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(NAPSA)—A lunchbox-sized
red case sits in Art Garofalo’s liv-
ing room in Weston, Mass.—a con-
stant reminder to him that he is a
lucky man. Inside this case is a
lifesaving device, known as an
automated external defibrillator
(AED), which Art purchased for
his home because a similar model
saved his life over two years ago. 

While working out at a Boston
Sports Club, the vibrant and
healthy 61-year-old blacked out on
an exercise machine and collapsed
to the floor. He would learn later
that he suffered from sudden car-
diac arrest (SCA), an abrupt loss
of heart function that claims more
than 340,000 American lives each
year.

Luckily, the sports club had
recently purchased a Philips
HeartStart Defibrillator, which is
used in these types of emergency
situations. A sports trainer imme-
diately administered CPR while
another trainer used the defibril-
lator to shock Art back to life.
Because of the defibrillator, Art
was successfully resuscitated. 

After his incident, Art learned
that there was no way his doctor
could have predicted his cardiac
arrest. He also learned that the
ambulance arrived at the gym
about 20 minutes after his col-
lapse—which could have been 10
minutes too late for him. Art
would have been dead if a defibril-
lator was not used in those crucial
first minutes. 

“I’m not only incredibly grate-
ful to have a second chance at life,
but I’ve also become a passionate
advocate for AEDs,” said Garofalo.
“I’ve joined the SCA Survivors
Network, which helps to spread
the word about SCA and the need
for defibrillators, and helps to
raise donation money for defibril-

lators for charities in local com-
munities. I’ve also purchased a
HeartStart defibrillator for my
home, so my family and I can
always be prepared.”

On average, it takes emergency
services about nine minutes to
reach a victim in a typical commu-
nity. And for every minute that
passes without defibrillation, a
victim’s chances of survival
decrease by approximately 10 per-
cent. This is why having defibril-
lators readily accessible is so cru-
cial—losing that time can make a
very big difference.

“A defibrillator is an essential
piece of home safety equipment,
especially since approximately 80
percent of cardiac arrests occur in
the home,” said Ed Stapleton, Asso-
ciate Professor of Emergency Medi-
cine at the State University of New
York at Stony Brook. “Much like
having a fire extinguisher nearby
although you might not expect your
house to burn down, adding a defi-
brillator to traditional home safety
items is absolutely necessary.”

The American Heart Associa-
tion estimates that 40,000 more
lives could be saved in the U.S.
annually if defibrillators were

more widely available and could
reach victims more quickly. The
Philips HeartStart Home Defibril-
lator, the first and only defibrilla-
tor cleared for over-the-counter
sale, guides a person through the
defibrillation and CPR processes
using clear, calm voice instruc-
tions, making it simple for virtu-
ally anyone to operate. 

“The reason that I’m standing
here today is because of a defibril-
lator, so I want to continue to be
prepared each and every day in
case of another sudden cardiac
arrest, or so that I can repay the
favor to another SCA victim,” said
Garofalo. “I hope I never have to
use my home defibrillator, but I
can rest a little easier knowing
that it’s there.” 

The Philips HeartStart Home
Defibrillator is available at vari-
ous retail outlets. Find out more
on www.heartstarthome.com 

Know The Facts
• Sudden cardiac arrest kills

approximately 340,000 individu-
als each year—that’s more than
AIDS, breast cancer, prostate can-
cer, handguns, house fires and
traffic accidents combined.

• Nearly 80 percent of the
time, sudden cardiac arrest
strikes in the home. In most cases,
it is witnessed by someone who
could potentially help.

• An SCA victim’s chance of
survival decreases by approxi-
mately 10 percent with each
minute that passes. After 10 min-
utes, few SCA victims survive.

• In a typical community, it
can take an average of nine min-
utes for emergency help to arrive.

• An estimated 40,000 more
lives could be saved each year if
defibrillators were more widely
available. Currently, fewer than
seven percent of victims survive.

Defibrillators In The Home: Giving People The Chance To Help Save Lives

A portable defibrillator saved this
man’s life when he suffered car-
diac arrest at the gym. Now you
can bring the same lifesaving
technology into your home.

(NAPSA)—Romance may be in
the air—but it’s not always in our
homes. Between work, kids and
other family responsibilities,
romance often takes a backseat.
Fortunately, a romantic makeover
can help and requires just a few
simple changes, such as a fresh
coat of paint, a lock on the bedroom
door or even finding the right birth
control. 

Romancing The Bedroom
Celebrity stylist Robert Verdi

points out that “if your bedroom
doesn’t feel romantic, chances are
you and your partner won’t be
feeling that way either.” According
to Verdi, the key to creating a
more romantic space is to con-
sciously satisfy all senses—smell,
touch, sight, sound and taste—
which couples can easily do with-
out spending a lot of time or
money. Verdi recommends several
simple changes that have a big
impact in the bedroom, such as
creating an intimate nook or
“shrine” with special photographs
and items that spark a couple’s
best memories and decorating
with textured fabrics, such as silk
and velvet, which are sexy to the
touch. 

A Romantic To-Do List
In order for a relationship to be

truly healthy, romance and inti-
macy need to extend way beyond
the bedroom. Renowned relation-
ship expert, Dr. Pepper Schwartz,
says that creating a romantic “to-
do” list, including designating the
bedroom a “no-kid zone” and set-

ting aside specific times to be inti-
mate are among the simple things
a couple can do to keep the ro-
mance alive. In addition, Dr.
Schwartz also explains that seem-
ingly unrelated decisions, such as
a couple’s choice in birth control,
can play a key role in enhancing
or detracting from their romantic
life. For example, unlike rings,
condoms or even a pill that you
need to remember every day, a
hassle-free, intrauterine contra-
ceptive (IUC), like Mirena®, allows
for more spontaneity when it
comes to intimacy. 

When it comes to romance,
both Verdi and Schwartz agree
that it’s the small, sustainable
changes that, over time, often
have the biggest impact. For more
relationship and decorating tips,
as well as information on Mirena,
visit www.mirena-us.com.

Simple Solutions To Help Reignite Romance

It’s those small changes that
often have the biggest impact. 

Note to Editors: About Mirena®

Mirena® (levonorgestrel-releasing intrauterine system) is a hassle-free,
intrauterine contraceptive (IUC) that is 99.9% effective and helps couples keep
life simple. Mirena® provides up to five years of birth control (or less if you
choose). Mirena® is an intrauterine contraceptive that is as effective as steriliza-
tion. Mirena® is safe, estrogen-free and, once removed, you can try to become
pregnant right away.

IMPORTANT SAFETY INFORMATION ABOUT MIRENA®: Candidates for
Mirena® have had a child, are in a stable relationship, and have no risk or his-
tory of ectopic pregnancy or pelvic inflammatory disease. Mirena® does not pro-
tect against HIV or STDs. Ovarian cysts may occur and typically disappear.
Complications may occur from placement. Missing periods or irregular bleeding
is common in the first few months, followed by shorter, lighter periods.
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(NAPSA)—Increasingly, Ameri-
cans are getting the message—the
text message, that is.

There are an estimated 200
million mobile subscribers in the
United States who send an esti-
mated 12.5 billion text messages
each month. According to Mobile
Accord, approximately 68 percent
of 18-to-24-year-olds use text mes-
saging. Yet this communication
trend is not just limited to Gener-
ation Y; all age groups send text
messages, including those over
age 65 (14 percent).

When text technology first
showed up on mobile phones, it
was generally used for basic in-
formation services, including
weather, traffic and sports alerts.
Now subscribers are becoming
more sophisticated, demanding
advanced mobile services such as
location-based (finder) services
and mobile banking applications.

One company—OpenMarket—
is paving the way for innovation
in the mobile commerce market by
making it easier for new content
providers and media companies to
break into the marketplace and
bring exciting campaigns directly
to consumers. Among the benefits:

Text alerts—allows consumers
to receive text message alerts for
sports scores, weather informa-
tion, news, stock quotes, etc.

Games and contests—mobile
games or contests related to popu-

lar TV programs that utilize text
message voting, sometimes to win
prizes.

Location-based finder services—
services that allow consumers to
locate a nearby restaurant or store
by texting in your zip code.

Mobile banking—services that
allow consumers to check their
banking information such as their
account balance via their mobile
phone.

With the technology provided
by OpenMarket, content providers
are able to offer consumers new
services such as finding the near-
est coffee shop or ATM by texting
in their zip code, or getting
account balance information by
sending a text message to their
bank.

For additional information,
visit www.openmarket.com.

Getting The Most Out Of Text Messaging

Today, people are using text mes-
sages for everything from com-
munication to banking.

(NAPSA)—Rituxan is an FDA-
approved therapy for rheumatoid
arthritis (RA). For information on
RA or a copy of the Rituxan full
prescribing information, including
Boxed Warning, call (877) 474-
8892 or visit www.rituxan.com.

**  **  **
Three-quarters of Americans

want Congress to make fitness
center memberships tax-free for
employees when provided as an
employee benefit. Ask your legis-
lator to vote “Yes” on the WHIP
Act by visiting www.health
clubs.com and clicking on “Take
Action!” under “Exercise Your
Rights!”

**  **  **
The American Academy of

Ophthalmology is launching a
new public initiative called Eye-
Smart to educate Americans
about the risks they face. To learn
about the campaign, visit
www.geteyesmart.org.

(NAPSA)—If you’re like most
people, you probably have a fre-
quent need to tighten, loosen, take
apart or put together many things
in the home, office or car. 

A carefully selected set of com-
mon hand tools, whether they’re
for you or to be given as a gift—
regardless of the person’s ability
level—can go a long way to ensure
that you’re always prepared. 

A small number of versatile,
well-engineered and high-quality
tools you can purchase at any
home center or hardware store
can help with 90 percent of com-
mon tasks. They include:

Adjustable Wrench (8-inch)—
Celebrating its 100-year anniver-
sary, the Crescent brand is most
famous for this tool, especially use-
ful for turning different-size nuts
and bolts.

Tape Measure (25-foot)—
One new tape has a self-center-
ing feature that lets you easily
find the center of  the object
you’re measuring—great for
hanging pictures.

Claw Hammer (16-ounce)—
A 16-ounce claw type is best for
most projects. Get one with a
fiberglass handle for maximum
durability and comfort.

Screwdrivers—Two 8-inch-
long screwdrivers will cover most
situations: a slotted head with a
1⁄4-inch-wide blade and a Phillips
style, size No. 2.

Pliers (61⁄2-inch)—A pair of
basic slip-joint pliers will be one of
the most valuable tools you own.
Make sure they have a built-in
wire cutter.

One final piece of advice: Don’t
shop for tools based on price
only...a reputable brand, such as
Cooper Hand Tools, could pay
major dividends in terms of long
life and ease of use.

For more information, visit
www.crescent100years.com.

Have The Right Tools For Any Project Or Repair

An adjustable wrench can pre-
pare you for common tasks you’ll
encounter in the home, office or
car.




