
times of day and to a variety of
holiday events.”

Minter also says that black is
always a good choice to create a
complete look. “All the guesswork
is gone when you pair something
with black because it always feels
sophisticated. In catalogs like
Spiegel, a woman will find many
options in black that can work
within her existing wardrobe,”
said Minter. 

Before you head out to mix and
mingle your way through the sea-
son, check out the fashion ideas
below for a sophisticated and
pretty look:

• H i g h - N e c k  L a c e  To p .
Achieve a romantic look during the
holidays with a versatile, black lace
top. The lacework is feminine and
great for layering under blazers. Or

transition from day to an evening
at the theater by wearing the top
with a long skirt and heels. 

• Dressy Tee. Comfort is key
when life is demanding. A soft and
stretchy top matched with slacks
or a skirt combines comfort with
just the right details meeting all
your holiday fashion needs. Even
casual luncheons warrant some-
thing special—feel confident in a
uniquely cut kimono tee detailed
with satin. What makes the
kimono such a popular style? The
kimono collar ’s soft neckline
frames the face.

• Sequined Skirt. Add a little
shimmer to your closet with a
classic black sequined skirt. This
special look can fulfill a woman’s
desire to wear sequins. Paired
with everything from a sweater to
a  b lazer,  a  bus iness - l ength
sequined skirt equals versatile
elegance. 

For more advice on updating
your fall fashion wardrobe, log on
to www.spiegel.com or request a
catalog at 1-800-345-4500.

Well-Dressed Wherever The Party Takes You
Feel Beautiful from Holiday Office Party to The Symphony

Beautifully detailed with satin
fabric at the bell sleeves and
neckline, the Spiegel kimono tee
combines casual with elegance
to meet your holiday fashion
needs.

If You Are A Diabetic,What
You Don’t Feel Can Hurt You

(NAPSA)—Diabetes has reached
epidemic levels in our country,
with over 16 million people
affected nationwide and more
than 87,000 diabetes-related
lower-limb amputations occurring
each year.

That is why James Brown,
“J.B.” to his Fox NFL sports fans,
is once again working with the
American Podiatric Medical Asso-
ciation (APMA). “J.B.” under-
stands the importance of diabetes
education and is committed to
helping others learn about proper
footcare for people with diabetes.

One of the most common symp-
toms of diabetes is neuropathy, a
condition that causes numbness,
burning or tingling and dimin-
ishes sensations in the feet. If you
have diabetes and suffer from dia-
betic neuropathy, the APMA offers
the following tips for taking care
of your feet:

• Visually inspect the feet
daily and look for any sores, blis-
ters, signs of infection or changes
in your feet.

• Do not cut your own toenails
or trim corns or calluses. Have
your podiatrist do it for you.

• Do not check the tempera-
ture of water in a bathtub with
your feet, as they may not sense if
the water is too hot. Test the
water with your elbow instead.

• Always wear properly fitting
shoes to prevent injury and pro-
tect your feet. 

For more information on dia-
betes and the feet or to obtain a
free foot-screening test, visit
www.apma.org or call 1-800-
FOOTCARE. 

Sports broadcaster James
Brown says,“If you suffer from dia-
betes, see a podiatric physician
regularly because the health of
your feet is critical to staying well.”

***
Art is the terms of an armistice
signed with fate.

—Bernard De Voto
***

***
Education is hanging around
until you’ve caught on.

—Robert Frost
***

***
If your wife wants to learn how
to drive, don’t stand in her way.

—Sam Levinson
***




