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(NAPSA)—According to The
New England Journal of Medicine,
medical imaging technology, such
as MRI, is one of 11 developments
that changed the face of clinical
medicine in the last millennium.
MRIs play a critical role in early
disease detection, diagnosis and
treatment. Nevertheless, imaging
is most likely to help the very peo-
ple for whom it can be dangerous. 

Here’s the problem: MRIs are
particularly effective at diagnos-
ing cancer, Alzheimer’s, heart or
artery conditions, muscle, bone
and back pain—all of which are
prevalent among older adults.
Unfortunately, many older adults
also have implantable devices
such as pacemakers, defibrillators
or stimulators, which can make
receiving an MRI risky. 

After the age of 65, a person’s
chance of needing medical imag-
ing doubles, and between 50 and
75 percent of patients with elec-
tronic implantable devices will
likely need medical imaging over
their device’s lifetime. More than
60 million noninvasive, diagnostic
MRI procedures are performed
worldwide each year. At the same
time, there are approximately 1.5
million people in the United
States who have pacemakers. 

The National Council on Aging
(NCOA), a nonprofit service and
advocacy organization, recently
released the results of a survey by
Penn Schoen Berland of older
adults, caregivers and health care
providers. The survey, funded by a
grant from Medtronic, found that
communication about the safety of
medical imaging for patients with
these devices is often inadequate,
though both pacemaker and MRI
manufacturers instruct physicians
not to expose patients with pace-
makers to MRI scans.

More than 90 percent of physi-
cians agree that an MRI may be
risky for patients with certain
electronic implantable devices,
such as pacemakers, and few
physicians will order MRIs for
these patients. 

The survey found, however,
that nearly a third of patients and
more than half of caregivers did
not recall being informed that
they might not be eligible for some
forms of medical imaging at the
time the device was implanted.
The survey also found that three
in 10 electronic-implantable-de-
vice patients have had an MRI
despite the risks and, of this
group, nearly 20 percent reported
experiencing problems with their
device afterward. 

To help, NCOA, a nonprofit ser-
vice and advocacy organization, is
hosting community events where
experts discuss the survey and
provide information about medical
imaging safety, particularly for
patients with electronic
implantable devices. 

Learn More 
For more information, you can

call (202) 479-1200 or visit www.
ncoa.org. 

Medical Imaging Safety Study Shows
Patients Need More Information

Ninety-eight percent of doctors
support more education for their
patients about medical imaging
and electronic implantable
devices. 

(NAPSA)—To get an accurate
snapshot of America’s camera use,
just think digital. 

Seventy-seven percent of Amer-
ican households now own a digital
camera, according to a recent sur-
vey by the Consumer Electronics
Association.

About 20 percent of these digital
photographers describe themselves
as early adopters of tech products.
Only 1 percent consider themselves
to be professionals or experts, while
17 percent claim to be advanced
users, 63 percent see themselves as
average users and 19 percent sign
on as novice or beginner.

The survey broke digital pho-
tographers into six groups. Where
do you fit?

• Frustrated Photogs tend to
be late adopters of the technology.
Many prefer a digital camera that
is easy to use without all the bells
and whistles. They have only mod-
erate interest in future features
such as geotagging, facial recogni-
tion and touch screen controls.

• Digital Curators are the
archivists and documentarians, and
take great care in all aspects of
their photography hobby. They
enjoy printing, organizing, display-
ing and sharing their digital photos.

• Feature-Focused Photogs
like to adjust the functions and
features of the camera manually
to help enhance their photos. They
are very likely to share their pho-
tos online and tend to have newer
point-and-shoot devices of moder-
ate cost.

• One-Click Wonders are
late adopters of technology with
older, low-cost digital photo
devices. They are the least likely
group to take, edit or print their
digital photos. 

• Picture-Happy Socialites
are happy with current digital
photo devices and capabilities and
have a great affinity for sharing
their photos. They tend to take a
significantly higher amount of pic-
tures per month than other pho-
tographers and use newer devices
with higher-than-average mega -
pixel capabilities. They consider
themselves to be advanced pho-
tographers and moderate tech
adopters.

• Digital Mavericks are an
early adopter group who are very
engaged with new technology in
general and with photography
specifically. They are the most
interested group in future digital
camera features. While they tend
to have moderately priced equip-
ment, they own or use more than
one device to take pictures.

For more information, visit
www.digitaltips.org.

In Focus: Camera Users Have Gone Digital

The nation’s photographers have
mostly gone digital but fall into
six distinct groups of users.

The Baltimore Colts were the first professional football team to
have a cheerleading squad.

Former San Francisco 49ers Super Bowl quarterback Steve Young
has a law degree.

***
The man who thinks he can live
without others is mistaken; the
one who thinks others can’t live
without him is even more
deluded. 

—Hasidic Saying
***

***
Any party which takes credit
for the rain must not be sur-
prised if its opponents blame it
for the drought.

—Dwight Morrow
***

***
Blushing is the color of virtue. 

—Diogenes
***

***
When someone sings his own
praises, he always gets the tune
too high.

—Mary H. Waldrip
***

***
None are so empty as those who
are full of themselves. 

—Benjamin Whichcote
***

***
I’d rather sit down and write a
letter than call someone up. I
hate the telephone.

—Henry Miller
***

***
Middle age: When you’re sitting
at home on Saturday night and
the telephone rings and you
hope it isn’t for you.

—Ogden Nash
***

***
Television is simply automated
daydreaming.

—Lee Lovinger
***

***
Television: Chewing gum for the
eyes.

—Frank Lloyd Wright
***




