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(NAPSA)—The greening of
America no longer lives on the
fringes of homebuilding and reno-
vations. According to the 2007
Green Homeowner SmartMarket™

Report, homeowners are now
using green products for 40 per-
cent of their remodeling work.

It’s little surprise that mar-
keters are eagerly satisfying our
growing green conscience with
hundreds of new or relabeled
products espousing their resource-
saving, material-reducing ways. It
might come as some surprise that
these new green options have
been met with a healthy level of
consumer skepticism. 

A poll of more than 1,200 U.S.
homeowners, conducted by Ipsos
Reid for Icynene, found that 70
percent believe that when compa-
nies call a home-building product
green, it is usually just a market-
ing tactic. 

Many Shades Of Green
Why are homeowners so cyni-

cal? To start, there’s no clear and
widely accepted standard for what
is green and what’s known as
greenwash—the labeling of not so
eco-friendly products as green. 

So how do you gauge what’s
green? 

You can start by accepting
that there are many shades of
green. Giving thumbs up or down
to a product based solely on its
renewable content, for example,
might ignore its potential for
helping us reduce our reliance on
resources or for making our
homes healthier. 

Well-known television home-
improvement expert, Jon Eakes,
examines six high-profile areas
for home construction or im-
provement to show why gauging
green can involve a little give
and take: 

Carpeting
Carpeting made from natural

fibers or flooring made from renew-
able cork might be a popular green
option, but will they hold up as well
as man-made materials when used
in high-traffic areas of the home? 

Paint
Will paints labeled as eco-friendly

or containing low or no levels of
VOCs (volatile organic compounds)
stand up as well as conventional
“nongreen” paints? Beware of paints
offering insulating abilities (or R-val-
ues) in heating climates. Consider if
the future removal of paint or wall
coverings will require the use of haz-
ardous chemicals.

Kitchen counters
Natural marble counters can

add beauty and resale value to
your home and may seem to be a

greener option, but how much
energy is used in transporting
marble imported from overseas?
Look for natural materials that
can be sourced locally. 

Insulation
Consider more than what the

insulation is made from. Look for
one that will create an air barrier to
air leaks and energy loss. Consider
if it will resist settling or shrinkage
over time that can lead to air leaks.
Ask if it will help resist airborne
moisture that can lead to mold
growth. Will it keep out allergens?
Does the insulation off-gas or con-
tain formaldehyde? For more help
visit www.InsulationSmart.com. 

Landscaping
If you’re considering landscap-

ing work, know where bricks or
stones are sourced to minimize
energy use in their transportation.
Look for plants that will require
less water in their maintenance.
Consider trees that can provide
shade (and cooling) for your home.

Furniture
Consider the source of materials

used in furniture construction. Did
they come from sustainable wood-
lands or other renewable sources?
Consider the various types of glues
and finishes involved in furniture
manufacturing and their VOC off-
gassing.

With a little effort and some com-
mon sense, you can do a lot to reduce
your environmental footprint. 

Questions To Ask Before Going Green
1. Will the product labeled as green work as well as “nongreen” options and withstand wear  
 and tear in your home?
2. Will the product help save energy, water or other resources?
3. Will the product help your home be healthier?
4. Where was the product made and how much energy was used to ship it?
5. What impact will the product have at the end of its life and can it be reused or recycled?

How To Figure Out What’s Green And What’s “Greenwash”

Insulation that seals air leaks can
lower energy bills by up to 50
percent.

(NAPSA)—Since 2001, Dr. Wil-
liam Wang has been saving the
lives of children in orphanages
across China. As director of the
Saving Asian Children Foundation,
Dr. Wang travels to China four
times a year and performs six to 10
open-heart surgeries every trip.

Dr. Wang, an open-heart sur-
geon at Scripps Memorial Hospi-
tal in San Diego, Calif., also
teaches local Chinese doctors to
perform open-heart surgeries,
bringing hope to the lives of chil-
dren he is not able to reach. In six
years, he has taught approxi-
mately 130 to 200 local doctors to
execute these difficult surgeries.

“It is so rewarding when these
doctors understand a complicated
surgical technique through visuals.
The insightful questions, the nod-
ding of audience members as they
begin to understand, and even a
disagreement from one of my lis-
teners all demonstrate that I have
done my job,” says Dr. Wang.

Computers play an important
role in Dr. Wang’s work as both a
surgeon and teacher. Most of his
patients live in rural areas with
no electricity and no basic medical

instruments for standard child
medical care. Portable computers,
such as the Sony VAIO UX, help
his group keep track of patients,
including their medical histories
and procedures performed.

“During the last three years,
we have set up electronic medical
records to keep track of 100
patients, especially photos of the
defect during the surgery—to
show the child’s parents how the
operation has been performed,”

explains Dr. Wang. “The collection
of medical information for each
patient in these rural areas, and
the ability to review photos or
images in the operating room,
could not be accomplished with a
big and heavy computer.”

Pocket-size PC
“With this pocket-size PC, you

can have the same functionality
as your office or home PC in a
device that fits in the palm of your
hand,” says Mike Abary, senior
vice president of VAIO product
marketing at Sony Electronics in
the U.S. “We are thrilled that our
product can play a part in Dr.
Wang’s work and play a role in
saving the lives of children across
the globe.”

The device is also available in a
flash-based version, known as the
Premium Micro PC. For users like
Dr. Wang and his medical team,
this means faster processing
speeds and—key to working in
remote areas—longer battery life
and greater reliability.

Both versions of the VAIO UX
Micro PC are available online at
www.sony.com/business and at
select retailers nationwide.

Portable Computer Part Of Lifesaving Surgical Mission

Dr. William Wang has performed
hundreds of lifesaving surgeries
for children in China, and by
teaching other doctors, will likely
save thousands more.

(NAPSA)—Brushing their
teeth may be the last thing on a
child’s mind during the holidays,
but with the help of music from
some of kids’ favorite stars—
including Miley Cyrus as Hannah
Montana, Ashley Tisdale, Kelly
Clarkson, Cheetah Girls and
“High School Musical”—parents
can give their children the gift of
good oral hygiene.

Pairing music from some of
today’s hottest stars with propri-
etary technology that encourages
people of all ages to brush for two
minutes—the amount of time gen-
erally recommended by dentists—
a tuneful toothbrush is positioned
to be a popular gift selection for
youngsters. 

TOOTHTUNES, from Tiger Elec-
tronics, features patented Denta-
Mandibular Sound Transmission
technology, which transmits songs
and music vibrations from the
bristles, through the teeth, to the
inner ear. Users hear two minutes
of music they enjoy, which helps
keep them brushing. 

“With over 3 million brushes
sold and such a wide variety of
musical content to choose from,”
said Chris Byrne, independent toy
analyst and contributing editor to
Toy Wishes, “TOOTHTUNES is sure
to be one of this season’s hottest
stocking stuffers.”

“These toothbrushes are not
only fun, they’re practical,” said
Dr. Ed McLaren, a dentist affili-
ated with UCLA. “Preliminary
research from a select group of
children shows that when using
TOOTHTUNES, kids brush longer
than when using a standard
toothbrush. And when kids brush
longer, it means that they are
removing more plaque for health-
ier teeth and gums.” 

Whether you’re looking for a
great stocking stuffer, a playful
present for one of the eight nights
of Hanukkah or a treat to kick-
start healthy brushing habits in
the New Year, the high-fidelity
toothbrush can be a fun gift for
music lovers—and brushers—of
all ages.

There are more than 25 selec-
tions currently available, includ-
ing titles from Black Eyed Peas,
KISS, Queen, Hilary Duff, Kelly
Clarkson, Miley Cyrus as Hannah
Montana, Cheetah Girls, “High
School Musical,” Corbin Bleu,
Vanessa Hudgens, Ashley Tisdale,
“Transformers,” “Star Wars” and
RBD. 

For updates on new releases or
to purchase the musical brushes,
visit www.toothtunes.com. TOOTH-
TUNES are available wherever
toothbrushes are sold.

Kids Brushing: Music To Parents’ Ears

Toothbrushes that deliver the
tunes—along with cavity-fighting
power—are expected to be a big
hit this holiday season.

(NAPSA)—Businesses can
attract customers by getting
listed in a “Local Search” service
online. For more details, call
Local.com at (888) 854-6728 or
visit www.local.com.

* * *
The optomap Retinal Exam

available by independent doc-
tors of optometry at or next to
Pearle Vision** provides a wider
view of the retina than the tra-
ditional undilated retinal exam,
and provides information that
can help detect disorders and
diseases such as glaucoma,
hypertension, diabetic retinopa-
thy, age-related macular degen-
eration and even certain can-
cers. For more information, visit
www.pearlevision.com. 

* * *
Eureka’s Capture+ is designed

to capture dirt other vacuums
don’t on more surfaces and
includes a Telescopic Self-Clean-
ing Duster, which can reach up to
3 feet to attract dust like a mag-
net. For more information, visit
www.eureka.com.

* * *
A healthful drink on its own or

in holiday punch, frozen concen-
trate orange juice also makes a
nutrient-rich and flavorful addi-
tion to holiday recipes. For easy-
to-prepare holiday recipes, visit
www.floridajuice.com.

* * *
Great gifts don’t have to break

the bank. If you’re heading out to
a holiday party, bring both a snack
and a gift basket filled with the
raw ingredients and recipe. For
simple and tasty popcorn recipes,
visit www.popcorn.org.

* * *
Increasingly, parents are seek-

ing and finding toys that speak to
their child’s unique personality
and interests. For example, the
My Twinn doll is customized to
look like the child who will
receive it, using a photo of the
purchaser. To learn more, visit
mytwinn.com. 

* * *
VPI Pet Insurance offers Pet

WellCare Protection plans
designed to encourage and reim-
burse for routine care. Some pro-
cedures covered include biannual
physical exams, f lea and/or
heartworm preventive, and vac-
cinations or titers.  Visit
www.petinsurance.com or call
(866) 823-5595. 

* * *
Save the Children recently

launched a new effort, Survive
to 5, that gives Americans ways
to help save the lives of children
worldwide so they can grow up
to celebrate their fifth birthday.
To learn more,  visit  www.
savethechildren.org.




