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(NAPSA)—Arthritis is the
leading cause of disability among
Americans over age 15, affecting
almost 43 million people in the
United States. A Roper Starch
survey found that four out of 10
(39 percent) Americans age 35
and up agree that when they
think about aging, having arthri-
tis is one of their biggest medical
fears.

Many people may experience
wear and tear on their joints from
recreational activities, like jogging
or playing tennis, or from every-
day tasks, like walking up and
down the stairs. Depending on the
amount of activity we undertake,
the effects of arthritis can be felt
at an early age.

For two-time Olympic gold
medal gymnast Bart Conner, it
began when, at age 22, after years
of training and several surgeries,
he was diagnosed with osteo-
arthritis. For more than 20 years
following his diagnosis, Conner
tried to put up with the pain, but
eventually his arthritis began to
impede his everyday life.

Conner spoke with his doctor
about treatment options, and found
a prescription medication that
helped control his arthritis symp-
toms. He began taking Celebrex®

(celecoxib capsules) in 1999, to help
manage his arthritis symptoms. He
is now able to be more active and
engage in normal activities.

Conner’s experience led him to
join Pharmacia and Pfizer to
launch the B.E.A.T. Arthritis™ cam-
paign: Boost Education of Arthritis
Treatment. The campaign aims to
increase awareness about arthritis
and effective treatments for the
condition.

“Many people think arthritis is
just a normal part of getting older.
It isn’t. People need to know that
there are treatments to help them
manage the pain, inflammation
and stiffness of arthritis so they

can live healthy, active lives,” said
Conner.

Conner has been on tour with
the B.E.A.T. Arthritis™ campaign
since December 2000, bringing his
message of hope to cities around
the country. In each city, Conner,
paired with a doctor, tries to raise
awareness about arthritis by host-
ing an educational seminar for
local residents.

According to Conner’s personal
physician, Dr. William Grana,
Professor and Head, Department
of Orthopedic Surgery, Arizona
Health Sciences Center, Conner’s
message is an important one.

“The key to managing arthritis
is not to downplay the severity of
the disease,” said Grana. “People
suffering from joint pain need to
talk to their physician to find a
treatment plan that’s right for
them.”

Celebrex should not be taken in
late pregnancy or if you’ve had
aspirin-sensitive asthma or aller-
gic reactions to aspirin or other
arthritis medicines or certain
drugs called sulfonamides. In rare
cases serious stomach problems,
such as bleeding, can occur with-
out warning. The most common
side effects in clinical trials were
indigestion, diarrhea and abdomi-
nal pain. Tell your doctor if you
have kidney or liver problems.

Gymnast Bart Conner Springs Into Action,
Addressing Americans’ Concerns About Arthritis

Tips To Help B.E.A.T. Arthritis
• Pay attention to joint pain signals.
Pain is a warning sign that something is 
not right.

• Talk to your doctor about arthritis, 
possible treatments and an exercise 
program that’s right for you.

• Call 877-480-BEAT (2328) for free 
information about arthritis or visit 
www.celebrex.com or 
www.arthritis.com.

Irritated Eyes May Be
Reaction To Makeup
(NAPSA)—The sexy red nail

polish that gives your hands such
an elegant look may be making
something else red, too: your eyes.
Nail products such as polishes
and removers are often the culprit
behind irritated eyes.

“It happens a lot, but this is not
a true allergy,” says Dr. Sandra
Roberson, an allergy specialist at
the Allergy & Asthma Clinic in
Atlanta. “It is more of a contact
dermatitis. People rub their eyes,
and there is an irritant response.”

According to the American Acad-
emy of Dermatology, the average
adult uses at least seven different
products each day, including mois-
turizers, sunscreens, hair care prod-
ucts, deodorants and antiperspi-
rants, and cosmetics. People often
have sensitivities to the oils and
perfumes in these products.

Makeup removers without oils or
perfumes, such as Eye-Scrub from
Novartis Ophthalmics, are effective
for those who are plagued with sen-
sitive skin or who want to manage
outbreaks of the dry, scaly skin of
contact dermatitis. This sterile eye-
lid cleanser and eye makeup
remover is packaged as individually
wrapped, pre-moistened pads. Eye-
Scrub is available in the eye care
section of most pharmacies and
mass merchandisers. 

For more information, go to
www.EyeScrub.com. For informa-
tion on Novartis Ophthalmics, go
to www.novartisophthalmics.
com/ushttp://www.novartisoph
thalmics.com/

Rubbing your eyes could lead
to irritation—from ingredients in
cosmetic products.

(NAPSA)—There may be good
news for the 28 million Americans
with a hearing problem.

Often, people with hearing loss
find hearing aids do little to
enhance their understanding of
speech in noisy situations. This
could explain why only 15 percent
of hearing-impaired individuals
wear hearing aids.

Research, however, indicates
that a hearing aid using direc-
tional microphones can improve
speech understanding for many
hearing-impaired individuals in a
wide variety of noisy situations. 

That’s why a company consid-
ered the world leader of hearing
instrument technology—Siemens
Hearing Solutions—has created a
new hearing solution. 

Called TRIANO™, the hearing
aids were created to address two
of the most significant challenges
faced by hearing aid users.

The first is to reduce the effort
it takes for people with hearing
loss to hear in a noisy environ-
ment. Just as the pupil of the eye
will adjust to the amount of light
that enters the eye, TRIANO hearing
aids are designed to automatically
adjust to the hearing environment.

This means a person will be
able to have a quiet conversation
in one environment and then
enter a noisy room without hav-
ing to adjust their hearing aid.
The second is to increase under-
standing of speech in a noisy
environment.

TRIANO incorporates what is
described as an innovative direc-
tional microphone technology.
Called TriMic™, it is the only

hearing solution that uses a
three microphone directional sys-
tem to increase speech under-
standing in noisy environments
better than any other hearing aid
on the market. 

TriMic is designed to automati-
cally amplify sounds coming from
the person in front of the individ-
ual wearing a TRIANO hearing aid.
At the same time, this hearing aid
will minimize competing sounds
coming from behind or the side of
the wearer.

Currently, the TRIANO 3 BTE
(Behind-the-Ear) hearing aid is
the only device featuring the
TriMic technology.

If you suspect that you or a
loved one might have a hearing
problem and would benefit from
TRIANO, visit  www.siemens-
hearing.com to locate a Hearing
Health Care Professional in your
area. Or for a free brochure on
TRIANO, call toll-free 1-888-829-
8168.

New Hope For Individuals With Hearing Loss

A new type of hearing aid
uses directional microphones
to adjust to its environment.

Note to Editors: May is Better Hearing Month.

(NAPSA)—If you find cleaning
to be a chore, you may want to try
getting your home to help with the
housework. Today’s homeowners
have access to a variety of products,
from vacuums that run by them-
selves to automatic pool cleaners,
that can help people make a
clean—and fast—sweep of their
housekeeping.

For example, people who find
window washing to be a pain—as
opposed to a pane—can install self-
cleaning windows. The windows
use daylight to continuously break
down, loosen and destroy dirt.
When it rains, water sheets off the
exterior surface, washing away
any undissolved dirt and eliminat-
ing any streaks or water spots. The
results are clean windows. 

The windows that use Pilking-
ton Activ™ Glass self-clean contin-
uously after they have been acti-
vated (even at night and on cloudy
days). 

Try these tips for reducing
cleaning time:

• Cut The Cleaning—Self
cleaning glass can be used in win-
dows, skylights, doors and sun-
rooms in homes, apartments and
condominiums. It can also be used
in commercial and institutional
buildings. In addition to time, the
glass can save people the cost of
cleaning supplies and eliminate
the safety risk of climbing a ladder
to clean windows.

• Cut The Clutter—The less
you have, the less you have to
clean. Too many knick-knacks or

refrigerator magnets, for example,
can collect dust and make an oth-
erwise clean area look dirty. Make
a list of clutter objects in your
house and try to throw or give half
of them away.

• Cut The Confusion—When
you have a big room to clean,
think of it as a checkerboard.
Clean each section of the board,
without skipping a space. This
can help keep you from cleaning
the same spot twice and help
make your progress seem more
steady.

For more information on self-
cleaning glass, call 1-866-88-
ACTIV (1-866-882-2848) or visit
www.activglass.com.

The Dirt On Self-Cleaning Windows 

One way that self-cleaning
windows, like this one looking
out on a garden, work is by a
hydrophilic action. The action
makes water sheet off (left), while
regular windows tend to streak
and spot (right).

(NAPSA)—A not-for-profit orga-
nization committed to keeping
music education programs alive in
cities and towns where they are
most needed, The Heineken Music
Initiative provides an opportunity
for everyone to support music edu-
cation programs through the sale of
music CDs. With The Heineken
Music  Initiative donating pro-
ceeds from  the sale of the CD,
consumers who purchase the
album can get the newest and best
of what music has to offer, while
simultaneously raising money for
music education programs.

All Frequent Flyer programs
offer free miles to reward pur-
chases. Some even offer discounts
for hotel stays, restaurants and
rental cars. Now there is a card
that lets consumers earn miles
and have access to a service
designed to fully enhance the
travel experience, Continental
Airlines World MasterCard and
Visa Signature Card from Chase.
For more information or to apply
for the card, call 1-800-247-8144.

According to nutritional
experts at the Produce for Better
Health Foundation, peaches,
plums and nectarines can now
be found in supermarkets all
year long. More than 11 million
cases of Chilean peaches, plums
and nectarines will come by sea
and air to American supermar-
kets this year. That’s good news
for Americans. Increased avail-
ability of these delicious fruits
can help Americans get closer to

the recommended five servings
of fruit a day.

When buying deli meats, say
the hygiene experts at DuPont
Packaging, choose a prepackaged
quality so that you know it has
only been handled once, in the
carefully regulated environment
at the food processor. Another
good indicator is to choose prod-
ucts wrapped in packaging with
the DuPont Surelock Air Tight
Seal quality mark found on Hat-
field Quality Meats and seafood
from Salmolux. 

Easy-to-use products can make
it more likely that dreaded house-
keeping jobs get done when they
need to be. Research shows that
on everyone’s worst chore list,
mopping is more dreaded than
cleaning the bathroom. A mop
with a built-in cleaner such as
Clorox ReadyMop can help. No
need for a bucket or rinsing and
floors are clean and dry in half
the time.

The world-famous Panama hat
is actually made in Ecuador. The
majority of them are distributed
through Panama.

The term skyscraper was first
applied to The Auditorium build-
ing. Built in Chicago, it was com-
pleted in 1889. It was ten stories
tall.




