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(NAPSA)—Flexibility may well
be the defining word for the first
decade of the new century as
design trends constantly evolve to
reflect a rapidly changing world,
especially on the homefront. Yester-
day’s kitchen nook is today’s home
office, the guest room becomes the
nursery almost overnight and the
family room is transformed into a
home theater in quick order.

“No one’s life is static these
days, and furniture is expected to
be as multifaceted as the people
who use it,” says popular design
leader Lynette Jennings, host of
the Discovery Channel’s highest
rated TV show, Lynette Jennings
Design.

Jennings has teamed with
Sauder Woodworking, North
America’s leading producer of
ready-to-assemble (RTA) furni-
ture, to develop a modular furni-
ture system that can be reconfig-
ured almost effortlessly to meet
the changing needs of every room
in the house. Offering seven cube,
shelf and feet components, the
QBits collection can shift roles as
quickly as the need arises, serving
equally well as an entertainment
center, a wall divider, a reading
bench or even a computer desk.

“A cube is inherently versatile,”
Jennings says, “and a modular
cube system allows people to cre-
ate and recreate their home envi-
ronments with ease and a sense of
fun.”

Jennings suggests several

decorating tips for fashioning a
stylish home environment with
built-in flexibility.

• “Look for multi-purpose fur-
nishings designed to solve a vari-
ety of decorating problems,” Jen-
nings suggests. With modular
units like the QBits system, con-
sumers can stack, scatter or con-
nect various components to meet
their changing needs. For exam-
ple, a CD tower can be expanded
to a full-blown entertainment cen-
ter, while an expansive wall sys-
tem can be deconstructed into
satellite storage cubes scattered
throughout the house. That awk-
ward space can finally boast its
own custom-fit arrangement

based on what is needed now—
and then it can be rearranged to
match future needs.

• Increase flexibility by choos-
ing do-it-yourself units that are
easy to use. Sauder’s QBits sys-
tem can be connected easily in a
host of combinations, thanks to
clever interlocking hardware that
attaches each component to the
next. “The idea is to make new
configurations simply and
quickly,” Jennings adds. For
example, in a matter of minutes,
two or more cubes can be con-
nected to shape a tower or an
arresting stair-step arrangement
for storage or display. The addi-
tion of a shelf unit instantly cre-
ates an extra table, entertainment
center, student desk and more.

• Use accommodating, all-pur-
pose colors that can hold their own
amidst other changes. For example,
soft neutral, pastel or nature-cued
shades on walls and woodwork
adapt readily to modifications in
decor. Timeless furniture finishes,
such as QBits’ dark alder, light
maple, sleek metallic and go-any-
where white, provide long-range
appeal. The new collection includes
translucent door inserts and nickel-
finished feet and hardware for
added versatility.

“Change is a routine part of
modern life,” Jennings says, “and
a modular furniture system gives
people the tools they need to meet
change with grace and a spirit of
adventure.”

Modular Cubes Pack Adaptability Into Today’s 
Fast-Changing Homefront

Modular furniture systems
provide effortless decorating
flexibility for every room in the
house.

(NAPSA)—For parents and
children looking for ways to make
learning fun, Fujifilm PhotoPals
is now on the Internet to offer a
new dimension to educational
activities at home.

Celebrating its 10th anniver-
sary, Fujifilm PhotoPals is a pen
pal program that combines photog-
raphy with letter writing, offering
teachers and students creative edu-
cational programs. Now, with the
help of the Internet, this approach
has been expanded to give parents
easy access to a number of home
activities—such as teaching the
family about the environment. Par-
ents can also find expert tips on
how to encourage their children’s
creativity and strengthen studying
and learning skills, as well as links
to other parenting, education and
photography resources.

Through the program, children
are encouraged to become “pen
pals” with other PhotoPals from
all over the country—via letter
and photo exchanges. On the dedi-
cated Web site, children can post
pictures into the photo gallery,
play games while learning about
the environment and learn all
about the United States with an
interactive map that has “pop-up”
facts about each state.

“With the online presence, fami-
lies now have immediate access to
a program that has served teachers
for a decade,” said Matt Knicker-
bocker, Vice President, Marketing,
Consumer Markets Division, Fuji
Photo Film U.S.A., Inc.

The many benefits of the pro-
gram include:

• For students: Provides in-
teractive participation in class-
room activities, gives the oppor-
tunity to learn about fellow

students in diverse geographies
and opens up opportunities to
learn about photography and
how it affects communication.

• For parents: Encourages fun,
at-home activities for the entire
family, teaches the family about
the environment, offers tips on
how to encourage children’s cre-
ativity and helps strengthen
studying and learning skills.

• For teachers: Offers curricula
that meet national education
standards for math, science, social
studies, language arts, visual arts
and geography, and provides an
opportunity to share teaching and
learning experiences with fellow
educators nationally on the mes-
sage board.

The program is geared toward
students in grades 3 to 6. Parents
are invited to sign up their chil-
dren for a Fujifilm PhotoPals
match by downloading the sign-up
forms from the Web site at
www.fujifilmphotopals.com or by
calling 800-817-2200. Children are
then matched with a child of simi-
lar age to communicate through
letters and photography. Teachers
are also able to match their classes
with classes in other parts of the
country.

At-Home Educational Activities For Parents, Children

A new online program offers
parents and children fun, educa-
tional activities to share at home.

(NAPSA)—It’s said that an ele-
phant never forgets. Perhaps,
then, it’s not surprising that a
beloved pachyderm—celebrating
his 70th birthday this year—is so
unforgettable.

Babar, the classic character
known to generations of children as
“king of the elephants,” was created
by Jean de Brunhoff. Before pub-
lishing the first book (The Story of
Babar) in 1931, de Brunhoff ’s wife
originally spun tales of a royal cou-
ple—Babar and Queen Celeste—as
bedtime stories for their children,
Laurent and Mathieu. Years later,
Laurent continued the family tradi-
tion, publishing his first Babar
story in 1946.

The original story is the tale of
a young elephant whose happy life
is shattered by tragedy. Through
many hardships and adventures,
the bewildered Babar finds the
strength to rise above his misfor-
tunes. Babar uses what he has
learned to help the elephants and,
in return, they make him their
king. Next to Mickey, Babar is
among the most recognized and
beloved children’s characters in
the world today.

During the past 70 years, more
than 30 charming stories of Babar
have been translated into 17 lan-
guages. Some seven million books
are in circulation. There are
Babar videos and feature-length
movies, and in the U.S., kids can
watch the animated Babar TV
series on HBO Family at 6 and
11:30 a.m. daily.

A number of celebrations are in
the works to mark Babar’s mile-
stone birthday, including:

• The launch of the Babar.com
Web site, where fans can interact
with their timeless friend.

• The reissue of popular Babar
titles, including Babar and the
Ghost and Babar and the Wully-
Wully.

• A holiday performance of The
Travels of Babar—An Adventure
in Scales, an hour-long musical
voyage that pairs the visual tale
of The Travels of Babar with a
lively and imaginative classical
music score. The performances
will begin at Florence Gould Hall
in New York City on December 27,
2001. 

All these years later, Babar con-
tinues to teach children and learn
himself. Perhaps the most impor-
tant lesson is, even in a life full of
difficulties; great things are possi-
ble if one never gets discouraged.

Happy 70th Birthday, Babar!

Classic children’s character is
celebrating his 70th birthday.

New Web Site Available
For People With ADHD

(NAPSA)—Did you know that
Attention Deficit Hyperactivity
Disorder (ADHD) affects nearly
three million school-aged children
and an estimated two to five mil-
lion adults?

If you or your child have
ADHD, there is a new online
resource available to you. Celltech
Pharmaceuticals has launched a
new Web site, www.metadate-
cd.com, that provides comprehen-
sive information about ADHD
including symptoms of the disor-
der, a new once-daily treatment
option and links to additional
ADHD resources.

Facts About ADHD
• Attention Deficit Hyperactiv-

ity Disorder (ADHD) is a behav-
ioral disorder with symptoms that
include a persistent pattern of
inattention and/or hyperactivity-
impulsivity that is more frequent
and severe than what is typically
observed in individuals at a com-
parable level of development. It is
one of the most commonly diag-
nosed disorders of childhood and
often persists into adulthood.

• ADHD affects approximately
three to five percent of school-
aged children.

• ADHD has been shown to
have long-term adverse effects on
academic performance, vocational
success and social-emotional
development.

If you or your child has been
diagnosed with ADHD, www.
metadate-cd.com can provide you
with valuable information to bet-
ter understand ADHD and help
you and your health care team
manage the disorder.

(NAPSA)—In an effort to coun-
ter the continuing rise in health
care costs across the country one
company is offering federal em-
ployees a new, more affordable
option for health care coverage for
2002. Federal workers will make
decisions about their health care
benefits for 2002 during Open
Season, which runs from Nov. 12
through Dec. 10.

The Service Benefit Plan (also
known as the Federal Employee
Program or FEP) is introducing
Basic Option in response to con-
sumer needs for a more affordable
health care plan. Basic Option is a
Preferred Provider Organization
(PPO)-only benefit package that
includes features such as no
deductibles, copayments for many
services and preventive dental
coverage.

“The new Basic Option is a
groundbreaking product that
offers what most individuals look
for in a health care plan—choice,
access and simplicity—at an
affordable price. We believe that
the new Basic Option is unique
not only within the federal sector,
but the private sector as well,”
said Steve Gammarino, senior
vice president for Blue Cross and
Blue Shield Association’s FEP and
Integrated Health Resources.

According to Gammarino, FEP
continuously evaluates its product
offerings to ensure that the bene-
fits offered reflect the needs of
members at costs they can afford.

The enrollee share of the pre-
mium for Basic Option self-only
coverage will be $31.61 per pay
period or $68.50 per month. For
family coverage, the enrollee
share will be $75.74 per pay
period, or $164.10 per month. The
innovative Basic Option also pro-
vides excellent benefits for dental
and chiropractic care as well as
prescription drugs. 

The Basic Option is one of two
notable changes in federal em-

ployees’ health care coverage pro-
vided by FEP in 2002. FEP also
will be merging its High Option
with the Standard Option plan.
Escalating costs and a diminishing
number of enrollees have resulted
in the need to merge the High
Option plan. 

For Standard Option, the en-
rollee share for self-only coverage
will be $41.12 per pay period or
$89.09 per month. For family cov-
erage, the enrollee share is $94.83
per pay period or $205.46 per
month.

The Blue Cross and Blue
Shield Government-wide Service
Benefit Plan has been part of the
Federal Employees Health Bene-
fits Program since 1960. It cur-
rently serves nearly half of the 9.1
million federal employees, retirees
and their families. The Blue Cross
and Blue Shield Association is an
association of independent, locally
operated Blue Cross and Blue
Shield Plans that collectively pro-
vide health care coverage to 81.5
million—more than one in four
Americans.

For more information on the
Blue Cross and Blue Shield Fed-
eral Employee Program, and the
new benefit options, visit www.fep
blue.org or call the Open Season
Information Center at 800-411-
BLUE. For more information on
the Blue Cross and Blue Shield
Association, visit www.bcbs.com.
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Federal employees may be
facing important changes in their
health care coverage.


